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{ OFFICE APPLIANCES 
is anews and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


“ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year, $2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 fortwo years. 
Remittances may be made 
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lances 


the First Day 
Month by 


THE OFFICE APPLIANCE Co. 


417 S. Dearborn St., Chicago 


EVAN JOHNSON, President 


C. F. MALHOIT, Treasurer 


OHN A. GILBERT, Secretary 


J 
C. H. EVERLY, V. President 


D.C. MILLER, V. President 





H.W. MARTIN, Assoc.Ed. OTTO KNEY., Asst. Ed. 


J. A. PALMER, Cir. Mgr. B. 


C. WALLSTEN, Mgr. Copy Dept. 


G.C. WHEELER, Manager Service Bureau 


1701 Pershing Squa 
Phone A 


by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


“ CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


D. N. BRIGGS, Asst. Mgr. 
re Building, New York 
shland 8319 


“ No person, firm or cor 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


©" ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


“ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


* “Office Appliances”’ is reg- 
istered in the United States 
Patent Office, Washington, 
Ds 


“ COPYRIGHT. Contents 
covered by Copyright, 1926, 
by The Office Appliance 
Company. 
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A 

Acme Card System Co....139 
Acme Staple Co........... 243 
I MD. 6 sks ccccecosss 237 
ES ieee ss ccccesesss 236 
BeeoinGex Corp. ........0-. 105 
Addressograph Co....... 72, 3 
Adjustable Table Co....... 227 
Advance Paper Box Co....220 
rer Gh win GF OO... 0605. 206 
Ajax Time Stamp Co...... 195 
i Cede cnc cease 219 
LS ere ee 228 
Alma Furniture Co........206 
American Clip Co....... 68, 70 
American Electric Co..... 214 
American Embossing Co. .226 
American Lead Pencil Co. 74 
American Mfg. Concern. ..239 
American Numbering Ma- 


DPE iPicbeséhne se cccess 115 
American Pad & Paper Co.230 
American Seal & Stamp Co.215 
American Writing Machine 


in? ottte sabe tie Beane 6eeee 112 
Ames Safety Envelope Co. .214 
Ames Supply Co........... 142 
Art Metal Constr. Co...90, 1 
OR = ee 236 
Ault & Wiborg Co., The...168 
Auto. File & Index Co.....145 
Auto Pencil Sharp. Co..... 221 
Asora Rubber Co.......... 231 

B 
Bachrach Specialty Co..... 229 
Barbee Wire & Iron Wks. .195 
RS. ee 233 
Beaumel, D. W., & Co....236 
Bentley & Gerwig.......... 243 
Bentson Mfg. Co., The..... 226 


Bermer Mie. Co...........; 244 
Bettcher Stpg. & Mfg. Co. .239 
Boomerang Chair Pad Co.232 


Boorum & Pease Co....... 165 
Bridgeport Pen Co., The...235 
Bristow, Stanley R........ 235 
British Stationer........... 176 


Buckeye Ribbon & Carbon 
tr Gat hahadue hs e4ee0e% vue 152 

Bump Paper Fastener Co. .228 

Burroughs Adding Machine 


DY Wighie tide ececd ee doses 248 
Bushnell, Alvah, Co........ 194 
Bushnell Mfg. Co.......... 237 
er 174 


Canton Art Metal Co., The.119 
Carpenter, E. W., Mfg. Co.233 


ll, RO Ee 146 
Chicago Binder & File Co.218 
Chicago Eyeshield Co...... 236 
Chicago Mirror & Art Glass 
OE ae 231 
Chicago Safe & Mdse. Co. .237 
Clarotype Co., The......... 235 
Clemetson Co., The........ 198 
Coles Copyholder Corp..... 217 
Columbia Ribbon & Carbon 
SE ee 155 
Columbia Steel Equip...... 158 
Colytt Laboratories.........210 
Commercial Furn. Co...96, 7 
Conklin Pen Co...... 161, 2, 3, 4 
Conrades Mfg. Co.......... 213 
ee Mi ee. cw cwe 222 
I Ro oss we ckkc un 192 
Cooper Carbon Coated Pa- 
OF ee 172 
Cordley & Hayes........... 106 
Corona Typewriter Co..... 245 
Corry-Jamestown Mfg. 


a, ae 3 
Crescent Brass & Pin Co. .225 
Crocker Chair Co 17 


Crown Ribbon & Carbon 
EE ee re 192 
Crownolo Mfg. Co.......... 231 
D 
Daco Guide Co....... sesaauee 
Dartnell Corp....... snoctee 


Davenport-Taylor Mfg. Co.210 
Defiance Sales Corp....... 213 
Demountable Typewr. Co.. 7! 


Derby, P., & Co., Inc...... 147 
Devaney, M. F............ 206 
a ee 121 
Dictaphone Sales Corp..... 84 
Diemer, John F., Co...... 224 





AS Advertisements 





i} These advertisements present the prod- 
u} ucts of the leading manufacturers in each 
division of the industry. Because of the 
ground for honest differences of opinion 
the publishers obviously cannot under- 
take to guarantee transactions between 
and customers. 
however, offer their service in resolving 
any disagreements between advertisers 
and customers, which result from rela- 
tions established through the journal. 


advertisers 


Diets, The J. Fi.g CO. 0000 238 
Dixon, Jos., Crucible Co. .226 
Downey, The C. L., Co.....236 
E 
Eagle Envelope Co........ 211 
Eaton, Crane & Pike Co... 81 
Economy Seat Co.......... 222 
Eggens-Hambler Co....... 236 
eee GO, BOs vccccisecas 80 
Englewood Desk Co....... 129 
Esterbrook Steel Pen Mfg. 
DE cpeateelweddetesceumerh 127 


ee 209 


Evansville Desk Co........ 193 
Eveready Mfg. Co......... 219 
F 
eM Wastinsedeveceas 23 
Faber, Eberhard........... 246 
re Ree, Ei cenedeeasas 232 

Featherweight Eyeshade 
. che.o.ak beaten ean wa 237 


Feldmann System Mfg. Co.234 
Flaven 
Fowler-Manson-Sherman . .209 


a Ven. me ee Gena kawide 201 
Furnas Furniture Co...... 204 
G 
Gaydoul Gold Pen Co...... 237 
General Eclipse Co........ 221 


General Fireproofing Co.82, 3 
General Pencil Co......... 104 
General Typewriter Exch. .205 
2, ee a ere ee 236 
Globe-Wernicke Co..181, 2, 3,4 
Goes Lithographing Co....197 
Golding Press Division.....218 
Graff-Underwood Co........213 


Gunlocke, W. H., Chair Co.224 
Gunn Furniture Co., The...151 
Guth, H. L., Associates. ..207 


H 
—_—'. i. ae 234 
0” ee 179 
Hampshire Paper Co...... 216 
Hanna Register Co., Inc...241 
Hellesoe, Hans H.......... 235 
Heyer Duplicator Co....... 221 
Heywood-Wakefield ....... 227 
i. Mien cetnee be etehes 210 
ee Pe, OR, on cc cucw penne 
Hoosier Desk Co.......... 94 
Horn, W. C., Bro. & Co...233 
Hotchkiss Sales Co........ 225 
Hunt, C. H., Pen Co..196, 221 
Huntington Laboratories... 98 

1 
Ideal School Supply Co....188 
Imperial Desk Co.......... 202 
Imperial Methods Co...... 242 


Imperial Steel Cabinet Co..198 
Improved Boehner Binder 


i on daeeesenuieséeansak 231 
oo ee: eee 234 
Invincible Metal Furn. Co. .154 
Ireland & Matthews....... 100 
A Sp eae eee 134 
Irving-Pitt Mfg. Co........ 132 


J 
Jamestown Metal Desk Co.114 


Jasper Novelty Works..... 116 
Prta. Co..<. 
Mfg. Co. 


~ +200 


sacckue 


Jersey City 
Joslin, A. D., 
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K 
EP FOr eee ee 217 
Kohlhaas Co., The o = 
Krantz, Edw., Prod. Co... .209 
Ey Git oS Ga ba rk ras Be wee 230 


Lanston Monotype Machine 


Se  cededecet niwvceeecnndda 208 
DR i veceeecnseeces eu see 
Leopold Desk Co........... 136 
Lincoln Rubber Key Co....212 


AS 23 
Pad Co. .229 


Little, A. P., 
Luther Ink & St. 


Lyon Metallic Mfg. Co.....186 
M 
CO 128 
Manifold Supplies Co...... 67 
PE OG oo kcadicnadesweale 
Mark-Mor-An-Dum 234, 5 
Medearis Moulding Co.....230 
Meilicke Systems...........229 
Meilink Steel Safe Co......140 
Melind, Louis, Co..... swelee 
Metal Office Furniture Co. .189 
Meyer & Wenthe..... ..-180 
Milwaukee Chair Co.......197 
Mittag & Volger. Inc...... 65 
PS cadescccutnawns 242 
Monroe Cale. Mach. Co....157 
Moore Push-Pin Co........234 
Morden Mfg. Corp......... 222 
eS CDs oo ccosccewa 236 
Mosler Safe Co............101 
Ee 5 ...-208 
Mun-Kee Products Corp. ..225 
Munson Supply Co......... 178 
Mutschler Bros. Co......... 76 
See SE Wi cc ccccceeus 156 
N 
National Blank Book Co..113 


National Business Show Co.118 


National Desk Co.......... 213 
National Fiberstok Enve- 
Ro ee 135 
National Vule. Fibre Co...209 
Neidich Process Co.........205 
Neuburg, Ernest P.........167 
Noesting Pin Ticket Co... .229 
°o 
Office Appliances. . : ep 
Office Specialty Co. a 
DP ESS 
Old Town Rib. & Car. Co..133 
Oliver Typewriter Co...... 233 


Orpin Desk Co..... 


Oxford Filing Supply Co..117 
P 
Pacific Carbon & Ribbon 
3 tain ata 
Parker Pen Co.. ..143, 4 
Peerless Car. & Rib. Co....214 
Peerless Key Co., Inc......108 
Peerless Litho. Co., Inc....230 
Peerless Wire Goods Co...199 
Pelouze Mfg. Co...........191 
Peters-Morse Mfg. Corp... .137 
Phillips Rib. & Car. Co....194 
Pierce, S. K., & Son Co....214 
Plew & Motter Dept.......196 
Polar Mfg. Co... a . .202 
Portable Add. Mach. Co...220 


Premier Metal Products Co.179 
Pressteel Engineering Co. .150 





Q 
Quality Park Envelope Co.240 
Quigley Furniture Co...... 191 
R 
Ravenswood O. Sp. Co....240 
Regal Typewriter Co...... 211 
Reiner, Robt., Inc...... 173 
Reliable Tw. & Add. Mach 
SR. icra em beeas rd eee 
Remington Tw. Co..69, 153, 169 
Republic Box Co....... o0+bee 
Reynolds Env. Sealer Co 232 


Roberts Numbering Ma- 
Se GAD icveeenees ; 175 
tubber 


Roberts, . Weldon, 

El <ind dis dGasoceceewe ; 237 
Rockwell-Barnes Co.. 241 
Rotospeed Co...... Sidcvnw Ue 
Royal Typewriter Co......130 
Rush-Eraser Co......... oan 
Ryan, J. F., & Ce...... 177 

S 
ne, >. See . 230 
Sanford Mfg. Co....... 102 
Sanymetal Products Co... .226 
Schwab Safe Co., The.. 247 
Sengbusch Self-Closing 

ON 
Shaw-Walker Co..... sien 


Sheaffer, W. A., Pen Co...109 
Sheppard, The C. E., Co...187 
Shipman-Ward Mfg. Co...110 


Siggers, E. G........ 234 
ae ee a 
Simonson, R. A., & Co. 233 
Smead Mfg. Co., The.. 218 
Smith, L. C., & Corona 
Typewriters, Inc...... . 245 
Smith Premier Tw. Co 185 
Smith Tw. Sales Corp. 232 
Snelling & Son...... 237 
Solidhed Tack Co....... 233 
Speed Key Mfg. Co. » +20 
Spencerian Pen Co.. R 77 
Standard Mail Mach. Co 204 
Stationers’ Loose Leaf Co.193 
Steel Equipment Corp 75 
St. Johns Table Co... 107 
Storms, H. M., Co.........190 
Strayer Coin Bag Co.......233 
Sun Rubber Co., The ; 95 
Superior Furniture Co.. 199 
7 
Tell City Desk Co.. 210 
Terrell’'s Equipment Co 93 
Thomas Staty. Co.... 207 
Thompson Time Stamp Co.235 
Tip Top Mfg. Co. ‘teonuee 
.. > Se. , ” ee , 131 
Toledo Metal Furniture Co.159 
Triner Sales Co........... 232 
Triner Scale & Mfg Co....212 
Trussell Mfg. Co........ 178 
Turner & Harrison Pen Co.235 
Typewriter Emporium.....110 


U 
Ulrich Planfiling Equip. Co.230 
Underwood Typewriter Co 
.71, 138, Back Cover 


. 


Union Ribbon & Car. Co...225 


U. S. Envelope Co......... 149 
U. S. Lace Paper Works.. .206 
i % . " 2 See 217 
U. S. Tw. Ribbon Mfg. Co.205 
Universal Fixture Corp. 111 
Universal Index Tab. Co...201 
Vv 
Van Dorn Iron Works... 103 


Van Valkenburg, L. D., Co.232 


Victor Add. Mach. Co. .86 
Ww 

Wabash Cabinet Co... 88 
Wagemaker Co.... 171 
Wales Add. Mach. Co 238 
Webster, F. S., Co. coed, 216 
Weigel, E. O., & Sons 230 
Wee Bie. CO. .sccccs 123, 4, 5. 6 
Western Furniture Co 190 
Weston, Byron, Co.. 35 


Wholesale Typewriter Co..177 
Wiggins, John B., Co......236 
Woodstock Typewriter Co.249 


Workman Mfg. Co.........196 
Y 

Yankee Paper & Spec. Co.218 

Yawman & Erbe...... 85 
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Adding Machines. 
Addac Co... hnedieatel . 236 
Add-Index ‘Corp. «+64 cee 
Burroughs Adding Mac hine Co. 248 


Lanston Monotype Mach. Co — 
Monroe Cale. Machine Co 15 

Peters-Morse Mfg. Co.... “437 
Portable Adding — Co. 220 
Reliable Tw. & A a 225 
Todd Co., The........ 131 
Victor Adding Machine ry ‘0. 86, 7 
Wales Add. Machine Co...... 238 


Adding & Cal. Machines, Used. 
Reliable Tw. & A. M. Corp. .225 


Adding Machine Rolls & Pages. 


Rockwell-Barnes Co 241 
S. Lace Paper Works. ose 204 
Yankee Paper & Spec. Co....218 
Adding Typewriters. 
Burroughs Adding Mach. Co. .248 
Remington Typewriter Co.... 
imamate , 69, 153, 169 
Underwood Type writer Co.... 
ay: 71, 138, Back Cover 
Addressing Machines. 
Addressograph Co _ Se 
Elliott Co., The . 80 
Adhesives. 
(See Inks, Adhesives, etc.) 
Advertising or. Service. 
Devaney, M. : 206 
Arch and Clipboards. 
American Mfg. Concern 239 
Globe-Wernicke ©o., The 
jemneares 181, 2, 3, 4 
Rockwell-Barnes Co.......... 21 
Weis Mfg. Co......123, 4, 5, 6 
Yawman & Erbe Mfg. Co .. 85 
Autographic Registers. 
Hanna Register Co 241 
Bankers’ Note Cases. 
Globe-Wernicke Co., The..... 
Terr ‘ mm 2 & 4 
Van Dorn Iron Works Co....108 
Billing Machines. 
Burroughs Adding Mach. Co. .248 
Remington Typewriter Co. 
..69, 153, 169 


Underwood ‘Typewriter Gd... 


oekene en 71, 138, Back Cover 
Binders, Catalog and Periodical. 
American Clip Co.. s00cey we 
Feldmann System Mfg. Co...234 
Blank Books. 
Boorum & Pease Co......... 165 
National Blank Book Co .118 
Rockwell-Barnes Co .- 241 
Blanks for Bonds and Stocks. 
Goes Lithographing Co. .197 
Kihn Bros. ........ 217 
Board Cutters, Paper & ‘Card. 
Golding Press Division 218 
Ideal School Supply Co . 188 
Bond Boxes. 
a A MS iy is’ & 4 9 tne eels 236 
aarey Jamestown “Mfg. ‘Corp. . 208 
General Fireproofing Co...82, 3 
Globe-Wernicke Co., The..... 
ieee ees 181, 2, 3, 4 
Metal Office Furniture ‘Co .189 
Steel Equipment Corp 75 
Book Cases. 
Globe-Wernicke Co., The..... 
sw giaiiellcati lo 181, 2, 3, 4 
Gunn Furniture Co.......... 151 
Macey Co... 128 
Van Dorn Iron Works Co .108 
Weis Mfg. Co 123, 4, 5, 6 
Yawman & Erbe Mfg. Co.... 8&5 
Book Ends. 
Ryan, J. F. & Co 177 
Bookholders. 
American Clip Co 68, 70 
American Electric Co .214 
Book Rings. 
Carpenter, E. W., Mfg. Co 233 
Morden Mfg. Corp., The. 222 
Bookkeeping Machines. 
Burroughs Adding Mach. Co. .248 
Remington Typewriter Co ; 
— 69, 153, 169 
Underwood Type writer Co 
.71, 138, Back Cover 


Box Files. 
Globe-Wernicke Co The . 

aa aioe 181, 2, 3, 4 

Business Shows. 


National Business Show Co..118 
Busses. 

Auto File & Index Co - -145 

General Fireproofing Co 82 3 

Macey Co., The 128 

Toledo Metal Furn. Co .159 
Calculating Devices. 

Meilicke Systems . 229 
Calculating Machines. 

Burroughs Adding Mach. Co. .248 

Monroe Cale. Mach. Co 157 
Calendar Pads and Stands. 

Defiance Sales Corp 213 

Jersey City Prtg. Co 200 


Carbon Papers. 
(See Ribbons and Carbons.) 
Card Cases. 


Improved Boehner Binder Co.231 


Wiggins, The John B Co 236 
Chair Irons. 
Bettcher Stp. & Mfg. Co 39 
Chair Pads and Cushions. 
Boomerang Chair Pad Co 232 
Economy Seat Co 222 
Fox, Geo. E., & Co .201 
Irvin, A. H., Co .-13 
Polar Mfg. Co -202 
Sun Rubber Co on 





ass Classifications 








municate 

through which the 

be promptly and cheerfully furnished 
with no obligation to you. 


For the benefit of the subscribers the 
lines advertised are here classified. 
Many of the requirements 
modern business office are represented. 
Should subscribers be interested in any 
article of office equipment not listed 
here, they are cordially invited to com- 


with the service 





information will 


of the 


bureau, 





Chairs. Imperial Methods Co...... .242 
Conrades Mfg. Co 213 BGG OS.. TOG cescsccsvess 128 
Cook, C. A., Co : 222 Yawman & Erbe Mfg. Co. 85 
Crocker Chair Co............217 Desk Work Distributors. 

Derby, P. & Co., Inc... 147 Fox, Geo. E., & Co. e000 oun 
Gunlocke, W. H.. Chair Co 224 Globe-Wernicke Co., The. , 
Hey wood-Wakefield : i =—_—“(é SKE RR si, 3, 3% 4 
Milwaukee Chair Co 197 Horn, W. C., Bros. & Co.....233 
Pierce, 8S. K., & Son.. 214 Irving-Pitt Mfg. Co..........182 
eee GR cacnsedes 92 Office Specialty Co 200 
Superior Furniture Co 199 Sainberg & Co z 230 
Toledo Metal Furniture Co...159 Desks 
— Dorn Iron Works Co 103 Alma Furniture Co.......... 206 
Se ee os Art Metal Construction Co. .90, 1 

Check Protectors and Writers. Auto File & Index Co.......145 
DE tic c¢ngaeans 237 Bentley & Gerwig Furn Co. .243 
Hall-We Iter Co.. 179 Browne-Morse Co..... .. 166 
Todd Co., The 131 Clemetsen Co......... ..-198 

Check Sorters. Commercial Furniture Co..96, 7 
Kohlhaas Co., The. 141 Corry Jamestown Mfg. Corp 208 

Checks, Stamped Metal. nae | - She eee ‘too 
American Seal & Stamp Co.. .215 oi. wo a’. "193 
Meyer & Wenthe "180 pce gy Ane mh ae 

General Fireproofing Co....82, 3 

Cigar Lighters. Globe-Wernicke Co., The ° 
Neuburg, E. P.. ‘ 167 : i 2, 3, 4 

Clips, Paper. Gunn Furniture ag The . 11 
(See Paper Clips.) Hoosier Desk Co -+. 04 

Coin Bags and Wrappers. Imperial Desk Co.. . .202 
Downey, C. L., Co., The 236 Invincible Met. Furn. Co. ...154 
Strayer Coin Bag Co 233 Jamestown Metal Desk Co....114 

Columnar Pads. Jasper Novelty Works 116 
American Pad & Paper Co...230 Leopold Desk Co..... 136 

Copyholders. Macey Co., The .128 
American Clip Co 68, 70 Metal Office Furn. Co 189 
American Electric Co.. 214 Myrtle Desk Co , Se 
Coles Copyholder Co —# 217 National Desk Co.. ‘ . 213 
Premier Metal Products Co. .179 Orpin Desk Co baa wh 180 

Copying Devices. Quigley Furniture Co 191 
Eureka B. B. Co. 200 Shaw-Walker Co. a a 
Yawman & Erbe Mfg Co 8h Steel Equipment Corp. _ 

Costumers. Tell City Desk Co. 210 
Art Metal Construction Co.9), 1 Van Dorn Iron Works Co 103 
Conrades Mfg. Co.. 213 Wagemaker (o.... en abnne 171 
Furnas Furniture Co..... 204 Western Furniture Co. 1% 
Globe-Wernicke Co., The Yawman & Erbe Mfg. Co 85 
ae eer ee = a Dictation Machines. 

Premier Metal Products Co. .179 Dictaphone Sales Corp R4 
Sanymetal Products Co 226 Directory Boards. 

Cuspidors. Davenport-Taylor Mfg. Oo 210 
Cordley & Hayes....... 106 Display Fixtures. 

Faries Mfg. Co.. ane Universal Fixture Corp ll 
Ireland & Matthews Mfg. Co.100 Duplicating Machines & - Supplies, 
Cutters, Paper and Card. Canode Ink Co .174 
Golding Press Division .--218 Dick, A. B., Co 121 
Ideal School Supply Co.......188 Heyer Duplicator Co... peo 
Dating Stamps. Reiner, Robt., Inc 173 
American Numbering Machine Rotospeed Co., The . 8 

Co 115 Envelope Sealers. 

American Seal & Stamp ‘Co. .215 SOS rere 80 
Melind, Louis, Co .215 Reynolds Envelope Sealer Co. 232 
Meyer & Wenthe.. ..180 Standard Mailing Machines 

Desk Calendars. Oe 44 cenéCeniiuhe oka ee 204 
Defiance Sales Corp 213 Envelopes. 

Desk Lamps. Ames Safety Envelope Co....214 
Aladdin Mfg. Co 219 Bushnell, Alvah, Co 194 
Faries Mfg. Co.. 232 Diemer, John F., Co 224 

Desk Pads, Blotter. Eagle Envelope Co 211 
Boorum & Pease Co 165 Globe-Wernicke Co., The... 

Fox, Geo. E. & Co 201 ‘181, 2 & 4 
BE, Eis vee accede 210 Nat'l Fiberstok Env. Go.....13% 
Irvin, A. H., Co 134 Quality Park Envelope Co....240 
Sainberg & Co... 230 Smead Mfg. Co., The 218 
Sun Rubber Co....... i. Uv. &. Envelope Co .149 

Desk Pads, Glass. Envelopes, Celluloid. 

Chicago Mirror & Art Glass Markilo Co.... sue er 
Co. . ; ob dwn Oa Eraser Holder. 

Fox, Geo E., & Co .201 Phillips Ribbon & Carbon Co.194 
Polar Mfg Co 202 Erasers. 

Ravenswood Office Spec Co. .240 Feber, Eberhard ‘ . 246 
Sainberg & Co...... , 230 Ink-Out Mfg. Co sneees oe 

Desk Pads, Linoleum. 0. K. Mfg. Co 148 
Fox, Geo. E, Co 201 Roberts, Weldon, Rubber Co.237 
Polar Mfg. Co.. . 202 Rush Eraser (Co.. .. 188 
Wagemaker Co 171 Expense Books, Salesmen’s. 

Desk-Pending Letters Holder. Beach Publishing Co rr 
American Clip Co. ‘ 68, 70 Eyeshades, 

Desk Trays. Chicago Eyeshield Co 238 
American Electric Co 214 Featherweight FEyeshade Co. .237 
Fox. Geo. E.. & Co 201 File Boxes, Metal. 

General Fireproofing Co 82, 3 Rockwell-Barnes Co. . 241 
Globe-Wernicke Co., The Filing Cabinets, Cloth Covered. 
181, 2, 3, 4 Advance Paper Box Co 220 


Diemer, John F., Co. 
Globe-Wernicke Co., The..... 


181, 2, 3, 4 
Hoffman, L..... > 


L 
Imperial Methods ‘acca 
Macey ©o., Ba ccssees 
Sainberg & Co........... 00cm 


ha Cabinets, Metal. 
Metal Constr. Co.....90, 1 
art Bteed OO. coscosiovese 
Auto File & 
Bentson Mfg. Co.........+.+ 
Berger Mfg. Co........ boven 
Browne-Morse Go. 2200 
Contes Art Metal Co......... 
Xolumbia Steel a ment , nag Ibs 
| ne wy 
Genera! Fireproofing ey eas — 
Globe-Wernicke Co..181, 2, 4 
Imperial Steel Cabinet Co... .198 


Invincible Metal Furn. Co....154 
Macey Co., Dh cabs 000eccs due 
Metal Office Furn Co.........189 


Premier Metal cow mage & Go. ..179 
Pressteel Engineering Co..... 
Shaw-Walker Co...... eveocsues bs 
Steel Equipment ye vesnee 
Terrell’s Equipment 2 66ae 
Ulrich Plendliee Equip. Go.: 280 
Van Dorn Iron Works 


seer 


Yawman & Erbe Mfg. ° $s 
Filing Cabinets, Wood. 
Auto File & Index Co....... 145 
Browne-Morse Co..........+++ 166 
Globe-Wernicke Co., The.... 
jhe seepeskeeenn en -, * 8, 4 
Imperial Methods Co.. — 
Macey Co., The........+.+- serge, 
Shaw-Walker ©Co............+- 79 
Ulrich Planfiling Equip. Co. .230 
Wagemaker Co.........-++++ .171 
Weis Mfg. Co........ 123, 4, 5, 6 
Yawman & Erbe Mfg. Co..... 85 
ries Supplies. 
Aigner, G. J., & Co......... 26 
American Clip er 68, 70 
American Mfg. Concern...... 239 
Browne-Morse Co. ...... ke 
Daco Guide Co..........+++5. 237 
General Fireproofing <1 © 
Globe-Wernicke Co., The. 266s 
5 a5i:e oom a ei iad 181, 2, 3. 4 
Imperial Methods Co........ 242 
Invincible a. Furn. Co.. 14 
Macey Co., The.........+0- :.128 
Oxford Filing Supe Geesass 117 
Rockwell-Barnes Co.......... 241 
Shaw-Walker Co.........+..+. 79 
Simonson. R. a6 Men: 43008 3 
Smead Mfg. Co., The........ 218 
Steel Eauipment Corp. 75 
Ulrich Planfiling Equip. Co. .280 
Wabash Cabinet Co.......... RS 
Weots Bie. Gd. o<scs: 128, 4, L. « 
Yawman & Erbe Mfg. Co.. 
Fovntain Pens, 

Beaumel, D. W., & 5 wre 226 

Carter's Ink Co,, The........ 146 

Conklin Pen Mf. Co. “isi, 2, 3, 4 

Eggens-Hambler Co........... 234 

Parker Pen Oo........-+° —_ 4 

Sheaffer, W. A., Pen Co....100 
Gold Pens. 

Gaydoul Gold Pen Co........ 237 

Weigel, FE. 0., & Sons....... 220 
Gold Stamping. 

Aigner, G@. J., & Co......... 206 
Gummed Cloth. 

Aigner, G. J., & OO. ....0000% 206 
Gummed Cloth Patches. 

Crownolo Mfg. Co..... speaned 231 
Index Card Signals. 

Se Se Sa 192 

Graff-Underwood Co........... 213 

Macey Co., The......... oovecnne 

Moore Push-Pin Co.......... oe 

Yawman & Erbe Mfg. Co.. 85 
Index Tabs. 

Aigner .G. J., & Co....... — 
Cook, H. GL, GO. nccoscasssate 192 
Gilobe-Wernicke Co., The..... 

ENG FPS 181, 2, 3. 4 

Universal Index Tab Co...... 201 
Ink Eradicators. 

Ink-Out Mfg. O0.......0++6- 234 
Inks, Adhesives, Etc... 

Ganefie Te GOs oc ccccscccteoss 174 

Carter's Ink Co., The........ 146 

General Eclipse Co........--. 221 

Sanford Mfg. Co.......... --108 
Inkstands. 

Bachrach Svecialty Co...... 229 

General Eclipse Co........... 


Sengbusch 8-C Inkstand Co... 99 
Iukwell Bases. 


Seven, Bi tes GBeentecdeccnss 134 
Letterheads. 

Geas Diem Obici scscssese ve | 

Peerless Litho. Co........... 230 
Moisteners. 


Sengbusch 8-C peatone Co... 99 
Numbering Mach 
American Number. Mach, Co.115 
Roberts Numbering Mach. Co.175 


Oil. Office Machine. 
eS e000 28D 
Defiance Sales Corp.......... 213 


Morten Mfg. (o....... os 
Pads, Figuring (Ruled or Plain). 


American Pad & Paper Co...230 

Roorum & Pease Co...... vow oD 
Paver. 

Faton. Crane & Pike Co..... 81 

Hampshire Paper Co......... 216 

Weston, Byron Co........... 235 
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Pa Clamps. . 
merican Clip Co......... 68, 70 
Esterbrook Steel Pen Co.....127 
Noesting Pin Ticket Co 221 








Van — hy re 
— — ~~. Ser 
Cook, H. C., Co.. peeadene 192 
Graff-U nderwood ld ie s0es eee 213 
Hoge Mfg. Co........ ade 5 
Noesting Pin a ket Co..... 220 
Cn Me Gis cvceccccesces 148 
Rock well- a Sitnndéccss 0 cen 
Thomas Staty. Mfg. Co... 27 
Tip-Top Mfg. Co. ee 
auger Fastening Machines. 
me Staple Co........ ~- 243 
Pump Paper Fastner Co ..- 328 
Deflance Sales Corp.... 21: 
Eveready Mfg. Co...... 
OE Mie Mis WO ccepecee LD 
Rockwell-Barnes Co. . ne 241 
aste. 
(See Inks, Adhesives, Etc.) 
Patents 
Siggers, gE. G. se 224 


Pen and Pencil Clips. 
Defiance Sales Corp 
© St eee 
Van Valkenburg, L. D.. 
Pen Racks 


ES 
Pencil Sharpeners. 
Auto Pencil Sharpener Co 231 
Graff-Underwood Co.... .213 
Hunt, ©. Howard, Pen Co. 
sees bth canabe'eege 16, 221 
Pencils, Cedar. 
Amer. Lead Pencil Co 74 
Dixon, Jos., Crucible Co. 226 
Faber, Eberhard sete 246 
Gieneral Pencil Co.... : 104 
U. 8. Penell Co...... pe see 
Pencils, Thin Lead, Magazine. 
gg FR .146 
Conklin Pen Co 161, 2, 3, 4 
Hoge Mfg. Co...... . 232 
Parker Pen Co... 143, 4 
Sheaffer, W. A. Pen Co — 
Pens, Lettering & Show Card. 
Bridgeport Pen Co.. 235 
Pens, 8 . 





Keterbrook Steel Pen Mfg. (o.127 


Hunt, ©. Howard, Pen Co 

o6egeeee 196, 221 
Spencerian Pen Co... owe 
Turner & Harrison Pen Co... 235 

Picture Hooks. 
Moore Push-Pin Co....... 234 
Crescent Brass & Pin Co... .225 
Defiance Sales Corp .- 212 
Pin Tickets. 
Noesting Pin Ticket Co 229 
Labels, Law Books and Number. 
ee Ge ee OE, oc cons 206 
Leads for Mechanical Pencils. 
Amer. Lead Pencil Co... 74 
Faber, A. W., Ine 246 . 281 
Letter Distributors. 
Pristow, Stanley R .» 235 
Globe-Wernicke Co., The.... 

‘ mane os 181, 23, 3, 4 
Imperial Methods Co... .242 
Kohihaas (Co., The..... 141 

Lett & Show Card Pens. 
Bridgeport Pen Co..... . 235 
i m Desk Tops. 

Fox, Geo. E., & Co... ee 
SE | Ms GI caccccces . 202 
Wagemaker Co. ....... 171 

Lockers. 

Lyon Metallic mn GR, cco 186 
Terrell's Equipment Co..... os 
Van Dorn Iron Works Co....103 


Leaf, Books and Systems. 
Poorum & Pease Co... ee Ly 
Chicago Binder & File Co... .218 





Irving-Pitt Mfg. Co...... .1382 

 P. aecens eret | 

National Plank Book Co ame 11% 

Plew & Motter..... 196 

Sheppard, C. E., Go.........187 

Stationers L. L., Co.... .. 198 

Trussell Mfg. (Co... ée a 

Workman Mfg. Co. 

Envelopes, Celiuioia. 

Markilo Co ...... pa | 
Map Tacks. 

Graff-Underwood (Co, ..212 

Moore Push-Pin Co 234 
Matched Office Suites. 

Commercial Furniture Co... .96, 7 

Macey Co., The...... coerce 
Memorandum Devices. 

‘ox, Geo. BE & Co... .»- 201 

Hanna Register Co... 241 

Mark-Mor-an-Dum . otc ce, & 
Platens, writer, 

Amer. Writing Machine Co 112 

Ames Supply (Co.. 42 

Bushnell Mfg. Co.... 237 
Postal Scales. 


Pelouze Mfg. (Co. 

Triner Sales (Co........ 

Triner Scale & Mfg. Co 
Publications, 


British Stationer.... Te 
Dartnell Corp. ‘ one 
Mon Bureau ...... ee 
Punches. 
Roorum & Pease Co ee 
Chicago Binder & File Co... 218 
Defiance Sales Corp «+. .218 
Globe-Wernicke Co. .181, 2,3, 4 
Push Pins ' 


Moore Push. . | rea 








Ribbons and Carbons. 
Allen & Co... 
Ault & Wiborg Co......... ; 
Buckeye Ribbon & Carbon Co.152 
Canode Ink Co............ osaee 


Carter's Ink Co., The........146 
Columbia Rib. & Car. Mfg 

Co. veassetOguebese capese 1m 
Cooper Carbon Coated P aper 

Gh * dress esncvdebusesde .172 
Crown Ribbon & Carbon Co. lw. 
Little, A. P., Inc...... -231 
Manifold Supplies a 67 
Mittag & Volger........ , 6 
Neidich Process Co. —— 


Old Town Rib. & Car. Co....138 
Pacific Carbon & Ribbon Co. .122 
Peerless Carbon & Ribbon Co.214 
Phillips Rinbon & Carbon Co. .194 
Remington Tw. Co...60, 153, 169 


Rockwell-Barnes Co. . 60+ Ce 
See FP Ge bo o'eb esas 0k oe’ 237 
SO. Hs Een Uc adccocvess 1%) 


Union Ribbon & Carbon Co 223 


U. 8. Typewr. Rib. Mfg. Co. .20% 
Webster, F. 8., Co...... 2, 216 
Ribbons, Re-Inked. 
Cooper Carbon Coated Paper 
Gm cccbonnsserece gasseaweuee 
Rubber Bands. 
Faber, Eberhard ...... coececmee 


Rubber Stamps. 
American Seal & Stamp Co. .215 


Medearis Moulding Co........230 
Melind, Louis Co...... — 
Meyer & Wenthe ........... 180 


Rubber Stamps, Labeled. 
American Seal & Stamp Co...215 
Medearis Moulding Co.. e+ ae 

Rulers. 

American Mfg. Concern......239 

Safety Deposit Boxes. 
General Fireproofing Co.. : 
Invincible Met. Furn Co.. .16 

Safes. 
are Metal Construction Co. 1 


General Fireproofing Co .82, 3 
Globe-Wernicke Co., The 
; + aod , > o & 

Macey € 0. “The. enevens — 

Meilink Steel Safe Co.. ..140 

Metal Office Furn. Co...... 189 

Mosler Safe Co......... eT 

Schwab Safe Co., The. 247 

Steel Equipment Corp....... 75 

Van Dorn Iron Works Co 108 

Yawman & Erbe Mfg. Co.. & 
Scrapbooks. 

Horn, W. C., Bro.. es 233 
Sealing Wax. 

Se Mt GN co ovcces cess 146 


Luther Ink & Stamp ‘Pad Co.229 
Sanford Mfg. Co.... 102 


Seals, Notary and Corporation. 
American Seal & Stamp Co. .215 
Melind, Louis Co...... ~~ 
Meyer & Wenthe...... . 180 


Second-Hand Office Machinery. 
Chicago Safe & Mdse. Co. 


Reliable Tw. & A. M. Corp. 
Shelf Boxes. 

Diemer, John F., & Co. .. 224 

Globe-Wernicke ees The 

. =. a 

Hoffman, * ecocceses 210 
Shelving. 

Ee ee 244 

General Fireproofing Co. . 82, 3 


Globe-Wernicke Co., a -. 
18 


Steel Equipment ng 

Terrell’s Equipment Co. 

Van Dorn Iron Works Co... 
Sign Markers. 

Hellesoe, Hans H............235 
Signs. 

American Seal & Stamp Co. .215 

Davenport-Taylor Mfg. Co 210 
Soap, Liquid. 


Huntington Laboratories... Hd 
Sorting Devices. 

De Cy veces eteees Te 
Stamp Affixers. 

Multipost Co. ...... 208 


Standard Mailing Mac hines Co. 204 
Stamp Pads. 

American Seal & Stamp Co. ..215 

Luther Ink & Stamp Pad Co.229 


Meyer & Wenthe........ .18) 

Mun-Kee Products Corp 225 

Peerless Car. & Rib. Co 214 
Stamp Racks. 

Hoge Mfg. Co... 232 
Stands for Office Machines. 

Adjustable Table Co... .. 227 

Fowler-Manson-Sherman . 200 


Premier Metal Products Co 179 
Stapling Machines. 


Acme Staple Co......... . 243 
Defiance Sales Corp. , .-213 
Eveready Mfg. Co............219 
Hotchkiss Sales Co.......... 225 
. es — eee .134 
Stationery, Embossed, Engraved. 
American Embossing Co......226 
Kibn Brothers ..... sbecens Ce 
Wiggins, John B., Co....... .236 


Stationery Cabinets. 
General Fireproofing Co....82, 3 
Globe-Wernicke Co... The . 
ms &. @ 


Imperial Methods Co.........242 
Macey ©Oo.. The......... secckae 
Terrell’'s Equipment (Co....... 938 
Van Dorn Iron Works Co.....108 








Typewriter Cabinets. 


Stencils. 
Toledo Metal Furniture Co 1 


American Seal & Stamp Co..215 
... 180 


Meyer & Wenthe. Typewriter Cleaning Brushes 
Stenographers’ Note Books. Hahn, Arthur W. 24 
Boorum & Pease Co... ~- 185 Morton Mfg. Co... aad 
Rockwell-Barnes Co 241 Typewriter Cleaning Material 
Clarotype Co. ... = 
Stools. . ‘ Sanford Mfg. Co l2 
Conrades Mfg. Co..... — Webster, F. 8.. Co... o 216 
Crocker Chair Co ‘ | 
Milwaukee Chair Co jaoae cee Typewriter, ne Keys. OT 
Toledo Metal Furn. Co . 19 Lincoln Rubber Key Co 212 
Storage Boxes, Coin. Munson Supply Co 178 
Strayer Coin Bag Co.. — Peerless Key Co. —~ 
String and Cord Cutters. Speed Key Mfg. Co 
Gits Co : ~ 286 Typewriter Cushion Knobs & Feet. 
Swinging Typewriter ‘Stands. Ames Supply Co 142 
American Writing Mach. Co. .112 Azora Rubber Co 231 
Globe-Wernicke Co., The Fox. Geo. E., & Co : 201 


181, 2, 3, 4 Krantz, Edw., Prod. Co 2m) 


Weis Mfg. Co .. 228, 4, 5, 6 Typewriter Parts and Tools. 
Tables. Ames Supply Co.. 142 
Corry Jamestown Mfg. Corp... .208 Typewriters, New. 
Furnas Furniture Co. ceca American Writing Mach. Co 112 
General Fireproofing Co sae @ Corona Typewriter Co 24 
Globe-Wernicke Co., The oa Demountable Tw. Co 7s 
- 181, 2, 3, 4 Oliver Typewriter Co 233 
Guth, H a “Associates... ...207 Reliable Tw. & Am. Corp 22 
Macey Co., The. . eC Remington Typewriter Co 
Mutschler Bros. Co.. - 69, 153, 160 
Premier Metal Products Co. ..179 Royal T ype writer Co 130 


St. Johns Table Co.........107 Smith, L, C., & Corona Tws 























Van Dorn Iron Works Co. 103 Ine. 24h 
Tablets. Smith-Premier Tw. Co 1st 
Rockwell-Parnes Co. >see een Underwood Typewriter Co 

Tags. Tipe Ti, 138, Back ¢ 
Noesting Pin Ticket Co 220 Woodstock Typewriter Co 240 
leph A ies. Typewriters, Rebuilt. 

American Electric Co ~~ American Writing Mach. Co. .112 
Colytt Laboratories ... -+-210 General Typewriter Exchange .205 

Thumb Tacks. Regal Typewriter Co 211 
Hoge Mfg. Co..... Reliable Tw. & A. M. Corp. .22 
Moore Push-Pin Co : Shipman-Ward Mfg. Co 110 
Noesting Pin Ticket Co Smith Tw. Sales Corp 252 
Solidhed Tack Co.. Typewriter Emporium 110 

Time Stamps & Recorders. Wholesale Typewriter Co 7 
Ajax Time Stamp Co.... 19% Ventilators, Office. 

American Seal & Stamp Co. .215 Chicago Mirror & Art Glass 
Joslin, A. D., Mfg, Co 172 Co ‘ 1 
Melind, Louis, Co 215 Visible Index ‘Systems. 

Thompson Time Stamp Co... .235 Acme Card System Co Bt) 

Transfer Cases. Globe-Wernicke Co., The 
Art Steel Co.... ; oo eeu 181, 2 ‘ 
Berger Mfg. Co.. +? 244 Weis Mfg. Co 123, 4, 5, 6 
General Fireproofing Co....82, 3 Wardrobes. 

Globe-Wernicke Co., The..... Furnas Furniture Co 204 

os . ‘ ma 2 & 4 Globe-Wernicke Co The 

Macey Co., The wae —— 181, 2 -« 
Metal Office Furn. Co 188 Terrell's” Equipment Co 0 
Republic Box Co ide oon Waste Baskets. 

Steel Equip. Corp > a Barbee Wire & Iron Wks 195 
Van Dorn Iron Works Co .108 Cordley & Hayes 106 
Weis Mfg. Co ao & & 6 General Fireproofing Co 82 
Yawman & Erbe Mfg. Co Sh Invincible Met. Furn. Co 14 

Trimming Boards. Macey Co., The 128 
Golding Press Division.......218 Metal Office Furn. Co 189 
Ideal School Supply Co. 188 Nat'l Vuleanized Fibre Co. ..200 

Type, Rubber. Peertess Wire Goods Co le 
American Seal & Stamp Co..215 Shaw-Walker Co. .. 79 

Type, Typewriter. Water Coolers. 

Ames Supply Co — Cordley & Hayes 106 
6 


WANTS and _ 
M4 FOR SALE 


SITUATIONS WANTED. 








field 


stationery 
company 


YOUNG MAN of seven years’ experience in 
wants selling position with established office appliance 
Address R-32, care Office Appliances, Chicago 


SITUATION WANTED—With manufacturer selling Stationers 
and Office Furniture trade; have large following with Chicago 
St. Louis and all of the Middle West trade; fourteen years’ ex- 
perience; will be open for position July Ist. Address Box E-179 
care Office Appliances, Chicago. 


SITUATION WANTED—By 
built Underwoods, Remingtons, 
repair other machines and is thoroughly 
on all models of Burroughs adding machine 
section of the United States. Address O-69, care 
pliances, Chicago. 


STATIONERY 


typewriter repairman who has re 
Royals and L. C. Smiths Can 
acquainted with work 
Will consider an) 
Office Ap 


producer, is open for 
department. Knows 


real live 
of store or 


SALESMAN—A 


a new connection as manager 

stationery thoroughly, both from manufacturing and retail 
angles. In a year has doubled output of present concern. Cat 
do big constructive work for stationer who has a desire 


expand. Address O-31, care Office Appliances, Chicago 


BUSINESS OPPORTUNITIES. 


cold winters in the North? I have the 
only stationery and office supply store in one of Florida's 
fastest growing cities. It is a money maker but my manufas 

turing business is taking too much of my time from it Will 
sell all or part provided buyer is experienced and responsible 


ARE YOU TIRED of 


$4,000 or $5,000 will handle the deal. Address A-32, care Office 
Appliances, Chicago. 

WILL SELL one-half interest in an office, bank and school 
supply business in city of 150,000 in Massachusetts for $3,000 


for live outside salesman Business well es 
capital reason for considering partner 
Chicago 


Good opportunity 
tablished but insufficient 
Address V-84, care Office Appliance es, 


WANTED AND FOR SALE, CONT'D PAGE FOLLOWING. 
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WANTS AND FOR SALE, CONTINUED FROM PRECEDING PAGE. 





SALESMEN WANTED. 
M. ARV EL OU S invention seals 2,000 envelopes hour. Sells very 
low price. Tremendous demand. Big repeats. Exclusive terri—- 
tory. Write Rede, 8011 Nottingham Bldg., Boston, Mass. 





HIGH GRADE resident salesman to sell steel office equipment 
to dealers and steel factory equipment to users on commission 
in the following cities: St. Louis, Kansas City, San Francisco 
and Los Angeles. Address T-37, care Office Appliances, Chi- 
cago. 

SAFE ~ SALESME N—One of the oldest and largest manufac-— 
turers has some real opportunities for salesmen, who have been 
successful in selling light-weight record safes. Give past rec- 
ord and references. Address L-39, care Office Appliances, Chi- 
cago. 


WAN TED—Five live wire office furniture salesmen, in rapidly 
growing city in the east, on commission basis, splendid op- 
portunity to make big money and become identified with con-— 
cern Advance artists please do not apply. Address J-—36, care 
Office Appliances Chicago. 





WAN TED—High grade office furniture salesman who can in- 
vest $5,000 to $10,000 with services, splendid opportunity in a 
rapidly growing city in the east. Must be able to handle all 
inside details and act as sales manager. Address M-37, care 
Office Appliances, Chicago. 

PR OMINENT steel filing cabinet manufacturer can place ex-— 
perienced and capable supply and cabinet salesman as depart- 
ment head of their distributors on the Pacific Coast. Splendid 
connection with successful and large house. Personal interview 
will be arranged. Address in confidence, H-39, care Office Ap- 
pliances, Chicago. 


WAN TED—Experienced man for commercial stationery and 
office equipment store in Portland, Oregon. Must be thoroughly 
versed in sale of filing equipment, loose-leaf devices and office 
furniture. Good opportunity for right party. State age, experi- 
ence, salary expected, and give references. Address F-36, care 
Office Appliances, Chicago. 
BUSINESS GREETING CARDS—Salesmen calling on business 
houses to handle as a side line High Grade Business Greetings 
Engraved and Raised Printed from Type. Liberal commis 
sion. Sample book easily carried and priced in such a way 
that selling is quick and easy. Address Dept. O, Palisade Pub- 
lishing Co., 4128 Belmont Ave., Chicago. 





MARVELOUS Pricing System sells on sight, all stores. 10 
million prospects Tremendous demand tig repeats. Ex- 
clusive territory Millen, 439 Nottingham Bldg., Boston, Mass. 














EXPERIENCE D « CARBON PAPER SAL ESMEN who can fur- 
nish references or bond and do ten to forty thousand dollars 
annual business. Old established Eastern manufacturers. Com- 
plete line and service. Salary and commission with bonus. Op 
portunity for producers to double earnings. Correspondence con- 
fidential. Address N-56, care Office Appliances, Chicago. 
OFFICE AND DIRECTORS’ TABLES, most complete medium 
and high grade line, exclusive designs in oak, mahogany and 
walnut. Will interest only high class commission men who call 
on the office furniture trade. Give full particulars about your- 
self, lines now carried and territory covered. Address K-21, 
care Office Appliances, Chicago. 


A NEW PAPER FASTENING MACHINE!—A New Opportunity. 
Sell Neva-Clog Stapling Pliers direct to offices and factories in 
your town. Sells on sight because of exclusive features. Guar- 
anteed for five years. Exclusive territory; full protection on re— 
peat orders. Three sales a day mean $4,500 yearly profit to you. 
Write or wire NEVA-CLOG PRODUCTS, Inc., Dept. O, Bridge— 
port, Conn. 


LARGE WELL RATED firm wants representatives to sell direct 
to consumers, combination order blank and envelope, loose leaf 
devices, special printing. Restricted territories, full or part 
time References required. Replies will be held confidential. 
This is not a get rich quick proposition but an opportunity for 
earnest men to add from one hundred to two hundred dollars 
per month to their incomes. Address C-33, care Office Ap- 
pliances, Chicago 





SALESMEN WANTED. 


SALESMEN WANTED for southern and eastern territory to 
Sell popular priced line of steel files; liberal comm! 
quick for territory. Address F-37, care Office Appliances, 
ee 


SALESMEN—Local and trav eling to sell the new Savadres (one- 
™ e window env emape). Wonderful repeaters. Eagle Envelope 
Co., 1322 Wabash Ave., Chicago. 











AGENTS WANTED. 


WE HAVE a few openings for exclusive general nts in 
valuable territory to sell the most popular line -<.: ma- 
chines on the market. Universally advertised a nd “distributed. 
Liberal commission. Write stating full qualtdestions ta 

letter. Standard Mailing Machines Co., Revere Blvd., Everett, 
Mass 


MANUFACTURERS REPRESENTATIVBS—We have a live 
proposition for you in a popular and high grade line cf brass 
cuspidors. Territories open in middle west and east, eee 
New York. This line offers an opportunity for big volume. A 
dress S-70, care Office Appliances, Chicago. 2 


REPUTABLE MANIL UFACTU RER solicits inquiries from well- 
established egents to sell popular line of letter trays, ink stands, 
paper weights, ash trays, ete., manufactured of mahogany, 

nut and oak, for office appliance dealers and department stores. 
UCxclusive territory guaranteed. Address T-38, care Office Ap- 
pliances, Chicago. 














TYPEWRITER MEN WANTED. 


HELP W ANTED—S Salesman or combination repairman and 
salesman. Royal dealers. Muncie Typewriter Exchange, Mun- 
cie, Indiana. 


WANTED AT ONCE—A-1 mechanics for Florida, must be all 
around men. A good future for men who want to come with 
a fast growing corporation. Reference, experience, age, mar- 
ried or single and salary wanted in first letter, also how soon 
you ean report for duty. Address G-58, care Office Appliances, 
Chicago 











FOR SALE. 
ELLIOTT-FISHER billing and bookkeeping machines bought 
and sold. Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 











TY ‘PEWR R ITE R ‘and adding machine parts for sale cheap. Send 
for list. Also buy and sell all office machines. Abbit Co., 38 
East 23d ‘St., New York. 





ADDRESSING mac hines, multigraphs, duplicators, letter fold- 
ers, envelope sealers, mailometers, check writers, dictating ma- 
chines, multicolor presses—at about half the manufacturer’s 
price. Pruitt Company, 117 North Market, Chicago. 





ELLIOTT-FISHER machines bought, sold and rebuilt. Teeter- 
Warsh Co., Plankington Arcade, Milwaukee, Wis. 











LINES WANTED. 
MANUFACTURERS AGENT with office in Boston would like 


to hear from manufacturers of office machines and supplies. 
Address P-51, care Office Appliances, Chicago. 





LINES W ANTED—By experienced man calling on Stationers 
and Office Furniture dealers; large following; only good lines 
will be considered; will cover the middle west including Chicago 
and St. Louis. Box K-31, care Office Appliances, Chicago. 








WANTED. TO BUY. 


Ww ANT ED -Hand ~ope rated Graphotype, for style No. 1 or No. 7 
type. Give price and full particulars. Duoform Co., Attica, 
ae 2 











ADDING MAC HINE 
DESIGNER 


=o ———— + 








Accus ‘tomed to small intricate machine design such as Adding 
Machines, Typewriters, Cash Registers, ete. State full icu- 
lars in first letter. THE DALTON ADDING MACHINE COM- 
PANY. Norwood, Cincinnati, Ohio. 








Welland, Ontario, Can. 

1,571,905. Loose leaf binder. Otto J. 
Hermann, St. Louis, Mo. (assignor to 
Buxton & Skinner Printing & Stationery 
Company, St. Louis, Mo., a corporation 
of Missouri). 

1.571,946. Typewriting machine. Wil- 
liam F. Helmund, Hartford, Conn. (as- 


Copies of any one of the saute re- Inc., New York, N. Y., a corporation of signor to Underwood Typewriter Com- 
ferred to here can be obtained by sending New York). pany, New York, N. Y., a corporation of 
twenty-five cents in stamps to E. G. Sig- 1,571,720. Typewriting machine. Ed- Delaware). 
gers, patent lawyer, Suite 33, N. U. Build- ward B. Hess, New York, N. Y. (oecieny 1,572,035. Card index device. James 
ing, Washington, D. C., and mentioning or to the Royal Typewriter Company, Ine. H. Rand, Jr., ——— 

Office Appliances. New York, Y., a corporation of New 1,572,159. 7 writer construction. 
York). George F. Sei yndsville, N. Y. 

1,571,718. Typewriting machine. Ed- 1,571,721. Typewriting . mpetine. Ed- 1,572,334. Typewritin machine. Max 
ward B. Hess, New York, N. Y. (assign- win B. Hess, New York, N. Y., and Lewis R. Urban, Elizabeth. N. J. (assignor to 
or to Royal Typewriter Company, Inc., Cc. Myers, Freeport, N. Y. pe to Underwood Typewriter Comqent. a New 
New York, N. Y., a corporation of New Royal Typewriter Company. Inc., New York. N. Y., a corporation of 
York). York, N. Y., a corporation of New York). 1,572,385. Finger guide for typewriters. 

1,571,719. Typewriting machine. Ed- 1,571,728. Calculator. Samuel J. Mc- Benjamin F. Ellsworth, Brooklyn, N. Y. 
ward B. Hess. New York, N. Y. (as- Farren, Washington, D. C. 1,572,547. Calculator. Robert William 
signor to Royal Typewriter Company, 1,571,828. Calendar. Emanuel C. White, Malderr, Dubuque, Iowa. 








as wee ee 
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No. 1,569 


ary 19, 1926, by Jesse A. B. Smith of 


place. 


No. en eemten pen patentes wenruary 23, 1926, by 
ee, Wisconsin. 


Harry Mitchell Koenig of lwau 


1,572,553. Loose leaf binder. Henry C. 
Miller, Milwaukee, Wis. 
,572,62 Typewriting machine. Jesse 
A. B. Smith, Stamford, Conn. (assignor 
to Underwood Typewriter Company, New 
York, a corporation of New York). 
1,572,904. T writing machine. Jesse 
A. B. Smith, Stamford, Conn. (assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 
1,573,205. Writing machine. Frederick 
L. Taylor and Carl E. Lundberg, Spokane, 


Wash. 

1,573,237. Copyholder. Elwood W. For- 
ney, Joplin, Mo. 

1,573,231. Typewriting machine. Jesse 
A. B. Smith, Stamford, Conn. (assignor 
to Underwood Typewriter company. ow 
York, N. Y., a corporation of Delaware). 

1,573,339. Pen for recording gauges. 
Edward J. Watts, Foxboro, ass. (as- 
signor to the Foxboro Company, Fox- 
boro, Mass., a corporation of Massachu- 
setts). 

1,573,407. Typewriting machine. Jo- 
seph Lindburg, Brooklyn, N. Y. (assign- 
or to Underwood Typewriter Company, 
New York, N. Y., a corporation of Dela- 


ware). 

1,573,424. Typewriting machine. Jesse 
A. B. Smith, Stamford, Conn. (assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,573,955. Pencil vending machine. Wil- 
lard Waldron. Bay City, Mich. 

1,574,097. Fountain pen. Harry M. 
Koenig. Milwaukee, Wis. 

1,574,199. Typewriting machine. Alfred 
G. F. Kurowski, Brooklyn, N. Y. (as— 
signor to Underwood Typewriter Com- 

ny, New York, N. Y., a corporation of 


laware). 
1,574,215. Typewriting machine. John 
Waldheim, Elizabeth, N. J. (assignor to 
Underwood Typewriter Company, New 


York, N. Y., a corporation of Delaware). 


1,574,245. Calendar. Lew W. Hamilton, 
Indianapolis, Ind. 
1,574,249. Adding machine. Russell W. 


Hook, Grand Rapids, Mich. 

1,574,266. Pen. John C. Wahl, Chicago, 
Ill. (assignor to The Wah! Company, Chi- 
cago, Ill., a corporation of Delaware). 

1,574,281. Fountain pen. George H. 
Devi. geetteriite, N. Y. 

574, ’ ewriting machine. George 
G. Going, middicton Conn. (assignor to 
oy Typewriter Corporation, New 
York, N. Y., a corporation of New York). 

1,574,298. Typewriting machine. Joseph 
Lindberg, Bay Ridge, Brooklyn, N. Y. 
(assignor to Underwood Typewriter Com- 

ny, New York, N. Y., a corporation of 

laware). 

1,574,319. Selecting 
gevetepen. Ainsley J. 


ass. 

1,574,323. Typewriting machine. John 
Waldheim, Elizabeth, N. J. (assignor to 
Underwood Typewriter Company, New 


container for pay 
Vincent, Lawrence, 


,890.—Provision of means in a typewriting machine 
for positioning and feeding a pack of small slips at one of the 
upper corners of a comparatively large sheet; 
tamford, 
to Underwood Typewriter Company of New York, N 

No. 1,574,897.—Reversible card index holder; 


2, 1926, by Frank H. Johnston of Chicago, Illinois, assignor by 
mesne assignment to Acme Card System Company of the same 











No. 


atented Janu- 
. % meee No. 1,577. 


patented March casing; 


No. 


York, N. Y., a corporation of Delaware). 


1,574,360. Pen. Monroe A. Cover, Ok- 
mulgee, Okla. 
1,574,393. Lead pencil mechanism. 


George Hopmann, Chicago, Ill. (assignor 
to Ralph Bard, trustee, Chicago, IL). 
1,574,457. Mechanical pencil. John C. 
Wahl, Chicago, Ill. (assignor to The Wahl 
Company, Chicago, Ill., a corporation of 
Illinois). 
1,574,775. 
Willis, Chic 
meter Sales 


Check writer. Goons M. 
o, Ill. (assignor to Checko- 
ompany, a corporation). 


1,574,800. Combination fountain pen. 
Clyde Duncan, Detroit, Mich. 
1,574,824. Typewriting machine. Alfred 


G. F. Kurowski, Brooklyn, N. Y. (assign— 
or to Underwood Typewriter Company, 
New York, N. Y., a corporation of Dela- 


ware). 
1,574,830. Pocket check protector. 
Charles C. McCombs, Sherman, Texas 


(assignor of one-third to W. H. Duffey, 
Fort Worth, Texas, and one-third to John 
D. Killough, Stephensville, Texas). 

1,574,838. Loose pocket for loose leaf 

books. Lewis S. Moore, Minneapolis, 
Minn. 
1,574,881. Typewriting machine. George 
Gould Going, Middletown, Conn. (assignor 
by mesne assignments to Remington 
Noiseless Typewriter Corporation, a cor- 
poration of New York). 

1,574,893. Visible card system. Leroy 
E. Hutchings, Chicago, Ill. (assignor by 
mesne assignments to Acme Card System 
Company, Chicago, Ill, a corporation of 
Illinois). 

1,574,897. Reversible card index holder. 
Frank H. Johnston, Chicago, Ill. (assign— 
or by mesne assignments to Acme Card 
System Company, Chicago, Ill., a corpor- 
ation of Iilinois). 

1,574,905. Typewriting machine. Adolph 
G. Kupetz, New Rochelle, N. Y. (assignor 
to the Underwood Typewriter Company, 
New York, N. Y., a corporation of Dela- 
ware). 

1,574,906. Typewriting machine. Alfred 
G. F. Kurowski, Brooklyn, N. Y. (assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 


1,574,916. Loose leaf binder. Henry C. 
Miller, Milwaukee, Wis. 
1,574,919. Fountain pen. Julian H. 


Murdock, Boston, Mass. (assignor to Pol- 
lock Pen Company, South Boston, Mass., 
a corporation of Delaware). 

1,574,929. Fountain pen. Robert T. Pol- 
lock, Boston, Mass. 

1.574.930. Fountain pen. Robert T. Pol-— 
lock, Boston, Mass. 

1,574,931. Visible index. Frank P. Pow- 
ell, Chicago, Ill. (assignor by mesne as 
signments to Acme Card System Com- 
pany. Chicago, IIL, a corporation of Illi- 
nois). 


1,574,980. Typewriting machine. Joseph 
Lindburg, Brooklyn, N. Y. (assignor to 
Underwood Typewriter Company, New 


1,574,775.—Check writer; 
George M. Willis of Chicago, Illinois, assignor to Checkometer 
Sales Corporation, Chicago, Ili. 

. Invention relates to sound-deadening casings 
for typewriting machines and to certain features of the ma- 
chine itself for better adapting 
patented March 23, 1926, by George W. Campbell of 
Hartford, Connecticut, assignor to Underwood Typewriter Com-— 
pany of New York, N - 

1,574,919.—Fountain pen; , 
Julian H. Murdock of Boston, Massachusetts, assignor to Pol- 
lock Pen Company of South Boston, Massachusetts. 




















patented March 2, 1926, by 


it to be operated within the 


patented March 2, 1926, by 


York, N. Y., a corporation of Delaware) 


1,575,135. Combined typewriting and 
computing machine. Elisha EF. Strong, 
Paris, France (assignor to Underwood 


Computing Machine Company, New York, 
N. Y., a corporation of New York) 
1,575,164. Typewriting machine. Joseph 
B. Holden, Syracuse, N. Y. (assignor to 
Remington Typewriter Company, lion, N 
Y., a corporation of New York). 
1,575,195. Pencil holder. 
Fleming, Washington, D. C. 


Ambrose 


1,575,205. Bank check. Frank R. Hin 
ton, Johnson City, Texas. 

1,575,294. Loose leaf binder. Richard M 
Van Valkenburgh, Kansas City, Mo. (as- 
signor to Irving—Pitt Manufacturing 
Company, Kansas City, Mo., a corpora 
tion). 

1,574,331. Magazine pencil Irving 
Greene, New York, N. Y. 

1,575,385. Typewriting machine. Henry 


L. Pitman, Westfield, N. J. (assignor to 
Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware) 


1,575,392. Adding machine. Oscar J 
Sundstrand, Rockford, Ill. (assignor to 
Rockford Milling Machine Company, 


Rockford, Ill., a corporation of Illinois) 


1,575,499. Typewriting machine. Otto 
Petermann, Groton, N. Y. (assignor to 
Corona Typewriter Company, Inc., Gro- 
ton, N. Y., a corporation of New York). 

1,575,502. Magazine pencil. John E. 


Platon, Jonkoping, Sweden. 

1,575,508. Stenciling machine. Charles 
G. Rosenhauer, Brooklyn, N. Y. (assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware) 

1,575,559. Typewriting machine. Alonzo 
B. Ely, Groton, N. Y. (assignor to Corona 
Typewriter Company, Inc., Groton, N. Y., 
a corporation of New York). 

1,575,673. Calendar diary, writing or 
other pad, and block with turnover leaves 
John Alexander Cameron, Glasgow, Scot- 
land. 

1,575,885. Check writer. Arthur H 
Woodward, Winnetka, Ill. (assignor to In- 
ternational Register Co., Chicago, Il., a 
corporation of Illinois). 

1,576,146. Pencil. Bernard 
Keyport, N. 

1,576,519. 


Sheldon, 


Combined typewriting and 
computing machine. Adolph G. Kupetz, 
New Rochelle, N. Y. (assignor to Under 
wood Computing Machine Company, New 
York, N. Y., a corporation of New York) 

1,576,575. Combined typewriting and 
computing machine. Frederick U. Conard, 
Brooklyn, N. Y. (assignor to Underwood 
competing Machine Company, New York, 

1,576,680. Typewriting machine 
A. B. Smith, Stamford, Conn. (assignor 
to Underwood Typewriter Company, New 


Jesse 


York, N. Y., a corporation of Delaware) 
1,576,979 Fountain pen clip Israel 
Krutt, 


New York, N. Y. (assignor to Wm. 
A. Rappeport, New York, N. Y.) 
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MEETINGS TO COME 


District No. 1 of the International present from the Eastern states. 


Dinner is served and the formal meeting 
is held afterward. 


The o % © 


Stamp Manufacturers’ Association will meeting will be held at the Hamilton The Richmond Stationers’ 


meet in Cleveland, Ohio, Saturday, May club. 
8. The Hollenden hotel will probably be 
the headquarters. 


oo % 


oo % 


The Stationers’ Association of New Or- per cent of the stationers in the oe. 
leans, A. L. Marschall, Secretary, 216 Four members attended the third regional 


Richmond, Va., meets at the 

Byrd hotel at 6:00 p. m. the ssoclation ‘has 
day of each month. The association 
eleven membérs, which represents 


The International Stamp Manufacturers’ Baronne street, meets on the second district conference in Philadelphia April 


Association will meet at the Hotel Pfister, Tuesday of every 
Milwaukee, Wisconsin, June 21, 22, 23 and 


month at 6:00 p. m. 15. 


oo % 


The Illinois Booksellers’ and Stationers’ 





eee 





William Schmiederer, governor of 
Regional District No. 3 of the National 
Association of Stationers, Office Outfitters 
and Manufacturers, will call a regional 
meeting at Little Rock, Arkansas, Mon- 


day, May 10. 
&¢?¢ 2? 


The SERVICE BUREAU of 
Office Appliances is for the 
Exclusive Use of Subscrib- a o % 

ers and Advertisers 


Association will hold its annual meeting 
at the Nelson hotel, ee nae Ti., May 
4-5. Interesting merchandise and book ex- 
hibits will be ate and a record turn- 
out is expected 


The second regional meet of District 
No. 7, National Association bfacturers. wil 
Office Outfitters and Man 


Cc. C. Cobb, regional governor of Dis- i Go eonten & > a take piace af the Nicollet hotel fin Minne- 
trict No. 5 of the National Association o every member of the t SS, exowers , Friday aes . 
Stationers. Office Outfitters and Manu- personal letters all ‘fer Walker, Farnham Printing & Stationery 
facturers, will hold meetings in Detroit, matters germane the aT ie it Company, district governor. 

Cleveland and Cincinnati during the week oe KX BS aa Ss - 
o ay 2 ess is 2 é Vices C nam manu- 

4 rg “ — . yy npg Agen facturers Pot any = wanted, puts The National Association Office Ap- 
that a postponement of one or two weeks 
is necessary. man and job pares advertis- pliance Manufacturers, H, R. 

z ing copy, fu a desirable retary-treasurer, Powers Accoun 
cw wd & agents and dealers in ag A every chine Corporation, New York City, 
country, aids foreign seour- meet at the Cleveland Athletic 

A meeting of the executives and lead- ing U. 5. A. — oe 4% many ‘othe other Cleveland, Ohio, May 13-14. bsg will 


ing members of the National Association ? & 
of Typewriter Dealers will be held in Chi- te 

cago Saturday, May 8, 1:00 p. m. A large 
attendance is expected. Dealers will be 
present from practically all of the Cen- of the service. 
tral, Western and mid-Western states. It 





ways performs use 
Subscri 


section of the field have had evidence 


i. ‘every = the regular quarterly mee 


eA rand Pacific Northwest Stationers’ Associa- 
tion will meet yee | 24, 25 and 26 at Van- 











is said that a delegation may also be 





couver, B. C.—E eo secretary, 
85 Fifth street, Portland, Oregon. 














Or the 


The detailed inquiries which follow have been received direct 
from readers of Office Appliances. They are tangible business 
opportunities which are well worth following. 


Overseas. 

Guadalajara, Jal., Mexico.—Justino Mejorada, Av. 16 de Sep- 
timbre No. 233, wishes to make a connection with a manu- 
facturer of rolls for roll top desks. He represents some im- 
portant manufacturers in the office equipment field. Office 
Appliances has the names of several concerns as references for 
Mr. Mejorada. 

Milano, Italy.—Signor Antonio Perini, 24 Via Piacenza, is 
open for connecticns with American manufacturers of office 
equipment and appliances. He is now sole agent for a number 
of important German manufacturers. Through his experience 
in handling these lines he has become well introduced to the 
office equipment and stationery trade throughout Italy. 

Osaka, Japan.—Y. Nakaye, 16 Azuchimachi 1-Chome, Higa- 
shiku, is interested in American office equipment lines and 
desires to receive catalogues and buying information. He is a 
general export and import merchant. Mr. Nakaye states that 
he has been established nearly twenty years, and has good 
connections with dealers in the leading towns of the country. 
He can furnish references. 

Prague, Czechosiovakia.—The Czec hoslovak Commercial Cor- 
poration of America, Vaclavske Nam. 55, is interested in ex- 
tending its activities to include office appliance and stationery 
lines. The company represents such American automobile 
supply houses as Timkin roller bearings, Delco ignition systems, 
etc. American manufacturers are invited to communicate. 
This company has already done some very good work for one 
of the large fountain pen manufacturers. The latter reports 
a very satisfactory volume of sales and payment of bills. 

Vienna, Austria.—Julius Eisler, Opernring Nr. 6, believes the 
time is ripe for the re-introduction of American rebuilt type- 
writers into the extensive markets of Austria, Poland, Czecho- 
slovakia, Hungary, Rumania and Jugoslavia. General con- 
ditions make readily-convertible capital a difficult thing. Mr. 
Kisler proposes a general agency connection with rebuilders; 
he is well recommended and financially sound. The following 
propositions are recommended for consideration: 1—A com- 
mission stock to be stored with the well known forwarding 
house of Schenker & Company, Vienna, machines to be withdrawn 
against cash only; 2——To establish in Vienna a branch house 
with Mr. Eisler as the authorized agent. Typewriter dealers 
will find that Mr. Eisler has good recommendations. Mr. Hisler 
is also prepared to take on several lines of office items which 
can be sold on a large scale. He is prepared to organize for 
this distribution Quick selling specialties are specified, such 
as a fountain pen line, automatic pencils, and similar merchan- 
dise He proposes to pay cash on definite orders, or cash on 
withdrawal from a central consignment forwarding house lo- 
cated in Vienna. Ignaz Strauss & Company, 1115 Broadway, 
New York, N. Y., is given as a reference. 


Domestic. 
Asheville, N. C.—The Asheville Office Specialty Company, 
Inc., 80 Patton avenue, is in the market for contractors’ figur- 





ing books. Manufacturers interested are invited to write 8S. 8. 
Williams, of this concern. 

Chicago, tll.—G. O. Detmering, 456 Transportation eee: 
moves about May 1 to Dayton, Ohio. There he will continue 
to represent The Cincinnati Time Recorder Company, as he did 
in Chicago. He would like to take on two or three addi 
lines which might be handled in Dayton and the surrounding 
territory within a radius of sixty miles, 

Chicago Heights, Iil.—The Illinois Shade Cloth Corporation, 
manufacturer of window shades, etc., is interested in a small 
hand stamp affixing machine. This is a consumer inquiry, and 
complete information is poceomey. 

Crowley, La.—The Will H. Rollosson Stationery Company is 
in the market for cuspidors with a fibre board base and 
lic top. Mark correspondence for the attention of Will H. Rol- 
losson. 

Ft. Worth, Texas.—W. A. Andrus, buyer for the L. A. 
Barnes Company, 1009 Houston street, is in the market for 
Comptometer desks of the drop head type; walnut finish. 

Galveston, Texas.—Clarke & Courts, manufacturing stationers, 
are in the market for brass name plates. Corres nee 
should be marked for the attention of G. S. Anderson, the 
stationery department. 

Kansas City, Mo.—E. W. Simon & Company, 1117 Walnut 
street, wholesaler of carbon paper and typewriter ribbons, is 
in the market for duplex or other light weight second sheets. 
The company wishes to buy direct from the mill in quantities. 
Address H. E. Wolfe, of the office appliance department. 

McGregor, Bbw | F. Widman & Sons are in the market 
for bank pass books. This organization does a printing, binding, 
blank book manufacturing and stationery business. Address 
correspondence for the attention of A. J. Widman. 

Marquette, Mich.—N. J. Dobson, of the Upper Peninsula Office 
Supply Company, Pythian building, is interested in a line of 
paper cutters. Mr. Dobson asks that manufacturers send il- 
lustrations and quotations. Mr. Dobson is also desirous of re- 
ceiving literature and prices on moderate-priced small safes 
for small grocery stores, etc. 

Milwaukee, Wis.—R. R. Rockhill, 731 Caswell block, is inter- 
ested in taking on an additional line of sufficient sales volume 
to warrant one man’s full time in sales promotion. He has the 
state of Wisconsin for a large manufacturer of office pe nempaes | 
machinery. Mr. Rockhill is associated with another experi 
salesman 

Wichita Falls, Texas.—The Wichita School Supply Co y, 
813 Ohio avenue, is interested in a line of loose f indexes. 
The company is a jobber and distributor of school furniture 
and supplies. Catalogues and price lists may ressed to 
H. Brown, treasurer of the company. 





Revision of Japanese Tariffs. 


New customs tariffs have been put into effect by Japan. be- 
ginning March 29, 1926. The following items are abstracted 
from Commerce Reports. 

The duty on pencils not cased is reduced from thirty per cent 
to twenty per cent ad valorem; while other pencils, excluding 
those with metal sheaths, cased with wood or paper and hav- 
ing metal attachments, are increased from 0.75 yen per 
to 1.45, and those without metal attachments from 0.55 yen 
per gross to 1.45. Other pencils are reduced from thirty per 
cent to twenty-five per cent ad valorem. 

Carbon paper, and other chemically-coated papers, remain 
dutiable as formerly. 

Typewriters remain dutiable at ninety-four yen per 100 kin; 
cash registers, calculating machines, and the like at twenty- 
five per cent ad valorem, but safes and cash boxes are uced 
to thirty-five per cent ad valorem. Numbering machines, dat- 
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ing machines, check perforators, pencil sharpeners, and the 
like, are increased to thirty per cent ad valorem. 


Office Devices Should Have Vernacular Instruction Book. 


Commerce Reports] All instructions accompanying American 
office appliances sold in Mexico should be painstakingly set 
forth step by step, with every part numbered, and with every 
word in the language of the country of delivery. The transla- 
tion into Spanish [or other language] should be made by one 
who is familiar with the machine and the technical idioms of 
the foreign language. 

Consul Paul H. Foster, Salina Cruz, Mexico, states that he 
has often been appealed to for assistance in setting up and 
operating apparatus of many sorts, principally those relating 
to office devices of a mechanical nature. The instructions 
usually in English, which the buyer does not understand—are 
as a rule vague, sketchy, and insufficient for most office workers 
in a foreign country. Recently a costly piece of office ma- 
chinery would have been a total loss to the buyer had it not 
been for an outsider who happened to have had experience 
with the machine in question 


Opportunities for Foreign Trade. 


These trade opportunities are presented now in skeleton 
fashion, as furnished by the Department of Commerce. While 
not so detailed as in the form previously used, the information 
is sufficiently explicit to give a good conception of the char- 
acter of the prospects. 

These items are given identifying numbers, to avoid pro- 
miscuous publication of the names connected with Foreign 
Trade Opportunities developed by the Department of Com- 
merce. he names and addresses must not be published by 
their recipients. 


DISTRICT OFFICES. 


Boston: 1801, Customhouse. Dayton, Ohio: Dayton Cham- 
“-— ac - F er o ommerce. 

wy >= George L. lo- Paso, Tex.: Chamber of 

New Orleans: 214 Custom- Commerce. 
house. Se: Ind.: 

New York: 734 Customhouse. he Henge . 

San Francisco: 307 Custom- —. a, Ses Chamber 
house. Newark, N. J.: Chamber of 
Commerce. 

Norfolk, Va., Hampton Roads 
Maritime Exchange. 

Cham- 


Philadelphia, Penna.: 
Pittsburgh, Penna.: Chamber 


CO6PERATIVE OFFICES— 
Continued. 


Chamber 


CO6PERATIVE OFFICES— 


Akron, O.: Chamber of Com- 
merce. 
Baltimore, Md.: Export and 


ber of Commerce. 


Import Board of Trade 

Chattanooga, Tenn.: Foreign 
Trade Secretary, Southern 
Railway System. 

Cincinnati, Ohio: Chamber of 
Commerce. 

Cleveland, Ohio: Chamber of 
Commerce. 


Columbus, Ohio: Chamber of 
Commerce. 
Dallas, Tex.: Chamber of 
Commerce. 


of Commerce. 
Rochester, N. Y.: Chamber of 
Commerce. 


Portland, Ore.: Chamber of 
Commerce. 
Richmond, Va.: Chamber of 
Commerce. 


Seattle: 515 Lowman Building. 
St. Louis: 1209-1210 Liberty 
Central Trust Co. Building 

Syracuse, N. Y., Chamber of 
Commerce. 


in some cases an inquiry of identical number will be found 


listed under several ciassifications. 


This indicates that the 


same inquirer is interested in the various lines mentioned. 


Appliances, office, Dresden, 


desired. 


Fiber, vulcanized, Paris, France 
equipment and refrigerators, San 
agency desired 

Macoris, Dominican Republic 


Furniture, show cases, store 
Juan, Porto Rico.—No. 19.845: 


Machines, adding. San Pedro 


No, 20,158; agency desired 
Machines, cash 

19,846; agency desired. 
Machines, cash register 


Machines, 
public.—No, 20,158; 

Machines, 
desired. 

Machines, 
desired. 


dictating, 


typewriter, 


Machines, typewriter, small portable 


689; agency desired 
Machines, typewriter. San 


Germany No 


register. all sizes, 
with 
wanted, Leipzig, Germany No, 
cash register, San 
agency desired 


Dresden, Germany No 


Bombay 


Pedro 


20.048: agency 


No. 19.815: agency desired 


Leipzig, Germany.—No. 


receipting devices, twenty-five 


19.817; purchase contemplated 


Pedro Macoris, Dominican Re- 


20.048; agency 


India No. 19,994; agency 


Messina, Italy.—No. 20,- 


Macoris, Dominican Re- 


public.—No. 20.158: agency desired 


Paper, all kinds, Amritsar, 
agency contemplated 
Pencils, lead, Batavia, Java 


Pens, fountain, Lahore, India 


plated. 
Safes and vault doors, 
sole agercy desired 
Stationery, Fuerth, Germany 
contemplated. 
Stationery, Munich, 
agency contemplated. 


Stationery, Sydney. Australia. 
Supplies, office and stationery 


India. 


No. 19 995: 


Prince 
No. 20,147; 


Germany 


No. 20,068; purchase and 


agency desired 

No. 20,088; purchase contem- 
Rupert, Canada.—No. 20,047; 
purchase and agency 
No. 20,148; purchase and 


No. 20.157; agency desired 
Fuerth, Germany.—No. 20.147; 


purchase and agency contemplated 


Supplies, 


office and novelties, Munich, Germany.—No 


20,148; 


purchase and agency contemplated 


Supplies, office and 
agency desired. 


Supplies, office and stationery, 


Republic.—-No, 20,158; agency 
Supplies, stationery. 
or agency contemplated 


stationery 


Amritsar, 


Riga, Latvia.—No. 20,151; 


San Pedro Macoris, Dominican 
desired 


India No, 20,068; purchase 


Austria Proposes Increased Customs on Pencils. 
The Austrian Parliament is considering legislation which will 


effect considerable 


are scheduled for 


United States exports of typewriters by 
In exports under this 
motor the value 
By the Division of Statistics, 

Countries No 

Standard, 


electri 


Austria 
Azores and Ma 
deira Islands 


Belgium 2H) 


Pulgaria 


Uzechoslovak'a 270 


Denmark and Fa 
roe Islands 
Finland 

France 


Germany 104 


(reece 
Hungary 
Ieeland 

Irish Fr. St 


Italy . S47 


latvia 
Lithuania 
Malta, Gozo, Cy 
press Islands 


Netherlands 134 
Norway 12) 


Pol. and Danzig 


Portugal 106 


Rumania 
Sov. Rus. in Eu 


Spain 824 
Sweden noo 
Switzerland 213 


Turkey in Eu 


United King 3,247 


Yugo. and Alb 
Canada 

Brit Honduras 
Costa Rica 
(iuatemala 
Honduras 
Nicaragua 
Panama 
Salvador 


Mexico 1.1 


Newfoundland and 
Labrador 
Bermuda 
Parbados 

Jamaica 

Trinidad and Tob 
Other Br Ww I 
Cuba ‘ 
Dom Repub 
Dutch W Ind 
Haitian Repub 
Vir. Is of Tt s 


Argentina SOO 


Polivia 


Brazil 636 

Chile 27 

Colombia 73 
4 


Ecuador 

Brit. Guiana 
Duteh Guiana 
araguay 
Peru 

Uruguay 
Venezuela 
Aden 


Brit. India a6 


Brit. Malaya 
Cevlon 


China 141 
Java and Mad 146 


Other D. E. I 
Fr Indo-China 
Hongkong 


Japan. inel, Chos 
Philippine Is 207 
Siam 

Sov. Rus. in As 2 
Syria 


Turkey in Asia 


Australia 

Brit. Oceania ; 
New Zealand i24 
Pelgian Congo " 
Brit. E. Africa d 
Brit. 8. Africa 14 
Prit. W. Africa 7 
Egypt 170 


Algerian and Tun 


Other Fr. Africa 
Liberia 
Morocco 
Port. E. Africa 


Other Port Afr 
Canary Islands 
Other Span. Afr 


Total 


Shipments from United 


Alaska 
Hawali 
Porto Rice 


hs 
z 


- 
as) 





cnanges 
increase 


classification 
of the 


Dollars 


New 
5.621 
105 
21.063 
Hide 
18,505 


4,006 
5,407 
92 US6 
6.000 
Ww 
3.552 
210 
1,824 
62,780 
3,000 


375 








- 
1 








Sow 
sty 
10,192 
4 
11,658 
2.660 
317 
827 
280 
2.002 
482 
378 
105 


17,406 $1,175,496 
States 


in 


motor 
Department 


customs 


where 


is 


the 
included 

Commerce 

No 


of 


Typewriter Exports 
ae caaane 
with 


No Dollars 
New Used & 


Portable 
70 $ 


i") 


20 


” 


370 


OSs 


116 


0 
806 
3.102 


O40 


5,400 


SOK) 
OG 


2.059 


10 


160 
wy 
35 


OD 


970 


105 

Ww 
Ist 
TH6 


201 


7.000 


O36 
7 
Sli 
‘47 
300 


75 
oO 


i 


165 


7.58} 


~ 480) 


O80 
SID 


n40 
10s 


A214 


SST) 


1.274 


10 
on 


115 


= 
720 


6.44 $240. 806 


tariffs 


47 


16 


is 


Lead pencils 


February v2 


driven by an 
the machine 


Dollars Dollars 
Rebuilt Parts 


s 


1 


26 
151 


104 § u7o 
6 - 
OS oN] 
7% 
407 ya 
430 20S 
i266 is 
v0 
Ooo y a 4 
SAIS 1.600 
120 
we s 
iy at | 
mw 4a 
1 it) 
aL 
11% r 
7 160 
~ 204 
0 
ne at | 
ish 4.420? 
, TL 
v 
1 
138 
1 
17 
i 
lim 
“0 ” 450 
8 
M4 
WO 24 
t> 
OSD “ES 
l2 
Mn) S04 
mi _ 
+) 
2 
iy 
st 
+ Peek) y. 
22 ‘> 
on 
> 0 
sin “) 
a] 
76 
S4 
120 17 


2.193 $ 60.841 $ 57.30 
to Non-Contiguous Territories. 

[ Number] ‘ 
[Number] 
[Number] 


Export tables on overseas shipments of the commodities indi 
of Foreign 


cated, prepared by 
mevce, appear as 


Adding, Calculating, 
224; Carbons, Ribbons 


Bureau 
follows in 
Bookkeeping and 
Filing 


and 


Office Furniture, Page 228. 


The tabulations on Accounting and Tabulating Machines 
not received in time 


this issue 


for this issue 


They 


of 
Billing 
Supplies, 


will 


Office 


Page 


and Domestic Con 
Appliances 
Machines, Page 
227; Meta 


appear late 








7. 














Page 11 OFFICE APPLIANCES For May, 1926 








MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


“Many people worry about things that never 
come to pass. Others worry about things that 
are insignificant. There are those who take the 
matter of worrying as some sort of vicarious 
atonement, some scheme for carrying the sins 
of the world upon their own shoulders. 

“Worrying puts one in a mental attitude in 
which he cannot solve the problems before him. 
It throws him into a mental confusior, the very 
condition from which he should be free if he 
expects to adjust matters. 

“There is a way out of every difficulty. It is 
a wise and sane way. One discovers it only 
when he is thinking clearly and when he sees 
himself as master. 

“Burdens are mostly mental ones. The one 
who can master his affairs from the standpoint 
of mind finds that he has neither burdens nor 
responsibilities. He has learned to cast his 
burdens upon the Christ within him, willing to 
let this mighty power direct him wisely and 
efficiently in what he is to do.”——Unity. 

ok aK a 
RESOLVE 
Build on resolve, and not upon regret, 
The structure of the future. Do not grope 
Among the shadows of old sins, but let 
Thine own soul’s light shine on the path of 
hope 
And dissipate the darkness. Waste no tears 
Upon the blotted record of lost years, 
But turn the leaf and smile, oh, smile to see 
The fair white pages that remain for thee. 
Prate not of thy repentance. But believe 
That spark divine dwells in thee. Let it 

grow. 

That which the upreaching spirit can achieve 
The grand and all-creative forces know. 
They will assist and strengthen as the light 
Lifts up the acorn to the oak tree's height. 
Thou hast but to resolve, and, lo! God's 
whole 

Great universe shall fortify thy soul. 

—Ella Wheeler Wilcox. 


mk * - 


“The relation of thought to action filled my 
mind on waking, and I found myself carried 
towards a bizarre formula, which seems to have 
something of the night still clinging about it: 





Action is but coarsened thought—thought be- 
come concrete, obscure, and unconscious. It 
seemed to me that our most trifling actions, of 
eating, walking, and sleeping, were the con- 
densation of a multitude of truths and thoughts, 
and that the wealth of ideas involved was in 
direct proportion to the commonness of the 
action (as our dreams are the more active, the 
deeper our sleep). We are hemmed round with 
mystery, and the greatest mysteries are con- 
tained in what we see and do every day. In 
all spontaneity the work of creation is repro- 
duced in analogy. When the spontaneity is un- 
conscious, you have simple action; when it is 
conscious—intelligent and moral action. At 
bottom this is nothing more than the proposi- 
tion of Hegel: (What is rational is real; and 
what is real is rational); but it had never 
seemed to me more evident, more palpable. 
Everything which is, is thought, but not con- 
scious and individual thought. The human in- 
telligence is but the consciousness of being. It 
is what I have formulated before: Everything 
is a symbol of a symbol, and a symbol of what? 
Of mind.’’—Amiel’s Journal. 
* : >” a 


“Evil swells the debts to pay, 

Good delivers and acquites; 

Shun evil, follow good; hold sway 

Over thyself. This is the Way.” 
The Light of Asia. 


S 


“As you think you travel; and as you love 
you attract. You are today where your 
thoughts have brought you; you will be to- 
morrow where. your thoughts take you. You 
cannot escape the result of your thought, but 
can endure and learn, can accept and be glad. 
You will realize the vision (not the idle wish) 
of your heart, be it base or beautiful, or a mix- 
ture of both, for you will always. gravitate 
toward that which you secretly most love. Into 
your hands will be placed the exact results of 
your thoughts; you will receive that which you 
earn; no more, no less. Whatever your pres- 
ent environment may be, you will fall, remain, 
or rise with your thoughts, your vision, your 
ideal. You will become as small (or as large) 
as your dominant aspiratjon.”—-James Allen. 
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Qa Ss 
203, 


SOME VIEWS TAKEN IN THE CAPITAL CITY OF THE UNITED STATES.—Above, the Capitol at Was! 
ington. Below, the White House in the middle foreground, with the Treasury Department on the immediate 
left, and the State and Navy Departments on the right; in the background, the Washington Monument; to the 
left of the Monument, the Bureau of Printing and Engraving. A hint of the interesting places to visit by the 
delegates of the Twenty-first Annual Convention of the National Association of Stationers, Office Outfitters and 
Manufacturers, to be held in Washington, D. C., September 20 to 23 inclusive. 
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MANY TRADE NAMES BECOME 


ie A consequence of the effici- 
ency of modern advertising 
and sales promotion, there has de- 
veloped an unexpected problem in 
merchandising that is present, more 
or less, in all commodity lines, but 
particularly in the field of office ap- 
pliances. This problem, which bids 
fair to become more pressing as 
time goes on, is that of preserving 
the significance of a distinguishing 
name, as applied to a particular 
make of goods. Just as this nation 
has reached a point where it is said, 
with obvious truth, that it is the 
habit of Americans to “buy 
brands,” behold an excess of zeal 
on the part of the public for the use 
of commercial nicknames which 
threatens private property rights in 
the names expressly coined for spe- 
cialties. 

This problem, which now looms 
for the entire range of office appli- 
ances, has long been present in the 
case of patented devices. Time and 
again has it been precipitated after 
an inventor or patent owner who 
has evolved, say, a new or improved 
duplicator, mailing machine, or 
other mechanism, has instinctively 
introduced it to the public by a 
fanciful or suggestive name invoked 
for the particular invention. Desig- 
nation of an invention in this wise 
is ideal for purposes of publicity 
when the novelty is fresh to the 
market, or, indeed during the life 
of the patent. 

What has so often been momen- 
tarily forgotten, when christening 
an invention, is that patents inevit- 
ably expire,—expire, usually, when 
the market for the patented article 
is at its height. When an invention 
is thus thrown into the public do- 
main, open to manufacture by any 
producers who see fit to engage in 
fabrication, the trade and the pub- 
lic must have some way to desig- 
nate the invention. If the inventor 


or patent owner has designated his 


GENERIC 


When Specialty Names Come 
Into General Use as Descriptive 
of a Class of Products, Condi- 
tions Frequently Become Mud- 
dled.—Written’ Expressly for 
Office Appliances by Waldon 
Fawcett. 


output wholly and solely by the 
designation that is to fall into the 
public domain along with the inven- 
tion, so much the worse for him. 
Because the U. S. courts have de- 
clared, time and again, that mo- 
nopoly in the use of the name of a 
patented invention cannot outlive 
the patent. 

This dilemma which, as has been 
said, is by no means infrequent in 
the case of patented inventions, is 
appearing more and more numer- 
ously in the office outfitting field 
with respect to the “handles” of un- 
patented articles. Distinguishing 
terms which are applied to articles 
of manufacture, with intent on the 
part of the makers that they shall 
stand as trade-marks or at least as 
trade names, are found, in due 
course, to have been adopted into 
the language of the consuming pub- 
lic. Almost before members of the 
trade realize what is happening, a 
specialty name which was intended 
to be individualistic, or applicable 
only to a specific article, has become 
generic and is applied indiscrimi- 
nately by the public to an_ entire 
class or species of products. 

A glance at the recent history of 
the office equipment trade indicates 
that this public confiscation of pri- 
vate trade names. is particularly 
liable, to occur in connection with 
the blazing of a new trail in produc- 
tion. A pioneer, we will suppose, 
sets a new fashion in stationery or 
creates an office adjunct that is a 
departure from existing appoint- 
ments, but is not patentable. He 


puts forth his candidate under a 
name that may be meaningless at 
the outset, but which comes to stand 
very definitely in the public mind 
not merely for the make of goods, 
but for the type of article. If other 
producers follow in the pioneer’s 
footsteps and produce in the 
new mode, as they have a perfect 
right to do providing there is no 
unfair competition, the one-time 
nickname, now become a product 
name, will be applied by the public 
to the newcomer’s goods, indis- 
criminately with those of the prior 
producer. The later comer may do 
nothing to encourage this blanket 
use of the name. The public simply 
takes the matter into its own hands 
and employs for the general pur- 
poses of specification, the word or 
name that it first associated with a 
given form of goods. 

A Real Chance for Good Will 

Marketing specialists on the staff 
of the U. S. Department of Com- 
merce, who have called my attention 
to the situation here sketched, feel 
that there exists in this plight a real 
menace to established good will in 
business. Also that there is, in this 
connection, a genuine responsibil- 
ity for traders at all levels. For ex- 
ample, the sentiment at Washington 
is that this is by no means an obli- 
gation for consumer enlightenment 
that rests only on the makers of 
goods whose brands are being dis- 
torted. On the contrary, Uncle 
Sam's specialists see devolving upon 
wholesale and retail distributors a 
duty to tactfully correct misappre- 
hension, wherever it appears, re- 
garding the significance of mer- 
chandise designations. 

Washington concurs, none the 
less, in the belief that this is pre- 
eminently a problem for manufac- 
turers or primary marketers and es- 
pecially for those whose pet names 
are being taken in vain by consum- 
ers given to inexactitude of specifi- 
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cation. While the office equipment 
community is one that is particu- 
larly susceptible to public transfor- 
mation of unique specialty names 
into product names, the Federal ex- 
perts feel that there is compensa- 
tion in the intelligence standards of 
the consuming public. As a class, 
buyers of office equipment and sup- 
plies are supposed to be sophisti- 
cated and discriminating, with a 
cultivated ability to take cognizance 
of details, once the necessity has 
been shown. The logic is that it 
should be infinitely easier to break 
such a clientele of bad habits in the 
use of names than it would be to 
impress the fine shades of name dis- 
tinctions upon a purchasing constit- 
uency that included children, serv- 
ants, aliens and illiterates. 

The ounce of prevention is plain- 
ly superior to any cure for pro- 
miscuous use of a name that sets 
out to be a brand. For this reason 
the favorite recommendation in au- 
thoritative quarters counsels the use 
of a surname or a corporation name 
in conjunction with a fanciful name. 
Indeed, an alliance of this kind is, 
in the latest thought, accounted the 
ideal combination. We have been 
discussing the danger that an iso- 
lated coined name may be, willy 
nilly, turned into a product name by 
the public. On the other hand, the 
experience of the makers of Water- 
man fountain pens and others shows 
that a surname standing alone is not 
immune from trade confusion. But 
a combination of the two promises 
the maximum of insurance. Some- 
times it is possible to accomplish 
this qualification by means of a 
slogan, when the personal or cor- 
porate touch cannot be injected in 
the name itself. For example, when 
the Eastman Kodak Company 
found that the public was prone to 
apply the word “kodak” to all hand 
cameras of certain types regardless 
of origin it undertook to reinvest 
its name with proper significance by 
use of the slogan “If It Isn’t An 
Eastman, It Isn't a Kodak.” 

Observors at the Department of 
Commerce, who have been making 
a study of this subject, hold that 
public kidnapping of specialty names 
for use as product names or generic 
words will be kept to a minimum if 
branders will but recognize and en- 
deavor to discount a propensity on 
the part of the public that we are 
told is characteristically American. 
This is the impulse to abbreviate, 
corrupt, or slangify the familiar 


brand name, if there be any way to 
accomplish it. The most notable 
examples of the havoc that may re- 
sult are in lines other than busi- 
ness paraphernalia but they suffice 
to illustrate this kink in human na- 
ture. The manufacturers of B. V. 
D. underwear have expended tens 
of thousands of dollars to counter- 
act the effect of the colloquial use 
of the familiar initials. Manufac- 
turers of Coca Cola beverage had 
even graver difficulties because the 
language contortionists twisted the 
brand name into intentional equiva- 
lents such as “Koke” which are 
similar in sound, but are spelled 
differently. 

It is bad enough for the cause of 
good will conservation that words 
or phrases which are started in life 
designedly as distinctive and indi- 
vidualistic specialty names should 
be susceptible of transformation by 
the public into product names, ap- 
plicable to all of a clan of commod- 
ities. But it is no less serious that 
business America has reached a 
point in its evolution where it must 
recognize the dangers of trade con- 
fusion that attend the use of cer- 
tain brands or marks which have 
become, in a sense, common prop- 
erty through use on a wide variety 
of products. The temptation to em- 
ploy this technique in branding is 
strong, but probable consequences 
are not to be ignored any longer. 

The outstanding examples of the 
words or names that are coming to 
be regarded by official trade-mark 
censors aS common property are 
found in the general terms which 
are accepted as denoting excellence 
or superior merit or quality. Take 
“Gold Medal” as a case in point. 
The courts have gone so far as to 
declare that this term is no longer 
to be regarded as “wholly distinc- 
tive.” As used on a given product 
it is, to be sure, afforded protection 
in that particular environment. But 
it can no longer invoke the broad 
protection that is accorded a name 
that is distinctive not only in its 
own field but in all branches of 
commerce. The trend of judicial 
thought on this score has been fur- 
ther evidenced by several decisions 
of the higher courts to the effect 
that the word “Sun” and _ repre- 
sentations of the sun have been 
used so long by business men in the 
making of trade-mark names and 
devices that neither one nor the 
other can be so exclusively appro- 
priated by one manufacturer as to 


wholly deny use in any manner by 
others. 

In passing it might be noted that 
it is not only in the United States 
that there is inclination to enlarge 
the dictionary of generic terms at 
the expense of erstwhile trade- 
marks or trade names. In France, 
recently, the producers in Nor- 
mandy of Camembert cheese, in or- 
der to guarantee the quality of their 
product, attempted to obtain a legal 
ruling prohibiting cheese manufac- 
turers in general from using the 
name. The French courts refused, 
however, to restrict the use of the 
name, holding, instead, that ““Cam- 
embert” could not be maintained as 
a trade-mark, because it is known 
to the public merely as a type of 
cheese and not as the product of a 
particular manufacturer. 

That the public’s adoption of spe- 
cialty names into the national lan- 
guage without so much as saying, by 
your leave, to the creators or origi- 
nal users has become a condition 
and not a theory here in the United 
States is proven by the fact that a 
leading dictionary now includes in 
its vocabulary fully one thousand 
trade marks, names or trade names, 

-names given by manufacturers 
to proprietary articles. The dic 
tionary compilers include these on 
the score of public interest. They 
say that it is desirable that these 
words, which are in common use, 
should be defined, and essential that 
the public learn how to pronounce 
them correctly. 

Some marketers of office equip- 
ment and supplies, rather flattered 
by the implied compliment, have 
taken the position that if undue lib- 
erties be taken with their trade 
marks through use as generic terms 
in ordinary conversation no particu 
lar harm is done. Such complacency 
has been challenged, though by the 
experience of the Wahl Company, 
producers of “Eversharp” pencils, 
etc. Consequently there is rising a 
spirit of resistance to language 
“squatters.” A number of firms, 
whose trade names are used, some- 
times, as though not entitled to be 
spelled with capital letters, have 
adopted the policy of invariably 
objecting,—even in terms of litiga- 
tion—to use of their specialty 
brands as product names, presum 
ing, of course, that these confiscated 
names were not descriptive in the 
beginning, but are only made so by 
popular use, inspired by the adver- 
tising of the name-owner. 


Keep Your Temper: Nobody Wants It 


(American Embossing Co., Buffalo, N. Y.) 
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MISS AMERICA (MISS FAY LANPHIER) DEMON- 
STRATING THE UNDERWOOD FOUR BANK PORTABLE 
TYPEWRITER DURING HER TOUR THROUGHOUT THE 
UNITED STATES. 


ON THE LEFT.—Miss Lanphier writing on the new 
Underwood Standard Four-Bank Portable at the Boston 
Underwood office. An attractive background of Hub stenog- 
raphers views the worker, the machine and the work with 
admiration. 





BELOW.—Fair weather in Chicago. A scene at thé cor- 
ner of Monroe street and Wabash avenue after Miss Lan- 
phier had finished her demonstrations in the Underwood 
office and was being directed through the crowds to the 
automobile after having been acclaimed queen of stenog— 
raphers 














IN THE RIGHT Crowd in front of the Boston Under 
wood office attracted by the presence of Miss Lanphier 
Inclement weather did not prevent many Bostonians from 
flocking to see Miss America demonstrate the new Under- 
wood Standard Portable Typewriter with the four—bank 


kevboard 
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CATALOG 
STATIONERY store without 


a catalogue is somewhat like Some Valuable Suggestions Di- 
the proverbial “ship without a sail” rected to Dealers on Methods of 
—only we should spell it S-A-L-E, Catalogue Making and How to 
because so many sales are lost. Make the Books Bring Orders 
The expense of printing the cata- After Issue—By W. Lee Fergus 
logue is not nearly so great a handi- of the Marshall-Jackson Com- 
cap as. the detail work and time re- pany, Chicago. 
quired to prepare the copy and bring 
the prices up to date. Most station- 
ers have their own print shops, but te usually glad to make up whole 
few can boast of an advertising or Pages or sections of copy of their 
catalogue department to take this goods for the dealer’s catalogue. 
burden off the shoulders of the man- Some manufacturers have ready- 
agement. printed consumer catalogues which 
Yet there is no surer way of they supply to their dealers at a 
building and holding a profitable nominal cost per thousand, with the 
volume of sales than by a good, reli- dealer’s name and trade-mark promi- 
able catalogue published with regu- ently displayed on the cover. 
larity. It goes and gets business far Don’t Snipe Them from Behind 
beyond one’s natural trade territory. Manufacturers will go the limit 
The catalogue works while the sales- to aid their dealers, yet very many 
man sleeps. It tells the exact truth times are imposed upon. Rarely 
about his goods. It knows the de- ever are unused electrotypes re- 
tails of the merchandise and does turned to the manufacturer by the 
not make mistakes or give unwar- dealer. Thousands of dollars worth 
ranted price concessions. of valuable cuts belonging to the 
Manufacturers Blaze the Trail manufacturers clutter up many sta- 
The preparation and production tioner’s printshops, while in the 
of a catalogue need not be burden- meantime, the manufacturer is 
some in the least, if gone about ina forced to make large outlays for 
systematic, thoroughgoing manner. "ew cuts to supply to other dealers. 
Manufacturers will cooperate Much of the expensive envelope 
with their dealers to the limit. Ready stuffers, booklets and catalogue in- 
prepared copy and electrotypes may sert pages which are supplied gratis 
be had for the asking. The leading to the dealer reach the waste paper 
manufacturers of stationery items baler instead of the consumer’s desk. 
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A SAMPLE OF CATALOGUE PAGES WITH PROOF READER’S CORRECTIONS. 








MAKING AND MAILING THE 


This is usually because this valuable 
material is not used when received, 
but is stored away for probable 
future use and then becomes obso- 
lete. Prices change or the merchan- 
dise sells slowly and is consequently 
not re-ordered. The advertising 
material which would have helped 
to sell the goods is then valueless 
and is consequently scrapped. The 
manufacturer and the dealer both 
lose. 

Merchandising Through Printed 

Pages 

Manufacturers cooperate in pre- 
paring catalogue copy and should 
receive consideration from the deal- 
er by having proper space allowed 
for their lines of goods. Balance 
between lines is a matter of good 
merchandising common sense, 

A five-cent erasing shield or a 
petty cash slip sometimes has as 
large a display as a $75 desk or a 
$35 ledger outfit. The item with 
the greatest sales possibility should 
naturally have the best display. Each 
line of goods, each page of the cata- 
logue, should be examined to see 
that each item receives its rightful 
and proper display. On examining 
a page of cash boxes recently, the 
writer discovered a cheap tin bond 
box placed at the top of the page 
and illustrated with a large wood 
cut, while a line of high grade steel 
boxes with pin tumbler locks was 
crowded down in a lower corner 
and illustrated with a small smudgy 
half-tone under a heading in six 
point caps. 

Working over an old catalogue 
with type standing is a slow, tedious 
job unless properly organized. If 
there are to be many changes it is 
usually more economical and very 
much more satisfactory to have the 
pages reset. 

To revise a catalogue properly, 
the first step is to have pages of the 
old catalogue pasted up on large 
working sheets of strong manila 
paper. Each column and each line 
of goods should be pasted apart as 
shown in the illustration. This al- 
lows adequate room for corrections, 
additions, price changes and altera- 
tions to be made without confusion. 

The standard proof correction 
marks should be used throughout. A 
table of proof readers’ marks is 
published herewith and the cata- 
logue compiler should familiarize 
himself thoroughly with their use. 

Everyone connected with the sta- 
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tionery and office supply business 
should know something about cor- 
recting proof. By using these proof 
correction marks much time will be 
saved for both the catalogue com- 
piler and the composition room. 

Make all corrections on the mar- 
gins and directly in line with the 
place of insertion. Take pains to 
write plainly and never write within 
the body of the text, for the chances 
are that the marks will be over- 
looked. 

When corrected proofs are re- 
turned to the composing room they 
should be marked in the upper left 
hand corner “O. K. as corrected” 
and initialed. If another revised 
proof is wanted, mark your proof 
“O. K. as corrected, show revise,” 
and initial. 

A uniform style of type, width of 
columns and arrangement of display 
should be adopted and strictly ad- 
hered to throughout the catalogue. 

Don’t fail to mark width of col- 
umns and size of space to be used 
for each item. Whenever possible 
send the cuts or electros along with 
the copy in which they are to be 
used. If the cut is not ready, be 
sure to supply proof or clipping so 
the compositor can leave the proper 
space for it. 

A rough layout sketch should be 
sent with the copy showing what 
display arrangement of cuts and 
type is wanted. 

The following chart covers all the 


receive or pass them along to their 
salesmen to use. The manufactur- 
er’s catalogue is interesting to the 
dealer because it covers lines of 
goods from which the dealer makes 
his profits. 

The consumer receives a cata- 
logue and is not greatly interested 
because he may be in the bond, bank, 
real-estate, grocery or any one of a 
thousand lines of business and cares 
very little about the stationery or 
office supply business. Money spent 
for such goods is only an item of 
expense to him. So he must be sold 
on the idea of examining a dealer’s 
catalogue and preserving it for fu- 
ture reference. What we would 
like to have him do is sit down and 
write out an order right then and 
there, and why not? 

One firm gained a wide use of its 
catalogue by first sending out a 
series of broadsides to the people 
they would like to have get their 
catalogues. Samples of some of the 
new items and bargains to be offered 
were shown. Prospects were made 
to want that catalogue and to write 
and ask for a copy of it. Conse- 
quently when they did receive it 
they attached some value to it and 
made the most of it. 

Another firm got a large per- 
centage of its catalogues past the 
office boy and the waste basket by 
clipping to the cover a short letter 
addressed to the principal of the 
firm. The letter concerned an item 
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details of the production and dis- 
tribution of a catalogue. 
Make Him Buy from Your Book. 
One of the largest problems is 
getting the catalogue into the hands 
of the actual buyer and getting him 
to buy from it. Thousands of good 
catalogues from every issue never 
get past the desk of the one who 
opens the mail. I am referring to 
consumer catalogues. Dealers, as a 
rule, do preserve the catalogues they 





in the catalogue that appealed to 
every stationery buyer, large or 
small—an item used by everyone— 
office worker or not—lead pencils. 
It began, “What do you pay for 
pencils?” and continued briefly, 
“Maybe you buy too expensive a 
pencil for the various kinds of work 
done by the different people in your 
office. On page 79 of this catalogue 
are shown seven grades of pencils 
for office work of the better class, 


five special money-saving enci 
and a dozen different pe yk 


various kinds of wri 
ments. Each peaeil 
purpose. Turn to 
to the chart of pencil uses which we 
have prepared with the aid and co- 


operation of the leaders of the pencil - 


industry. This chart will sa 


This was not a new idea exactly 
as we are all familiar with the chart 
of motor oil uses and the American 
Writing Paper Company’s use of a 
chart of ledger and bond paper uses, 
yet it serves as a pointer to direct 
the buyer’s attention to the value of 
the catalogue in hand. 

Another subtle manipulation of 
catalogue mailing is to clip a busi- 


the front cover or to attach a 
written slip saying that “Mr. 
and-So, who represents us, 
asked us to send you this catalogue. 
Saving on Postage Stamps. 

With advancing postal rates it is 
now often possible to save on the 
average stationery catalogue as 
much as $75 per thousand copies by 
carefully planning the weight of the 
catalogue and the type of envelope 
and enclosures to be used. 

The post office will cooperate with 
you to the limit in the distribution 
of your catalogue. The postal 
authorities should be _ consulted 
about any point of which you may 
be in doubt. Their advice is the 
cream of much experience with cata- 
logue mailings and it may mean the 
difference between the success and 
failure of your catalogue campaign. 

The following interesting and 
valuable information is furnished by 
the Chicago Post Office supplement- 
ary to the regular schedule of rates 
and classifications : 

There are two rates of postage 
for bound catalogues. The special 
third class rate of one cent for each 
two ounces or fraction of two 
ounces up to eight ounces, and the 
regular third class rate of one and 
a half cents for each two ounces or 
fraction to eight ounces. The spe- 
cial one cent rate is for catalogues 
of twenty-four pages or more 
(twelve leaves), regardless of page 
size, counting the covers, when 
mailed in packages not exceeding 
eight ounces in weight. For bound 
catalogues of less than twenty-four 
pages or loose printed matter the 
regular third class rate of one and 
a half cents for each two ounces 
will apply. Catalogues in 
weighing over eight ounces will 
the fourth class parcel post zone 
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rates, two cents service 
charge. 

The special third class rate is a 
low rate provided for by law for 
books and catalogues, and the mini- 
mum limit of twenty-four pages or 
twelve leaves is fixed for what is 
considered as a catalogue or book. 

Special care should be taken about 
enclosing loose printed matter in 
catalogues intended to go for the 
special third class rate. A mistake 
in the. enclosures will increase the 
postage to the regular third class 
rate of one and a half cents for 
each two ounces. 

The following loose printed mat- 
ter may be enclosed with a catalogue 
at the special third class rate of one 
cent for each two ounces: (1) one 
order form; (2) one reply envelope 
or reply card; (3) one circular or 
one form letter. 

The printing on the order form 
must be strictly confined to matter 
pertaining to the ordering and ship- 
ping of goods in the catalogue, ex- 
cept that a request for names may 
form part of the order form. 

The reply envelope or reply card 
must contain only such printed mat- 
ter as relates directly and exclusive- 
ly to its use as an envelope or card, 
and to go for the special third class 


plus a 


rate must contain no advertising. 
The circular or form letter must 
be a single sheet no larger than the 
catalogue page. The circular may 
be a price list provided the prices 
are not already printed in the cata- 
logue, or may refer briefly to the 


PROOFREADER'S MARKS 


X Change bad letter W Superior figure 
_L Push down space A\ Inferior figure 
J Turn Over [*] Move over 
@ Take out (dele) (7) Query 
A Left out; insert At42 Out, see « opy 
#F lpsert space 1) Em quad space 
V Even spacing /+/ One-em dash 
w Less space /4/ Two-em dash 
<Z Close up entirely F Paragraph 
rt Raise ro No Paragraph 
J Lower Wrong font 
Mf Straighten lines -=- Let it etand 
© Period BGL Let it stand 
y/ Comma Me Transpose 
© Colon (ape Capital letters 
/ Semicolon 4.¢, Small caps 
\Y Apostrophe Lc. Lower case 
YY Quotation dal \islics 
7 Hyphen Clm Roman 


THESE MARKS SHOULD BE 
LEARNED THOROUGHLY. 


WAITING HALF AN HOUR. 


How long does it take to wait half an hour? 

Foolish question No. 987,679. At least it sounds like that sort of thing. 

And yet, waiting half hours or quarter hours, time after time, involves a 
good deal more than a mere loss of bits of time amounting to thirty or fifteen 


minutes each. 


catalogue or the contents, but must 
not be a general communication or 
include sales talk or be a repetition 
of the contents of the catalogue. 
The form letter should refer simply 
to the catalogue and not contain ex- 
traneous offers or additional matter 
if the catalogue is to go for the 
special one-cent rate. 

The post office permits printed 
matter containing all these iorbid- 
den things to be securely tipped or 
stitched into the catalogue, so as to 
form an integral part of the book 
without disbarring the catalogue 
from the special one-cent rate. 
Uncle Sam Will Show the Way. 

When in doubt about the en- 
closures, prepare a dummy with 
samples and submit to the Postmas- 
ter for a decision before going to 
any considerable expense or pro- 
ceeding too far with your mailing 
plans. 

The post office recommends that 
every large mailing room be 
equipped with a good balance scale 
to test the weight of ounce mail and 
a parcel post scale to test the weight 
of parcels over eight ounces in 
weight. This is good business for 
the stationer’s own mailing room 
and should be good business over 
the stationer’s counter. 


We are inclined to smile when we read the advertisements of the correspon- 
dence schools which tell us that 30 minutes a day will give us an education in so 
many weeks or months. 

And yet, some of the greatest men in our country have grown great just be- 
cause of the practice of making good use of those quarter and half hours. 

When we are young we do not realize what time is worth and when we are 
old it is too late to get the results we might have obtained from its use. 

They say of Esra Meeker, the old Oregon Trail pioneer, over whose head 
95 summers have passed, that when he was asked to wait for a man who was ex- 
pected back in half an hour, he replied, “I am ninety-five years old and I haven't 
any half hours to spare.” 

When you find a young man who has the feeling that he has no half hours 
to waste, you find one who is likely to go somewhere near to the limit of his ca- 


pacity. 


The man who went to college has had four years of time he could give mainly 
to study. The man who cannot go to college can still give four years of time to 


study by taking the odd half hours and using them for that purpose. 


His edu- 


cation will stretch out over a longer period, but he can educate himself never- 


theless. 


If you want to be among the leaders in vour business, give over to study 
those valuable half hours that are so easily wasted —Frank Farrington’s Business 


Talks for 1926. 


No. 4. 


(All rights reserved.) 
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ON THE SUBJECT OF TURNOVER 


URNOVER is the TNT of 

business. Properly used, it will 
work wonders. Abused or used in- 
correctly, it will mean disaster. 

First I intended to discuss selling 
price—of what it consists. It may 
consists of either two or three 
things. It should consist of three. 
First, your cost of merchandise and 
cost of doing business with a little 
space left at the top for profit. The 
selling price always figures at one 
hundred per cent; overhead and 
profit from forty to fifty-five per 
cent. The selling price should con- 
sist of three things, some of which 
I am going to skip over hurriedly. 
Overhead and net profit have abso- 
lutely no relation to each other. 
Here is a case showing four years 
of record. In one we have 3-1/5 
turnovers at 3-1/100 per cent per 
turnover, and in another store one 
with 4-1/20 turnovers and 2-1/15 
per cent profit to turnover. An illus- 
tration showing that there is no re- 
lation between profit and turnover 
is this: A store has 21.6 turnovers. 
It sells $81,000 worth of merchan- 
dise costing $70,000. Gross mar- 
gin was 86 per cent, operating ex- 
pense 11 per cent, or 4.71 per cent 
This merchant got a wonder- 
ful turnover but lost money. A 
grocer with 23.1 per cent gross mar- 
gin sold $27,000 worth of goods 
and made 6.9 per cent. 

Turnover Runs Till Money Re- 
turns. 

Turnover is ordinarily considered 
from the time the goods are bought 
until the goods are sold. I really 
believe that we should consider turn- 
over up to the time the money is 
collected. There are any number of 
instances where people go broke be- 
cause they don’t get a turnover on 
their money. When you are figur- 
ing on turnover you overlook the 
point that you must figure sales 
and inventory on the same basis. 
Another big pitfall with regard to 
turnover is in the matter of reduc- 
ing stocks so low that one cannot 
give service, but there is a happy 
medium. The stock can be kept too 
low or it can be overbought. 

What Is a Fair Profit? 

If one were figuring on making 
one turnover a year, he could ar- 
rive at the matter this way. The 
selling price is going to be one hun- 
dred per cent. Sales are estimated 
at $10,000. Expenses listed and 
tabulated should be about $4,000. 


loss. 


With fifty per cent of his total sales 


From an Address by E. J. Chap- 

man, Portland, Ore., Before the 

Pacific Northwest Stationers’ 
Association. 


the merchant can afford to pay no 
more than one-half for the mer- 
chandise he is going to let go. 
Should he make two turnovers he 
may figure that he will do that busi- 
ness on five per cent of the invest- 
ment. There are lots of cases where 
dealers get one-half of one per cent 
profit ten or twenty times a year. 
The question occurs, what is a fair 
profit? Ordinarily I would say any- 
thing one can get. We can get seven 
per cent on bonds which are a rea- 
sonably sure thing, but seven per 
cent is not enough for a business 
which is as unsecure as a game of 
dice. 
The Cost of Dead Stock. 

Goods you do not move off your 
shelves represent cost and expense. 
Dead stock is a big expense. It 
costs for the space it occupies and 
for the money it ties up. In our 
work we figure it take 23-11/20 
cents per one-half gross pencils on 
the shelf. If the half gross moves 
and changes several times, it pays to 
display them, but if the stuff in the 
space is not salable, the entire profit 
is gone simply by keeping it on the 
shelf. Here are a few items of the 
loss caused by slow moving stock: 
No ready cash; rental charge on the 
space taken up; extra insurance; 
lack of capital on account of not 
getting money back so as to reinvest 
it; depreciation. 

We insist on trying to sell higher 
priced merchandise because it does 
not take up any more room nor cost 
any more to handle and gives a 
greater margin of profit. 


Increasing Turnover. 

Sell larger quantities. The sell- 
ing expense of a large order is prac- 
tically the same as that of a small 
order and if higher quality mer- 
chandise is sold the profits are great- 
er. When a man buys a typewriter 
he is going to need ribbons and car- 
bon papers, typewriter oil and clean- 
ers. The customer appreciates hav- 
ing his attention brought to these 
things which mean better quality of 
work and longer life for his ma- 
chine. 

Do not overload with goods be- 
cause of an extra five or ten per 
cent. Remember that is only an 


extra five or ten on the selling price. 
Look a little more closely into the 
goods that sell well and the goods 
that make the larger profit. Let the 
salesman know about those items in 
which the larger profits are made. 
If we make more money we can 
pay the salesman more money. - If 
we don’t we will have to fire him or 
reduce his salary. 


Various Suggestions. 


Card index your stock. When 
you know and your clerks know 
where every item is to be found and 
under what name it is listed or like- 
ly to be listed, lost sales resulting 
from lack of organization will be 
reduced. 

Here is where we stand in rd 
to profits, 5.57 per cent; ho 
furniture dealers, 7 -per cent; the 
grocer, 18 per cent; jeweler, 1.9 
per cent. Our industry does not 
seem to be in such terribly bad 
shape. 

On turnovers the stationery store 
is pretty well in the middle as com- 
pared to department stores. Depart- 
ment stores average from a 2.1 to 
4.5 per cent, the average being about 
2.9. The stationery turnover is 2.77 
per cent. I would say that it is dif- 
ficult to get that turnover in the 
stationery business. 

Fifty years ago less than ten per 
cent of our present stocks were 
neither manufactured nor handled. 
In fifty years nearly ninety per cent 
of our merchandise has been in- 
vented. It is possible that fifty years 
from now only about ten per cent 
of what we now handle will be new 
merchandise. Stationers should 
know anything they can learn about 
the cost of selling goods; about the 
size of the average sales ; about how 
to hold stocks down and yet have 
enough goods; how to keep stocks 
well balanced. 


Standardization. 


If the dealer will only select his 
stock and remember to carry the 
best lines of goods made, he can 
climinate much duplication. Carry 
one line and that line in full all the 
way through. In the long run this 
gives the best results. Two lines of 
first-class articles are sufficient in 
cases where it is not feasible to stick 
to one line and by stocking in this 
way a saving is effected in shelf 
space. With a greater variety of 
lines duplicating what we have, we 
would not sell any more goods. 
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EDITORIAL 





Hawaii Not Foreign Territory. 

FFICE appliance dealers in Hawaii are nat- 

urally rather inclined to resent being regarded 
as foreign with reference to business relations with 
the mainland of the United States. A prominent 
office equipment dealer at Honolulu has written to 
Office Appliances a very pertinent letter on the 
subject of direct versus indirect representation and 
we give his letter in substance herewith, believing 
that the matter will be of interest not only to all 
Hawaiian dealers but to many manufacturers on the 
mainland. This gentleman said: 

“For years a number of the manufacturers on the 
mainland or, rather, in the Middle Western and 
Eastern states, have looked upon this (the Hawaiian 
Islands) as foreign country, in fact, they are still 
treating it this way. Fortunately, a number of the 
heads of office appliance concerns have visited this 
Territory and from their observations I am sure 
they are convinced that direct representation is the 
more practical arrangement. 


“Years ago it was all right for San Francisco or 
Los Angeles to tie up Eastern manufacturing con- 
cerns for the distribution of their merchandise in 
this Territory. They have even gone so far as to 
tie it up for the Orient and Far Eastern countries. 
Insofar, however, as this great Paradise of the 
Pacific is concerned, that idea is losing ground. It 
is only natural when the Pacific Coast distributors 
control distribution in the islands that they will add 
on a certain percentage to the price or else give a 
lower discount, otherwise they would lose their own 
profit. The merchants here who would have certain 
lines of goods are compelled either to take the prop- 
osition as it is or leave it. But in these days of 
aggressive merchandising of office appliances, there 
are many concerns who are coming out with lines 
similar to those represented by Pacific Coast dis- 
tributors and are finding direct connections among 
some of the merchants here. As a result of this a 
considerable volume of business is gained in spite 
of the exclusive tie-up of other lines of merchandise 
by Pacific Coast distributors. 

“T believe it is time now that the attention of all 
these big manufacturers back East should be drawn 
to the importance of considering the distribution of 
their lines for this Territory with the dealers direct 
instead of through distributors on the Pecific Coast. 


“Take our own case, for instance. For years we 
represented a leading Eastern manufacturing com- 
pany in the sale of a profitable school furniture line. 
We used to buy through dealers in San Francisco, 
in fact, in those days practically everything was pur- 
chased through dealers on the Coast. There was 
very little profit then in the handling of the line. 
We finally convinced the manufacturers of the line 
I have referred to of the value of permitting a direct 
representation. They themselves did not realize 
where the volume of ‘their business had been going 
in former years, because their goods were trans- 
shipped out of San Francisco. ‘When they found 
out that we were doing most of their business ‘in 
the Islands, they were naturally interested in giving 
us a direct connection. As a result of this action, 
we have been able to do a great volume of business 
for these people. 


“T find that a number of manufacturers in similar 
lines are arranging direct representation here and 
I believe still other manufacturers will come under 
the scope of these observations. 

“Here is another proposition which may be briefly 
stated: Manufacturers on the mainland are de- 
barred from participating in any letting of govern- 
ment contracts except through an agent here. That 
fact also has a bearing on the suggestions I have 
heretofore made.” 

<-> 
Office Furniture Articles. 
HE articles on the subject of office furniture 
prepared for this issue of Office Appliances are 
being held over for the special annual office fur- 
niture section which will appear in the June issue. 

By means of the cooperation of dealers and man- 
ufacturers we hope to make that section one of 
unusual interest and value. Office Appliances ex- 
periences no little satisfaction in the share it has 
taken during the past seventeen years in developing 
the distribution of office furniture through commer- 
cial stationery establishments. Not so many years 
ago few stationers carried office furniture. ‘Today 
there are few who do not regard office furniture as 
a logical and necessary part of the stock. 

The greater part of the retail distribution of office 
furniture is now carried on through commercial sta- 
tionery and office equipment stores. Those establish- 
ments which specialize on office furniture often carry 
other lines, overlapping into the commercial stationery 
field. The office equipment industry as a whole is every 
year developing a closer unity, with the retail dealer as 
the key to distribution. 
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Discourtesy Which Bars Future Sales 
HERE is an apochryphal story to the effect that 
Napoleon once said he never answered letters until 

two weeks after he had received them, and that after 
the lapse of two weeks, he did not answer them because 
by that time a reply was not needed. Apparently there 
are some manufacturers in this country who have 
adopted the same cynical attitude for we have received 
a number of complaints from dealers abroad to the ef- 
fect that their inquiries from manufacturers in this field 
have not been answered, nor even acknowledged. 

Our friends abroad consider this a great lack of 
business courtesy and so it is. 

Every letter of inquiry should be answered. The 
fact that one is not inclined to enter into negotia- 
tions abroad or that lines are not ready is no excuse. 
The situation should be explained to the corre- 
spondent. An inquiry should never be ignored, 
because the inquirer often has business plans con- 
tingent upon it. 

By neglecting to answer letters, manufacturers 
are losing good will, which is the cornerstone of all 
future trade. 

To answer letters with courtesy and promptness is 
obviously the right and reasonable thing to do. 





MODERN DRAMA REVOLVES ABOUT OFFICE 
The Sport of Kings,’ starring Miss Betty Lindley and O. P 
in the Chicago run at the Playhouse, uses a Dictaphone and a Corona 
‘Four’ in its action Both dictating and transcribing machines are 


dainty star clicks away at her Corona. 
coached by a Dictaphone man, so 
true to life It has not 


in operation, and the 
rehearsals she was 
of the machine is 
years to employ office machines as 
is said to be the instance in 
tained part’’ in the plot The machines are 
branches at the various cities in which the 


“properties” 


first which the machine has a 


‘Sport of Kings”’ 


DEVICES.— 
Heggie 


During 
her handling 
been uncommon of late 
on the stage, but this 
“‘sus- 
loaned by manufacturers’ 
appears. 


Congressional Fishing Party. 

ONGRESS has its seine out for those naughty 

consolidations, which, like the whale, are en- 
gulfing various industries here and there. Senator 
Walsh, of Montana, wants a shoal of current con- 
solidation projects investigated. This fishing party 
is not the customary congressional junket, even 
though the project may afford a temporary haven 
for some lame ducks. A campaign approaches, and 
Washington capitalizes the vote possibilities in a 
spectacular movement to save the “peepul” from 
the sharks and swordfish. 

Senator Walsh takes in considerable territory in 
his resolution, and aims high. Among the many 
consolidations he wishes to fish for—or against— 
are those of the Remington and Noiseless type- 
writer companies, Corona and L. C. Smith and the 
Kardex-Rand. 

Friends in this industry selected for investigation 
have an advantage over some of the organizations 
brought into the flare, for Congress can get some 
corking good typewriters to record the evidence, 
and comprehensive equipment to file the volumi- 
nous testimony—all from the corporations to be 
investigated. 


AT THE LEFT.—Doing the Board Walk at At- 
lantic City on rubber tired wheels, on a Spring 
day A pair of smiles would seem to indicate 
satisfaction with business, n’everything. 

The two gentlemen shown are, right to left, J. 
E. Neahr, General Sales Manager of the Under- 
Typewriter Company; C. A. Harton, Man- 
the Underwood Philadelphia Branch. 
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LOOSE LEAF 


A Special Section for the Month, in Which Is Presented Ideas of Some 
Leading Dealers and Some of the Dealers Helps of Several 
of the Manufacturers 








Building Loose Leaf Department 


Some Timely Suggestions Anent a Department Which Has 
Become One of the Cornerstones of the Stationery 
Business.—By Harold Barnes of the Loose Leaf De- 
partment of Ward’s, Boston, Massachusetts. 


HE following is an outline of some of the methods in 

use at Ward's, one of the foremost houses in New Eng- 

land, to advance their loose leaf department. “I think 
your idea of an article on this important subject at this 
time of the year is an excellent one,” says Mr. Barnes, 
“since most of the changing in business establishments takes 
place during the summer, and plans are made for the fall 
campaigns when times are dull.” 

Mr. Barnes continues: 

“Some of the things which seem to me have contributed 
to the wide employment of loose leaf books are adoption 
of writing machines of the various types, the convenience 
arising from several persons being able to work on the 
same book at the same time, the improved methods of in- 
dexing possible only in loose leaf style, doing away with 
the necessity of searching through dead pages for active 
ones, and in the smaller business the possibility of com- 
bining under one cover several different kinds of books. 
This last has been one of the big factors, I believe, in selling 
price books and students’ goods, as well as the systems that 
have been installed in nearly every line of business from 
farming to life insurance. 

“I think the biggest problem of our loose leaf department 
is the one of display. With several thousand items con- 
densed in the small space that high rents make imperative, 
it seems almost impossible to place a representative selec- 
tion where they can be readily seen by the person who is 
making a purchase or just browsing around. Sample books 
are a maze of lines and words to the man who is looking 
for a form for some particular purpose, and frequently only 
in the hands of a capable salesman do they become in- 
telligible. I have been wondering if it is not possible to 
arrange some sort of a cabinet, where complete systems 
could be displayed, the forms attached to the bottom of a 
very shallow drawer and covered with celluloid, each drawer 
being plainly marked with the business it is intended for. 
A card might invite the customer to pull out the drawer 
and see the set for his business. It would help the sales- 
man in busy times, and is always ready for action. Could 
such a fixture be devised? 

“It would certainly be a boon to the dealer if the num- 
ber of overlapping forms were reduced, perhaps by the de- 
signing of new forms with more general application. I am 
a firm believer that standardization of sizings and rulings 
will not result in the loss of business to particular manu- 
facturers, but will result, eventually, in a sufficient increase 
of business in the industry so that each will get his share. 
It is perhaps asking the impossible (and it 1s certainly 
stifling initiative) to recommend that manufacturers do not 
put additional forms into production, but there is certainly 
room for improvement in the planning of many of the 
forms, and I think the answer lies in the well-known slogan 


“Always making them finer.” Honest thought and wid 
knowledge, coupled with a desire for a real service, will, | 
think, avoid the dissatisfaction that results from a national 
distribution of a poorly designed form. The dealer sells an 
outfit, then feels obligated to stock this form to give his 
customer service. He is bound to realize, as his custome: 
eventually will, that he has sold unsatisfactory merchandise, 
and this will reflect on his sales record when the time comes 
around for a new outfit. Give us the goods that we have 


confidence in, that we know are usable, that one can work 


he 
De 


up an honest enthusiasm about, and everyone will 
happier and get more business, because it will be built on a 
firm foundation. 

“With regard to your query as to whether to sell a stock 
form or a special*one, I would say sell the stock form from 
the shelf. I would rather sell a stock columnar sheet and 
print in headings if one would give as good service to the 
customer as the other. The reason for both of these state 
ments is that the customer is able to get stock goods quicker 
than the special ones, and no matter how hard we preach 
‘look to your stationery needs now,’ it is when he is down 


to the last iew sheets that he comes for more. If he is 
using a stock form, the sheet that is ruled only will carry 
him over till the others are ready. This can ot course be 


’ 
tneit 


carried to extremes, and cases must be treated on 
merits, but many a time the sale of stock goods is the bet 
ter policy. After all, it is a fact that the man next door 
can probably duplicate your special form more easily than 
the stock one, and there seems to be keener competition 11 
special goods than other lines—probably because the goods 
are not listed. 

“Stock arrangement should be first for convenience and 
second for appearance, it seems to me. We group small 
sheets and binders together, not more than two boxes of 
sheets or three of covers on a shelf. The ledger and 
columnar forms we arrange according to size, smaller ones 
above, larger below. One can generally plan to have the 
fastest moving goods at the most convenient place on the 
wall. Pull-shelves are convenient for removing fillers fron 
a box and avoid piles of open boxes on counters and tables 
when things are busy, as the very fact that they are out e1 
courages the salesman to put back the box and clear the 
way. 

“An idea that we have worked out for Lefax and othe 
goods of one size is a cabinet of several drawers, each of 
which is deep enough to hold the boxes on end, so that the 
numbers show. They are arranged in numerical order, and 
attached to the wall above the cabinet is a displayor of the 
swinging wing type, on the leaves of which are shown the 
sheets and covers. We mark the numbers plainly on the 
forms with a lettering pen, and frequently the customers 
sell themselves by noting down the numbers they require 








Ge 





while waiting for a salesman. This has been one of our 
best selling plans, and has proved very workable and time- 
saving. 

“The must 
know more than rulings and punchings, sizes and bindings. 


biggest thing of all is the salesman. He 
Our sales records show a consistent increase following time 
spent in training classes with the salesmen, and we try to 
make these as interesting and as much like actual office 
work as possible. This gives them confidence, and shows 
them how to plan complete office systems intelligently. 

“If a salesman can sell the idea that he knows what he 
is talking about, if he can take a sheet and put down repre- 


sentative entries on it in the prospect's presence, if he is 
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prepared to show just how the set he has decided is the 
one best suited to the buyer’s needs will handle all the 
transactions likely to occur—he has built up the sale of a 
system instead of a book, he has sold the binders without 
talking about them, and has made a friend for himself and 
a steady customer for the store. I think in no line of selling 
can more initiative be shown, or will training bring such 
quick results. Get the right material for your selling staff, 
train them carefully, work out schemes to keep them en- 
thusiastic, listen to their suggestions, and feel sure that 
they'll build the department up to an efficient unit where 
there is a sufficient stock, a reliable service, and an adequate 
pront 


Developing Loose Leaf Sales 


A Talk on the Handling and Progress of Loose Leaf De- 
vices.—By L. G. Davies, Vice-President, The 
A. W. McCloy Co., Pittsburgh. 


BELIEVE the factor in the development of 
| the loose leaf industry to its present enormous propor- 
tions is the efficiency of the loose leaf articles them- 
think that the of the 
alone, or the energetic salesmanship of the manufacturers 


greatest 


selves. I do not economy devices 


and dealers, or the appearance of the goods have nearly 


as much to do with it. It is the utility of the product that 


has put it over. It is the time-saving factor that counts, 


and this is the big argument used by our sales force in 


selling of loose leaf 
that the 
leaf and from 


past years for the 
ledger to which 
take it 
to another like book or to a file 


It stands to reason loose leaf 


you can add a which you can awa) 


and transfer it for future 


reference, keeping your ledger in a small, compact, easy- 


to-handle form for bookkeeping, will supersede any heavy, 


clumsy blank book that was ever made. The loose leaf 
ledger, after all, is the thing that made loose leaf. It is 
true, of course, that there are some people who insist on 
blank books, as there are those who prefer the horse and 
buggy 

The big field today for loose leaf is the machine book- 
keeping field | suppose every stationer in the country 
realizes this. We have realized it for some time, and have 


We 


matter out with the co-operation of the bookkeeping ma 


been pushing this end of the business. worked the 


solicitation 
We employ 
this 


chine manufacturers’ agents and also by direct 
through leads obtained by our own salesmen 


take 


The typewriter has largely influenced 


a man who does nothing else but care of work, 


and he is kept busy 
sheet out of 


loose leaf purchases, because you can take a 


the ledger or minute book, place the sheet 


a typewriter and write on it. The result 


is swiftly accomplished, neat, legible and ac 
curate—at least as accurate as the old fash 
ioned way, and where adding machines are 
This amazingly versatile 
leaf book in 


tion with machines has brought about many 


used is more so. 


loose combina 


quality of the 
leaf installations 

Not Too Many Loose Leaf Forms. 
[ do not believe there are too many loose 
think 


very 


loose 


thousands ot 





leaf forms. There are not enough. | 


this particular end of the business is 


we ak. We are 


devise new 


constantly called upon to 


forms which might have been 


conceived by the manufacturer and made as 
a stock think the 


have a long way to go in devising and pro- L @ 


form. | manufacturers 





DAVIES. of 


ducing specialized forms for different businesses. I think 
this is where standardization would take care of itself. If 
the manufacturer made forms to cover all these angles, it 
would eliminate the special form business. We have de- 
vised and developed new forms for new businesses and have 
built up a large trade along this line, because we have a 
printing plant with three ruling machines, pushing special 
form work to build up the loose leaf department and keep 
our ruling machines busy. This is not so good for a sta- 
tioner who does not have a printing plant. 

The loose leaf business for a stationer who has no print- 
ing plant and the one who has a printing establishment in 
connection with his business are two separate and distinct 
The latter naturally has an inclination to 
devise special forms and sheet sizes so he can get the 
work for his printing plant and obtain re-orders. I should 
think this characteristic of all stationers who 
operate establishments. The stationer who has 
no printing plant must naturally sell only forms that the 
manufacturer can supply and be content with things as 
they are, and this would seem to be rather a good thing 
for the loose leaf manufacturer. 

If you will take the catalogue of loose leaf forms issued 
by Moore’s Modern Methods, thumb through it and ex- 
amine all the forms therein, you will obtain a vivid idea of 
what can be done with the large loose leaf forms. Every 
form in this catalogue can be standardized, and hundreds 
can be added to them. 

Method of Conducting Department. 

We handle our loose leaf department in a manner not 
unlike the way in which we conducted our 
blank book department in the old days. We 
have a large display which occupies one- 
fourth of our store. We have special cab- 
inets built to take care of our loose leaf ring 
book fillers and loose leaf ledger sheets and 
binders. The drawers in these cabinets are 
made to fit the sheet size that goes in the 
drawer, which is made to fit the manufactur- 
er’s standard package. Contents of each 
drawer are plainly marked on the front. All 
book sheets are in one section; all 
ledger sheets are in another section, and spe- 
cial forms occupy a third section. ‘ 

We do not break any standard package 
If the customer wants to buy any 
sheets, he must take a package. A number 
have questioned the advisa- 


propositi« ns. 


would be 
printing 


ring 


of sheets. 


stationers 


~ 
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bility of this practice, but we have had no trouble. Our 
customers are sold on the idea. Every loose leaf sheet 
we carry that is used in a binder having posts is filed away 
in one binder, so if a customer wants to see a certain 
sheet, the salesman has but to open the binder and find it. 
On each of these sheets is typewritten its description and 
price. We have all our ring book sheet samples mounted 
on bristol board in another binder. This enables us to 
show sheets to our customers without opening any drawers 
or boxes and is a big time saver. It also obviates the fin- 
gering of the clean sheets in stock. 

Every binder that we carry, regardless of size or style, 
is out on open counters where the customers can pick 
them up and examine them. All our ring books are shown 
in a similar manner. Our salesmen are instructed to sell 
the sample and see that it is replaced from stock. This 
does away with shop-worn binders which have to be sold 
at cut prices. One salesman is detailed to take care of this 
counter and to complete line is always on 
display. 


see that a 


We have men trained in bookkeeping to sell loose leaf 
devices in the store as well as outside. Our windows are 
scheduled for displays six times a year. Our local news- 
paper advertising and our monthly special circular always 
contain a number of suggestions from the loose leaf depart 
ment. Our monthly bulletin contains eight pages and one 
whole page in every issue is given to loose leaf. We have 
adopted a slogan for advertising in this department—*A< 
countant Service Gratis’—which means that if a business 
man has a problem of bookkeeping or accounting that he 
cannot take care of, we will send our loose leaf mah to 
his office to devise a system which will take care of his 
problem—and there is no charge for this service. But this 
always gives us a nice loose leaf order and frequently an 
attractive printing order. This slogan is very well known 
in this district and has been responsible for a considerable 
part of the upbuilding of our loose leaf department. 

The chief problem is, was and always will be, How to 
get more business; and we try every reasonable suggestion, 
every thought, that is offered along this line. 


Loose Leaf Third of Gross Sales 


In Which William P. Reinhardt, for Twenty Years with 
A. Pomerantz & Company of Philadelphia, Briefly Refers 
to Industry’s Development and Outlines Some Sales and 
Display Plans Used in the Pomerantz Store. 


record keeping by big business and the growth of the 
loose leaf idea has been brought about by a number 
of factors. 

The basis of loose leaf was an idea fostered by a demand 
at the time of its inception for better methods of handling 
records required by business, more economical methods 
in the time required to make the records, and the records 
when so made to be more readily accessible for future 
reference. 

Loose leaf at the time of its introduction to the station- 
ers was at first rejected by them partly because they knew 
little about it and partly because they thought it would 
interfere with the sale of bound books of which they sold 
a great many. Its introduction was also retarded some- 
what by the larger manufacturers of bound books at that 
time. This has, of course, changed. 

The idea of loose leaf was sound and the stationer and 
blank book manufacturer soon realized that the stationer 
was the logical outlet for this new idea. 

Energetic work and salesmanship was required by the 
salesman of both manufacturer and dealer, 
working together, to put the loose leaf busi- 
ness on the plane it now enjoys. There is 
no doubt in my mind that the combination 
of a good idea, attractively manufactured 
and energetically sold has contributed a 
great deal to growth of the sale of loose 
leaf. Like all ideas that make for progress 
the development of loose leaf has had a 
series of evolutionary stages that advanced 
the idea progressively. 

Loose leaf at first was confined to a 
method of filing order blanks used in whole- 
sale houses and later was developed to record 
ledger accounts in binders for pen written 
records. About this time the loose leaf 
price book was brought out and its sale 
was developed through the _ stationers. 


: 3 HE general acceptance of the loose leaf method of 





WILLIAM P. REINHARDT 


The writer can recall when the loose leaf stock of 
a stationer consisted of an assortment of these order post 
binders and some loose leaf price books with sheets and 
indexes. Today the sale of loose leaf in the stationery store 
requires a department, and contributes a third of the gross 
business of the stationer. 

As bound book methods of record keeping had to give 
way to the loose leaf method, so the pen written method 
is giving away to writing of records by machine. This 
mechanical method has been assisted by the loose leaf idea, 
and the sale of loose leaf has been materially increased by 
the use of these machines, and I believe there wil! be 
greater developments along this line. 

Another development that will engage the minds in the 
loose leaf field will be the increased use and sale of visible 
methods of record keeping, housed in loose leaf binders 

At this time the larger business of this nature is con 
fined to specialty salesmen selling direct to the user, but 
sooner or later this modern idea will find its way to the sta 
tioner, and he will profit if he is ready for it when it comes 

Stock Forms 

There seems to be a multiplicity of stock 
forms and at times many, and yet we 
have customers who are disappointed when 
they cannot obtain a stock form to meet 
I believe the stand- 


6° 


too 


some particular need. 
ardization of stock forms wherever possible 
would prove a benefit to both manufacturer 
and dealer. Very often we have customers 
who desire a special form for some particu- 
lar need and do not know there is a stock 
form to meet the requirement. Wherever 
possible we sell the stock form and the cus- 
tomer usually appreciates this service. 
Stock Arrangements 

Our loose leaf stock is displayed on a 
complete display rack, manufactured by the 
Irving-Pitt Manufacturing Company. It takes 
up about sixteen feet and occupies the front 
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section of our store. Upon it is a sample of each size of 
memo, price book and ring book. The first page in each 
book has a price list enclosed in transparent celluloid that 
gives the individual price of cover, sheets and indexes of 
that particular size. Post binders are also displayed on this 
rack, one of each style, binding in a uniform size contain- 
ing a price list showing the sizes and prices of that particu- 
lar device. This display rack is so placed that customers 
can handle the sample books, and at busy times help serve 
themselves. 

This of course applies only to such items as ring books 
and post binders. The system forms are all sampled in loose 
leaf post binders, one sample sheet to a page mounted on 
light-weight cover stock. On each sample sheet is a label 
showing form number, size, price per 100-500-1,000, size 
and style of binder and price of binder. 

Ledger sheets are also in a sample binder with above 


information on the label. In addition, we show samples of 
ledger sheets under glass top on counter and it makes an 
attractive display and speeds up selling of the more com- 
mon forms of ledger leaves. ; 

Our loose leaf stock is on shelves carried in cloth cov- 
ered boxes, close to samples and all arranged in proper 
manner for quick handling. 

Window display plays an important part in our policy of 
marketing loose leaf. Periodically we devote our large cen- 
ter window to the display of loose leaf items exclusively. At 
other times we put loose leaf items in the window with 
other merchandise. 

In closing may I say a word to the younger men in the 
stationery business, urging them to study loose leaf? There 
is not another class of merchandise that will hasten their 
advancement so much as the proper knowledge of loose 
leaf and its applications. 


Arrangement of Loose Leaf Stock 


By John C. Coates, Manager, Office Supply Department, 
The Burrows Brothers Company, Cleveland, Ohio. 


E WILL describe herein briefly the simple system 
that we use in the arrangement of our loose leaf 
merchandise in our store. 

A complete stock of these items is carried on the selling 
floor, placed in shelves in the following manner: All bind- 
ers, ranging from the most expensive to those of the lowest 
price and in the various sizes are segregated in sections 
by themselves, and so on with the different stock forms 
and indexes at the immediate command of the salesman. 

It may seem to be quite a sacrifice to allot so much space 
to this stock on the selling floor, but the profits and possible 
repeat business more than balance any sacrifice made of 
this kind, besides the accessibility to these items enables 
our salespeople to render immediate service to the customer. 

All our forms and systems for the above mentioned bind- 
ers are also displayed on counters with descriptive folders 
and system folders. They are set up in corduroy and 
Russia binders, in the same way in which they are to be 
used as General Ledger, Duplicate Monthly Statement sys- 


tem, Garage System Inventory System, Stock Ledger, etc. 

Aside from the display of these forms we have two or 
more complete sample outfits furnished us by the loose 
leaf manufacturer, so that it is possible for us to take or- 
ders for any stock forms which we do not carry regularly 
in stock. 

In addition to the foregoing, we have an expert in ac- 
ccunting whose knowledge stands us in good stead to 
render service in installing and advising the best system 
suited to the customer’s needs. 

The loose leaf ring book covers, sheets and indexes, of 
which also a representative line is carried, are shelved the 
same as the heavy loose leaf goods. Displays are made in 
show cases. 

The various rulings of the fillers are set up in covers of 
such sizes as are best suited for the purpose for which they 
are used. They suggest to the individual that a loose leaf 
ring book can be equipped with fillers and indexes that will 
meet most every requirement, 


Some of the Dealer’s Problems 


By E. G. Ibsen of the Loose Leaf Department 
of George A. Drake & Co., Detroit, Mich. 


HE chief problem in our loose leaf department is to 
"T iecep the stock up to maximum without investing too 

much money, and without running out of any items. 
We have about 3000 items in our department to keep track 
of and as a perpetual stock record is too expensive to keep, 
we resort to other methods. We keep a stock book on 
I. P. Form No. 330-38, listing items in the name space and 
heading the columns with dates. Two spaces are provided, 
one showing quantity on hand, the other showing quantity 
ordered. We go through the stock once a month and order 
what we require, the book showing what items are the best 
as well as the poorest selling items. We thus dispose of 


our greatest problem and effect a very nice turnover which 
varies from two to twelve times a year. 

I believe that there are too many sizes of stock forms as 
well as different rulings and punchings. For instance the I. P. 
No. 329-20 and No. 330-20 are exactly the same except for 


different punching, one being %”-7” center; the other 5/16”- 
814” center. By punching one or the other double, we can 
avoid a double stock of the same ruling. The Sam’ C. 
Tatum Company, I believe, now ship all sheets punched 
both ways. This enables the dealer to fit either size punch- 
ing with one stock. 

Often we can sell a customer a blank form instead of a 
specially ruled job, by imprinting the columns with his 
headings. In most cases, however, the customer is very 
certain that his own form is the only form which is any 
good. This is caused by pride of achievement—but he pays 
for his pride. The man with the lean pocketbook can gen- 
erally be made to see where a stock form is as good. 

Arrangement of Stock. ; 

We group our stock in this manner: Memo books on two 
shelves; directly below them are the fillers in filing cabinets 
with guides designating the rulings. We find this arrange- 
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ment very good for quick service. Price books come next, 
with fillers directly above them in original boxes, and we 
carry about four boxes each of faint and plain, to one of 
the other rulings in each size. We are thus able to sell a 
box of fillers without going to the stockroom. 

Form sheets are grouped together by sizes. All columnar 
sheets are in one place. The best selling ledger sheets are 
directly back of the wrapping counter, where it is a simple 
matter to reach them, get the sheets and wrap them with- 
out taking a step. Below the sheets are post binders, to 
the right are ledger binders. A man can stand in this spot 
and sell a complete ledger outfit without taking more than 
two steps in either direction. 

In front of this shelf we have our sample display. All 
our memo books, price books, ring binders, ledgers, post 
binders, and sheet holders are represented on the I. P. 
sample case. Each binder has sample rulings and index 
with a celluloid envelope containing the price lists. A cus- 
tomer can make his choice without having a salesman say 
a word. It saves a lot of time and labor too. 

In trimming our windows, we always endeavor to show 
some loose leaf goods. The reason is obvious—the loose 
leaf department is one of the most profitable, if not the 
most profitable in the store. We continually try to keep the 
public informed that we sell loose leaf supplies. One-third 
of one window should be loose leaf goods with occasional 
“solid” windows. A good window display certainly sells 
the goods. 

Versatility Characterizes Loose Leaf. 
Economy is the last thing to think of when selling loose 


Em 


leaf goods. <A loose leaf bookkeeping outfit will always 
cost a man more money than a set of bound books. The 
success of the loose leaf industry is attributable mainly to 
one thing: THE EXTREME FLEXIBILITY OF 
WHICH IT IS CAPABLE. 

Printed forms for any kind of business may be bought 
in several sizes, but the new and coming size is the old 
standard 91% x 117% ledger size. This size is being rapidly 
developed by the Irving-Pitt Manufacturing Company to 
serve the needs of any business and for that purpose, they 
have issued bulletins showing the proper forms for use in 
several lines of merchandising. For instance: the druggist 
has his own particular booklet showing entries on the 
various sheets. This is a great step forward. When these 
booklets are mailed to a merchant, he sees only the things 
in which he is interested, not a meaningless catalogue. His 
interest aroused, he calls at the store and is shown the com 
plete outfit with a definite price on it. In most cases he 
buys the outfit as displayed, but should he dislike any part 
of it, there is a sample binder with every form in it, fully 
indexed, from which he may choose. Flexibility again pre 
dominates. 

Small durable beoks, neat in appearance and easily han 
dled, are other good features of loose leaf devices. Dead 
accounts may be removed and old sheets transferred. This 
keeps the bulk down and again shows flexibility. 

The selling points of loose leaf books are so good that 
very few people can overcome them. I could write for a 
week on this subject and still be going strong when the 
whistle blew, but I guess this is plenty for this time 


Showing Loose Leaf in Small Space 


Being the Method of George H. Alexander & 
Company, Inc., Pittsburgh, Penna. 


The house of Alexander & Company are among the most 
prominent commercial stationers in the Steel City. The 
loose leaf department receives the especial attention of 
Charles H. Gundlach, who gave the following suggestions 
to Mr. Alexander to be transmitted to Office Appliances: 

“We should like to allot more space to our loose leaf 
department on account of the importance of the line in the 
stationery business, but our display space under present 
conditions is arranged as follows: The top of counters 
totalling twenty-seven inches by nineteen feet is used for 
flexible ring books and ledger outfits. These counters are 
edged around with a low guard rail. Directly back of them 


Displaying 


In displaying loose leaf to its best advantage, many sta- 
tioners have found that the most logical and profitable way 
is to confine loose leaf to a department by itself. In 
dealing with this subject one dealer states that it pays to 
have his loose leaf department located near the front of the 
store, where the light is good and to associate it closely 
with blank books and memorandum books. He says that 
the buyer of bound books is attracted to the loose leaf de- 
partment, both to the advantage of the buyer and the 
dealer. A unique department was developed by another 
stationer by utilizing a twelve foot hollow square. Counters 
thirty-six inches wide were used and each side devoted to 
specific articles. For example, on one side were found 


is shelving eight feet high by thirty feet long and here we 
stock flexible and stiff ring book covers, ledger and colum 
nar sheets, price books, memo-sheets, etc. We keep our 
binders underneath the counter, a single box of each size 
and kind being placed within easy reach of the sales force 
Surplus stocks are carried on upper floors. This arrange 
ment conserves space and is convenient for all. 

“Our business in loose leaf supplies is increasing con 
stantly and we consider the department at least as im 
portant and profitable as any other branch of our business 
and much more so than numerous other lines of staple 


goods.” 


Loose Leaf 


mechanical bookkeeping devices, on another ring books, 
etc. Each article was rubber stamped with the price of 
the cover, the sheets, the index and complete. Salesmen 
were instructed to sell the samples and consequently keep 
the stock fresh. On the inside were drawers and shelves 
with the manager’s desk in the center where he could be 
in close touch with the demands. A small stock was kept 
in the department for immediate use, the balance being in 
another room. It has been found worth while when dis 
playing specific articles to use small, neat and attractive 
display cards carrying some concise and pointed sales 
message or suggestion of value, to attract and stop those 
passing the department. 











— 





ow 


Page 27 OFFICE APPLIANCES For May, 1926 





Dealer Helps from Loose Leaf Makers . 


Something About What Big Loose Leaf Producers Are 
Doing to Advance the Interests of ‘Fheir Dealers and 
Promote the Sale of Loose Leaf Devices. 


foreign to the office equip- 


LTHOUGH somewhat 
ment industry, insofar as 


cerned, The Dayton Pump & Manufacturing Com- 


their products are con- 
pany, Dayton, Ohio, in their house magazine, “The Day- 
strike a key-note to this article. The “Day-tonic” 
is published “To Help ‘Dayton’ Dealers Sell.” We quote 
that appeared in a recent issue: 


tonic,” 


from an article 
‘After all, the dealer is the manufacturer's partner. The 
The more goods the 


success of both is linked together. 


dealer sells, the more the manufacturer sells. Then, too, 


any dealer worth having is worth helping; if he is not worth 
It is only sensible, good 


helping, he is not worth having. 


business to spend the major portion of our time and money 





Irving-Pitt Manufacturing Company 

The Irving-Pitt Manufacturing Company of Kansas City, 
Mo., probably have gone into dealer helps on as elaborate 
a scale as any. Recently, they completed a number of 
system booklets which present and illustrate simple account- 
ing systems (with the required subsidiary records) that are 
adaptable to specific lines of business or professions. The 
records shown have the endorsement of certified public 
accountants and are in use daily throughout the country. 
These booklets convey to the contractor, the druggist or the 
grocer that the dealer knows their system requirements; 
that by furnishing a booklet of this kind he will be helpful 
Booklets have — 


to them in solving their system problems. 
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IRVING-PITT SYSTEM BOOKLETS 


in developing dealers into bigger buyers than to let them 


shift for themselves. There are two real kinds of 
help the local dealer needs, and the Dayton plan is based 
1—Something 


to help 


on its proven ability to supply these needs 


to create ‘hot’ prospects for him. 2—Something 
him land his ‘hot’ prospects.” 
for the manufacturer depend on repeat 


Repeat orders 


orders for the dealer. No business can survive long with 
out repeat orders unless the nature of that business is such 
that a one-time sale closes the transaction forever. It’s just 
as important for the manufacturer to sell for the dealer as 
it is to sell to the dealer. Goods deposited in a dealer's 


no thought by the manufacturer as to 


stock room with 
their ultimate consumption by the user are not well sold. 
No goods can be considered sold properly until they are in 
the hands of a satisfied user. 

[he importance of loose leaf among stationers is so out- 
standing that it is only in keeping with the product to find 
the leading manufacturers devoting more than passing at- 


tention to helps for the dealer. 





been prepared for the realtor, banker, physician, garage 


man, coal dealer, hardware dealer, furniture dealer, auto- 
mobile dealer, etc. 

These booklets are furnished free to Irving-Pitt dealers, 
imprinted with the dealer's name, to distribute among cus- 
using them, for example, a 
information. about ac- 
systems for his The dealer instantly 
can hand the copy of “Grocers’ Records That 
Talk,” which describes avd illustrates a simple but com- 
plete accounting system for his business, showing the exact 
forms required and the information the system gives the 
grocer. Under this method the sale is largely made by 
the dealer help and the dealer just writes the order for the 


tomers and prospects. In 


grocer comes in and wants some 


counting business. 


grocer a 


necessary equipment. 

Another help supplied their dealers by Irving-Pitt is a 
booklet called “Speed Your Collections,” which is applic- 
able to any business with charge accounts. It shows how 
the user may easily provide itemized statements which are 
up to date daily 
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Boorum & Pease Company 

Boorum & Pease Company of New York City issue a six- 
teen page, 8'4x11 size booklet describing the various helps 
for the dealer, all of which are furnished without charge to 
their distributors. 

The helps are divided into five classifications, A, B, C, 
D and E, according to the type of aid, and are arranged in 
the booklet so that the dealer can readily pick out that 
which he may like to use for sales assistance. Under Class 
A are listed display and window cards in color, each one 
featuring a popular group or number of the B & P line. 
Class B contains various folders and envelope enclosures, 
also in colors, each one devoted to a special item of the 
B & P loose leaf binders and devices. Class C is likewise 


Stationers Loose Leaf Company 


The Stationers Loose Leaf Co. of Milwaukee, Wisc., 
takes no chances on the distributors of their product, the 
Faultless Bookkeeping System, understanding what 
they are selling. 

In the way of dealer helps, this company provides a man 
ual on bookkeeping supplemented by educational talks on 
bookkeeping and loose leaf systems. The manual as stated 
by the company “is a complete text book on all commercial 
bookkeeping in non-technical language and easily under 
stood by anyone.” Talks are made before classes or groups 
of salesmen by H. E. Hawkins, sales manager for the Sta 
this 


not 


tioners Loose Leaf Co., who travels extensively for 


purpose. 





SOME OF THE SALES HELPS PROVIDED 


made up of folders, but is given over to special items in the 
blank book line. Class D contains electrotypes for the 
dealer's local advertising and pertains especially to the B & 
P loose leaf line. Class E is also made up cf electrotypes 
which are furnished the dealer to use in his advertising, 
these being particularly for the B & P blank book line. 
With reference to their display cards, the B & P booklet 
says: “The person who comes into your store comes in to 
buy. Usually he wants some definite thing—but good sales 
psychology shows that even after satisfying his wants he 
is still in the buying mood. In other words, he’s ready to 
be sold. And that’s one of the big helps of the display 
card. It catches the eye, focuses the attention, reminds 
of a need still unsatisfied or creates a new desire. And 
besides this it is a good insignia of the character of your 
store—of the fact that you handle quality merchandise. 
By all means keep some of these signs about your store.” 
Suggestions are made for the use of the folders so as to 
realize the most good from them and the dealer is urged to 
incorporate the electrotypes in his newspaper advertising. 
The Boorum & Pease Company are also rendering assist- 
ance to the dealer with respect to his catalogue by pro- 
viding “ready-made” pages on their blank books and loose 
leaf devices. These pages contain both text and illustra- 
tions and facilitate the preparation of the dealer's catalogue. 


BY THE BOORUM & PEASE COMPANY. 

The manual and the talks deal particularly, of course, 
with the bookkeeping system sold by the Stationers Loose 
Leaf Co., but it is claimed that after a few hours’ study of 
the manual anyone will have a clear understanding of how 
to: Open a set of commercial books; draw off a trial bal 
ance; close a set of books; make up a financial statement: 
make a profit and loss statement; quickly know amount of 
outstanding accounts; quickly know amount of unpaid bills 
make correct figures for fire loss adjustment; and make 
correct figures for income tax report. 

The manual and educational talks give the salesmen a 
better understanding of bookkeeping in general and puts 
them in a position to understand and appreciate the needs 
of the prospects with whom they are dealing. They are 
consequently enabied to talk intelligently on the problems 
confronting their customers and are able to make recom 
mendations of value. 

In his talk Mr. Hawkins points out the vast opportunities 
open to the stationer for the sale of bookkeeping systems 
Businesses are now required by law to keep accurate re: 
ords for government inspection and the usual mystery of 
bookkeeping so common in the mind of the average bus! 
man 
studies the subject. 


ness affords a broad market for any stationer who 


The layman is quick to respond to 
the dealer in a position to advise him fully, promptly and 














Ge: 


Page 29 


OFFICE APPLIANCES For May, 1926 








correctly. Stress is placed on the fact that many firms do 
not have accounting systems which give complete informa- 
tion about the business. The stationer is urged to become 
familiar with these problems that he may reap the 
systems. 


more 
profit from the sale of efficient bookkeeping 
Upon request the Stationers Loose Leaf Company will 
accept appointments for the lectures on bookkeeping from 
any of the stationers and will promise that the hour given— 
according to the experience of the past six months—will 
present to salesmen information on system work that will 
be well worth the time spent, and that the information 
given will lead to definite gains in loose leaf retail sales 


National Blank Book Company 
The National Blank Book Company, of Holyoke, Mass., 
are not allowing the dealer to work out his own salvation. 
they list eight methods or helps available to all 


Instead, 


which bear the National trademark, inserts sheets, catalogue 
and newspaper electros, all for free distribution to their 
dealers. 





Loose Leaf Manufacturers Lead in Deal- 
er Aids 


Loose leaf manufacturers in general always have been 
among those foremost in the industry in the way of dealer 
helps. This may be due partly to the fact that there has 
had to be much close co-operation between the manufac- 
turer and the dealer due to the large number of special 
forms which are required. And from the time that sta- 
tioners became real distributors of loose leaf, it has been 
a leader in sales. With the majority of stationers, loose 
leaf ranks either first or second in importance. 

Manufacturers, of course, have had a legitimate com- 
plaint regarding dealer helps over the difficulty in getting 





STRIKING LOOSE LEAF DISPLAY ARRANGED 


FOR DEALERS BY THE NATIONAL BLANK BOOK 


COMPANY. 


their dealers. First, they are conducting national advertis- 
ing in such publications as the Saturday Evening Post and 
System to make their products known and asked for. This 
national advertising is strengthened by a tie-up with the 
dealers who are supplied with display units to feature with 
each current advertisement. Folders, imprinted 
with the dealer’s name are furnished; these are devoted to 
particular items in the line. A special help called “Ready 
Records for Accounting” is sent along with a letter to ac- 
countants and purchasing agents. They have a complete 
array of window and counter cards, permanent glass signs 


national 
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dealers to make use of such helps to the fullest extent. It 
has been rather disheartening for a manufacturer to invest 
several thousand dollars in attractive displays, ship them 
throughout the country and find later that many of them 
were stored away and never made use of. 

More friendly feeling, however, between manufacturer 
and dealer has worked a marked change in the attitude of 
dealers with respect to aids furnished by the manufacturer. 
Leaders in their respective communities now utilize to the 
maximum aids which are designed to help them to more 
sales and increased profit. 
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TAKEN AT THE 
DALLAS, TEXAS, APRIL 
Dallas; Chas. P. Garvin, 
B. Gibbs, General Manager, 
Dallas. Governor of Regional 


ONE OF THE NOOKS IN THE 
CLEVELAND PUBLIC AUDITORIUM 
WHERE THE 1926 NATIONAL BUSI 
NESS SHOW WILL BE HELD THE 
WEEK BEGINNING NOVEMBER 15 
NEXT.—While the Cleveland Public Au- 
ditorilum Exhibition Hall was designed 
especially for just such shows as the 
National Business Show, the foresight of 
the civic interests of Cleveland also pr 
pared rooms near by, properly fitted up 
as will be observed from the picture here 
with, where conferences may be held 
amid all the comforts and conveniences 
that are desired on such occasions 

"Tis here where the exhibitor may. if 
he wishes, take his important customer 
for further conference after the demon 
Stration at the booth; or here the sales 
manager can have § that get—together 
meeting of the sales force, which gather 
ings are so often arranged at National 
Business Shows 


Vice-President 


TIME FLIES, AND SO DOES 
THIS OFFICE.—Interior of a T 
Passenger Fokker Airplane, the 
Builder's Entry in the Ford R " 
bility Tour over the Central United 
States Last Fall When Used a a 
Flying Office the Plane Wa 
Equipped with a Desk, L. C. § 


Typewriter and Filing Cabinet. The 
Occupants of the Office Left t 

Right F. W. Hazen, Superintend 

ent, Atlantic Aircraft Corporat 

R. B. C. Noorduyn, Vice President 
Fokker Aircraft Corporatior Miss 
Sellarole, His Secretary; E. N. Gott 
Vice President in Charge of Sales 

[Illustration by Courtesy of The 
Typebar (L S Smith & ‘ : 


Typewriters Inc.) 





DISTRICT AT 
Furniture Exchange, 
Mass Fletcher 
Supply Company 
Dallas Morning News 
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U. S. A. Supreme In Typwriters 


United States Leads All Nations in Production and Sale 
of Writing Machines—Portables Ahead. 
By Office Appliances’ Special Cor- 
respondent in Berlin, Germany. 


INDING that typewriter trading has a great future it 


seems worth while to investigate and compare the 


development of this trade. There is only one cry all 


the world over for office appliances and especially for 


typewriters, where an office is opened to do business. If 
somebody in any part of the world wishes to buy a type- 
writer, it is understood he is asking for an American type- 
writer, or anyhow he takes an American typewriter into 


consideration. In any part of the western and the eastern 
hemisphere business men know that American typewriters 
are of very first-class make, standing for long wear and 
in many large and small business centers the world over 
you will scarcely miss a salesshop for American typewriters. 
This development is due to the keen and enterprising sales 
organizations of American manufacturers. 3eing aware 
of the very great possibility in developing this business, 


nothing has been neglected to induce prospective customers 


to buy typewriters. 
Names like Remington, Underwood, Smith Premier, 
Royal and many others have got to be known wherever 


correspondence is done, therefore in the United States the 
very biggest output and home consumption in typewriters 


Surely, the American type- 
something like 560,000 in the year 1925, 
335,000, 


machines and rebuilts are exported, whereas, 225,000 type 


may be testified output in 


writers comes to 


and a quantity of about including second-hand 
writers (standard machines and portables) are needed for 
the home that in the 
U. K. of Great Britain import figures reach 75,000 machines, 
it is rather obvious that 75,000 to 80,000 typewriters were 
1925. Germany’s export 65,000 
1925, for home trade 110,000 typewriters can 
be estimated, including 10,000 from 
U. S. A. The figure of 225,000 typewriters for home trade 
in the U. S. A. 


needed as in the United Kingdom and double of the Ger 


trade Taking into consideration 


needed in figures run to 
machines in 
typewriters coming 
shows that nearly three times as many are 
man quantity. If the biggest typewriter maker in U. S. A. 
thousand machines a day, this will 
Taking all manufacturing plants 


has an output of a 
come to 250.000 a 
together, it seems, that 560,000 typewriters yearly 
of the U. S. A. 
plants. 


year. 
output 
shows the full capacity of the manufac- 


Following up the export figures, it must 


that the 


turing 


be recognized European countries are still the 


most important for typewriter sales. There is still no other 


country for typewriter exports but Germany, issuing a 


statistical view The following table will show the exports 


to the different countries: 


American exports 1925 - German 
Rebuilts and exports 
Standard second- 1925 

machines. Portables. hand Total Total. 

Belgium 2,686 1,449 938 5,073 913 

Bulgaria 24 99 1 124 1,456 

Denmark 1.068 238 282 

Germany 6,717 5.025 1,080 12,822 

(England) Gt. Brit'n 45,398 14,985 5,538 65,921 5,794 
France ; 22,444 3,858 2,818 29,120 
Finland 954 728 403 2,085 

Greece x01 241 164 706 S86 

Italy 11,727 2,385 1,850 15,962 5,908 

Jugoslavia 288 42 32 362 2,158 

Netherland 5. 285 1,805 7,148 2,642 

Norway ‘ 685 553 33 1,271 , 

Austria ‘ 3.093 987 1,039 5.119 O70 

Portugal 1,125 246 23 1,394 : 

Poland-Danzig 1,024 1.503 5.633 1,908 

Russia, Europe +, 898 bees 307 5.898 866 


Roumania 1,637 810 307 2,754 2,163 
Spain 6,033 3,206 1,807 11,046 4,882 
Sweden 4,456 1,862 437 6,755 edviad 
Switzerland 3,256 2,104 640 6,000 . 6,256 
Czechoslovakia 3,647 2,195 609 6,451 7,039 
Turkey in Europe... 288 100 1 298. velse% 
Hungaria . iS 935 910 886 2,731 1,536 
British India . 4,549 4,938 320 9,8907Unknown 
Ceylon . 101 192 cn ave 293 os wes 
China 1,590 1,267 158 3,024 ebeee 
Japan etectan ee 552 157 1,709 deeds 
Java and Maduras.. 1,195 743 112 2,050 402 
ey ee 6 a Da bosee 6 eevee 
Palestine and Syria. 200 84 ‘a eck 284 <b oe 
Philippine Islands .. 1,771 481 92 2,344 sav ks 
GE wi sec cde bus siees 42 56 2 161 rere | 
Straits Settlement 838 727 2 1,567 RP reite 
Rie Ce vcveteset 250 i nessw 295 vameh 
Egypt ; ~ ea 364 so) 2,097TUnknown 
Algeria-Tunis v 441 S70 + Fe 811 guar 
Morocco ar 105 a0 seowe 166. GA 
East Africa ay sot the 167 404 ie chet 571 sib ore 
South Africa woo 62,893 704 83 3,680Unknown 
Canary Islands 97 108 43 248 ee 
Argentina 7,411 3,537 1,138 12,086 3,587 
Bolivia . fae we 457 157 sé ai 614 és o% 
Brazil . . 9,573 2,006 222 11,301 2,100 
Chile 3,643 1,385 43 5,071 eee ee 
Colombia oon S,08e 2,247 427 5,489 06 das 
Costa Rica ae 205 174 31 410 oo-nbe 
> ; ; 4,476 1,368 195 6,039 450 
Dominic. Repub 617 308 18 943 

Canada . . 8,499 1,760 1,136 11,395 

Mexico 8,204 3,577 931 12,712 

Guatemala é 704 . | eee? 920 

Panama : 260 165 50 eae 
Uruguay te * 974 243 49 1,266 

Peru ; 1,141 1,318 71 Gee ot enw es 
Venezuela im 952 Oe sade 1,877 

Australia , 8,838 2,739 295 11,872 eet cle 
New Zealand . 1,64 468 189 » as eee Te 


There are still some small countries to be recognized, 
but they do not count for large figures. 

The German output of typewriters is to be estimated 
something like 175,000 pieces, and all the other countries, 
United Kingdom, France, Spain, Italy, Belgium, etc., to- 
gether something like 85,000 pieces. The yearly worid’s 
output will reach the figure of 800,000 pieces coming to 
U. S. A. 70 per cent, to Germany 20 per cent, other coun- 
tries 10 per cent. But the yearly increase of typewriters 
in use will only arrive at half of this figure as 400,000 type- 
writers will become useless, this meaning 5 per cent of a 
number of 8 to 9 million typewriters to be estimated as 
the world’s stock. 

Of course the market to sell typewriters is subject to 
some fluctuations. Comparing the first half year and the 
second half year of 1925 some changes may be observed, as 
shown in the following table: 


First half-year 1925. Second halt-yoas 


a 
oD. 6° A Stand. Port-— builts, Stand- Port- builts, 
Exports mach ables. ete. mach. ables. etc. 

selgium 1,089 860 638 1,597 589 3 

Denmark 759 152 149 309 86 133 

Germany 4,115 3,075 673 2,602 1,950 407 

Grt. Britain, U. K... 2,285 6,580 2,416 21,289 8,404 3,122 

France . 12,720 1,833 1,254 9,724 2,025 1,664 

Finland ; a04 375 180 454 353 223 

Greece . : 147 204 116 42 37 48 

Hungary d 487 560 367 478 350 529 

Italy . 7,969 1.437 1,063 3,760 912 787 

Netherland ; 1,679 1,073 1,416 1,606 731 642 

Norway . ; 329 315 sn 058 356 238 33 

Austria 2,492 600 479 901 387 560 

Portugal 627 424 16 498 122 7 

Poland- Danzig 1,196 1,249 100 1,328 214 6 
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First half-year 1925. Second half-year 1925. 


Re- Re- 

U. 8. A. Stand. Port-— builts. Stand. Port— builts. 

Exports. mach. ables. etc. mach. ables. etc. 
Russia in Europe... 1,953 De * iste 3,926 are 
Roumania ......... 620 432 128 1,020 378 182 
PRG nc accccccses 1,725 1,082 269 2,731 780 168 
PEED. ceccegsccescee 3,400 1,339 891 2,633 1,867 916 
Switzerland ........ 1,776 1,187 413 1,480 917 229 
Czechoslovakia ..... 1,774 1,363 180 2,173 832 429 
British India ...... 2,044 1,775 123 2,505 3,163 197 
arr 38 75 4 63 ne 
TD esG¥cbceceves 763 553 63 836 714 95 
EL. cv ccccedescece 472 265 60 528 287 97 
Java and Maduras.. 470 150 41 725 593 71 
Palestine-Syria .... 123 ae. ebee< 100 27 1 
Philippine Islands... 1,094 196 61 677 285 31 
Straits Settlements. 330 , ae 508 181 2 
SE tawabob os c0cs 843 183 7 881 181 2 
Algeria-Tunis ...... 316 431 yeeau 95 39 meek 
East Africa ........ 1,503 438 15 1,366 266 58 
PEE, ce cccccens 4,267 871 514 3,144 1,686 674 
LT, Sos 161 OF  étee< 296 err 
DT Gspeadhosp sues 5,307 867 110 4,266 1,139 114 
her des cose chase 2,123 523 27 1,520 862 16 
EL” “acncceease 1,338 967 150 1,477 1,280 277 
DT \-hettinane oén6<% 2,336 908 116 2,140 450 79 
0 ee 2,835 538 509 5,674 1,221 617 
PL. i ceeccedecase 4,384 1,873 538 3,820 1,704 393 
> os +Wekeees Oumar 557 477 26 584 841 45 
0 EP er 430 50 39 544 193 10 
Venezuela .......... 516 ares 435 610 1 
Guatemala ......... 296 2a. 408 145 10 
BE 4 cadedoce 3,840 1,038 180 4,998 1,701 175 
New Zealand ...... 727 208 58 866 260 131 


Nothing is more remarkable than the advance of the 
portables, and it appears to some extent this will stop 
the development of the trade in second-hand and rebuilt 
typewriters. There is no big job to be observed in rebuilt 
or second-hand typewriter sales encountering all the figures, 
except in the United Kingdom of Great Britain and France, 
countries where the buyers still stick to old traditions. In 
Italy and Netherlands the import of rebuilts has gone down. 
If this will continue long, nobody knows. But regarding 
the new countries having taken up the use of typewriters, 
they are more inclined to go in for portables than new 
standard machines. In France and the United Kingdom 
there is a remarkable advance in taking up portables. The 
more it may surprise, that in some countries the imports 
of portables exceeded the imports of standard machines, 
like f.i. in British India, in the second half of 1925. 
Spain: has increased the imports in portables from 
1,339 to 1,867 machines. China has increased the im- 
ports of portables from 553 to 714, Java and Maduras have 
imcreased the imports for portables from 150 to 593, Philip- 
pines from 196 to 285, East Africa has increased the im- 
ports for portables from 10 to 404, Argentina from 871 to 
1,666, Brazil from 867 to 1,139 pieces, Chile from 523 to 
862 pieces, Colombia from 967 to 1,280, Canada from 539 
to 1,221, Peru from 477 to 841, Uruguay from 50 to 193 
pieces, Venezuela from 315 to 610, Guatemala from 40 to 
145, Australia from 1,038 to 1,701, New Zealand from 208 
to 260 pieces. There are also decreases in some coun- 
tries, but it does not appear they will count for steadiness 
which will be seen this year 


It may be observed that some countries are keeping 
steady in their typewriter imports, and some are increasing 
their demand. For instance Great Britain is keeping steady 
in importing standard machines, increasing the imports of 
portables, France is decreasing imports of standard ma- 
chines, small increase of portables. Italy shows very re- 
markable decrease in standard machines, portables and re- 
builts, etc. Austria shows a decrease in importing stand- 
ard machines and portables. Portugal shows a decrease 


in standard machines and portables. Russia is showing a 


strong increase in importing standard machines. It is 
said that the Russian Soviet Commissioners have ordered 


all used machines to be repaired by specially arranged and 
fitted state repair shops. Rumania has largely increased its 
import of standard machines, also Sweden. Spain has de- 
creased its import of standard machines, but increased the 
import of portables. Switzerland decreased in import of 
standard machines, portables and rebuilts, etc. Czechoslo- 
vakia is rather increasing their imports in typewriters, the 
same as British India. China is slowly increasing imports 
of typewriters, also Japan. Java and Maduras are increas- 
ing imports of typewriters. Argentina shows a decreased 
import in standard machines, but increase in portables. 
Brazil shows small increased import in standard machines 
and good increase in portables. Chile is just showing the 
same. Colombia shows good increase in typewriter im- 
ports, also Canada. Mexico is keeping rather steady, shows 
small decrease in import of standard machines and rebuilts, 
etc. Peru, Uruguay, Venezuela, Guatemala, Australia and 
New Zealand are showing good increase in import of type- 
writers. 

Now, Mr. Sales Manager, you may make your new plans 
where and how to push the sales, and give instructions to 
your selling staff abroad accordingly. 

Bulgaria Abolishes Import Restrictions. 
By Const. H. Dimitroff, Sliven, Bulgaria. 








In 1924, when Bulgarian currency was fluctuating enor- 
mously and falling every day, the Government was obliged 
to decree some temporary restrictive measures with regard 
to the importation of certain goods which were not con 
sidered as articles of prime necessity, but rather as lux 
uries. 

Excerpts from the prohibition law relating to the office 
equipment industry were published in the April, 1925, issue 
of Office Appliances. 

Now a law has been passed abolishing the import pro- 
hibition of all articles considered as luxuries and all goods 
can enter now free from any license prohibition, only the 
previous rates of import duty on these articles having been 
increased by 50 per cent to 100 per cent. 


Sales of British Typewriters Increase. 

The Times of London under date of April 13 notes since 
February a large increase in the sale of British made 
typewriters. The industry of typewriter manufacturing 
has been established for several years on a commercial 
basis in Great Britain, but it was not until last February, 
says the Times, that anything approaching a great demand 
began. Today it is said that the three firms in this country 
which manufacture British typewriters are turning out over 
four hundred per cent more machines than a year ago 
This increase has come since the King of England called 
attention to the absence of British typewriters among the 
government departments last February while on a visit to 
the London section of the British Industries Fair. It is 
stated by typewriter men in England that since his Majesty 
had shown an interest in British typewriters their output 
has been doubled. One manufacturer reported that he is 
taking steps to increase his output by one hundred per 
cent, having taken on an average of twenty-one additional 
workmen each day for several weeks. Sixty per cent of 
the increased output is for overseas markets 

The Trade Commissioner at Toronto has informed the 
department of overseas trade in England that as a result of 
the King’s visit to the British Industries Fair one of the 
largest Canadian stores has decided to replace all its ma 
chines by typewriters made in Great Britain. It is said that 
the Stationery Office has instructed each of the three 
British typewriter firms to supply a number of machines 
for use in government departments. 














Agnew Takes One-fourth Interest in Stewart Store. 

A one-fourth interest in the W. K. Stewart Company 
book store, 44 East Washington street, Indianapolis, Ind., 
has been sold by W. K. Stewart, president of the company, 
to Everett F. Agnew, manager of the Indianapolis store, in 
recognition of 
Mr. Agnew has been made secretary of the company, re- 
taining his position as manager. 


a twenty-year association in the business. 


The announcement of Mr. Agnew’s part ownership in 
at the direction of Mr. 
who is in Europe buying books for his stores in 


the company was made Stewart, 


Indian- 
apolis, Louisville and Cincinnati. 





EVERETT F. AGNEW 


Mr. Stewart and Mr. Agnew were first associated in the 
employ of the Bobbs-Merrill Company before that con- 
sold its retail book business to Mr. 1909. 
Mr. Stewart was at that time sales manager of the Bobbs- 


cern Stewart in 
Merrill Company and Mr. Agnew had charge of the com- 
pany’s commercial stationery department. In Mr. Stewart's 
Washington street late in 1909, Mr. 
took charge of the stationery department. 


store, opened in East 
Three 
Mr. 
Stewart took the direct management of his Louisville and 


Agnew 


years ago he was made manager of the store and 


Cincinnati stores 

Bobbs- Merrill 
1902 and 1903 
a high school student at Crawfordsville, 


Mr. Agnew’s first employment with the 
Company occurred during the summers of 
when he was still 
Ind 
his most frequent passengers was the late James Whitcomb 


On graduating from high school in 1904 Mr. Agnew 


He operated the elevator in the building and one of 


Riley 


found steady employment in the commercial stationery 


department of the Bobbs-Merrill store, where he remained 
Mr. Stewart. 
Stewart and Mr. 


until he went with The twentieth anniversary 


of the association of Mr Agnew will occur 


ee May 


The W. K. Stewart Company store in Indianapolis is the 
largest book store in Indiana. It handles all kinds of books, 
stationery, office supplies, furniture and equipment, and 


does an annual business of about half a million dollars. In 
1925 the store enjoyed the largest business it had had since 
1919, and the business for the month of January this year 
was larger than for any January during the last ten years. 
March this 


March last year. 


Susiness for the first three weeks of year ex- 


total for the entire month of 


ceeded the 


Biglow Recovers Health. 


Edward T. Biglow, popular representative of the Boston 


Specialty Corporation, has returned to New York City 
after having spent some time at Saranac Lake for the 
recovery of his health. His friends will rejoice that he is 


restored to his usual tip-top condition 


Page 33 OFFICE APPLIANCES For May, 1926 





Methods of Marketing. 


By C. W. Frerk, V. D. R., London. 


Articles for consumption like food, clothing, etc., de- 
pend on, and are the outcome of the evolution of man- 
kind. They have become more or less necessities, and 
being consumable the demand is automatically created by 
the consumption. The selling of these lines requires sales- 
men who are, more or less, called upon to take orders that 
have been already created. 


The office machine business is a different proposition 
inasmuch as, though in certain lines, like typewriters, a 
certain demand has been created, generally speaking, the 
seller of office machinery has to create his demand before 
he can start to sell. This calls for a higher class of man 
than the seller of commodities, but at the same time it 
gives a greater scope for a man with ability. 


In all there are two distinct 
branches, the producing and the distributing. In certain 
lines the producing is the most important, but in the office 
equipment industry the marketing or distributing side is 
of greatest importance, and this is becoming more and 
more recognized in countries. Particularly is this 
the case in the United States. For this reason the sales 
of office equipment in America exceed those of the rest 
of the world put together. The American manufacturer 
keeps in close touch with the requirements of the public 
through his distributors by doing everything possible to 
raise the social standing of his selling force, and by making 
it worth while for the man of education and ability to 
engage in selling. We, in America, have created a pro- 
fession the members of which command a respect and treat- 
ment from their prospective customers that gains them a 
hearing and allows them to present their goods to the 
best advantage 


commercial enterprises 


some 


The best methods of selling have been studied both from 
a general selling point of view and from the point of view 
of the requirements of the particular article until it has 
become a science which is taught in colleges. There are 
two distinct schools or styles adopted; one is to teach a 
man to develop his individuality, and the other is to teach 
him to act and say exactly as he has been told under any 
given circumstances, but gradually these two methods are 
being combined, and it is the combination of these two 
methods that will give the best results. In the big selling 
organizations these days a salesman is taught everything 
about the article he has to sell, the best method of dem- 
onstration, the best methods of meeting competition, how 
his article can be adopted to advantage in various offices, 
etc. His confidence in himself is carefully fostered. His 
individuality is allowed free play through the advantage of 
benefiting by the experience of others by means of con- 
ferences, and by encouraging him to consult the advice 
of the sales manager in any difficulty he may encounter, 
and, what is important, this latter can only be accomplished 
by giving him full credit for his work, whether he has 
received assistance or not; and by the tactful camouflaging 
of advice in such a way as to appear that it was the sales- 
man’s own solution. 


Lastly the most important thing of all is enthusiasm in 

This must be instilled into the 
difficult. Once there, it must be 
maintained at all costs. Enthusiasm is the essence of sell- 
ing. It is not the words used, but the confidence in the 
merit of his goods, bred by enthusiasm in them, that the 
salesman conveys to his prospect, and this is what gets 
the order. 


the goods he is selling. 


salesman, and it is not 
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New Remington Sky-Scraper in New York. 


Great Building Now Rising on Forty-second Street Will Be 
Future Uptown Retail Sales Offices of Remington 
Typewriter Company. 


Everyone connected with the office appliance industry 
should regard with special interest the new and imposing 
skyscraper which is now rising at 113 West Forty-second 
street, New York, on the north side of the street in the 


— 














NEW REMINGTON UPTOWN BUILDING—FROM 
ARCHITECT'S SKETCH. 
block between Broadway and Sixth avenue, a picture of 
which is shown in this issue. 

This skyscraper is the new “Remington Building” and 
it is a significant monument to the progress and enterprise 
of the Remington Typewriter Company as well as another 
evidence of the growing importance of the typewriter in- 
dustry in all of the world’s affairs. 

Everyone familiar with New York City will apnreciate 


at once the exceptional advantages of the location 
by the Remington for this new building. The sectio 


Forty-second street. on which the building will stand is 
one of the busiest thoroughfares in the world, and the new 


Remington skyscraper will have the further advantage 


considerable open space on either side, a rare advant 
indeed in this section of New York, where the tall buil 
ings are sO numerous and imposing. These open spa 


will give the opportunity for commanding Remingto: 


tric signs to be placed high up on either side of the tild 
ing. These signs, together with the street electri sig 


which will face the crowds on Forty-second street 
make the new Remington building one of the cons] 
landmarks of this section of New York, 

The new building will rise 275 feet above the 
will have twenty-one floors, capped with a three-st« 


street 

ry tower 
Owing to the unusual elevation of the ceilings, this height 
will be equivalent to that of the average twenty-six story 


building. 
The impressive size of the new structure has led 


to believe that it is intended to house the executive offices 
of the company. This is erroneous. The new building 
intended simply to house the uptown branch of the Metr 
politan sales department, which will occupy the street 

and basement of the new building. The general executive 
offices of the Remington Typewriter Company and _ ths 
main office of the Metropolitan sales department will re 


main at their present address—374 Broadway 

The new Remington building is simply a recognit 
the enormous and rapidly growing importance of 
New York as a commercial center, and it is a far-sight 
policy on the part of the Remington Typewriter ( 
to provide such splendid means for furnishing set 


army of typewriter users in this section 


Tribe of K. Erects Big Store Building 


On Wednesday morning, March 31, ground was broke: 
at Gary, Indiana, on the most important constructio1 
ect announced in that city thus far this year—the Trib 
of K. building at 832-840 Broadway. Work o1 
structure will proceed rapidly. Total value of the w 
when completed and of the property on which it sta is 
estimated at $500,000. The structure is to be 


by Sept. 1 

Four full stories in height, with a 68-foot ris« 
street level to the tip of the building, the Tribe’s s 
is planned to be one of the most imposing of north Br 
way's building improvements 

The front of the building will be finished in 
and arrangements are being made to keep it br 


lighted during the hours when the store is ope: 
No Supporting Posts. 


Through use of modern designs in architec 


ture 
floor, 75 by 125 feet, will be without a post 
second, third and fourth floors being suspended by g¢ 
steel trusses 

The building will be strictly fireproof i 


with steel and concrete used throughout Che 
qualification is one possessed by few other structurs 
the city \ sprinkler system will be installed throug it 


the buiiding. 
The first floor, according to plans for the building 


have a height of 20 feet, with a broad mezzanine floor at 
the rear \ women’s rest room will be provided « this 
floor, with a men’s smoking room, both luxuriously ed 
out, on the first floor proper 

A passenger elevator and a freight elevator will 
access to the second, third and fourth floors, all to be used 
exclusively for various departments of the Tribe 

The building will not be of what popularly is known as 














me 
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the “shirt-front’” type but its sides, where they project for 
more than two floors above surrounding buildings, will be 
face brick. 

To Have Incinerator. 
pable of disposing of a ton of refuse an 


finished with 


An mecimerator, ca 





4 oo | 
2 | 











NOW 


TRIBE OF “K”, 
INDIANA 


GARY 


NEW BUILDING OF THE 
LNDER CONSTRUCTION AT 


ill be installed in the basement of the building. 


type of heating and ventilating will be used, with 


thermostat control 
will give the Tribe of K opportunity 


The new building 


its stock and for enlarging several of 


for correct display of 
its departments, officials of the company said. 

A large portion of the basement floor will be converted 
into a book department which will be enlarged and to which 
1 rental department will be added. The newspaper depart- 
ment also will be the basement, with modern devices for 


‘ 


New equipment will be used in outfitting 


adds 


which is the 


building another 


} 


The erection ¢ this important 


to that romance of modern susInNess 


Business Machines and Equipment Digest in Loose 
Leaf Form. 


shows the new 


Business Ma 
’ 


The illustration herewith 


chines and Equipment Digest in the loose leaf binder, ready 

for . ind = the mthly supplement service, also the 

binder open with rrections being made and new data 

and special surveys of actual installations being inserted 
m the supplement service, which is designed to insure 
to-the-minute knowledge at all times 


[he publishers, the Equipment-Research Corporation, 


Chicago, Illinois, state that the basic volume, which will 
comprise from 700 800 pages contained in a specially 
designed loose le: nder, will be ready in from forty-five 
to sixty days. 


monthly, com 


work 


[The continuing service will be issued 


mencing immediately after publication of the basic 





The loose sheets will be indexed for arrangement in sys- 
tematic and related order in the special loose leaf expanding 
binder, so that all data may be ready for instant reference 
whenever The design of the binder permits an 
increased expansion of 80 per cent over its original capacity. 

Besides supplying corrections and additions of data cov- 
ering makes and models of new machines as they come on 
the market, the principal advantage of the monthly service 
will be to supply knowledge of actual installations and meth- 
in the several departments of a wide 
variety of businesses. They will tell how each concern 
handles routine and special work by machines—the appli- 
cations for which machines are bought, the ways they are 
scope of their adaptability. 

It is that these supplemental surveys will 
provide a which men machines have 
wanted, but could not get heretofore except by individual 
and A prominent sales 
had the service explained to him, 
will become an universal training 
school for The plan is certainly a 
step far beyond anything heretofore attempted. 
time goes on, the owner of the 
Digest can turn to it for parallels to practically any situa- 
tion that may arise. The accamulation of these surveys will 
represent a cross section of procedures in American busi- 
ness administration to help those who are seeking the ideal, 
and to enable any salesman more intelligently to fit his 
needs of the individual prospect, so that 


wanted 


ods of pre cedure 


used and the 
announced 
sell 


service who 


piece-meal experience contacts. 


manager who recently 
predicted that the Digest 
dealers. 


sale smen and 


It is expected that, as 


machine to the 








BUSINESS MACHINES AND BQUIPMENT DIGEST IN 

LEAF FORM: MONTHLY SUPPLEMENT SER- 

AND ALSO BINDER OPEN FOR INSERTION 
OF NEW OR CORRECTED DATA. 


NEW 
LOOSE 


VICE 


able to sell, not so much metal comprising the 
but what the machine will accomplish. 

idea of the nature of the matter to be supplied in 
the monthly supplement service, all of which will be taken 
actual existing conditions, may be 


he may be 
machine itself, 
Some 
and describe d trom 
gained from the following titles: 
“The Equipment and Methods Used for Payroll Work— 
When Paying by Check; When Paying by Cash.” 


‘Billing.” A thorough analysis of the many different 














H 
| 
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systems, with explanations of the reasons for and the results 
accomplished; the machines used and why. 

“Handling Customers’ Accounts in Department Stores— 
The Machines and Systems Used and Results Secured.” 

“Short Cuts in Operating Adding and Calculating 
Machines.” 

“Duplex Adding Machines and How They Differ.” A 
thorough analysis and comparison of the many makes and 
models, with drawings to illustrate their mechanisms. 

The value of the new loose leaf Digest will be increased 
and the service made complete by the inclusion of equip- 
ment other than machines. Furniture, filing equipment, 
loose leaf equipment, auxiliary equipment used for machine 
bookkeeping, a complete range of other equipment and sup- 
plies used in offices, stores and banks, and for the produc- 
tion, control and administration in factories—all will be 
covered in the same comprehensive way in which machines 
were covered in the original bound edition. 

The price announced as tentative until publication date is 
$12.50, which includes the basic work and the supplement 
service for one year. 


King of Persia Gets Conklin Endura Set. 


The Conklin Endura pen and pencil set in the new 
Conklin sapphire blue, shown in the illustration, is for the 





CONKLIN ENDURA PEN AND PENCIL SET PRE- 
SENTED TO THE KING OF PERSIA. 


personal use of Roza Pahlavi, King of Persia. The set 
will be presented to the king by Persian dealers. This 
set differs from the regular Conklin sapphire blue set only 
in that a wide gold band has been put about the pen and 
pencil to bear the king’s coat of arms and the necessary 
inscriptions to identify the set as royal personal property. 
The engraved inscription on this band recalls the happy 
accession of his Majesty to the throne of Persia which took 
place 21 Azar, 1304, which date corresponds to Oct. 12, 1925. 


Brings Picture of Ras Tafari to President 
Coolidge. 

William Moss, director of foreign sales of the Dalton 
Adding Machine Company, recently returned from a trip 
abroad during which he visited some lands whose history 
goes back to times beyond those of many of the political 
groups of the present day. He tells of a recent incident 
which, though it is of no commercial significance, has, 
nevertheless, a kernel of interest, recording as it does one 
of those amenities which occasionally pass between men 
of distinction in widely separated countries. 

In the course of his journeyings about the world, Mr. 


Moss not long ago visited the city of Aden in Arabia, 
where he called on J. Loder Park, American Vice-Consul 
in Charge—a young man well qualified, apparently, to rep 
resent his country. In the course of their conversation Mr 
Park said that when he had leave of absence not long ago, 
as a sort of holiday he decided to pay a visit to Abyssinia 
Accordingly he went from Aden to Djibouti, which is in 
French Somaliland, fourteen hours across the water from 
Aden. From Djibouti he went by train on a three-days’ 
journey into the interior of Abyssinia, finally reaching the 
capital, Addis Abeba. (It is to be noted that in Abyssinia 
trains do not run at night.) 

While at Addis Abeba Mr. Park met His Imperial Hig] 
ness, Ras Tafari, heir to the throne and Prince Regent oi 
the Empire of Ethiopia (Abyssinia). The Prince Regent 
during their meeting gave to Mr. [ark his autographed 
picture, beautifully set up in a silver frame, requesting him 
to cause it to be delivered by the safest and most personal 
route possible to the President of the United States, wit! 
the Prince’s compliments. Ras Tafari has in his office at 
Addis Abeba autographed pictures of President Roosevelt 
and President Harding, and, it is understood, has writter 
or is about to write, to Washington requesting the aut 
graphed likeness of President Coolidge. 

Mr. Moss was the first American to pass through Ade1 
bound for the United States since the delivery of the picturs 
into the Vice-Consul!’s hands, and the latter requested hin 
to cause the picture to be delivered to Herbert C. Hengst 
ler, Chief of the Division of Foreign Service Adminis 
tration at Washington, for transmission to the President 
This request Mr. Moss, of course, instantly acceded to, 
bringing the picture to the United States and taking it t 
Washington. Early in April he received at Cincinnati a 
letter from J. Butler Wright, Assistant Secretary, State 
Department at Washington, acknowledging the receipt ot 
the framed photograph of the Prince Regent, thanking M: 
1 j 


Moss for his courtesy and stating that the photograph had 


been sent to the President. 


Mr. Woodbridge Goes Abroad. 


C. K. Woodbridge, president of The Dictaphone Corpora 
tion, New York City, New York, left on the SS. Majesti 
on April 24 for his annual visit to The Dictaphone Com 
pany, Ltd., Kingsway House, Kingsway, London, W.C.2 
While abroad Mr. Woodbridge will also visit France, Ger 
many, Belgium, Switzerland, Holland and other countries 
in which the Dictaphone Corporation has offices and rep 
resentatives 

Mr. Woodbridge is president of the Associated Advertis 
ing Clubs of the World and in his official capacity will at 
tend the British Advertising Convention, which opens at 
Blackpool, England, May 1. He will be on the program to 
address the convention in company with Lord Dert Sit 
Alfred Mond, Sir William Berry and other well know: 
figures in British industry. 

Mr. Woodbridge recently returned from the South wher« 
he presided at a Dictaphone Sales Convention at Atlanta, 
Georgia, attended by managers and salesmen from Atlanta, 
Chattanooga, Memphis, Macon, New Orleans, Savan: 
Birmingham and Jacksonville. While in the South he pre 
sented an address before the Fourth District Convention of 
the Associated Advertising Clubs of the World at Or! 
Florida 

After his return he will speak at the meeting of the M 
treal Publicity Association, June 8; will attend the cor 
vention of the Advertising Clubs of the World at Phila 
delphia June 19 to 24, and will make a trip to the Pacifi 
Coast in July. 
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FORM FOR DETERMINING THE YEARLY OR SEASONAL SALE OF ANY STAPLE LINE, ITEM FOR 


ITEM The operation of this form involves a 


minimum of maintenance 


with a maximum of information. 


Ordering For Profit 


By Robert P. Jonas 


Every dealer realizes that his ordering method affects his 


net profits. The relation between the quantity ordered of 


each item and the yearly sale of that item determines his 


rate of turnover. It may be mathematically stated as 
follows 
Yearly sales average order = rate of turnover 
Also 
Yearly sales desired rate of turnover = proper 
size of order 
With the yearly or seasonal sale known, the desired rate 


be 


however, will cause the profit pendulum to swing the wrong 


of turnover can closely achieved. Too many turnovers, 


way He who attempts too many turnovers will find ship- 


1 
t 


ping charges out of proportion, service will suffer, and he 


is in line for a cut in discount by the manufacturer in order 
to cover the cost of handling the small shipments involved. 


It 


is possible to determine the yearly or seasonal sale of 


any staple line item for item. The form above is all that 
is necessary. The operation of this form involves a mini 
mum of maintenance with a maximum of information 


Each card takes care of a complete line or classification 
that (See In 


which 


? 


inserted 


so headed. illustration. ) first 


the stock of that 
the dealer sells with more or less regularity 
ly 


ot line 


column are numbers line 


| ollowing are 
€ one for each month, and so headed 
The the 


‘Inventory-Order.”’ 


double columns, 
the 


twe 


with month and year. halves of monthly 


columns are headed 


Before any dealer places a stock order for a staple line 
he takes at least a casual inventory of his stock. \ few 
moments more with this card and a complete and accurate 
inventory is taken, without any errors, as he has stock num 


bers to check against. Should the manufacturer’s salesman 


e present, 


he will at all times gladly do this himself 


The first order can be made out with judgment from this 
inventory. On subsequent orders, the past sales of each 
item for any period are apparent. By substracting the 
present inventory from any previous inventory plus subs 


period is arrived 
to be 


the 


amount sold during the 
the 


quent orders, the 
With 


ordered 


at due allowance for season, amount 


is arrived at and item for item is inserted } 


n 


“Order” half of the column. Here then is the proper order, 


as near correct as human skill can make it. This order may 
be enlarged in order to obtain a quantity discount, or to 
make a proper 100-pound minimum freight shipment. Only 
slight increase is advised, as a quantity discount is not 
On the other hand, too many 
turnovers should not be attempted for reasons as outlined 


always the saving it seems 


above. 

The only extra work attached to the operation of this 
form the of occasional mail orders. When 
shortages occur on a single item, it is often possible to add 
another item or two to the short one with the result 
of cutting the parcel post cost on the entire mail 
order and the possible forestalling of other small orders. 

The form is printed on letter size cards 9'4x11%, for use 
in standard letter cabinet drawers and may be indexed by 
A comparatively small 
amount is all that is necessary (one or two hundred) with 
the advantage of the small space necessary. 

The longer the system is in operation the more valuable 
Seasonal trends, the growth or decline of sales, 

for stocking additional numbers, all can be 
The records of the previous year are worth 
The sales of a line (which are 
indicated indirectly, of course), item by item, during the 
rush season of one year are a pretty good indication of 
what should be on hand the following year at the same time. 
Growth or decline of sales of a staple line is gradual. 

Further information on this form can be obtained by 
those interested from the author, 321 Broadway, New York 


is tabulation 
low 


down 


commodity with stock guides. 


it becomes 
the necessity 
observed 


saving as a seasonal guide. 





City. He will be glad to answer any and all questions. 
Dallas Stationers Elect Officers. 
The Dallas Stationers’ Club on March 22 elected the 
following officers for the ensuing year: L. E. Askew, 
president, proprietor Askew Office Furniture Exchange; 


T. J. Sadler, vice-president, manager Clarke & Courts, 
Dallas; Louie Black, secretary and treasurer, % Hargreaves 
Company, Dallas; Tom Van Winkle, director, % Van 
Winkle Company, Dallas; E. M. Stewart, director, % Stew- 
art Office Supply, Dallas; H. F. Yeargan, director, % Har- 
Dallas; Jack lleming, director, % Vance 
K. Miller Company, Dallas. 
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Some Rules for Success. 

In the recent issues of Kardex Service are several 
articles of paramount interest to its readers. Perhaps the 
chief of these is an article entitled “Twelve Rules for 
Success,” which is a brief discussion of twelve principles 
which determine the fortunes of any business enterprise. 
These rules were formulated by James H. Rand, Jr., and 
six of them are discussed in the January issue of Kardex 
Service. The remaining six appeared in the February 
number. 

There is also an article on “Our Method for Increasing 
Sales,” which describes a money-making system used by 
the Planters’ Nut & Chocolate Company. 

The subject matter of Mr. Rand’s first six rules may be 
briefly stated as follows: 

1. Direct your thinking. Cultivate the mental trait 
called vision. With the faculty of vision is that of creative 
thinking; the ability to think ahead and logically. It is 
essential that the constructive thinker, who would use his 
power of visualization, have enthusiasm which provides the 
energy for accomplishment. 

2. Recognize the value of time. Time is the most 
valuable asset. To make every day count, the manager of 
the business must have the facts on every department. 
Annual or semi-annual reports will not do. The knowl- 
edge must be available any time instantly. Decisions must 
be based on facts. At least half of the time of the man- 
aging executive should be devoted to constructive think- 
ing. Reduce routine to a minimum and spend more time 
in planning. 

3. Budget your business. Keep cash outgo below cash 
income. Controlling expenditures and keeping them below 
income will result in one of two things; either the business 
will continue to grow and progress on the expenditure 
allowed and will make an additional cash profit every 
month or it will fail to progress. In this case the allot- 
ments will get smaller each month and will cut down the 
expenditure until the business automatically liquidates itself 
paying its business as it goes out. 

4. Study men. The ability to choose the right man for 
the job is a tremendous asset. A man in an executive posi- 
tion should earn at least twice as much as he is paid. 
Wherever possible arrange compensation so that it is de- 
pendent upon results. 

5. Develop your credit. The rate of the business man’s 
progress sometimes depends upon the amount of credit 
he can command. Get acquainted with the banker, build 
up the line of credit carefully and meet obligations 
promptly. Borrow money when you do not need it, so 
that you will have credit when you do. 

6. Multiply your ideas mechanically. Money is made, 
not on the development of a great many ideas, but upon 
the mechanical multiplication of a good idea. 


7. Know Your Markets. 

Many businesses are handicapped because they do not 
know their markets. They spend money to get business 
where no business is, and neglect good markets because 
they are not conscious of them. Who is your customer? 
How many are there of him? Where is he located? What 
are his present buying habits? Which channels of distribu- 
tion will bring your goods to him most economically? It 
may cost something to get these facts, but it will pay to get 
them. 


8. Sell New Customers Without Losing Old Ones. 

Most sales organizations are spending their time and 
energy getting new customers without paying attention to 
old ones. As a result, new accounts are added and old 
ones drop out. 

May I suggest two sales managers, one in charge of 
new business and one to look after present customers? 


9. Losses on bad bills are very real because they are sub- 
tracted directly from profits. The first step in avoiding 
excessive credit losses is in the intelligent extension of 
credit. Get the facts about the buyer and his credit stand 
ing. The commercial rating service will give a general 
report; the local banker will be glad to tell what he knows; 
fellow members in your trade association will exchange 
information with you. When you have the facts, remember 
that the customer’s ability to pay depends upon his con 
dition at the time the bill is due and not at the time the 
goods are sold. Anticipate his circumstances on the due 
date, so far as possible, and govern yourself accordingly 
If you decide to extend credit, do it gladly; if you decide 
that you cannot, make your sincere regret felt. 

If a bill is not paid on the day on which it is due, send 
a polite, but business-like reminder at once. Show your 
customer that you expect him to live up to the terms of 
the agreement. 

10. Profit by the Experience of Others. 

It is poor business to spend time and money in discover 
ing something already known. The experience of the best 
business brains in the country—the methods of the most 
successful men—are made available in magazines and serv 
ices. Research organizations are collecting data and organ 
izing business knowledge. The list of authoritative busi 
ness books is growing daily. If you have a problem, find 
out who has solved it, then adapt the solution to fit your 
own needs. Keep your eyes and mind open. A single 
new idea may be worth hundreds, perhaps thousands of 
dollars. 

11. Watch the Business Weather. 

The conditions that affect the market in which you buy 
and the market in which you sell change continually. Gen 
eral business moves toward prosperity or toward depression 
or hesitates momentarily before changing its direction. The 
policies which succeed in prosperity may fail in depression 
and the plans that have spelled progress in dull times may 
be unable to meet the demands of boom times 

If these changes are disregarded they represent an un 
seen power that may offset the sum total of all intelligent 
effort within the business itself. They may crush it by an 
unexpected turn. But if these changes are understood and 
anticipated, they offer opportunities to work with the tide 
instead of against it—opportunities to travel faster and at a 
greater profit. 

12. Build Your Estate. 

Your earning period is definitely limited. The value of 
most men in business diminishes rapidly after the age of 
fifty-five. You face an afternoon of life that should be both 
comfortable and pleasant. 

It is necessary, therefore, that you not only earn enough 
to supply essentials, luxuries and a share of advantages to 
your family, but that you also build an estate which is to 
supply these things after your active years are over. Pro 
tection for your family and those dependent upon you can 
be provided by ordinary insurance to a sum sufficient to 
vield a comfortable income for them if you should be taken 
unexpectedly. 

An income for your own use during these coming years 
may be provided either by a series of endowment policies 
or by systematically building an estate in sound securities 
that will yield a comfortable income. 

Do not try to get too large a return. Find the best 
unbiased investment counsel you can get—and follow it 
without doing any guessing. 


Sympathy to Geo. Meinholder. 


The sympathy of many friends goes out to George Mein- 
holder, a buyer for the Atlas Stationery Company of New 
York City. Mr. Meinholder’s mother passed away a few 


days ago 
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Melos, the famous pencil stub, and the prize winner of the 
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sg 0 atin ime Miss Lanphier writing her opinion of Venus pencils, An- 
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" intic City's beauty contest last Summ er. The film is quiring about them as long as the supply lasts, the com- 
re all pe: the country and is ever and interest pany’s regular customers having already been supplied. 
it of story photography. Shown herewith are pictures of the novel and attractive 
Seeing an opportunity to hook up the Venus pencil with windows made by the use of large cutouts and cards 
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dside, the American Lead Pencil Company has pre deserve to be congratulated 
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Elliott-Fisher Announces Important New Electric 
Machine. 

As part of a remarkably swift and well executed cam- 
paign, the Elliott-Fisher Company on April 26 held a 
district managers meeting in the grand ballroom of the 
Palmer House, Chicago, for the managers of the central and 
western districts. This meeting was one of a series includ- 
ing meetings in New York, held the week previous, a 
meeting in Atlanta to follow the one held in Chicago, and 
a like meeting for the Pacific and western districts at San 
Francisco, taking in all the branch managers from Omaha 
west. The New York meeting included the branch man- 
agers from the Atlantic states and the Atlanta meeting the 
branch managers from the southern states. A week before 
the New York meeting the European manager of the 
Elliott-Fisher Company had visited the headquarters of the 
organization in New York and had returned before the 
meetings in the United States began. All this activity was 
for the purpose of putting before the public as nearly 
simultaneously as possible all over the world the new 
Elliott-Fisher automatic electric bookkeeping machine. The 
result is that when the announcement of this new machine 
appears every Elliott-Fisher dealer and agent all over the 
world will be prepared to offer the machine and demon- 
strate it to the public. All this was accomplished in, we 
believe, something less than three weeks, which is probably 
a record in the swift distribution of a new machine of the 
size and importance of this mechanism. 

Elliott-Fisher engineers have worked for thirty-five years 
improving the Elliott-Fisher bookkeeping machine, their 
efforts now having culminated in the electrically operated 
accounting machine having all the exclusive features of the 
older models, with the added feature of electric operation, 
which puts power quickly and quietly at the disposal of the 
operator without effort or worry, sending the carriage 
gliding back and forth over the flat writing-surface or 
across and back, as desired. Practically all of the time of 
the operator is spent in actually writing, as the hands do 
not have to leave the keyboard except to insert forms; the 
electric motor does the rest. The machine has automatic 
carriage return right and left, and automatic carriage re- 
turn forward and back. The line spaces automatically. The 
machine includes an automatic circuit breaker. The motor 
stops and starts automatically. There is automatic column 
tabulatien and accumulation of column totals, automatic 
addition, subtraction or neutral for cross balances simulta- 
neous with automatic accumulation of column totals up to 
twenty-nine. There is automatic elimination of computa- 
tion in any column position desired, automatic decimal 
spacing, automatic proof of balance written—star signal; 


ANNUAL SALES CONVENTION OF THE 





automatic audit sheet, combination of related records, « 
bon feed and alignment of forms. 

The Palmer House meeting in Chicago was held 
forenoon of Monday, followed by a luncheon and a s! 
business session afterward. The meeting was presid 
over by M. S. Eylar, vice-president in charge of sales 
Among the district managers present were R. E. Ricl 
wine, central district manager, and R. B. Buswell, weste 
district manager. C. D. Crudgington, head of the 
pany’s service department, New York, was present 
likewise E. A. Norman, special representative from N 
York. Most of the men present were local managers 


assistant local managers from Chicago, Peoria, Rockfor 
Rock Island, Illinois; Des Moines, Iowa; Indiana 
South Bend, Ft. Wayne, Indiana; Louisville, Kentu 
Detroit, Flint, Grand Rapids, Michigan; Duluth, Minne 
apolis, St. Paul, Minnesota; Kansas City, St. Louis, Mis 
souri; Omaha, Nebraska; Akron, Cincinnati, Cleveland 
Columbus, Dayton, Toledo, Youngstown, Ohio; Pittsburg! 
Pennsylvania; Huntington, Wheeling, West Virginia; Mil 
waukee, Oshkosh, Wisconsin; and Winnipeg, Manitoba 
Canada. 


The meeting was one of much enthusiasm as th 


the first opportunity the branch managers had had to obtai: 


a demonstration of the new electric machine. Each 
left for his district with a full equipment of adverti 
matter, and each man on his return found a machine 
office ready for demonstration. The branch managers 
hold meetings of their salesmen and perfect then 
demonstration of the new machine. 

German Elliott-Fisher Men Hold Convention. 

The illustration here shown was taken on the occasi 
the annual sales convention of the German Elliott 
organization held in Frankfort on Main, Germany, Janu 
30 and 31, 1926. This convention was attended by all 
members of the Elliott-Fisher sales department of Hein: 
Zeiss-Unionzeiss, general agents of the Elliott-Fisher | 
pany for Germany. 

Most of the time was taken up with a discussion of 
lems which had come up during the past year. J. Le 
vice president of the General Office Equipment Cory 
tion of Basel, Switzerland, attended the meeting as a 
cial guest of the firm. 

The result of the sales efforts of the German Zeiss 
ization, and in fact of the entire organization of the |} 
Fisher Company in Europe, have been very satisfactor 
A number of new branch offices have been established 
much successful work has been accomplished. 





GERMAN ELLIOTT-FISHER ORGANI- 


ZATION, FRANKFORT, JANUARY 30, 31 
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Stationers’ Association of New York. 

The annual meeting of the Stationers’ Association of New 
York was held at the Drug and Chemical Club, New York 
City, on Monday evening, April 19. 

Action was taken at this meeting which voted to enter 
into an agreement with the Employing Printers’ Associa- 
tion of New York City whereby the stationery dealers in 
the New York Association would receive practically all the 
benefits now secured by any member of the Employing 
Printers’ Association. 

[The new arrangement gives to the Stationers’ Associa- 
tion the part time service of the executive secretary of the 
Employing Printers’ Association; gives an unlimited credit 


report service to any stationery dealer; enables the sta- 


tioner to receive a free collection service on all bills under 
while on bills of longer duration than ninety 


minimum charge is made—smailer, in fact, 


ninety days, 


days a very 
than the charge made by any collection agency; provides a 
board of arbitration for disputes on bills and other mat 
gives a general information service, and an equip- 
stock 


the Employing 


ters, 


ment and service. In short, all the advantages of 


Printers’ Association, including the meet- 


ing rooms, etc., are at the disposal of the Stationers’ Asso- 


ciation members 

[his agreement, which was approved by both boards 
of directors of the Employing Printers’ Association and 
the New York Stationers’ Association, was passed unani- 


mously at the annual meeting of the Stationers’ Associa 


tion. For this service the Stationers’ Association agrees to 
pay $3,000 per year, payable monthly. Considerable dis- 
cussion was indulged in before President J. Thomas Hill 
put the matter to a vote. It is expected that with this new 
service to every prospective member the dealer member 
ship of the New York Stationers’ Association will double 


if not triple in number. 


[he regular secretary’s and treasurer’s reports were read 


and accepted and the treasurer’s annual report, together 


the secretary’s annual report, was also accepted. The 
for April 19, 1926, showed a balance of 


wit! 
treasurer's report 
2 


$1,296.32 in the treasury with $5,000 in Liberty bonds in 


the reserve fund. The secretary’s report showed a mem 
ership of one hundred fifty-nine, which was a gain of ten 


members for the year, of which fifty are retailers, twenty 


two jobbers, eighty-two manufacturers, and five classified 
as sundry, which really means the trade papers. The 
secretary was also much pleased to report that there were 


' 


no arrears in dues 
[he president’s annual report showed that progress had 
attributed the success of the 


President Hill complimented 


and he 


} 
l 
1 
| 


lieutenants. 


beer made year to 
the efforts of his 
himself on being able to pick good men to do all the hard 
work for him 


Chere then were read recommendations of the nominating 


ommittee, of which C. C. Shee was chairman, for five 
directors to be elected for three years. These included 
Joseph I. Kilbourn, Eugene H. Tower, C. Hershey Lent, 
Austin Hanau and W. C. Whittemore All were unani 


mously elected. 

President Hill spoke for a 
tions a should take in 
only the name of the manufacturer and 


few minutes on the 


precau 


dealer giving out any advertising 


matter which bore 
gave no chance for come-back to the stationer. 


( alle d 


Che special attention of the members present was 


Eddie Gash, chairman of the entertainment committee, 
the next meeting which will be held May 17, the third 
Monday in that month. This meeting will be Amateur 


ight, which has come to be an annual event of the 
ciatior Mr. Gash 


tion of the 


asso 
will be very glad to have the co-opera 
members of the association who can sing, danc« 


or play the “ukulele.” 


At the close of the meeting Henry Frank called particular 
attention to the two-day hearing which will be held Thurs- 
day and Friday, April 22 and 23, on the Capper-Kelly Bill 
HR-No. 11 in Washington, D. C., and urged everyone 
present to write to his representative or be present in 
person. 


Colorado Stationers Hold Regional Meeting. 

The regional meeting of the Tenth District, Geo. E. 
Horne of Greeley, Colorado, regional governor, was held 
on Monday, April 19, at the Albany hotel, Denver, Col- 
orado. About thirty-five persons were present, including 
representatives from several towns in Colorado and from 
Casper and Laramie, Wyoming. 

Charles L. Mitchell took charge of the morning meeting 
after making a brief address on the aims of the National 
Association. Reports were made by E. Frank Winfield 
of Grand Junction, Colorado, and others. 

After luncheon a full program was carried out. This 
included picture reels and a talk on the manvfacture of 
paper by Al. Overstreet of the Eaton, Crane and Pike 
Company; a talk and demonstration on the selling of loose 
leaf goods by E. E. Douglas of the Irving-Pitt Manufac- 
a talk on the application of numbering 
machines to industry by G. S. Hice of the Roberts Num- 
bering Machine Company; and a special picture reel show- 
ing the manufacture of carbon papers, ribbons and inks by 
the Carter's Ink Company. Address were also made by 
I. W. Hankins of the L. E. Waterman Company on some 
of the complaints of the public in the use of fountain pens, 
and by Andrew Crush of the F. S. Webster Company on 
with carbon paper and 


turing Company; 


similar matters in connection 
ribbons. 

In the evening the Colorado Stationers’ Association ente;- 
tained visitors and members of local stationery houses at a 
dinner, entertainment and dance. C. A. Kendrick of the 
Kendrick-Bellamy Company made the address of welcome 
and Mr. Mitchell and District Governor Geo. E. Horne 
both spoke briefly. A fine address on “Me and My Job” 


L. S. Hall of the Occidental Life Insurance 


was made by 
Company. 
One hundred and eighteen persons sat down at the din- 
ner—the biggest gathering of stationery people ever held 
\fter the dinner there was a dance which was 
a panoramic photograph was 


in Denver. 


highly enjoyed At noon 

taken of the entire group 
The success of the whole affair was due very largely to 

the energy of Mr. Bellamy and Geo. E. Horne, the district 


governor. 


Ninth Regional District. 

The of the stationers of the 
ninth regional district was held in Dallas on April 8 and 
in San Antonio on the following day. Morning and after- 
noon sessions at the Dallas meeting were held in the Baker 
hotel under the direction of W. N. Stewart, regional gov- 
ernor. The evening banquet was held jointly by the Dal- 
las Stationers’ Club and the National Association members. 
One hundred and four persons were in attendance at the 
banquet. The chairman of the evening was L. E. Askew 
of the Askew Office Furniture Exchange. There were 
several high-class entertainment numbers, such as piano 
artists, vocal soloists and some sleight-of-hand perform- 
ances by a local man 

After the introduction of all local members in groups 
Mr. Stewart was introduced by the chairman, after which 
turn introduced the principal speakers, including 
Chas. P. Garvin, Fletcher B. Gibbs of the National Asso- 
ciation and Joseph F. manager of the Southern 
Division, United States Chamber of Commerce. 


annual meeting 


regi ynal 
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Leopold 
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NEW MACHINES 


ano DEVICES 





New Model of Todd Visible Adding Machine. 

The Todd Company, Rochester, N. Y., makers of the 
Protectograph, recently announced a new model of their 
adding machine, to be known as the Todd Visible adding 


machine, and to be sold through the company’s regular 


branch offices and dealers. 

During the past year the original Star adding machine 
has been completely redesigned in the Todd factory. Sev- 
eral important changes have been made with a view to 
placing the new adding machine on par with the Protecto- 
graph in point of quality. 

The new Todd Visible adding machine has a capacity of 
$9,999,999.99 and is non-listing It measures 6% by 6% 
inches, 5% inches high. It is finished in dull green enamel 
with gold striping, the same as the Protectographs. The 
keyboard is divided in red, green and gray color sections 
for speed. The large figures on the keyboard are for addi- 
tion and the small figures for subtraction. A row of cut- 
out keys at the top facilitates subtraction. 

There are two sets of dials. As fast as the keys are 
depressed, the figures accumulate in the lower dials, so 
that they can be checked visually. The figures are added 
into the totalizer, or upper dials, simply by depressing the 
item release key at the right of the keyboard. This opera- 





TODD VISIBLE ADDING 
MACHINE—A NEW 
MODEL 


tion also clears the lower dials for the next number. The 
totalizer is cleared by depressing the total clearing key 
also at the right of the keyboard. In case the operator 
wishes to add directly into the totalizer, the item release 
key is raised and the total clearing key depressed at the 
same time, before the operation is started. 

A self-contained metal hood acts as a cover for the key- 
board when the machine is not in use, and gives the ma- 
chine unusual ornamental appearance on a desk. The nickel 
carrying handie drops out of the way in back of the ma- 
chine when the hood is raised. 

The mechanical design of the machine has been improved. 
Highest quality materials are being used to produce a 
machine that will stand up for years. Bronze bushings 
have been installed, and all parts subject to rust are Par- 
kerized. Necessarily the heavier materials have increased 
the weight of the machine, but it is still light and portable, 
weighing slightly less than 10 pounds. The machine retails 
at $45.00 ($42.50 cash) in the U. S. A., and is guaranteed 


by the manufacturer for one year. 


A New Heyer Duplicator. 
* The “Kopysheet” duplicator, a new device made by the 
Heyer Duplicator Company, Inc., 18 South Wells street, 
Chicago, has just come upon the market. The base of 








this new duplicator is of solid, seasoned wood 
each end clamps the “Kopysheet” in place, when the use 
is then ready to reproduce a hundred copies or less 
handwritten or typewritten manuscript \fter use, set 
“Kopysheet” aside for twenty-four hours and it is agai 


ready to receive a new impression One can use ¢ 





NEW HEYER “KOPYSHEET 
DUPLICATOR 
“Kopysheet” from fifty to sixty times It need not be 
washed after use, hence there is no muss nor bot! 
Should one have another job the same day, all on is 
to do is to unfasten the rods, remove the “Kopyshee 
the machine, insert another and proceed. The sheets ( 


inexpensive, come two in a box and can be kept 
The “Kopysheet” duplicator comes in three sizes 


size, six by nine inches; letter size, eight and one-half by 

eleven inches, and legal size, eight and one-half ! 

teen inches. Each machine of whatever size is accompanied 
al | 

il the cer 


by a bottle of Hektograph ink and a sponge—a 
requires 
The Corona Combination Register. 
A new and interesting combination of adding n 
and cash register has just been announced by the P 
\dding Machine Sales Company, 343 South Dearl 


street, Chicago. It is known as the Corona and wi 





THE CORONA COMBINATION REGISTER 


marketed under the same arrangements as gover 
of the Corona adding machine 

With all the accepted features of the Corona 
chine, it combines many valuable features as a cash regis 


addi 


ter. It provides a detailed record of all cash sales made 
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each day; gives total of cash sales for each day; makes the Macey Metal Oversize Vertical File. 
balancing of cash easy; designates on the tape the depart- The Macey Company, Grand Rapids, Mich., provides its 
ment in which each sale was made; shows what commodity dealers on order with a “Jumbo” metal upright file. It 
was sold, such as “gasoline,” “tires,” etc. It gives a de- has three drawers, 13% inches high, 15% inches wide and 
tailed record of all “paid out” items, and records the sales 
of each clerk. 

When used as a cash register, the machine has a ring-up 
capacity of $99.99, or $99,999.99 when used as an adding 
machine. 

The cash drawer automatically opens each time a transac- 
tion is recorded on the machine and the handle is pulled. 
Every time the drawer is opened a bell rings. It is declared 
to be impossible to tamper with the drawer without causing 
a record to be made on the tape. 

The record on the tape shows what department each sale 
relates to, and by whom the record was made. As fast as 
the tape is printed it is rewound automatically upon a 
second roller. 

The cabinet or cash drawer has six compartments for 
coins and three for bills. It is five inches high, fifteen 
inches wide and twenty and one-half inches long. It is 


supplied in quarter-sawed oak, waxed finish; solid mahog 


any, dull rubbed finish, and solid walnut, dull rubbed 


New Model Automatic Mailing Machine. 
The Rapid Addressing Machine Company, 46 West 
Twenty-third street, New York City, has recently per 
fected a new Model No. 12 Automatic Mailer. It is 


especially designed for addressing envelopes, postal cards 





MACEY “JUMBO” STEBL FILE. 


twenty-four inches deep inside. It accommodates a variety 
of papers which cannot be filled conveniently in standard 
file cabinets. The outside dimensions are 52% inches high, 
27% inches deep and 17 29/32 inches wide. The cabinet is 
furnished in olive green enamel or grained as required. 


A New Terrell Unit. 

Terrell’s Equipment Company, Grand Rapids, Mich., has 
recently added to their line of storage cabinets a new wide 
drawer stack-up unit. This is for use either as an inde- 
pendent cabinet or as an insert in a Terrell storage cabinet. 
When used separately, the sections are equipped with a 
5-inch leg base. A compressor at the front of the drawer 
keeps papers, maps, drawings, etc., from curling or getting 
out of place 

NEW MODEL NO. 12 AUTOMATIC MAILER New uses for this Terrell wide drawer section are being 
brought constantly to the attention of the manufacturers. 

and folders. The machine automatically feeds the piece to [he construction of the five drawers in each unit enables 
be addressed and has an automatic stencil feature. them to operate smoothly and perfectly even when filled 

It is possible with this machine to handle 12,000 pieces with such heavy material as unmounted electrotypes and 
of mail an hour. engravings 








‘PRRELL’S NEW FIVE-DRAWER STORAGE CABINET, HAVING 


DRAWER OF NEW TERRELL FIVE-DRAWER 
STORAGE CABINET SEVERAL IMPORTANT USES. 
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ABOVE: GILMAN PRINTING COMPANY'S MM VISIBLE PANEL 
WITH ALUMINUM AUTOMATIC INDEX.—This panel is made 13% 
inches wide and stands on legs 10 inches high, including an index 
enabling the use of a sheet 8 inches wide. It fits into a legal-—size 
vertical file. Made of a special high-grade aluminum for strength 
and utility The legs are built of steel. The guard shown in this 
illustration will not be used. An index sheet the full length of the 
panel will keep the sheets from flopping over when carried about. 
Capacity: Twenty sheets 6% inches on binding margin; twenty-four 
sheets 4% inches on binding margin; twenty-eight sheets 3% inches 
on binding margin. 

Fig. 2, right top: M M Visible Panel with turntable channel to 
enable the sheets to be turned over to the other side for writing on 
the back of the same sheet This panel is made in the same size as 
panel with index 


RIGHT HAND COLUMN: THE GILMAN PRINTING COMPANY'S 
(CLEVELAND) NEW MM VISIBLE BINDER MADE OF ALUMINUM 
REINFORCED WITH STEEL AUTOMATIC PILLAR LOCK.— (1) Il- 
lustration shows skeleton construction and the holding of three sheets 
6% by 10% inches. At the right side of the larger sheet smaller ones 
are shown, respectively, 3% by 10% inches and 4% by 10% inches. 
Note that this binder will hold one sheet and can be built up to 1,000 


sheets 


No. 2. MM Visible Binder being placed in a regulation stock post 


binder. Picture shows act of sliding the binder over the posts through 
the holes—clearly visible in the skeleton binder 


No. 3. MM Visible Binder showing the book in actual use with the 
sheets on both sides, the front of the sheet on the left hand side and 
the back of the sheet on the r‘ght hand side. Capacity: Sheet 6% by 
10% inches, eight to a page; approximately 400 to a book.—Sheet 4% 
by 10% inches, sixteen to a page; 800 to a book.—All sheets on 28- 
pound ledger paper, figuring fifty index sheets. This type of binder 
can be used for machine as well as hand posting. 

The Non-Lose-able Typewriter Eraser. attached sixteen inches of 

The stenographic sisterhood is indebted to the Phillip’s or any standard article of 
Ribbon and Carbon Company, Inc., 61 Halstead street, py a convenient snap faster 
Rochester, New York, for the “Eraser Placer,” which keeps returns the eraser to its { 














stout cord. The Tri-Pli eraser 
the kind is attached to the rd 


1er and the spring auton 


place as soon as released 
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THE ERASER 














PLACER, 
P Ma SHOWING SPRING CLIP AND 
SHOWING ERASER-PLACER IN METHOD OF FASTENING 
ACTION ERASER 
the eraser always in a place where it can be instantly device is easily attachable to any make of typewriter and 
found and brought into use lasts, it is said, for years 


The device consists of a spring-driven roll to which is Ihe Eraser-Placer saves 


time and this saves 
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The See-All Recording and Reference File. 


The See-All Corporation, 206 West Fourth street, James- 
town, N. Y., just introduced the new See-All recording and 
reference file. 

This file is made in fifteen different numbers including 
three sizes of five, ten and twenty-four drawer units. The 
drawers are made to accommodate cards of the following 
sizes: 5x3; 6x4; 8x5; 10x8 and 11x9. 

The drawer has a capacity of one hundred cards of the 





6x4 size There is a special mechanism attached to each 
card which locks it into the drawer, but which may be 
easily removed. These clips are attached to the bar on 
both sides and can hold as many as eight cards. It is also 
possible to arrange a sub-index by use of the same clip 

John S. Small is the inventor of this new visible index 
He has been four vears in the perfection of this device 

New “Bing” Binder. 
Boorum & Pease 


their new 


Company, New York City, announce 
Bing” binder for holding catalogues, house 
organs, sales literature, etc. The binder is flexible and opens 


perfectly flat. It is suitable to bind anything of four or 

















To insert or re- 
move sheets, 
bend rod slightly 
to permit it to 
slip out of,or slip 
under the End 
Caps. 
iges. but s not suitable for sing! sheets ( ata 
folders, etc., are held in place by thin rods which 
are easily removed for changing articles to be bound. In 
appearance the binder resembles a book and the feature of 
pening perfectly flat is one of the main points. It is 
available in various sizes and already has met with favor 


le reception where offered 


Useful New Time Stamp. 

The A. D. Joslin Manufacturing Company of Manistee, 
Mich., claims that their newest time stamp, the Time-O- 
Graph, sets a new standard of beauty and practicability in 
time stamps. 

In build the new stamp adheres to the stream-line effect, 
and it possesses a general appearance of sturdiness. Mr. 
Sheras, the inventor, has given special thought to sym- 
metry of design along with other features, maintaining that, 
before many years, every office appliance will be required 
to possess an element of beauty, the better to harmonize 
with the rest of the office fittings. 

The Time-O-Graph is finished in highly polished nickel 
and black crackle enamel. “The clock face is in satin finish 
silver with blue steel hands, offering a pleasant contrast. 

The imprint of the stamp is of the dial style and is said 
The printing is done through a 
ribbon from a hand-engraved bronze die. The stamp also 
has an A. M. and P. M. arrangement controlled by an 
ingenious lever device; and a word roil comprising six 
interchangeable words engraved according to the specifica- 
tions of the user may be had at a slight extra cost. 

The stamp was built primarily for service. The move- 
ment is positioned at the extreme rear of the machine 


to be unusually readable. 





NEW JOSLIN TIME-O-GRAPH. 


j So confident 
are the manufacturers of the reliability of the clock move- 
ment, no matter how hard the machine may be used, that 
they give a one-year unconditional guarantee, with a re- 


where the jar of stamping cannot affect it. 


placement clause 
The Radio-Index Log. 

The Radio Index Corporation of America, 4348 Broad- 
way, Chicago, Ill, produces a radio log in pamphlet form, 
listing the broadcasting stations of the United States, both 
by call letters, and alphabetically by cities and states. The 
pages classifying call letters have spaces on which the user 
can note his dial readings for the individual stations. The 
book is thumb indexed. It retails for twenty-five cents. 


Machines and Devices.—Continued on 
page 152.) 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially wmvited to make the othces of this 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at the 
branch in charge of C. H. Everly at 1701 Pershing Square Bidg., Pershing Square, 42nd St. & Park Ave., 
New York, will be happy to be of any possible service. While the facilities at New York are not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 
facturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England. 

Mr. Shore’s knowledge of the office equipment business and 
its possibilities in Great Britain makes his counsel 
valuable to those desiring to cultivate 
the British Market 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W.11 


London, April 5, 1926. 

N MY last letter I touched briefly upon the tea-cup storm 

raised by the king’s public declaration that British Gov- 

ernment offices ought to purchase (and presumably use) 
British-made typewriters, and on the consequent hub-bub. 
As I predicted, no real harm will be done to the American 
companies; but sales have slacked off a bit. The Union 
Jack has been run up to the business masthead, where it 
will blow for a while—then the wind will drop and trade 
obey, as it always must do, the economic factors of the situ- 
ation. Sales have slacked off a bit—and will remain a bit 
slack while Government offices, public bodies of various 
kinds and a good many big business firms feel in duty 
bound to think and talk about British-made typewriters. 
But they know in their hearts, or, rather, in their heads, 
that U. S. A. typewriters can’t be pushed out and have come 
to stay. Meanwhile the British-maders have looked up a 
bit. The Imperial Typewriter Company at Leicester is ex- 
ecuting very considerable orders, mostly for home con- 
sumption; the Barlock 1925 Typewriter Company has put 
on more workers at its factory at Nottingham, and the Brit- 
ish Empire Typewriter Company is busier. The Colonies, 
too, are taking a hand and ordering now more British 
machines than usual. 

I’ve listened to several American typewriter men lately; 
wanting to know. Almost without exception their view was 
that the difficulty is temporary and that the right policy is 
to sit still until it dies of anemia. I fancy they are right, but 
fear that they may have to wait a little longer than they 
think, and that the trade will not again be normal until the 
fall. 

The whole issue is one of quality. If the British makers 
could turn out as good a machine as and at the same price 
as that charged by the Americans—why even then they 
would soon again be off the map. In order to keep their 
factories running at a profit they must scoop the whole of 
the British market, and if they did so, that sale would only 
‘enable one company to manufacture and sell at a proper 
profit. Two factories would starve. And there are three 
scrapping after the spoils! That's the economic side of the 


matter. Worse—for them—their goods are not such good 
goods as yours. And—well, there you are, don’t you know 
Mass production must win out. God is on the side of the 
big battalions, as Napoleon said—and he knew a thing or 
two. It is the same tale with some others of our products 
There is big shouting, here and now, of “Buy British 
Goods!” But being a business people we go on buying the 
best we are offered and don’t bother much about the source 
of supply. Cost and quality rule the roost. 

Our slogan ought to be: “Sell British goods!” We 
need something of a revolution in very many of our fac- 
tories first; second in our marketing methods. Then: 
“Sell British Goods!” will then be a fine cry and will be 
hearkened to. It’s easy to buy; not so easy to sell. Lately 
before a Government Committee of Enquiry a forefront 
British hosiery and underwear manufacturer complained 
bitterly of unfair competition from Germany and Japan, 
due greatly, he said, to the low wages paid there, also to 
depreciated currency, though I don’t see what this latter 
has to do with the question except to cause delays and 
bother. He went on: “As to American competition, I am 


prepared to admit that neither of these factors operated, 
and I ascribe the unfair competition from the U. S. A. to 
the fact that, practically assured of their home markets by 
a high tariff barrier, American manufacturers could rely 
the sale of the bulk of their output, which they were able 
to organize with safety on mass production lines, in their 
own country at reasonably profitable prices, and dump any 
surplus in this country at prices bearing a very meager 
profit or even at cost, such surplus having served its pur- 
pose in reducing the percentage of overhead charges.” Say 
“typewriters” for “hosiery,” and there you are. Which 
boils down to this: American office appliances manufac- 
turers can sell here, do sell here, will sell here, in ever-in- 
creasing quantities—IF they will tackle this market rightly 
<-> 

As an example of the different atmospheres of our market 

and yours, only at the end of March of this year has our 


1 


Post Ofhce condescended to let us send our goods per mail, 
C.0.D. Pretty well every civilized country, including some 




















Page 47 OFFICE APPLIANCES For May, 1926 





of our colonies, adopted this obvious boon to traders years 
since. And now we have got it, some of the big and most 
of the small stores are squealing! Piping their-eyes and 
preparing for their funerals. Dear, dear! How C.O.D. is 
done here is shown by the following notice: 


INLAND CASH ON DELIVERY SERVICE. 


An Inland Cash on Delivery (C. 0. D.) Parcel service will be 
in operation on and after the 29th of March 1926. Under this 
service, which will apply to everything transmissible by Parcel 
Post, the value of a parcel will, up to a maximum of £40, be 
collected from the addressee by the Post Office and remitted 
immediately to the sender by means of a special Order. Parcels, 
ordinary or registered, may be posted C. O. D. at any Money 
Order Post Office. Parcels not exceeding £5 in value will be 
delivered at any address in Great Britain and Northern Ireland 
Islands and the Isle of Man) upon pay- 
ment by the addressee to the postman of the amount to be 
collected; for those which exceed £5 in value the addressee will 
be required to pay the amount to be collected at the Post Office 
indicated upon an advice note which will be sent to him. The 
service does not apply to the Irish Free State in either direction. 

The C. ©. D. fees, which are additional to the ordinary parcel 
postage, vary according to the amount to be collected (Trad 


} 


(including the Channel 


Charge) and are fixed on the following scak 
Trade Charge not exceeding Fee. 
10s. ° ° " é ‘ = 4d. 
£1 ° ° ° . ° - 6d. 
£2 - - : - - - 8d. 
£5 - - - - - - 10d. 
£10 - . - - : - 1s. 


and 2d for each additional £5 or fraction of £5 up to the maxi- 
mum of £40, 

The sender will be required to write on an adhesive address 
label—supplied free on demand—or on the cover of the parcel:— 

(1) The name and address of the addressee; 

(2) His own name and address; 

(3) The amount of the Trade Charge; 
and to fill up the Special Trade Charge Form which will be 
handed to him. 

The ordinary postage must be prepaid by means of a stamp or 
stamps affixed to the parcel (or address label). The C. O. D. 
fee must be prepaid by a postage stamp or stamps affixed to 
the counterfoil of the Trade Charge Form. 

A certificate of posting will be given if desired as in the case 
of an ordinary parcel 

The Trade Charge will be remitted to the sender of the parcel 
by means of a “crossed” Order, similar to a Money Order. This 
Order will not be negotiable and will normally be paid into the 
payee’s banking account; but special arrangements will be made 
for payees who have no banking account to receive the money 
in cash from the Post Office, subject to proof of identity 

The Post Office accepts the same responsibility for a C. O. D. 
parcel as for an ordinary parcel, registered or unregistered as 


the case may be For a Trade Charge Order its responsibility 
is the same as for a Money Order 
General Post Office 18th March, 1926 
<---> 


I’ve a great faith in the British ability to pull through 
troublous times and to get out of tight corners. But really 
it is high time we pulled our belts tight and got down to 
getting up. Putting up opposition to modern methods and 
whimpering about “unfair” competition won't help us a 
little bit; and we know it; and are going to drop it, and— 
then, look out and take notice. 

Of course, C.O.D. per mail won't help the office appli 
ance trades very largely, but may give a boost to small 


goods that can be sold by mail. 
<---> 


C. H. Cheeseright, of the Brandt Automatic Cashier Com- 
pany, tells me that he had a real delightful time during hfs 
recent visit to the States. 

‘A splendid time; I can’t say too much for American 
cordiality and kindness and hospitality. They took good 
care of me from the moment I landed till I left. What do 
I think of American methods of business? Lots of things. 
Among them, I was much struck by the freedom of dis- 
cussion and opinion among the executives in business; it 
does good. It is much better than it is here in too many 


houses, the boss just deciding everything for himself and 
handing out his orders. Their way is better; the round- 
table talk and the round-table decisions. There is no grous- 
ing at the boss, as there must always be when those im- 
mediately concerned do not have a say.” 

Mr. Cheeseright brought back a “bonny boy” from the 
States, Mr. Brandt, Junior, which little machine will soon 
become as great a favorite here as he is on your side. 
Answering a question of mine, he—not the machine!—said: 
“Another thing I noticed, another difference between us 
and them: The Englishman is not so, well, adventurous as 
the American. When he gets into a routine job he sticks 
to it, working hard to make himself the smartest man on 
earth in his line. The American gets fed up with that kind 
of working; first wants a machine to do his work in half 
the time or less: then gets out and gets on. Put it another 
way: the Englishman is usually too content with holding 
his present job; the American can’t rest, he must get a 
better.” 

<-> 


The business barometer here is fairly steady, in fact, 
slowly but steadily rising. BUT—there are some ominous 
clouds about, and we shall be relieved when they blow 
away. The coal question is not settled yet and must be so 
by May or there will be grave troubles. If there should 
be a severe coal strike, then good-bye to prosperity for 
many a long day. Let us hope that hot heads will cool and 
tempers be kept calm. And international affairs are not 
altogether happy. And the next budget is being awaited 
with anxiety. We shall know more clearly what is going 
to happen before I write to you again. 


South African Firm to Have New Quarters. 
Messrs. A. Tunley & Company, whose head offices for 
South Africa have been at 18 Simonds street, Johannesburg, 
are now in temporary quarters pending the erection of a 
new building on the site of their old one. 
The new structure will be completed within a few months 








NEW BUILDING OF A. TUNLEY & CO., JOHANNESBURG, 
SOUTH AFRICA. 


and will afford Messrs. Tunley & Company one of the best 
appointed office equipment show rooms in the city. The 
firm will occupy one or more of the ground floor shops and 
basement, and a suite of offices on the first floor. 

For several years the firm has maintained branches at 
Cape Town, Port Elizabeth and Durban. Agency connec- 
tions have recently been established in Rhodesia which will 
enable the company to render complete service for their 
various lines throughout South Africa. The principal lines 
handled are the Woodstock standard and Electrite type- 
writers, Edison-Dick mimeograph, the Elliott addressing 
machine, the Corona typewriter, Kardex visible records and 
Tunleco loose leaf ledgers 
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STORE FRONT AND STAFF OF LEOPOLD STEINHART, M¢ 


MACHINE DISTRIBUTOR FOR AUSTRIA, AT VIENNA 


a 


. CERVEAW 
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MACHINE ECRI 
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A BELGIAN WINDOW DISPLAY FEATURING THE MONROE 
CHINE AND THE ROYAL TYPEWRITEI 


Office Equipment Partnership at Lisbon. 
Word comes from Lisbon, Portugal, of the organization 
of a partnership in that city under the name of Lima 
(Irmaos) Limitada, to take charge of representations and 
agencies in office specialty lines 
The company’s headquarters are at 98 Rua dos Bacal 
hoeiros 2, Lisbon, Portugal 
The partners composing this new firm are Antoni 
Pacheco Lima and Mario Lima. Both members of this 
new firm have had long experience in business and enjoy 
a special and intimate knowledge of the commercial possi- 
bilities of the Portuguese Republic. They possess the 
necessary means to act as wholesalers and distributors of 
products and will be happy to receive catalogues and 
samples from manufacturers in the United States 
Basle Office Equipment Business Moves. 
The Elliott-Fisher division of the General Office Equip- 


ment Corporation at Basle, Switzerland, has moved. The 


former address was 50 Missionstrasse: the new location is 
at 109 Herzbodenweg 








The Monroe Abroad. 


The pictures shown 


are from a copy of the Interna 
tional Number of “Results a 
house publication of the Monrose 


Calculating Machine Com, 
New York City. This issue cor 


tains a number of halftone illus 
trations of Monroe offices, Mor 
roe instruction classes and Mor 
roe foreign representatives 

It opens with a message t 
Monroe distributors through: 
the world from W. R. Cummings, 
vice-president in charge of sales 


An article on international orga 
ization is contributed by A 
Thomas, foreign sales manager 
YNROE CALCULATING This is followed by a picture of 
3ush House, a handsome office 
building in London, and an article 
describing this institution, which 
houses the headquarters of th 
Monroe Calculating Machine Com 
pany, Ltd., the British organiza 
tion. On other pages of the I: 
ternational Number of “Results 
are pictures of the Monrose 

lating Machine departme 

offices of the Rolls-Royce 

view of Leeds Universit vhere 
the machines are used 

classes; and a picture 


dow display in Belgium 


delier, distributor, with a irticl 
on the Monroe in Belgium by Mr 
Tondelier. There ar 


pages well illustrated de. 
selling the Monroe 


National Company being t re] 
resentatives in Paris I 
agents in outlying 

centers Some views a! 

cle concerning A. G. Su st 
Monroe distributor it Swedet 
with offices at Stocl 
CALCULATING MA- , ‘ 
shown, followed by a 


the Italian Monroe staff 


> 
‘ 


industrial plants and an article by the Italia: 
Carlo Allevin Some interesting illustrations 
presenting Monroe distributing points in Jay 
Monroe in Czechoslovakia, in Austria, in Hawaii 


America and in the Far East \ map draw M 
tor’s projection presents a graphic showing of t é 
of offces maintained by the Monroe Calculating M 


| 
i 


~1 
if 


Company throughout the wor 


New Antwerp Carbon and Ribbon House 


\ new company has been organized to manufa 


writer ribbons and carbon papers in Antwerp, Bels 
The name of the firm is Manufacture Belge De i 
Carbones, Societe Anonyme Its address is 10 


Lerius. We are informed that the factory is equi 
the latest machinery for the manufacture of 
carbons and that the finished product is of exce 


and in attractive colors 


J. H. Longmaid, president of the Esterbrook St 
Company, sailed April 24 on the SS. “Minnetonl 


London 
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Russia Begins to Demand Modern Machines. 


Special Correspondence to Office Appliances. 


Ghent, Belgium, April 5, 1926 
-ADE figures show that Russia is importing a cer- 


quantity of typewriters and other ofhce appliances, 


ind this fact makes the Belgian very anxious to know 
y what is happening in eastern Europe. The Ghent 
cotton spinner more especially does not want to be a day 
hind the fair with his manufactured goods. The news 
that a Polish-Russian Chamber of Commerce has just been 


opened is of quite especial interest to the Ghentois, with 





their canal tra and commercial interests generally. It is 
taken to indicate that Russia has resolved to turn her eyes 
away from visions of conquest in Europe and to make 
friends with her Slav neighbors—another indication that 
something like pre-war conditions are dawning on Europe. 
If she has schemes of territorial aggrandizement—and this 
is by no means certain—say the Ghent manufacturers, she 
is evidently turning towards Asia, while she is anxious to 
msolidate her commercial relations with Poland and 
Czecho-Slovakia \ll this leads the Ghent merchants to 
ask on what terms they can deal with Russia; whether off 


1 


‘ial relations should } 


ye resumed and on what terms Bel 


gium, like some other countries in Europe, considers that 
Soviet Russia ought at least to acknowledge her prewar 
debts before the resumption of ordinary relations. They 
point out that any dealings with Russia can only be on a 
strictly cash basis, on account of certain laws which make 
it almost impossible for foreigners to recover debts. But 
while Russia is a long way off from Belgium, especially 
since the introduction of the new regime, which makes trav 
eling to that country very difficult, dealings with Poland are 
very easy. The Poles being Slavs, the difficulty of dealing 
with Russia is greatly minimized, while the distance is very 
smal Therefore, say the Ghentois, there is perhaps a 


1 | 


possibility of conducting operations via Poland. The Poles 


j 


understand the Russian language, more or less, and that 


great source of possibile misunderstandings is thus obviated, 


ind nothing is easier than furnishing the goods to Poland, 
leaving the agent there to make the best terms that he can 
with his Russian agents 

Polish firms might be allowed the credits that are cor 


sidered so necessary to trade, especially in these hard post 
war days, and thus the great difficulty connected with the 


ope g up of Soviet Russia would be obviated 
Ghent merchants further point out that, while the Balkans 
were under Turkish domination and everything was mor 
ss uncertain, mo st of the trade was done on a cash 
basis, and that this was very successful. Special terms 
I st granted to the agents to compensate them for the 
isks that they are forced to take in paying ready cash for 
t they are, perhaps, obliged to sell on monthly or 
three-monthly rate Being on the spot more or less, 
thev know the commercial standing of their cus 
mers and dé sh deals themselves wherever this 1s 

The Great Bear Wakes and Stirs. 
Engineers wh ive returned from Russia say that thers 
s rtain demand for machinery: agricultural implements 
well i tl new country. while automobiles are 
" ereat request [his simply signifies that Russia is 
ng, slowly perhaps, to the fact that this is a me 
l age The new regime introduced into Russia is 
slowly but surely being modified and with these modifica 
tions comes a demand for up-to-date methods and the mod 
nee For it must never be forgotten that Russia is 
very vast What is true of one region is absolutely fals¢ 
her [The sudden grafting of a new and somewhat 


ary culture on a people that for all practical put 


poses were still in the early Middle Ages has produced some 
strange contradictions. Much of the news that comes from 
Russia, however, is naturally suspect. The intelligentia has 
been forced to flee, leaving riches behind it. The descrip- 
tions of the hell left behind have lost nothing in the telling. 
The idea that a great Slav nation could not be wiped out by 
any revolution has not always occurred to the aristocracy 
that, to say the least of it, neglected its duties, collected 
money from the people to spend on the Riviera and in 
Paris and then wondered at the net result of years of mis- 
management and neglect 

Always eager for instruction, many Russians who in pre- 
war times were absolutely ignorant, who knew neither how 
to write nor read, are now buying typewriters and calculat- 
ing machines l'arms, where books were unknown, now 
have filing cabinets, and offices that were kept in the most 
primitive manner are fitted with all kinds of up-to-date 
machinery. This struggle to be on a level with other coun- 
tries is only just beginning; its results are only just making 
themselves felt very faintly, but the desire to be on a level 
with other peoples is there. For the Russian business man 
sees how Toland, how Czecho-Slovakia, are going ahead; 
how their produce, especially that of the latter country, is 
being distributed throughout Europe; and, having agricul- 
tural produce to export, needing manufactured goods, 
Russia is gradually awaking to the fact that she cannot sur- 
round herself with a Chinese wall isolating herself from the 
remainder of the world. At present it is merely the stirring 
of a great nation that is making itself felt in western 
Europe, but naturally all the countries are anxious to be 
in at the further development at the opening out of such a 
vast land 

Be Careful to Pack Goods Properly. 

The purchase of large number of motor cars is very in- 
dicative, for the real trouble in Russia has always been 
transportation. Roads, more or less rough, exist, but rail- 
way lines are scarce and far between. There are navigable 
rivers and canals, permanent ways that require no repair. 
It is probably along these waterways that much of the 
traffic with Russia will go, rather than along the railways. 
Thus goods for Russia may need special packing, to pre- 
serve them from damp, in the first place, when lying wait- 
ing for transport on quaiside, or in depot. It must also be 
remembered that the jolting of a car along roads cut through 
forests, for instance, is not good for typewriters. Special 
provision should be made for machines that are to be sub- 
jected to such strain. Maybe india rubber pads, carefully 
placed, would do the trick. Thick leather cases for travel- 
ing typewriters, it may be stated as a result of long per- 
sonal experience, are invaluable in deadening shock of any 
kind, while the light machine, packed in a thin-wood or 
cardboard case, although very convenient to carry on 
account of the light weight, is much less fitted for the pres- 
ent conditions in Russia or even the Balkans. 

Machines taking especial ribbons or pads not easily ob- 
tained, should contain a certain number of spare pads or 


ribbons to be satisfactory. It is these little things that 
make the difference between a successful line and another. 
The German manufacturer, when sending type machines to 


Russia and salkans, includes a repairing outfit. A few 
odd screws, a screwdriver and spare bobbins make just the 
difference between a satisfied customer and one who has 
spent his money on a white elephant. For just as the typist 
living in a great city should be sternly discouraged from 
monkeying with his machine, so the dweller in the country 
far from railroad and docks should be taught that small re- 
pairs can be effected at home. Very often the chauffeur, 
accustomed to tinkering with the car, can be taught how to 
set a typewriter going again, when it needs some trifling 
idjustment. For there is nothing so inconvenient as a 
broken-down machine in the depths of the country. All 




















oe 


Page 50 OFFICE APPLIANCES For May, 1926 





those doing trade with Russia should examine maps and 
try to get some idea of the distances to be traveled by their 
machines, of the difficult conditions of transport, and, above 
all, of the isolation of many of the farms—the centers of 
great activity—where they will be used. 
Italian Comptometer Manager Honored. 

Carlo Ferraris, Milan, Italy, exclusive concessionaire for 
the Felt & Tarrant Manufacturing Company, Chicago, IIli- 
nois, manufacturers of the Comptometer adding and cal- 








culating machine, has been made a “cavaliere,” or knight, 


= ee ee ’ 





CAV. CARLO FERRARIS. 


of the Crown of Italy. This honor is bestowed as a reward 
of merit for the intelligent activity of Cav. Ferraris in the 
diffusion of the practice of mechanical calculation and the 
establishment throughout Italy of the well-known Comp- 





ONE OF THE COMPTOMETER SCHOOLS IN ITALY. 
tometer Schools for the specialized training of operators. 

Hearty felicitations are extended to Cav. Ferraris for the 
well-deserved honor which has come to him. 

As a result of the activities of Cav. Ferraris there are 
now Comptometer schools and sales offices in the follow- 
ing six principal cities of Italy: Turin, Milan, Genoa, 
Naples, Rome and Bologna 

The knighting of Mr. Ferraris is said to be the first in- 
stance of any order of merit being awarded to anyone by 
any government for distinguished work in connection with 
the promotion of the use of calculating machines. 

Mr. Ferraris visited the headquarters of the Felt & Tar- 
rant Manufacturing Company last fall and spent six weeks 
in a careful study of American methods. 


Mr. English Travels Through France. 
Robert H. English, European representative of the Re- 
liable Typewriter and Adding Machine Corporation of 
Chicago, spent most of April traveling through the prov- 
inces of France, calling on customers of the company. 


In May he will spend several weeks in Italy, covering the 
principal commercial centers. 
Mr. English reports progress in his work, dealers wel- 





coming the advantages offered through the representation 
of the company by an accredited executive. They are now 
able to obtain quicker deliveries and more personal 
tion than would be possible if they dealt directly with 
the home office. 

Elliott-Fisher Development in Europe. 

F. Lecher, European Manager, Visits His 

Company’s Headquarters and Outlines Policy 

Which Is Making His Work in the European 

Field Successful. 


F. Lecher, European district manager of the 


Fisher Company, arrived in New York City on t S.S 
Conte Rosso from Naples on his annual visit t i 
quarters of the company, returning home on the Bere 
garia on March 31. This is Mr. Lecher’s third y LS 


Continental manager of the Elliott-Fisher Compar 
his visit was for the purpose of completing the 
the European organization for the coming yea! 





CENTRAL ADMINSTRATION OFFICE OF THE EI 
LIOTT-FISHER COMPANY AT BASLE, SWITZER 
LAND. ESTABLISHED BY MR. LECHER 


an | 


the leadership of Mr. Lecher the organization ab: s 


made excellent progress and has developed a gr 





ume of business than the company has ever bet 
in the European territory 

The illustration shows the Central administ1 
at Basle, Switzerland, which has been established 
Lecher. The Central location and splendid fac 
this governing office have obvious advantages 
offices are equipped for the maximum possible 
handling the operations of the European organizat 

Under the able direction of Mr. Lecher the Ell 
Company have enlarged their organization until the ive 
now established sixty European offices, affording 
capital distribution and a very considerable 
personnel 

Mr. Lecher has devoted his particular attentior 
oping what we know over here as the “Get-T« 
spirit in an organization. He has made every possible 
effort to bring to his organization abroad the ide 
co-operative spirit developed in American sales w 
he attributes a considerable part of the success 
European organization to his having been abl 
this very potent element of progress in business 
made it his mission in his work first to get his org 
tion to believe in the methods as practiced by 
organization and then lead them on to securing 

na 


results, rather than to establish perforce and 


cussion a definite method of operation foreign 


procedure In other words, he has not force 
tion, but has secured real cooperation through dev: ng 


faith in having a standardized European organizati 
ing under conditions similar to the American orga 
and securing.in this way real cooperation—a thing the 
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mind and heart rather than of routine work. As a result 
he is entitled to the credit for a very unusual condition, 
the establishment of the same sales and distribution policy 

all European countries, which is a big step forward in 


elopment of the distribution of any product abroad 
Elliott-Fisher 


organization 


the dev 
Mr. 


in Europe, 


Lecher, prior to his connection with 


had a 


and financial activities 


very broad experience in 


He is a student of economic prob 
the 


being appointed a member of the Swiss Mission for Eco 


lems and has been honored by Swiss Government by 


nomic Studies and he is thoroughly familiar with the appli 


cation of modern office equipment in the simplification of 


detail work and in particular the application of office ma 


chinery to the problems of accounting 


His varied and comprehensive experience has made him 


thoroughly familiar with conditions in all the countries 


of the old world and his appointment two years ago as Con- 


tinental manager for Elliott-Fisher came as a result of his 


efficient work in the organization in various capacities. The 
development of the organization and the increase in its 
foreign sales is a fine tribute to his ability and also to the 
recognition of his capacity by the heads of the organization 
he represents. He is very staunch in his belief that the 
foreign organization should be developed along the same 
general lines as the domestic organization and that in its 
work it should carry on through the operation of clear 
ind well-defined policies and follow this living up to 


them. He has great confidence in the continued betterment 


litions abroad and he bases this on facts and not on 


of « 
1iopes While admitting that there are unsettled condi 
tions in parts of Europe, he is of the opinion that in the 
long r these will have no effect and cannot prevent the 
general trend of betterment over the entire continent. The 
volume f the company’s business has been increasing 
steadily each year he has been in charge of the European 
territ ind he expe this increase to continue, as well 
is increases in ¢ lines of American office equipment 
products 

Mr. Lecher was accompanied by Mrs. Lecher, who ex 
pressed a very keen interest in American shops and seemed 
to fe it the stores and shops here are very much more 
‘ ensive and more attractive than the stores of 
Eur t she also seemed to feel from the price tags 
on va s kinds merchandise that we probably pay for 
the difference in display with coin of the realm. She ex- 


at pleasure and interest in having the 


States and hopes to return 


opportunity of visiting the 


on s ( Mr. Lecher’s later trips 
German Bank Clerks Protest Machine Use. 
At the annual meeting of the Darmstadter und National 
Bank, Berlin, held last month, representatives of the work 
iz staffs present objections to the installation of Ameri 
ca saving achinery. They claimed that a large 
imbe employees had been dismissed as a result « é 
nstallation of American labor saving devices and sta rd 
ization machinery It was pointed out that the bank had 
install nore than 1,000 adding machines and other equij 
m<¢ m the United States, which had made it possible to 
dispense with the services of many bank workers. Jacob 


Goldschmidt, a director, showed that the situation 


to the economic depression, rather than to the introduction 
f American machines. He pointed out that the us¢ 
these devices will benefit the employees ultimately by i1 


business. 


creasing the bank’s 


Addressograph Changes Montreal Location. 


The Addressograph Sales Company, formerly at 922 
Pow building, Montreal, Quebec, Canada, has taken in- 
reased space at 275 Craig street, West. The new location 
affords more suitable premises for the company’s business 


The Balkans and Turkey Recover from War 
Effects. 


Significant Developments in These Countries Point to Im- 
portant Growth in Near-Eastern Commerce in Imme- 
diate Future.—Special Correspondence to 
Office Appliances. 


Brussells, Belgium, March 22, 1926, 

OUNTRIES with a carrying trade like Belgium are 

watching the developments in the Balkans and in 

Turkey for there is no sort of doubt 
that these lands have really recovered from the effects of 
the War the After-War,—perhaps still more 
disastrous from a commercial point of view,—and that there 
is some prospect of reopening old pre-war communications 
and building up fresh relations with the newly constituted 
Naturally the demand for office equipment in the 
Balkans was always confined to type-machines and cal- 
as the cost of carriage prevented any 
great number of American desks, filing cases or similar ap- 
In the Balkans there 
was always considerable competition between American and 
and this still exists, but in spite of the 
great distance and every other hindrance, American type- 
writers, most especially, used to find a market in the 
Balkans and Turkey. There is probably no way of dis- 
covering how many American machines find their way to 
the Balkans today, any more than it was possible before the 
War, for direct sales are made. The 
goods are delivered to an agent, perhaps in Trieste, who 
places them in the hands of a local man, in some Balkan 
capital, such as Belgrade, who deals with them there. The 
agent in Trieste, for instance, asks for cash payment; he 
gives a very large discount for money down and troubles 
no more about that particular consignment. The American 
agents in the Balkans always found this the best way of 
as the demand did not justify the estab- 
lishment of agencies of American firms in many of the coun- 
tries, while laws and customs are so varied, the languages 
spoken so difficult, that direct trading was most complicated 
difficult. Today, it is even quite possible that type- 
machines are sold against agricultural produce, in lands that 
are developing very fast, like Albania, but where the habit 
of barter still obtains. For it is one of the characteristics 
of lands like the Balkans whose progress has been artificially 
retarded, that people are very eager to adopt new methods 
and especially to take up mechanical aids, even more so 
than people who have developed normally, and who are 
apt to mistrust machinery and everything connected with 


it, at one stage of their development. 


Proposal to Change Turkish Alphabet. 


news from the East, as regards the 
office applianc« from Angora, the Turkish 
capital, where a commission is now studying the question 
of changing the alphabet. It is proposed to abandon the 
Arabic signs used in writing the Turkish language, adapting 
the Latin alphabet instead. Naturally the more conserva- 
tive elements in the country oppose any such reformation. 
Arabic characters are beautiful, while 
the They are willing for the 
Arabic characters to be simplified. Instead of the char- 
acters being combinations of letters they say each could be 
the Latin alphabet. There are 36 let- 
ters in the Arabic alphabet. Their form varies according to 
their place in a word, there are dots, which also modify the 
sense of the characters and complicate the language; in fact 
Turkish is extremely difficult to read, excepting when the 
(The Balkans and Turkey—Continued on page 145.) 


very closely, 


Great and 
states. 

culating machines, 
a distance. 


pliances being sent such 


German machines, 


Great little or no 


doing business, 


and 


The most interesting 


comes 


trade, 


They say that the 


Latin characters are ugly. 


kept separate as in 


























Page 52 OFFICE APPLIANCES For May, 1926 





Snapshots and Sketches 


A Long and Honorable Record. 

To have rounded out a period of thir- 
ty-five years in one line of business is 
a record that should qualify one to be 
called a veteran and an expert, the 
more so as a large proportion of those 
years were spent in high executive po- 
sitions requiring native ability as well 
as a most intimate and thorough un- 





FRANCIS E. VAN BUSKIRK 


derstanding of every phase of the busi- 
ness. Such is the record of Francis 
E. Van Buskirk, who has just passed 
the thirty-fifth anniversary of his en- 
trance into the typewriter field 

Mr. Van Buskirk began his type- 
writer career in 1891 as a bookkeeper 
and salesman for Wyckoff & Benedict 
He remained in that position about two 
years, when, in September, 1893, he 
received his first managerial job, being 
placed in charge of the Omaha office 
which controlled the sale of the Ren- 
ington typewriter in that city and for 
a considerable territory surrounding. 

He held the Omaha position for 
three years, when he was promoted to 
the post of manager of the Remington 
office at San Francisco, where he re- 
mained six years. His next promo- 
tion was to the Chicago office, which 
he managed successfully for three 
years, when he was again advanced, 
this time to the position of assistant 
superintendent of the domestic sales 
department, with headquarters at the 
Remington home offices in New York 
City. 

In July, 1907, Mr. Van Buskirk be- 
came secretary of the Remington Type- 
writer Company, and general manager 
of the company in December, 1909. In 
March, 1913, when the sales organiza- 
tions of the Remington, Smith Premier 
and Monarch Typewriter Companies 
were consolidated and the Union Type- 
writer Company was merged into the 
Remington Typewriter Company, Mr. 


Van Buskirk was elected vice-presi- 
dent and director of American sales of 
the Remington Company. This posi- 
tion he held until January, 1923, when 
he resigned. After a few months’ rest 
he joined the organization of the L. C. 
Smith & Brothers’ Typewriter Com- 
pany in the fall of 1923 as director of 
American sales, and remains with the 
new consolidated L. C. Smith and 
Corona Typewriters, Inc., as vice-pres- 
ident in charge of sales and a director 
of the new organization. 

Few men in any industry have en- 
joyed a more consistent record of ad- 
vancement than Mr. Van Buskirk. He 
has gone ahead quietly and efficiently, 
doing good work everywhere he has 
been placed. Like a finely constructed 
engine, Mr. Van Buskirk’s quality of 
efficiency is in inverse ratio to the fuss 
it makes when delivering power. 


im & wth 
B. C. McCoy is secretary and treas- 
urer of the Office Outfitters Company, 
Inc., of Birmingham, Alabama. Mc- 





B. C. McCOY AND HIS DOG. 


Coy first saw the light of day at Nor- 
folk, Virginia, in 1877, so he is obliged 
to confess that he is more than thirty- 
five years old.. He is the son of a 
doctor, and soon after he was born his 
father took the family to Alabama, 
where the elder McCoy practiced med- 
icine at Opelika, in the course of his 
practice obtaining enough potatoes and 
goobers from his patients to send his 
son to the Alabama Polytechnic Insti- 
tute. But the youngster couldn't see 
the necessity of too much collegiate 
training, so he went on the road sell- 
ing draperies. 

Twenty years ago, after some road 
experience, he started in the stationery 
business dusting the stock and doing 


odd jobs for A. L. Gould at Mobile 
Later the young man bought the Gould 


stationery business with a couple ot 
local men. After three years 

grated to Pensacola, operating the Cos 
Book Store there for three and a half 
years, and then joined his present par 

ner, R. L. McMeans, in their present 
venture in November, 1912. Both Mr. 
McMeans, who is president of the 
Office Outfitters Company, and Mr 
McCoy have worked very har and 
have built up a good business, follow 
ing the policy of mixing a good deal 
of work with a little play McCoy is 


extremely fond of outdoor life 
ularly of fishing. 

The picture here shown presents Mr 
McCoy’s likeness just after he got 
back from a hunting and fishing 


We have him here just as he is 


outing togs, even including the coupe, 
a coat of tan, a shirt that suggests 
the upper garments of the Fascisti, a 
cigaret, and a dog that is plainly wor 
dering why he was taken away from 
the chipmunk he was digging out t 
be forced to stand in front of that 


thing with a glass eye 


Thirty Years in Typewriters. 
H. W. Buse, now a special repr: 
sentative of the sales department of t 
Remington Typewriter Company, has 
just passed the thirtieth year of his 


connection with the typew: 


dustry. 
From 1892 to 1895 Mr. Buse was a 
stenographer for the Standard Oil 





H. W. BUSE 


Company at 26 Broadway, N: Y ork 
City, where he operated the first No. 6 
Remington to be sold to that rpora 
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tion. In 1896 he commenced his serv- 1897. After six months with that com- ucts, particularly that of the Rem- 
ice in the typewriter business as gen- pany, he entered the employ of the ington accounting machine, among a 
he eral sales manager of the Typewriter Remington in Philadelphia. This con considerable number of important con- 
ld Cushion Key Company, the first con- nection continued until 1903, when he cerns 
of cern to make rubber key tops for type- joined the forces of the Underwood Mr. Buse is a radio broadcaster of 
wy writers, and while in that position he Typewriter Company, also in Philadel- some distinction, having delivered con- 
il appointed G. W. Munson, now the phia, where he remained for seventeen siderably more than a hundred radio 
alf owner of the Munson line of rubber years, or until 1921. After a short time lectures, principally on subjects pertain- 
rt- key tops, to take charge of sales in spent in the service of the Royal Type- ing to typewriter history. He was recent- 
ae Illinois writer Company, Mr. Buse returned ly elected Burgess or Mayor of Ridley 
Ar. Following his connection with the to the Underwood, but in 1923 he re Park, a suburb of Philadelphia. He is 
ia Typewriter Cushion Key Company, sumed his connection with the Reming a member of the Union League Club, 
{r Mr. Buse entered the employ of the ton at New York City the Rotary Club and the Pennsylvania 
i F. S. Webster Company of Boston, In addition to the record of thirty Athletic Club, all of Philadelphia; a 
we selling typewriter ribbons and carbon years in the typewriter field, Mr. Buse life member of Ocean City Yacht Club; 
sill papers this year also completes ten years in Past Master of E. Coppee Mitchell 
” His first employment with a type the Remington service During the Masonic Lodge No. 605, and a member 
“ writer concern was with the former’ last three years he has greatly in of the Lu Lu Temple (Shriners) and 
Densmore Typewriter Company in _ creased the use of the Remington prod other organizations. 
Mr 
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TWO RECENT WINDOW DISPLAYS OF HEALEY & GILMAN, FRESNO, CALIFORNIA.—The window on 
the left shows a display of the General Fireproofing Company's Allsteel desks and safes. The one on the right 
shows a line of GF Allisteel transfer cases and files, and incorporates some of the special window display material 
upplied to its dealers by The General Fireproofing Com an) 


Fresno Men Form New Company. the modern methods of merchandising. Every advantage 
A consolidation was recently effected between Austin M is taken of the dealer helps offered by manufacturers. 
Healey of The Healey Desk Company, and Ralph S. Gil 
man, formerly of The Rucker-Fuller Desk Company, both 
of Fresno, California, forming the new firm of Healy and 
Gilma 


The new firm immediately increased tl 


at 1317 Van Ness street and with the added facilities now 


eir store space 


enjoy the reputation of operating the largest store devoted 
exclusively to the sale of office, church and school equip 

ent between San Francisco and Los Angeles 

For a number of years, Mr. Healey, operating as The 
Healey Desk Company. has had the selling agency for The 
General Fireproofing Company of Youngstown, Ohio, in the 
marketing of GF Allsteel equipment 

Mr. Gilman for the last four years was the manager ol 
the Fresno branch of the Rucker-Fuller Desk Company 


| 
ors The new company will continue to handle these two well 





ie : 
0. 9 known lines of equipment. 


OTa- RB 


toth gentlemen are experienced merchants and believe in AUSTIN M. HEALEY. RALPH 8. GILMAN. 
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New Officers for Portable Adding Machine Sales Co. 

The Portable Adding Machine Sales Company of Chicago 
announces the election of the following officers and di- 
rectors: 

President and treasurer, Ralph G. Arnold, succeeding the 
late Benj. Harris; vice-president and secretary, Paul Her- 
bert; directors, W. W. Merrill, president of the Chicago 
Fuse Company; Robert Childs, of the law firm of Goode, 
Childs, Bobb & Westcott; John V. Painter, secretary of the 
Appleton Electric Company, Appleton, Wisc.; Mr. Arnold 
and Mr. Herbert. 

Ralph G. Arnold has for years been associated with his 
brother, Bion J. Arnold, in the Arnold Engineering Com- 
pany, of which he is vice-president and treasurer and also 
a director. While this is Mr. Arnold’s introduction to the 
office equipment field, his years of experience and success 
in engineering have fitted him admirably to fulfill the duties 
of his new position. 

Paul Herbert has been interested in the Portable Adding 
Machine Sales Company from its inception and was of 
material assistance in promoting the company during its 
formative period. For the last year and a half he has been 
in charge of the export end of the business as president of 
the Portable Adding Machine Export Company. 


Using One’s Own Name in Business. 

The Appellate Division of the Supreme Court of New 
York has approved a decision rendered by Judge Mitchell 
last June to the effect that a man under certain circum- 
stances may not use his own name in designating his busi- 
ness. When this name is already taken and is a distinctive 
part of the name of an established business, then another 
man of the same name may not use his name to designate 
the same kind of a business. This holds where the use of 
the name by the second party can be held to injure the 
first party and to take from him by deceiving the public 
business which would otherwise be his. 

Cash Register Hearing in New York. 

In April the Federal Trade Commission convened in New 
York City, continuing the hearings commenced in Ohio 
with relation to alleged acts of unfair competition said to 
have been committed by salesmen of the National Cash 
Register Company against the product of the Remington 
Arms Company, makers of the Remington cash register. 
Several witnesses were heard. The hearings are the out- 
growth of allegations by the latter company that sales- 


men of the former have violated the terms of a consent 
decree entered in 1916 in which the National Cash Register 
Company, its representatives, etc., were enjoined from doing 
certain specified acts which are now included under the 
broad term, “unfair competition.” 

The findings of the Commission, after the completion of 
testimony, will be subject to review by the United States 
Courts. 

Mr. Winchell Home From Abroad. 

B. L. Winchell, president of the Remington Typewriter 
Company, who returned the last of March after a six weeks’ 
trip through some of the countries of Europe and to 
Algeria, Egypt and Turkey, expresses himself as being 
optimistic as to the future of the export business 

Mr. Winchell met a number of the Central European 
managers at Genoa, Italy, and had a conference and dinner 
with them. Varying degrees of success in business were 
reported in different parts of the several countries, but 
everyone was enthusiastic as to the Remington future. 
Genoa and Constantinople were the most northern points 
he visited. He was much interested, as this was his first 
visit to the countries in that part of Europe. 

He stopped at Algiers, where the head office and sales 
office handling all of the Remington business in North 
Africa with the exception of Egypt are located. He noted 
an interesting occurrence in Egypt. The Egyptian govern- 
ment under the former regime had all its machines equipped 
with Roman characters, but when the new government 
came in these machines were all cast aside and new ones 
with Arabic characters were installed to replace them. 
During Mr. Winchell’s visit in Egypt the government 
contract for this year was concluded with the Remington 
Typewriter Company. 

Mr. Winchell states that Italy gives a stranger the im- 
pression that it is “on its toes” and going ahead 

While on this trip it was noticeable to Mr. Winchell that 
a great many American tourists were on the other side. 
In Naples alone he noticed that four large American 
liners were anchored in the harbor while their passengers 
visited points of interest on the land. 


Parkers Meet with Mishap Abroad. 

Mr. and Mrs. George S. Parker and Miss Virginia, who 
are touring the world, met with a serious motor accident 
in Ceylon, in which each suffered injuries. Mrs. Parker’s 
hurts were the most serious, and friends give thanks for 








ent 
ter 
ing 
the 


of 


tes 


iter 


to 
ing 


an 
ner 
ere 
but 
ire. 
nts 


irst 


les 
rth 
ted 
rn- 
ped 
ent 
nes 
em. 
ent 
ton 


im- 


hat 
ide. 
can 
ers 


vho 
ent 
er’s 
for 








Ge 


Page 55 OFFICE APPLIANCES For May, 1926. 


= 





her miraculous escape. The family was motoring with The 
Parker Pen Company’s distributor near Colombo, Ceylon. 
The native chauffeur attempted to overtake another auto- 
mobile on a narrow road at high speed. Their car, a heavy 
Cadillac touring machine, crashed into a ditch. All the 
occupants were thrown out. 

Mrs. Parker was the most seriously injured, and was 
confined in a hospital at Colombo nearly eight weeks. An 
unfortunate development in her case was that an X-ray 
revealed a compound fracture of the fibia. This was dis- 
covered at Bombay, after Mrs. Parker had left the hospital 
in Colombo. It is expected that an operation will be per- 
formed after the return to the United States, to correct this 
condition. 

Miss Virginia Parker escaped with a sprained knee, cuts 
and minor injuries. It is expected that she will recover 
fully in a few months. Mr. Parker was severely bruised 
and shaken, and received numerous cuts and injuries. 

The Parker family is continuing the trip back to the 
United States, and friends hope that Mrs. Parker will get 
speedy relief from the contemplated operation. 


Kimmel Company Buys Edwards Business at Erie. 

It is announced that the G. L. Kimmel Company, 
commercial stationers and office outfitters, 1030 Peach 
street, Erie, Penna., have purchased the business of the 
Edwards Office Equipment Company and have moved to 
the larger and better quarters at the address above given. 
The company carries a complete stock and is the exclu- 
sive dealer for the Globe-Wernicke Company. They fea- 
ture filing cabinets in steel and wood, commercial stationery 
of all kinds, desks, tables, chairs, Structural Strength safes, 
steel shelving, loose leaf systems, drawing and drafting 
supplies, etc., etc. 


Rental Classifications on Typewriters. 

It has been suggested that the National Association of 
Typewriter Dealers recommend a plan of dividing rental 
machines into four or five different classifications. A cor- 
respondent of Office Apppliances thinks that a single classi- 
fication is more desirable. He believes it is easier and per- 
haps simpler to rent machines if they are handled in one 
general classification, because when a man is renting a 
machine practically any article in good condition in the 
stock will fulfill the demands of the temporary require- 
ment. 

The question will probably be brought up for discussion 
at the next meeting. A consideration of such matters which 
are of interest to all the typewriter dealers is one of the 
many advantages of a dealers’ association. There are many 
things which an association can study with profit to every 
member and still be within the law; such as, overhead ex- 
pense, accounting systems, costs of doing business, credits 
and collections, sales methods, advertising, etc. All of these 
things are of vital importance to the dealers. A correct 
understanding of them is essential to success Not the 
least of the value of an association, however, is the friend- 
ship it engenders among competitors and the feeling of 
confidence that it promotes entirely without any agreement, 
formal or otherwise. To set prices on any product is, of 

urse, not advisable. Anything bordering on that runs 
counter to law. 

J. B. Irving Visits Hawaii. 

Among recent visitors to the Hawaiian Islands was J. 
B. Irving of the Irving-Pitt Manufacturing Company of 
Kansas City, Mo 

This was Mr. Irving’s second trip to the Islands and our 
informant says that it is quite certain Mr. Irving has 
become an enthusiastic booster for the “Paradise of the 


Pacif gg 





Graham Business at Spokane to Expand. 

John W. Graham & Company, Spokane, Wash, has ac- 
quired property adjoining the store on First avenue, which 
gives the company a frontage of 110 feet on that thorough- 
fare. The new property is seventy-five feet deep. Two 
two-story brick buildings are thus added to the Graham 
holdings. They will be remodeled to meet the needs of 
the company’s business, and are to be ready for occupancy 
in the fall. All dividing walls will be removed, and the 
floors arranged level with those of the present Graham 
building. This transaction adds 12,375 feet to the space 
occupied. Many changes will be made in the present build- 
ing, including the removal of the high fixtures. This will 
create a more open appearance throughout the store. The 
departments carrying stationery, office supplies, school fur- 
niture, art, wall paper, sporting goods, leather goods and 
photographic materials and service will be rearranged and 
enlarged. 

The Graham business was established in August, 1889, in 
a small tent opposite the Spokesman-Review building. This 
was immediately after the great fire, and Mr. Graham han- 
dled the store alone. Now his enterprise employs 250 per- 
sons regularly. When he founded the business John W. 
Graham predicted that Spokane would have a population 
of 100,000 some day. The city has outgrown that estimate, 
and now Mr. Graham expects to see a population of 250,000 
within comparatively few years. The city’s trading radius 
has expanded greatly, and the Graham business lists cus- 
tomers in all the Northwest states and Alaska. 

John W. Graham & Company moved into its present 
store on Sprague avenue in 1901. The building was then 
three stories high. In 1910 it was destroyed partly by fire, 
and then rebuilt five stories high. The company built a 
wholesale building on International avenue in 1906. Sub- 
sequently the building to the east was purchased. The 
present warehouse on Havermale island was bought in 1916. 

With the buildings recently purchased the Graham com- 
pany occupies 156,920 square feet of floor area. Of this 
the Graham block contains 56,000 square feet; the wholesale 
building 64,830; the warehouse 23,115 square feet, and the 
recent purchase, 12,375 square feet. 


Emmett Takes Peerless Chicago Branch. 
Charles Emmett, who has had an extended experience 
in the wire goods line, has been appointed manager of the 
Chicago branch of the Peerless Wire Goods Company. 
He succeeds the late George A. Walsh, who has had 
charge of the Chicago branch many years. 


Excuse Us, Please }; 
Wrong Town for Hush-A-Phone. 


It is suggested that it would be well for Office Appliances 
to move the Hush-A-Phone Company of New York City 
from Rochester to the former place. An item in the April 
issue by inadvertence located the Hush-A-Phone Company 
in Rochester. Our apologies. 





We Used the Wrong Word. 

In the review of the new Acco catalogue of the American 
Clip Company which appeared in the April issue of this 
journal on page 156 is a sentence which starts as follows: 
“Acco pockets are illustrated and described in different 
styles,” etc. We should have said, “Acco punches are,” etc. 

The company has received a number of inquiries as a 
result of the item from those under the impression that 
it makes pockets like those of the manufacturers of file 
pockets. 

We regret the error and trust there will be no further 
inconvenience arising therefrom. 
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Annual Report, International Business Machines. 
Thomas J. Watson, president of the International Busi- 
ness Machines Corporation of 50 Broad street, New York 
City, has presented to the stockholders for the Board of 
Directors the fourteenth annual report of the corporation. 
This report is for the year ending December 31, 1925. The 
figures show that the business is in a flourishing condition. 
We present here Mr. Watson's introductory, which sum- 
marizes the essential figures, but omit the detailed state- 
ment of income and surplus and the consolidated balance 
sheet as of December 31, 1925, with auditors’ certificate at- 
tached. Mr. Watson said: 
“To the Stockholders: 

“Your directors submit herewith income and surplus ac- 
count for the year 1925, together with consolidated balance 
sheet as of December 31, 1925, with auditors’ certificate 
attached. 

“The net income for the year, before Federal Taxes, but 
after providing for full depreciation ($1,055,585.62), and de- 
velopment and patents expenses ($353,988.27), was $3,203,- 
532.66, compared with $2,425,337.36, for the year 1924, be- 
ing an increase of $778,195.30. 

“Net current assets totaled $8,256,768.53, compared with 
$6,811,288.33, at the close of 1924, an increase of $1,445,- 
480.20, the current assets being over five times the current 
liabilities. 

“During the year the company retired and cancelled bonds 
of a par value of $94,000 and also acquired $28,000 par value 
of additional bonds which are held in the treasury. 

“In June, 1925, 10,046 additional shares of capital stock 
were sold to the stockholders at $100 per share. In De- 
cember, 1925, a stock dividend of 20% was paid, amounting 
to 32,147 shares. The result of these two issues was to in- 
crease the capital stock outstanding at the close of the 
year to 192,881 shares. The dividend rate of $2.00 quarterly 
was maintained on the increased shares. 

“By order of the Board of Directors. 

“THOMAS J. WATSON, President.” 


William C. Breed a Dictaphone Director. 

At a regular meeting of the Board of Directors of the 
Dictaphone Corporation held April 7, William C. Breed of 
Breed, Abbott & Morgan, 32 Liberty street, New York 
City, was elected a director. 

This corporation manufactures the Dictaphone, and 
President C. K. Woodbridge reports that in the first quarter 
of the year sales for 1926 exceéded those of the correspond- 
ing period of last year by 32%, and that the accrued net 
profits for the first three months are sufficient to provide 
for the full 8% dividend on the preferred stock of Dicta- 
phone Corporation for the entire year of 1926. 


Some Reports on Business Conditions. 

Early in April the Wall Street Journal and the New York 
Tribune published reports from the Remington and Under- 
wood Typewriter companies on conditions in their respec- 
tive businesses. 

The Underwood Typewriter Company. 

The business of the Underwood Typewriter Company 
for the first quarter of 1926 was reported to be notably 
good, especially in regard to domestic sales. The business 
for March, 1926, was the largest of any March in the 
company’s history. Orders are showing no signs of de- 
creasing and the outlook is especially encouraging in view 
of the demand for the new standard four-bank portable 
model which the company is beginning to market. 

. The Remington Typewriter Company. 

A pamphlet report of the Remington Typewriter Com- 

pany for the year ending December 31, 1925, shows a net 


income of $2,369,571, after taxes, depreciation and interest, 
the same is shown in a preliminary report and is equivalent 
after allowing for dividend requirements on 7 per cent first 
preferred stock and 8 per cent second preferred stock, to 
$16.16 a share earned on $9,966,000 worth of common stock 
This compares with the net income of $1,698,674 or $9.45 a 
share on common, after regular preferred dividend requir¢ 

ments in 1924. 

President B. F. Winchell of the Remington in his annual 
report says that all factories in the Remington organization 
are confident of increasing success for the company. Oper 
ations in 1925 were more favorable than for any year in 
the recent past. Both foreign and domestic sales and prof 
its increased, owing in part to improved methods of pro 
duction. The company paid up all accumulations on the 
preferred stocks in 1925, and there are no bonds or bank 
loans outstanding. The company is discounting all bills 
which permit of such handling. 

Net current assets are $10,872,147 compared with $10 
317,479 at the end of 1925, and surplus account after paying 
out $798,384 in back dividends on the second preferred stock 
in addition to regular first and second preferred dividends 
showed an increase for the year of $817,601. 

Mr. Winchell also pointed out that at the end of 1925 the 
Remington Typewriter Company had advanced $526,358 to 
the Remington-Noiseless Typewriter Corporation. 


Rand Kardex Bureau Sales Increase. 

The combined sales of the Rand Kardex Bureau for 
first quarter of 1926 show an increase of 16 per cent over 
the sales of the Rand Kardex Company and the Library 
Bureau for the corresponding period of 1925. It is ex 
pected that the forthcoming report for the fiscal year ended 
March 31, 1926, will show redemption in full of the $350,000 
of 7 per cent debenture bonds of the Rand Kardex Com 
pany and the redemption of $450,000 of 5% per cent notes 
issued in January, 1926. The cash balance on hand at the 
close of the quarter ended March 31, 1926, was $2,300,000 
The company has no bank loans. 


Burroughs Report Shows Good Year. 
The annual report of Burroughs Adding Machine Com 
pany for 1926 shows a net profit of $5,043,518, equivalent 
to $6.90 a share on the 600,000 shares of non-par value 
stock, as compared with $4,525,018, or $5.87 a share in 
1924. Gross profits were $12,164,920, including $11,381,164 
from sales and $783,756 from other sources, from which 
deductions have been made of $6,369,402 for expenses and 
and $752,000 for U. S. income taxes. 
“The close of a most successful year and the openi: 
a new one finds Burroughs expanding its domestic and 
foreign activities—particularly with regard to the new Bu 
aii 


roughs portable adding machine,” said President Sta: 
Backus in commenting upon the report. 

“The increasing demand for this machine, which has 
ready resulted in the sale of more than 15,000 Portables since 
it was released seven months ago, is a tribute to Bur 
roughs prestige and an expression of the public’s confidenc: 
in Burroughs ability to build a quality machine at a low 
price. Through our increasing production we have already 
delivered over 13,000 of these machines.” 


“Another important milestone in the company’s history 
was passed shortly after the first of the year when we pr 
duced the millionth Burroughs. Passing the million mark 
finds Burroughs in a constantly expanding market far 
from the saturation point of 8,000 machines that was visual 
ized by the founder of our company forty years ago.”’ 

“The company has no funded debt, owes no money ex 
cept for current accounts and occupies a strong cash posi- 
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tion.” The company’s surplus increased during the year 


making a total surplus of $11,788,308. 


Current assets of $32,878,082 are in the ratio of more 
than 12 to 1 as compared with current liabilities of $2,656,- 
285 dicating net working capital of $30,221,797. Cash 


is shown as $3,716,056 and government securities at $15, 
015,606, which together represent an increase of $3,467,217 
1924. Ac- 


counts receivable less reserves aggregate $4,958,540, and in 


total listed at 


over cash and securities on hand December 3], 


ventories $9,187,880. Deferred charges are 


$1,861,017. 


Among the current liabilities are accounts, wages and 
ommissions payable $1,559,239; provision for United States 
taxes $811,796, and provisions for re- 


$285,251. Deferred 


and foreign income 
pairs to machines under 
carried forward at $989,219. Reserves for 
have $1,400,461. 


sets consisting of land, buildings, machinery and equipment, 


guaranty, 
credits are con- 


tingencies been established at Fixed as- 


less depreciation, are carried at $4,532,708, and patents and 
goodwill at $5,123,213. 

The outstanding capital consists of $12,702,100 preferred 
stock. 
the year the company purchased $1,623,700 par value of its 
$500,000 par 


stock and of 600,000 shares non-par value During 


] 


preferred stock and retired value thereof to 


meet sinking fund requirements. 


General Fireproofing’s Quarterly Report. 
The New York Tribune of April 2 
The report of the General Fireproofing Company for the 
March 31, 1926, 
harges and preferred dividends, but before Federal taxes, 
of $199,857. This is equal to $2.44 a share on the 81,740 
The reported as 
those for the same period last year 


0 savs 


quarter ended shows a_ surplus, after 


shares of common stock. sales are con 
siderably ahead of 


Remington-Noiseless Typewriter Corporation’s 
Report. 


December 31, 1926, the Remington 
New York City, New 


earned $89,168 in net profits, equal to $7.13 a share 


For the year ending 
Noiseless Type writer Corporation of 
York 


earned on 12,500 shares of seven per cent preferred stock, 


after allowing for depreciation and Federal taxes. Regu- 
lar quarterly dividends on the preferred stock have been 
paid, leaving the net amount carried to surplus of $1,668 

Assets Cash, $13,377: accounts receivable, $23,715; in- 
ventories, $529,124: deferred charges, $371,050: real estate, 
machinery, tools, etc., less depreciation, $930,261; patents 


trade marks. $700,000. Total. $2,567,527 


iabilities: Acco dividends payabl 


ints payable, 47,568; e, 
payable, $526,358; 


é 875: federal taxes, $25,731: notes 

special reserve, $4,422; preferred stock, $1,250,000; common 
stock represented by 50,000 no par shares of Class A 
ind 77,500 shares of no par Class B stocks), $637,501; 


— 


plus, $54,073 Total, $2,567,527. 

B. | Winchell, president of the corporation, said that 
ist year was one of steady progress both in development 
and provement of the machine, and in volume of sales 


States in excess of the 
considered expedient to 
until the close 


With the demand in the United 
output of the factory, it was not 
lace the new model on the foreign market 
year. 

when the company was formed, con 
sums have been required to take care of increased 
lant facilities and general development work. Under the 
terms of the contract between the Remington-Noiseless 
writer Corporation and the Remington Typewriter 


As was anticipated 


sideranpte 


Company advances were made by the latter to the former 
amounting at the end of the year to $526,358. Included in 
this are ‘costs of additional tooling, purchase of new 

achinery and a new building at the Middleton factory 


Unusual manufacturing costs incidental to the development 
and introduction of the new model in the amount of $368,- 
136 have been shown in the balance under caption, 
‘Deferred Charges to Future Operations,” the directors 


sheet 


having established the policy of absorbing these costs out 
of future profits as they become available, rather than 
adding them to value of intangible assets. 

President Winchell stated that the new model Reming- 
ton-Noiseless with its standard keyboard met with an 
extraordinary reception from typewriter users. At no 
time since the new machine was placed on the market in 
March, 1925, has the company been able to take care of 
orders received. Demand is increasing in both domestic 
and foreign fields. 

The foregoing facts 
Journal of April 6. 


taken from the Wall Street 


were 


Remington President Reports Gratifying 
Conditions. 

A meeting of the Remington Typewriter Company held 
in New York City on April 25 disclosed gratifying con- 
ditions according to the report in the New York Tribune of 
President B. L. Winchell told the stock- 
holders that earnings in the first quarter, 1926, were quite 
gratifying, and that it may have established a new high 
business during a three months’ 


the following day. 


record for volume of 
period. 

It was announced that the company has reached the 
point where its business is normal enough to warrant the 
statements of earnings instead of 
semi-annual statements, and the directors so voted. 

The retiring directors were re-elected and the stockhold- 
ers voted to board from fifteen to seventeen 
[wo additional directors will be elected at the 
May meeting 


issuance of quarterly 


increase the 


members 


Moss Back From Foreign Trip. 

W. R. Moss, manager of the Dalton Adding 
Machine Company, Cincinnati, Ohio, returned in April from 
His first stop was in 
went to India and other Eastern 
way of Europe. 


export 


an extended trip through the Orient. 
Australia, from whence he 
countries, returning by 


Russell Visits France. 
Russell, general manager of the Powers 
Machine Company, New York City, N. Y., 
went to France on March 20, returning early in April. Mr. 
Russell spent most of the time with the company’s agents, 
La Societe Calcul, Mecanique, 12 rue de 


H. R 


Accounting 


sales 


Francaise le 
Penthieore. 
Mr. Russell 


the water and 


a good business on the other side of 
expressed considerable satisfaction over the 


tound 


conditions. 


Zellers Discusses European Conditions. 

John A. Zellers, for some time foreign sales manager of 
the Remington Typewriter Company, and recently ad- 
vanced to the position of general foreign director of that 
the SS. Leviathan after a 
trip which covered most of the European field. 


company, returned April 5 on 


Mr. Zellers believes thétre is no occasion to feel pessi- 
mistic regarding export conditions, but he emphasized the 
need to pay careful attention to the problems of interna- 
tional trade if we are to progress as we desire. He is of 
the opinion that the growing nationalism of the countries 
of Europe promises to make the exporting of fabricated 
products increasingly difficult for us in the States who have 
adopted an ex lusiveness, so to speak, embracing high tariff 
walls and a lack of consideration for international relation- 
ships as recognized by many other nations, and that it is 
just at this time because of its effect in the 
development of a spirit of retaliation, causing other coun- 
things in return that we 
He is of the opinion 


unfortunate 


tries to do some of the 


Sanic 


have seen fit to do to their products. 
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that this is an opportune time for the lowering of interna- 
tional barriers. While American exports generally are 
showing a healthy increase, we must not overiook but fully 
realize this same development is the element that arouses 
the jealousy of the local manufacturers and keeps alive the 
desire to prevent further inroads. 

The great American strength lies in our capital. There 
is abundant field abroad for the employment of American 
capital, provided we are willing to take the recognized 
ordinary international trade risks. 

American products in our field stand supreme, but they 
are open to substitution by local products when the pres- 
sure is too severe. 

In commenting on his visits to the various Remington 
agencies abroad, Mr. Zellers spoke in a most complimen- 
tary manner of the splendid spirit that prevails throughout 
the entire foreign organization and the number of really 
representative men in the personnel of this pioneer organi- 
zation in our field, and he felt it is a just pride to be able 
to find gratification in the character and standing of the 
representatives of the organization as well as in the prod- 
uct of the company and its service. Mr. Zellers looks for- 
ward to steady progress in foreign trade and has every con- 
fidence in the future welfare of the foreign business where 
it is wisely administered. 


Mr. Hoover Addresses Export Executives’ 
Convention. 

The annual convention of export executives held at the 
Hotel Pennsylvania in March and conducted by the Ex- 
port Managers’ Club of New York, was one of the most 
memorable meetings of recent years in export circles. 

The following organizations co-operated: the American 
Manufacturers’ Export Association; the American Ex- 
porters’ and Importers’ Association; the Export Round 
Table of the Advertising Club of New York; the Foreign 
Commerce Club; the Merchants’ Association of New 
York; the National Association of Manufacturers; the Na- 
tional Foreign Trade Council and the Foreign Trade Forum 
of the National Association of Credit Men. 

The many problems of American foreign trade in their 
various aspects were discussed by the leading executives of 
America’s largest industries. 

The convention ended with an elaborate banquet held in 
the grand ball room of the Hotel Pennsylvania at which 
Secretary of Commerce Herbert C. Hoover, and B. C. 
Forbes, editor of Forbes’ Magazine, were the guests and 
speakers. 

Addressing an assemblage of nearly 800 executives, near- 
ly all of whom are engaged in export trade, and some of 
whom came from as far west as San Francisco to be pres- 
ent at this convention, Mr. Hoover urged strongly the 
speedy abolition of government operation of ships as essen- 
tial to the development of our American merchant marine 
and the extension of American foreign trade. 

Mr. Hoover expressed the fullest confidence in the ability 
of the United States to maintain its share in the future for- 
eign trade of the world, stating that America had nothing 
to fear from a Europe grown commercially and economic- 
ally strong again, if we “play the game” honestly and fear- 
lessly. 

Mr. Forbes, who has perhaps interviewed more promi- 
nent business men than any other American writer, made a 
stirring appeal for a close study of foreign peoples, their 
habits and customs, as a means of developing a better un- 
derstanding of the problems of foreign commerce. 

W. R. Cummings, vice-president in charge of sales, of 
the Monroe Calculating Machine Company, Inc., president 


of the National Association of Office Appliance Manufac- 
turers and president of the Export Managers’ Club, off- 
ciated as toastmaster at the banquet, delivering the address 
of welcome and introducing the guests of honor. The ad- 
dress of Secretary Hoover was broadcast over WJZ, New 
York; WRC, Washington, and WGY, Schenectady. 


Pacific Northwest Stationers Prepare Program. 
The convention committee of the Pacific Northwest Sta- 
tioners’ Association met at Vancouver on Saturday, April 
17, to make definite arrangements for the convention to 
be held June 24, 25 and 26. The committee was hand 
somely entertained and everything was done that was 
possible to co-operate with them in their work. The com- 
mittee consisted of Karl R. Terry, president, Charles Grif- 
fin, former treasurer, and Ed Chapman, the present secre- 
tary. They were met at the boat at eight o’clock by P. H 
Murphy of Murphy & Chapman, A. B. Robbin of Clark & 
Stewart Company, and Jack Gehrke of Gehrke, Ltd. They 
were driven to the Terminal Club, where breakfast was 
served, and while they were there they found that the 
Vancouver stationers had been busy arranging the details 
of the convention and getting the co-operation of all the 
various institutions in the city. This made the work of 
the stationers’ committee much simpler and enabled the 
committee to line up a finer entertainment than could have 
been done without such help. 

After breakfast various stationers were visited as well 
as the Vancouver Chamber of Commerce, the Retail Mer- 
chants’ Association, the Retail Manufacturers’ Associati 
and many others, all of whom through the work of the 
} 


ne utmos 


Vancouver committee were lined up to give t 


co-operation. 


Arrangements have been made for a twenty-five mile 
boat ride to the Wigwam, one of the most beautiful resorts 
in the Northwest. <A dinner and dance will be given at 
Stanley Park, where President Harding delivered his ad- 
dress to the people of Vancouver. There will also be 


tioners 


many other features of entertainment and all sta 
who can be in that section at the time of the conventior 
are cordially invited to attend 


New Apela Club at Evansville, Indiana. 

A number of weeks ago an Apela club was organized a 
Evansville, Indiana, with a charter membership of twelve 
Mr. Coale of the Burroughs Adding Machine Company was 
elected temporary president and Mr. Morrill temporary 
secretary. 

Uncle Sam Changes Form of Passports. 

The United States department of state has prepared an 
improved form of passport for nationals traveling in 
foreign countries. The old form, which was on parchmen 
paper, was cumbersome, opening up like a map. The ne) 
passport dispenses with the parchment paper. It is a small 
compact book comprising several pages of text, followed 
by blank pages for the visas of foreign governments. The 


ld torm 


text 1s embossed, rather than engraved as in the old 


As a protection against counterfeiting it is planned to 
change the form, style, color and other details from time 
to time. The cost of the United States passport is $10.00 


Most foreign countries reciprocate by charging $10.00 for 
a visa. 


+} 


The annual convention of intaglio engravers of the 
United States, The Engravographia, will be held at the 
Bellevue-Stratford hotel, Philadelphia, Penna., July 12-15 


inclusive. 
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Harry Horder Back at Work. 

desk at Horder’s, Inc., 
April 23, after a good rest at his father’s plantation, Mag- 
nolia Springs, Ala 
influenza. “E. Y.” prescribed prolonged baking in the Ala- 
bama sun, and it helped the recovery. 
back with 


Harry Horder returned to his 


He went South to recuperate from the 


Besides, “H. G.” 
came a coat of tan which was the envy of his 
associates, who do not hope to acquire good color locally 
until the end of May. 


Office Equipment Store Opened at Eureka. 
E. M. Hopkins has established an office equipment busi- 
Eureka, in the Pioneer Bank building. Mr. 
Hopkins had been interested in the Emporia Office Appli- 
ance Company, Emporia, Kans. 
to E. R 
the 


partner in 


ness at Kans., 


He sold his holding in the 
company Barr, who had been associated with Mr. 


Hopkins in Emporia blusiness. Alfred Kuhlman is 


also a the Emporia store. 


Art Steel Company Expands. 


Che Art Steel Company, 401 East Twenty-third street, 
New York City, New York, have outgrown their present 
factory quarters and because of increased business it is 


expected that within the next few months they will be 


obliged to triple their factory space 
s| he “Asco” 


the company 


line has been well received by the trade and 


expects to increase the number of articles 


manufactured when production facilities are available 
Gookin Heads Toledo Export Sales. 
W. C. Gookin, vice-president of the Toledo Scale Com- 
pany, Toledo, O} is now the export sales director of that 


company, his jurisdiction having been enlarged to includ 
the export and Canadian sales divisions as well as_ the 
domestic sales division of the company previously under 
Mr. Gookin’s management. 

The change organization was recently announced by 





w. ¢ GOOKIN 
Pre ent H. D. Bennett in a letter to the agents the 
co in some thirty countries in Europe and South 
America 
Mr. Gookin is widely and favorably known in the export 
trade, with which he has been identified for twenty years 
in connection with his general sales experience. 


P. B. Smith Now Dalton Sales Manager. 


On March 1 Philip B. Smith, former sales agent for the 
Dalton Adding Machine Company at St. Louis, became 
general sales manager of the company, with headquarters 
at Cincinnati. Mr. Smith has been a member of the Dalton 
sales force for nearly ten years and is known to a large 
proportion of that company’s salesmen and sales agents. 
His new appointment is enthusiastically approved by his 
former associates 

Mr. Smith was born in St. Louis and has spent most of 


his life there. As a student in high school he achieved 
more than a local reputation for his exploits on the grid- 
iron, and he received some flattering offers from eastern 
universities on account of his fame as a football player. 
But he decided on business rather than football, and, on 


graduating from high school, took a job with a surveying 





PHILIP B. SMITH. 


little later he joined the sales staff of the Sim- 
mons Hardware Company, in which position he became so 
successful that he was widely known among the hardware 


trade of the Middle West as a man who understood hard- 


gang. A 


ware in every phase of its use. 
Mr. Smith left the Simmons Hardware Company after 
years and became a salesman for the Brandt Cashier 
Company of Chicago, manufacturers of an automatic 
banks. He covered practically the entire 
a few years had established the product so 
thoroughly that there was no more territory left to sell. 
1917, Mr. Smith joined the Dalton organi- 
zation entering Sales Class No. 2, and on completion of 
the was made manager at Boston. After 
this field he was appointed man- 
where he immediately com- 
menced making an enviable name for himself in that field 
as a consistent Hundred Pointer and Machine-a-Day man, 
his way, rather than pushing 


a few 


change-maker for 


country and in 


In January, 
course, agency 
several months’ work in 


ager of the St. Louis agency, 


who showed salesmen the 


them on yehind. 

In 1925 Mr. Smith t 
its feet a con 
This 


February of this year 


irom 
1k a leave of absence to help put on 
hich he had made an investment. 
to the Dalton service in 
and was immediately appointed gen- 


pany in w 
accomplished, 


e returned 


eral sales man 
Mr. Smith 


in St. Louis can 


iger 

As soon as 
be disposed of, his family will 
join him in Cincinnati, where they will reside in future. 


is married and has two children. 
his home 


Wood Novelty Company in Larger Quarters. 
The H. H. Wood Novelty Company recently moved from 


1554 Third avenue to much larger quarters at 590 East 
One Hundred Thirty-third street, New York City, New 
York. The principal products of this company have been 


smoking stands and ash trays made of mahogany, but it is 
now their intention to enter into the manufacture of letter 
trays, inkstands, paper weights, etc., in addition to the lines 
heretofore produced, and to make their products in walnut, 


oak 


mahogany and 
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Horder Organization Gives Dinner to A. J. Krelle. 

The Horder organization has had about everything on 
the calendar in the way of banquets, lectures, picnics, golf 
and bowling matches, etc., but the recognition of “employes’ 
anniversaries” is something new for them. 

The officers, the advisory board and all employes of ten 
years’ service or over recently had the: pleasure of com- 
memorating the twentieth anniversary of service of their 
general stores manager, A. J. Krelle, with a dinner at the 
Illinois Athletic Club. Horder’s, Inc. (is nearing its 
twenty-fifth anniversary and it augurs well for an organiza- 
tion so young to be able to say that out of a gathering of 
twenty-one persons there were fifteen who had been with 
the company for periods ranging from twelve to twenty 
years. The total period of years of employment that the 
gathering of twenty-one represented was two hundred 
sixty-four years. Everyone of the fifteen employes of more 
than twelve years’ employment were personally chosen by 
E. Y. Horder, founder of the company. 

During the course of the evening one of the happy in- 





A. J. KRELLE. 


terruptions was a call over the ‘phone to Mr. Krelle from 
Mrs. E. Y. Horder. After Mr. Krelle had listened to Mrs. 
Horder’s congratulations and returned to the table, he 
showed evidence of much emotion. 

With the dinner out of the way, F. P. Seymour, vice- 
president of the company, outlined the ideal relations the 
company was endeavoring to follow; told how insurance 
protection and bonuses had been revised and extended at 
different times, and that a few years before it had been 
decided to give a cash award of five hundred dollars to 
every employe completing twenty years of service. The 
purpose of these relations and rewards was to establish a 
feeling of security in the mind of every loyal employe. 

Continuing, Mr. Seymour said that the officers of the 
company felt that the high character of the early employes 
had been reflected in the choice of the men and women 
employed all through the company’s history. Mr. Krelle 
was told that he was much respected for his character and 
efficient services and that he was to be congratulated that 
he was the first employe to have the signal honor of being 
continuously with the company for a period of twenty 
years. He had served through that time with such satis- 
faction that he could count all of the officers and execu- 
tives of the company, as well as the great staff of store 
managers and salesmen in the nine Horder stores, who are 
directly in his charge, as friends and appreciative of asso- 
ciation with him. 

Before handing over the cash reward of five hundred 
dollars, Mr. Seymour read a poem published by Sidney J. 
Burgoyne and contained in a little volume dedicated to 


“Friendly Fellows” circulated by him to close friends. This 


set the gathering into a serious state of mind so that all 
were touched and made to feel that life had its fine 
moments, that these occasions gave stimulus to w 
with a greater certainty of successful achievement 

Nearly everyone present participated with remarks ex 
pressing satisfaction at being in the service of the Horder 
organization. 

The following is a list of those who were present, s! 
ing the terms of service each has spent with the company 

A. J. Krelle, general stores manager, 20 years; A. Phil 
lip, assistant store manager, 18 years; (Miss) B. E. Parks, 
cashier, 17 years; J. J. Lyng, superintendent of warehous« 
and offices, 16 years; J. Rauen, store manager, 16 years 
Ed. Shapiro, assistant general stores manager, 16 years 

Johnston, manager credit department, 16 years; ( 

Guthier, assistant store manager, 16 years; A. C. Bone, 
credit department, 15 years; S. Siedband, store manager 
14 years; W. J. Goodman, second vice-president, 13 years 


Walter Leverentz, warehouse manager, 13 years; Walter 


Snelling, purchasing agent, 13 years; Stanley Ohlman, store 
manager, 12 years; Walter Madura, assistant store manager 
12 years; F. P. Seymour, vice-president, 9 years; A. H 


Mueller, manager credit department, Associated Stationers 
Supply Company, 7 years; Robt. Nimmy, manager contract 
department, 6 years; H. Hegg, manager accounting depart 
ment, 6 years; H. Shermer, manager, Associated Stati 
ers’ Supply Company, 6 years; C. H. Carlson, manager 
city sales department, 3 years 

All of the foregoing but two are stockholders of the 


company and some began as employees as young as 

teen years of age. Mr. Horder has always seen to it that 
the boys have consistently attended night school and mar 
of the staff have been or are taking night courses in som¢ 


one of the city’s educational institutions 


National Office Appliance Manufacturers to Meet 
in Cleveland. 


The spring meeting of the above named associatio1 
take place May 13 and 14 at the Cleveland Athletic | 
Cleveland, Ohio. The principal topic to be discussed 


be “Direct Mail Campaigns.” The following gentle: 
will contribute to the discussion: W. C. Dunla; é 
American Multigraph Sales Company; M. S. Eylar, the 


K Woodbridge, the Dix tal ne 
Surroughs Adding Ma 


Elliott-Fisher Company; ( 
Sales Company; L. V. Britt, 
Company, and others. 

It is stated that the discussion will be summed 
R. N. Fellows of the Addressograph Company 


Peoria Apelans Hold Initial gered 


The first meeting of the Peoria (Illinois) Ap 
was held on Saturday, April 4, at the University Cl 
Peoria. The meeting was in charge of the newly 
officers 


Standing committees on membership and ent 
constitution and by-laws, and publicity were app: 
“Obtaining Live Prospects” was the subject 

esting discussion generally participated in 


oOo! 


The club will hold its meetings on Saturday 1 


week, and it is the expectation of the officers to mak 
meetings of such interest that there will be a 
absentees 


Renewals of War Insurance Increasing. 


According to the director of the United States Veterans 


Bureau, 21,220 applications for government life ins 

were received at the Veterans’ Bureau during the first 
months of 1926. Income of applications per month has 
increased steadily, the number for January being 5,25 
February. 6,288; March, 9,673 
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Meetings--Conventions--Dinners 








Those Present. Crucible Co., Jersey City; E. J. Johnson, Wilson-Jones Loose Leaf Co., 
; . ‘ . rt nae Lianerch, Pa Geo. J. Kirstein, Kirstein’s Stationery Store, Columbia, 
e following persons attended the Dis N meet = Pa.; Philip G. Knebel, Esterbrook Steel Pen Co., Camden, N. J.; H. A. 
Albert B. Abr s. Modern Stationer, New York City; Roland D. Alte Kalbach, Blaisdell Pencil Co., Philadelphia; Edward L. Little, Wabash 
Altemus C« r idelphia: Frank S. Bowen, Salem, N. J Michael Cabinet Co Wabash, In Ger Leonard, L. E. Waterman Co., New 
Bar Nixdorf & Pa Lancaster, Pa.; W. J. Bennett, Lockwood Pub York City; W. R. Lovett, Standard Diary Co., Cambridge, Mass.; Louis 
‘ American Stationer, New York City; J. W. Blizzard, National Fiber Lyons, Marx-Lyons Co., Philadelphia; M. BR. Landes, Polar Mfg. OCo., 
st Env. Co., Philadelphia: Henry W. Bowman, American Lead Pencil Philadelphia; Evan T. Lewis, J. C. Blair Co., Huntingdon, Pa.; James G. 
( New York City Geo. B. Bush, Scriptex Ink & Paste ¢ Phila Lukens, Yeo & Lukens, Philadelphia; Ray C. Martin, Boorum & Pease 
r. S. Bickwit r. S. Bickwith & Co Petersburg, Va Wm Co New York City Wm. P. Moore, Dennison Mfg. Co., Philadelphia; 
W. Blaisse, The Keating Co., Philadelphia; Fred B. Bates, The Baughman E M Mardorff Mardorff Printing Co., Brownsville, Pa.; Edwin J. 
Stat ‘ Richmond V H. G. Bardenhever, American Pad & Paper Moore, Dennison Mfg. Co., Philadelphia; W. B. Milnor, Moore Push-Pia 
. York W (. Bardenheuer, Wilson-Jones Loose Leaf Cs Co., Philadelphia; Joseph Marx, Marx-Lyons Co., Philadelphia; Wm. Percy 
New York Alvah B ne Alvah Bushnell ¢ Philadelphia A. Nelson Mills, Moore Push-Pin Co Philadelphia; K. C. Manaing, Philadelphia; 
Bus Alvah Bushne ( Philadelphia; John A. Brown, J. R. Wel Jas. I Neary, Geyer'’s Stationet New York City; Chas, A. Newcomet, 
= Pittsburg ' Wm. H. Brooks, Wm. F. Murphy's Sons Co C. F. Heller Bindery, Reading, Pa Gerald L. Ortiga, Blaisdell Pencil 
P phia: W. B kl Camden, N. J Frank Bussom, Jigger Shop Co Philade ia A Pomerantz, Philadelphia; L. F, Probst, Clark 
Law eville, N. J L. H. Clark, The Sikes Co., Philadelphia; A, Cran Printing & Mfg. ¢ Lock Haven, Pa.; Geo, B. Purvis, Irving-Pitt Mfg. 
EF. S. Webst Philadelphia; W. J. Chaplin, L. E. Waterman Co., Co., Newark, N. J rhos. R. G. Phipps, Phipps Loose Leaf Co., Phila- 
New York City Jos N. Campbell, Eberhard Faber, Philadelphia; H delphia; Herbert M. Paul, Paul Stationery Store, Bethlehem, Pa.; Her- 
H. Cass A. H. Irw Co., In Philadeiphia; Wm. H. Cusick, Shen man Price Joseph Dixon Crucible Co., Jersey City, N. J.; Chas. H. 
ingo Staty Shop, 8 n, Pa.; Chas A. Connell Automatic Printing & Phely Bedford Phelps Co Philadelphia; Charles J, Paist, Wm. H. 
Statior Co., P idelphia; Harrie E. Copeland, Boorum & Pease Co Hoskins Co Philadelphia; Wm. H,. Pussell, James Hogan Co., Ltd., 
~ York City: M. J. Casey, James Hogan Co., Philadelphia; DeWitt C Philadelphia; L. Raymond, Raymond & McNutt Co., Philadelphia; W. T. 
) Ww Mann ( Philadelphia; H. B. DeWitt, Deemer & Co Ridgeway, Esterbrook Steel Pen Co., Camden, N. J.; H. C, Sharp, Beter- 
W Harre. Pa Edwin H. Dunwoody, Reyburn Mfg. Co Philadelphia brook Steel Pen Co Camden, N. J.; A, A. Secharkenach, The Bates Mfg 
Per ! Dieckl s, P iielphia: Edwin H. Dahyruhe Evan Dahyruhe Co Philadelphia; Edwin H. Sell, E. H. Sell & Co., Columbus, Ohio; F. 
I tor Pa Evan Dalrymple, Easton, Pa James W Dwyer, Dwyer L. Saxton 4. & B Art & Book Shop, Allentown, Pa.; Walter G. 
} rrenton, N. J Edward T. Dwyer, Dwyer Bros rrenton, N. J.; Stringer, Jos. Dixon Crucible Co., Philadelphia; John T. Sheehan, C. J. 
BR Ik uth. C. Howard Hunt Pen Co., Camden, N. J.:; C. F. Decker Cohen Co., Philadelphia; The 4. Steinmueller, Lucas Bros., Inc., Balti- 
p a: Arthur B. Eaton, W. H. Hoskins (¢ Philadelphia; J. W. more, Md.; Chalkley C. Shee, Oakville-American Pin Division, New York 
. WwW. H. Ro ts Co., Washington, D. ¢ Benj. F. Emery, C. J City; John I Salle Reyburn Mfg. Co., Philadelphia; H. C. Shaaber, 
‘ mn ( Philadelphia: C. H. Everly, Office Appliances, New York City Reading, Pa.: Jos. J. Shaller, Whiting Paper Co., Philadelphia; William 
HY Elmer, Eberhard Faber, Brooklyn, N. Y¥ Jos. M. Espehmar rhe H. Stnart; Leslie W. Seward, Brooks & Idler, Atlantic City, N, J.; Jos. 
‘ Helle Binder P idelphia; James J. Farrell, Eberhard Faber, New L. Shoner, Shoner & Krauss, Atlantic City, N. J.; A. G. Spinner, Carlisle, 
‘ Cit Fletche B. Gibbs, Manager, National Association, Chicago Pa.; Joseph L. Seiberlich, Polar Mfg. Co., Philadelphia; L. W. Skelton, 
umes Galvin, Thomas Magee, Philadelphia: J. H. Gammon, Gam Trenton, N. J Robert C. Strafford, Jr., The Keating Co., Philadelphia; 
B & Stats (% Danville, Va Herbert Hein American Lead Tom Stagg, A. Pomerantz & Co., Philadelphia; Charles L. Thomas, F. 8. 
P 2 New York City; Jos. V. Howe, Whiting Paper Co., Phila Webster, Inc., Pittsburgh, Pa.: William Van Note, Eberhard Faber, New 
John G, Hullett, Baltimore, Md.; Baltimore Office Supply © York City: Benj. S. Van Wyck, 8. D. Warren Co.; Robert N. Wood, 
i re, Md.; L, B. Herr, Jr., L. B. Herr 2 om Lancaster, Pa.; 1 Esterbrook Steel Pen Mfg. Co., Camden, N. J.; George Wustner, Wm. 
BR. H L. B. Herr & Son, Lancaster, Pa F. W. Harper, The I Mor ; : 
, > F. Murphy's Sons Co., Philadelphia; Woodson P. Waddy, Everett Waddey 
son Paper (Ct Washington, D. C.: L. A. Hawkes, C. Howard Hunt Pen , 
p smden. N. J.: W. 8. Hashauck, Jr., Andrew Geyer, In New Co., Richmond, Va.; Frank R. Welsh, Wm. Mann Co., Philadelphia; Geo. 
} Cit Charles Hodge. Automatic Printing & Stationery Co., Phila S. Yeo, Yeo & Lukens, Philadelphia; Richard.B. Yeo, Yeo & Lakens, 
é i A. H. Irvin ¢ Inc., D. L. Irvin, Philadelphia; Francis B Philadelphia; Joseph Young, Trussell Mfg. Co., Philadelphia; Harold W. 
rwit Jas. Hogan ( Ltd., Philadelphia; M. H. Jackson, Jos, Dixon Zercher, The Regal Co York, Pa 
Regional Convention of District No. 3. said to be the largest dealer attendance of any regional 
first regional convention of District Number Three convention up to date 
of the National Association of Stationers, Ofhce Outfitters The morning session was called to order by Woodson 
Manufacturers was held at the Bellevue-Stratford hotel, P. Waddy, Richmond, Va., governor, Regional District No. 
Philadelphia, April 15. The registration totaled one hun 3. The address of welcome followed by Francis B. Irwin, S 


dred fourteen f which sixty-four were dealers. This 1s vice-president Philadelphia Stationers’ Association. In 





























Page 62 OFFICE APPLIANCES For May, 1926. 





his address Mr. Irwin emphasized the advantages of such 
meetings and gave a clear outline of the purposes of the 
regional meetings. 

Mr. Waddy then talked and appealed for closer contact 
between regional members and the National Association. 
He pointed out definite advantages gained personally 
through his connection with the association and urged a 
larger membership. 

Edwin H. Sell, Columbus, Ohio, president of the Na- 
tional Association, gave an interesting talk in which he 
called attention to various stationery articles being handled 
by other stores and called on all to bear in mind that the 
remedy lay in united effort posible only through association 
work. 

Mr. Sell was followed by Fletcher B. Gibbs, general 
manager of the National Association. Albert B. Abrams 
of the Modern Stationer then spoke on the value of trade 
papers and observed that trade papers to be of value 
and service must be read. He showed to what extent trade 
papers go to gather information and material of use to their 
readers and urged the members to read these papers close- 
ly. James E. Neary, vice-president of Geyer’s Stationer, 
made a brief talk on the possibilities of social stationery in 
the commercial stationer’s stock. 

Fred P. Seymour, the third vice-president of the Na- 
tional organization, who spoke on “The Retail Dealer and 
His Association.” Other speakers also presented live topics 
to the meeting. An open forum was conducted with special 
speakers from different localities to lead in discussions. A 
banquet and luncheon were given, both being enjoyable 
affairs. 

A monthly meeting of the Philadelphia Association was 
held the week before the regional convention. At this 
monthly meeting committees reported on the work of 
preparation for the regional meeting which developed no 
little enthusiasm among the members of the Association. 

The afternoon session was headed by George W. Ward, 
president of D. L. Ward Company, Philadelphia. Benjamin 
S. Van Wyck of the S. D. Warren Company told the re- 
sults of a survey his company had made in the stationery 
field. He laid particular stress on the lack of effort among 
stationers in soliciting business and on their failure to keep 
in touch with problems of the consumer. Mr. Pomerantz 
of A. Pomerantz & Company, Philadelphia, pointed out 
benefits from association work and urged the smaller places 
to unite in forming local associations. 

An informal banquet was served where short talks were 








made by Dr. T. W. Davis, Statistician, City of Philadelphia, 
W. Freeland Kendrick, Mayor of Philadelphia, and Arthur 
B. Eaton of Wm. H. Hoskins Compar’y, Philadelphia. At- 
tention was called to the coming Sesqui-Centennial which 
opens in Philadelphia early this summer. Souvenir ice- 
picks were distributed by the Moore Push-Pin Company 


Stationers and Publishers Board of Trade Dine. 

The fifty-first annual banquet and dinner dance of the 
Stationers’ and Publishers’ Board of Trade of New York 
was held at the Hotel Pennsylvania, New York City, on 
Saturday evening, April 10. <A _ special attraction at the 
event were the Happiness Boys of radio fame. 

The guests of the evening were J. Thomas Hill, presi 
dent of the New York Stationers’ Association, Mrs. Hill, 
and Urban Ledoux. 

The entertainment features consisted of the Happiness 
30ys—Billy Jones and Ernest Hare; Charles K. Hill, the 
mystery man; George Tamlyn, song leader; and the “New 
Yorkers” Orchestra. 

There were about 150 persons present and there was 


dancing between the courses No speeches were made 
except by Mr. Ledoux, who is better known in the public 
press as “Mr. Zero.” His work for the unemployed has 


been noted in the newspapers, his idea being that the 
first thing to do for the man who is down and out is 
to feed him. He claims to be a “hobo” himself and said 
that he had been one for nine years. He recounted a num- 
ber of his experiences and summed up what he had to 
say with the statement that the American people need 
most of all to pay more attention to the human scrap heap 
as well as the savings that are made from material scrap 
heaps which have been brought to the attention of econom- 
ists of late. He gave a brief summary of his career which 
started in the cotton mills of New England, and carried him 
on to college and to his consultatory work abroad, also his 
work during the war. His viewpoint was highly interest- 
ing. One of his listeners said that if he could characterize 
Mr. Ledoux at all, it would be as a communist of high de- 
gree. 


New Orleans Stationers Meet. 

The regular meeting of the New Orleans Stationers’ As- 
sociation was held on Tuesday evening, April 13. At this 
meeting a delegate and an alternate were elected to go to 
the divisional meeting in Chattanooga, Tenn., early in May. 





WOMEN EMPLOYEES OF THE FRANKLIN PRINTING AND ENGRAVING COMPANY, TOLEDO, OHIO, 


AND MRS. TODD OF THE DENNISON MANUFACTURING COMPANY AT A DINNER GIVEN RECENTLY 

BY THE FRANKLIN COMPANY IN HONOR OF MRS. TODD AT THE TOLEDO WOMEN’S BUILDING 

Those in the picture include all of the girls in the company’s selling force on the first floor. They are: Miss 
° Courtney, Novelty Department; Miss Feitz, Stationery Department; Miss De Young, Stationery Department; Mrs 


Kindervater, Art Department; Miss Phillips, Solicitor; 


Miss Mason, Dennison Instructor; Miss Manley, Station- 


ery Department; Miss Busse, Novelty Department; Mrs. Clinton and Miss Schmidt, Office Supplies; Miss Per- 
shing, Photo Department, and Mrs. Todd, Guest of Honor. 





Ge 
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Big Chattanooga Meeting May 6 and 7. 

One of the important regional conventions of the present 
year will be the meeting of Regional District No. 4 of the 
National Association of Stationers, Office Outfitters and 
Manufacturers at the Hotel Patten, Chattanooga, Ten- 
nessee, on Thursday and Friday, May 6 and 7. The gen- 
eral executive committee of the district, consisting of R. 
M. Pound of the Pound & Moore Company, Charlotte, 
North Carolina; Ivan Allen of the Ivan Allen-Marshall 
Company, Atlanta, Georgia; Nathan Saltzman, The Hirsch- 
berg Company, Atlanta; C. H. Howell, president, and G. 
P. Campbell, vice-president of the T. H. Payne Company, 
Chattanooga, met in the last named city on March 28 and 
put the finishing touches on what will prove to be a most 
interesting program 

On the afternoon of May 7 there will be a sight-seeing 
trip to many of the beautiful, interesting and historical spots 
in and around Chattanooga. It is hoped that many of the 
guests will remain over Saturday and Sunday, and play 
golf, all arrangements having been made to take the best 
possible care of everyone. 

A fine program has also been prepared for the entertain- 
ment of the women, who will not be permitted to encounter 
a dull moment during their stay. 


Outline of the Convention Program. 

The convention will be called to order on Thursday morn- 
ing, May 6, at ten o’clock by C. H. Howell, president of 
the T. H. Payne Company and general chairman of the 
convention committee. The Hon. Richard Hardy, mayor 
of Chattanooga and president of the Dixie Portland Cement 
Company, will deliver the address of welcome, and response 
will be made by R. M. Pound, governor of the Fourth 
Regional District. 

At the conclusion of the foregoing addresses, the presiding 
officer will request all present, each in turn, to rise and give 
his name, address and business connection. 

Reports of the regional governor, of the secretary-treas- 
urer and of all the lieutenant governors will next be read. 

Che principal address of the morning session will be given 
by Edwin H. Sell, president of the National Association, 
who will speak on the advantages of Membership in One’s 
Trade Association. 

The final address of the morning session will be presented 
by W. E. Brock of Chattanooga, who will speak on the 
Accomplishments and Advantages of Trade Organizations. 

The afternoon session will be called at two o’clock, when 
Fletcher B. Gibbs, general manager of the National Asso- 
ciation, will speak on the National Association. 

G. P. Campbell of the T. H. Payne Company, Chat- 
tanooga, will speak on Retail Store Arrangement. This will 
be followed by a discussion, led by A. W. McClure of the 
McClure Office Equipment Company, Macon, Georgia. 

Stock and Purchase Records is the subject assigned to 
Charles M. Marshall of the Ivan Allen-Marshall Company 
of Atlanta. This address will be followed by a discussion 
led by J. Ogden Pierson of the Dameron-Pierson Company, 
New Orleans, Louisiana. 

C. C. Carpenter, president of the Sam’l C. Tatum Com- 
pany, Cincinnati, Ohio, is scheduled to speak on The Sta- 
tioner’s Neglected Opportunities in the Machine Bookkeep- 
ing Equipment Field. The discussion will be led by C. M. 
Farrell, sales manager of the Irving-Pitt Manufacturing 
Company, Kansas City, Missouri. 

Retail Credits and Collections will be covered in a talk 
by Leo F. Johnson, Florida Office Supply Company, 
Tampa, and will be followed by a discussion led by O. L. 
Jernigan of the Lester Book and Stationery Company, At- 
lanta. 


On the evening of Thursday, May 6, an entertainment 


arranged by the traveling men will be given. This will be 
under the direction of a committee consisting of Charles 
Small, chairman, and Roy Simpson, E. F, Perry, Courtenay 
Wall and Jack Gram. 

Friday Morning’s Session. 

The following five addresses are scheduled for Friday 
morning: 

Location and Equipment of the Store, by E. H. Clarke 
of E. H. Clarke & Brother, Memphis, Tennessee; discus- 
sion led by B. C. McCoy of the Office Outfitters Company, 
Birmingham, Alabama. 

Business Outlook of the South, by Paul J. Kreusi of 
Chattanooga. 

The Field Member's Opportunity to Boost the Associa- 
tion, by J. W. Cooper, Jr., of the house of Eberhard Faber; 
discussion led by J. R. McCargar of the Stow & Davis 
Furniture Company, Grand Rapids, Michigan. 

On to Washington, by C. C. Cobb of the Conklin Pen 
Manufacturing Company, Toledo, Ohio, governor of 
Regional District No. 5. 

The final event of the morning session will be the ap- 
pointment of a committee to nominate a regional governor 
whose name will be submitted to the Washington conven- 
tion next Fall, and the selection of the place where the next 
regional convention of District No. 4 will be held. 

After luncheon a sight-seeing trip is scheduled to Look- 
out and Signal mountains, Missionary Ridge, Fort Ogle- 
thorpe, Chickamauga Park and other points, 

The annual banquet will take place in the evening at the 
headquarters hotel. 


Seventh Regional District to Meet. 

The second regional meeting of District No. 7 of the 
National Association of Stationers, Office Outfitters and 
Manufacturers will take place on Friday, June 11, at the 
Nicollet hotel, Minneapolis, Minn. The meeting will be 
a one-day session and a snappy affair. It is expected to be 
even livelier and more interesting than the conspicuously 
successful meeting held last year. Regional Governor A. 
J. Walker extends a cordial invitation to everyone inter- 
ested in the stationery trade to attend this meeting and 
participate in its activities. 

It is expected that National Association officers, includ- 
ing President Sell, General Manager Gibbs, Third Vice- 
President Seymour and others will be present. These and 
other speakers of country-wide reputation will make the 
meeting one to be remembered. Dealers, manufacturers 
and manufacturers’ representatives doing business in the 
seventh district should be present at this meeting. In fact, 
anyone intending to be there, no matter where from, should 
communicate with Regional Governor A. J. Walker, Farn- 
ham Printing and Stationery Company, Minneapolis, who 
will see that reservations are made. 


District No. 8 I. S. M. A. Meets in Sacramento. 

The meeting of District No. 8 of the International Stamp 
Manufacturers’ Association was held in Sacramento, Cali- 
fornia, March 18, 19 and 20. At this meeting much con- 
structive work was accomplished, particularly with refer- 
ence to the subject of too many superfluous numbers in 
certain products, making it necessary to carry a large 
amount of slow turnover stock. 

Recommendations were made for such numbers as it was 
believed would turn over quickly. Several other subjects 
were also discussed. 

A first class entertainment was given by the members of 
the Sacramento industry, and all delegates were well pleased 
with the results of the meeting. 
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BEEFSTEAK DINNER OF THE STATIONERS’ GOLF ASSOCIATION OF NEW YORK, CAVANAGH’S RESTAURANT, NEW 


YORK CITY, 


Stationers Golf Association of New York. 

The Stationers Golf Association of New York City 
started their season with a “bang” by a get-together meet- 
ing April 12. The chief feature, gastronomically at least, 
was a $7.50 beefsteak dinner at one of New York City’s 
famous eating places 

Plans have been made for eleven tournaments this year, 
to be held at the most attractive clubs in that section of the 
country. Competition has been arranged in three classes so 
that even the “dub” may have a chance at a prize. Conse- 
quently, the beginning and indifferent players will be en- 
couraged to take part with as much enthusiasm as the 
“hole-in-one” players. The tournaments afford a splendid 
opportunity for the members to widen their acquaintance- 
ships. 

Detroit Stamp Club Meets. 

The Detroit Stamp Club met Tuesday, April 13, with 
100 per cent attendance. All business was transacted speed- 
ily to allow the bowlers to wind up the season. The stand- 
ing of the men on the bowling tearas was as follows: Volk 
168, Smith 163, Foerg 150, Boyers, 149, Zawacki 140, Wil- 
lard 138, Henderson 135, Caldwell 125. Messrs. Boyers, 
Willard and Caldwell are residents of Toledo. 

The next meeting will be called on May 3, a week earlier 
than usual, to prepare for the Cleveland district meeting 





ZONE CONFERENCE OF THE AMERICAN MULTIGRAPH SALES COMPANY AT THE HOTBL SHERMAN, CHICAGO 
MARCH 26. 
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Tri-City Stationers Hold Annual Meeting. 


The Tri-City stationers held their annual mee 


March, reelecting the former officers to serve 


year. The name of the organization was changed 
Tri-City Stationers Club. The club is composed 
stationers of Rock Island and Moline, Illinois, and Da 


port, lowa 
Che annual dinner was held in Davenport at 
mercial Club, and all the member firms were represent 
The secretary, Daniel S. Hansen of Carlson Brothers 
Moline, states that the members are vitally interest 
the greeting card situation, also in the direct-t 
selling policy of some of the pencil manufactur: 
leaf houses, et¢ A closer and more friendly cooper 
between dealers and manufacturers is encouraged 
membership of the Tri-City Club. 
Rapid Addressing Machine Co.’s Annual Congress. 
The annual convention of the One Hundred Per ( 
Star Salesmen of the Rapid Addressing Machine Com 
of New York City, called the RAMCO Congress 
held in that city during June. The definite date 
convention has not yet been set. Salesmen from the 
pany’s branches throughout the United States 
made one hundred per cent or more of their quota 


the past year will be the guests of the company 
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A Few Suggestions as to 
the proper use of 
Typewriter Ribbons 


Wonderful developments have been 
made in the manufacture of our Type- 
writer ribbons which should easily place 
them in the lead, having arrived at the 
point where it may be considered that 
the quality of our ribbons is of the best. 
It is only necessary to see that the rib- 
bon is used under proper conditions in 
order to secure satisfactory results. Of 
prime importance is the proper move- 
ment of the ribbon through the machine 
in connection with its reverse. A rib- 
bon not properly reversed means that 
the work is being done in a single track, 
using either the upper or the lower part 
of the ribbon instead of using it in the 
two tracks as provided for by the ma- 
chine. A ribbon that is used constantly 
back and forth in a single track, is being 
misused and the result is a certain loss 
of durability. The high grade ribbons 
as we make them, the formula is of a 
penetrative nature and, by 
capillary attraction, ink is 
attracted from the unused to 
the used part and this is best 
accomplished by seeing that 
the ribbon is reversed at least 
twice a week, which is very 


readily done. If there is not the proper 
movement of the ribbon it means that 
it remains in a stationary position and 
is being constantly used in one spot of 
the ribbon only, thereby giving the 
impression that the ribbon may not be 
uniformly inked, because when the rib- 
bon does move, after remaining in this 
stationary position for some time, it 
gives an impression which is very 
much darker than the last. This will 
account for complaints which state 
that the ribbon is not doing uniform 
work. 

Next in importance is the platen on 
the machine. Particular care should be 
taken that, in replacing a platen, it is 
not too soft but should be of medium 
hardness. A soft platen will destroy the 
nice clear cut character of the work. 
Then again, there are a number of in- 
stances in which the platens are never 

changed. Rubber, through 
age, gets harder all the while 
and a hard platen exerts a 
great deal of unnecessary 
wear on a ribbon and also 
brings the complaint that 
the ribbon is not durable. 


With the observance, therefore, of a few simple rules, we can guarantee every satisfaction 
in the use of our ribbons. It is important that, in any case of complaint, the dealer send the 
ribbon back to us stating the cause, which will enable us to explain to him what the real 
trouble is. We are naturally very anxious that the users of our ribbons secure the best 
results from them and it would be our purpose to give them every assistance in doing so. 
Merely to say that a ribbon is no good does not mean anything and is often an injustice 
and, for that reason, it is our purpose to obtain any ribbon of our make that may be com- 
plained of; it gives us the opportunity of making a suitable explanation. 


MITTAG & VOLGER, INc. 


Principal Office and Factory, 


PARK RIDGE, N. J., U.S.A. 





Branches: 
MINNEAPOLIS NEW YORK BOSTON LOS ANGELES 
1040 McKnight Building 261 Broadway 160 Congress Street Tajo Building 
SAN FRANCISCO CLEVELAND CHICAGO ST. LOUIS 


326 Erie Building 205 W. Monroe Street 


SEATTLE, 1006 Terminal Sales Bldg. 
AGENCIES ALL OVER THE WORLD 


591 Mission Street Merchants Laclede Bldg. 




















eee ae 




















66 OFFICE APPLIANCES 


Connecticut Valley Stationers. 

At the meeting of the Conuecticut Valley Stationers As- 
sociation in Springfield on March 24 there was an interest- 
ing discussion of the Capper-Kelly Bill now before Con- 
gress. Robert Gillette of the Hampshire Paper Company, 
Holyoke, spoke in favor of the bill for the manufacturers 
and Edwin S. Pierce of Hartford took the affirmative for 
the dealers. Ed. S. Towne of the National Blank Book 
Company, Holyoke, and John Molloy of Meriden took the 
negative side for manufacturers and dealers respectively. 
General discussion followed the remarks of the appointed 
speakers. 

The April meeting was scheduled for April 28 at the City 
Club, Hartford, Connecticut. Matters of special interest 
to dealers, their clerks and salesmen were given attention. 
Following the dinner, which commenced at 6:30 p. m., 
Edgar L. Heermance spoke on “Standardization of Prac- 
tice in the Stationery Business.” Mr. Heermance is an 
authority on standardization practice in American indus- 
tries and is the author of several books, the most recent of 
which is “The Ethics of Business,” just published by 
Harper's. 

The May meeting of the Connecticut Valley Association 
will probably be held in New Haven. The June meeting 
will be the association's annual picnic. President Pape has 
appointed a committee to look up a suitable location for the 
picnic and take the necessary preliminary action to obtain it. 


Chicago Typewriter Dealers Hold Lively Meeting. 

The Chicago Typewriter Dealers Association met on 
Tuesday evening, April 13, at the Hamilton Club, as the 
guests of the Reliable Typewriter & Adding Machine Cor- 
poration who provided the dinner for the occasion. About 
forty-two persons were in attendance, the largest turn-out 
the association has ever had. President Shipman being out 
of town, Vice-President Walter Fox presided. This was 
the last meeting of the association before the meeting of 
the national officers and executives in May, when on May 
8 it is planned to give a luncheon at the Hamilton Club in 
honor of the national officers, at which it is expected that 
all the rebuilt typewriter men in Chicago, and such others 
as care to attend, will be present. 

After the dinner, which was unusually good even to the 
uniformly excellent performance of the Hamilton Club’s 
chef, the chair called on Billy Holbrook, chairman of the 
entertainment committee, who introduced the speaker of 
the evening, J. Fordyce Wood, a famous technical expert 
in the detection of forgeries and alterations in manuscript 
either hand written or typewritten. Mr. Wood gave an in- 
tensely interesting lecture which was illustrated by lantern 
slides. As a conclusion he showed how he, as the techni- 
cal expert for the state in the case of Illinois versus Loeb 
and Leopold, proved the identity of the typewriting received 
by Mr. Franks as that done on the machine of one of the 
young men. He showed many other interesting things, 
proving how it is possible to detect differences in the work 
of different typewriting machines and to identify unfailing- 
ly the work of the same machine at different times. 

One of his interesting cases occurred in northern Michi- 
gan where a large amount of money was involved and the 
question arose, vital to the case, as to the genuineness of a 
certain contract claimed to have been drawn in 1880 and 
dated apparently in that year. The contract was typewrit- 
ten and Mr. Wood was called in to determine whether it 
was typewritten in 1880 or at some later period. A glance 
at the contract showed him that it could not have been 
written in 1880, in which year there were something like 463 
typewriters in use in the United States, all of which were 
Remingtons. He showed the court that the contract in 
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evidence was written at a much later date and not upon 
a Remington machine. 

After the reading of the minutes of the previous meet- 
ing and the discussion of certain routme matters, the sec- 
retary read a letter from Geo. S. Walker, president of the 
National Association of Typewriter Dealers. The letter 
was addressed to A. B. Froehlich of the Reliable Type- 
writer & Adding Machine Corporation, in answer to a letter 
from Mr. Froehlich. Without quoting the letter in full, it is 
of interest to give a resume of Mr. Walker’s statements. He 


said that the national association is not of, for, and by 
Corona dealers, but is an association designed for all type 
writer dealers, and that the association is undertaking the 
national work and relies upon the Chicago association to 
join and assist in the common cause. He stated that Gaf 
faney of Fargo, Wikoff of Oklahoma City, and himself are 
called to Groton early ineMay and that these three will 
also represent the National Association of Typewriter 
Dealers while in the East. They expect to be joined in 
Chicago by Wilson of Aberdeen, Pollak of Pocatello, Miss 
Taylor of Grand Rapids, and Hale of St. Petersburg, 
Florida. They are arranging for a meeting of executives 
and leading members of the National Typewriter Dealers 
Association in Chicago just prior to going on to the East 
He said that they desired to make the meeting a joint 
meeting with the Chicago Typewriter Dealers Association. 
He suggested that a plan of action be prepared and pre- 
sented to the officers and divisional vice-presidents of the 
national association at the joint meeting. He suggested that 
the following topics be discused 

Uniform rental rates, school and commercial. 

Uniform rates of shop charges and outside calls 

Uniform trade-in allowances. 

Uniform discounts on new machines. 

Mr. Walker pointed out that everything has sharply 
advanced in price except typewriters, with the result that 


1 deal 


the net margin of the machines to manufacturers and deal 
ers becomes smaller and smaller with the advancing costs. 
He suggested the need of a clearing house for dealers cen- 
trally located to handle bad accounts, follow up stolen 
machines, look after unfair legislation in many states, buy 
and sell typewriters and other office machinery for member 
dealers, and even possibly to arrange to finance the weaker 
ones. He said that the 10,000 dealers in the United States 
have an invested capital of more than $40,000,000 and that 
these dealers are without the protection which comes 
through organization. He recommended that the associa 
tion cover all kinds of office machinery including adding 


machines, duplicators, calculating machines, check-writers 
etc. After some discussion of the foregoing letter and the 
reading of messages, the meeting adjourned. 

It was with no little surprise that a number of the men 


bers learned of the narrow escape Billy Holbrook suffered 
from death only a few weeks ago. As a result of an 
fection of the throat he was for sometime desperately ill 
and at one time even the physician had given up hope of 
his recovery. He came through, however, all right and is 
now apparently as well as ever. 
Baltimore Office Appliance Managers Entertain. 
The Baltimore Office Appliance Managers’ Association, 
W. R. Tabler, president, entertained the associations from 
Philadelphia and Scranton, Pennsylvania, at a dinner in 
the Southern Hotel, Baltimore, on April 23. A _ pleasant 
evening was spent and good fellowship was advanced among 
the several cities. 


Many a great business has been founded upon a single idea 
And that idea in many instances has been nothing of which 
others had not thought—but without action.—The Coach (pub-— 
lisheé co-operatively by the Boorum & Pease Company, C 
Howard Hunt Pen Company and Sanford Manufacturing Com- 
pany). 
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“The Line that can’t be matched” 



































A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN station 12) N. Y., U.S. A. 
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The Every Office Punch 


(Every office needs one) 





ACCO No. 50 


Greatest Punch Value 
Ever Offered 


This punch is a distinct in- 
novation — it answers the de- 
mand for a punch to do all 
office punching. 


By a unique arrangement of 
center marks and side gauge, 
it will perforate any number of 
holes, accurately centered. 


-It does all the work of one 
hole, two hole and adjustable 
punches — there is no setting 
of punch heads — nothing to 
get out of order; it is speedy, 
simple and powerful. 


Send for circular and prices, or 
see page 21 of our new catalog. 


American Clip Company 
Long Island City, N. Y. 


ACCO PRODUCT'S 


FOR SMOOTHER OFFICE OPERATION 











Tulsa Apelans Meet With Purchasing Agents. 

On Tuesday evening, March 23, the members of the 
Apela Club of Tulsa, Oklahoma, met with the purchasing 
agents of that city. The object of the meeting was to 
inform the purchasing agents of the “why and wherefore’ 
of the Apela organization, its aims, etc. Seventeen Apelans 
under the leadership of “Bill’’ Maneke, Tulsa representative 
of the Joplin Printing Company, were present as guests 
of the P. A.’s. 

Mr. Maneke told of the early foundation of the Apela 
club and the purposes for which it was formed. Supple 
menting the remarks of Mr. Maneke, Frank S. Auld of the 
Burroughs Adding Machine Company gave some additional 
data. 

“Apela” is an Indian word signifying cooperation, on 
which basis the Apela club functions. Membership is lim 
ited to men who deal in office specialties and other branches 
of business service. 

The original Apela club was founded some four years 
ago at Oklahoma City and has grown into a national or 
ganization with active branches in about thirty of the larger 
cities of the United States. 

The code of ethics adopted by the Apelans was explained 
by J. R. Erhardt, representative of Brown & Bigelow, St 
Paul, Minnesota, who explained how the code applies in 
the daily conduct of business relations with buyers 

An invitation was extended to the Purchasing Agents 
Association to attend the weekly meetings of the Apela club 
on Saturday noon of each week 


Washington Stationers Organize. 

On Friday evening, March twenty-sixth, the stationers 
of Washington, D. C., assembled in a private dining-room 
of the Occidental hotel for their first meeting in a great 
many years. Some of the stationers actually did not know 
each other. This meeting was brought about by the un 
tiring efforts of Woodson P. Waddy, Governor of District 
Number Three, who addressed them for more than an hour 
on the activities of the National Association and the ad 
vantages of forming a local association 

At the conclusion of Governor Waddy’s remarks the 
stationers seemed thoroughly aroused and immediately 
formed a local association, electing the following officers 

President, F. W. Harper, E. Morrison Paper Company 
vice-president, Charles G. Stott, Charles G. Stott Con 
pany, Inc.; secretary, W. E. Stockett, Jr., The Stockett 


Fiske Company; treasurer, J]. W. Emerick, Roberts & Con 


pany. 

All present who were not members of the National Asso 
ciation announced their intention of joining that organiza 
tion. 


It was unanimously decided that a delegation 
members be appointed to attend the regional conference 
the Third District to be held in Philadelphia at the Bel 
Stratford Hotel on April fifteenth 

The Stationers of Washington are to be cong! 
upon forming an important local association whi wil 
promptly take its place as one of the largest and 1 
portant local associations among the stationers in this 


i 


country 


National Typewriter Dealers to Meet in Chicago. 


A meeting of the executives and many of the leading 


members of the National Association of Typewriter Dealers 
will take place in Chicago, at the Hamilton Club, on Satur 
day, May 8. Many typewriter men are expected, particu 
larly from the Central, Western and Mid-Western states 
and it is hoped that a delegation will attend from the East 

Chicago typewriter men may be relied upon to co-operate 
in the work of the meeting and to see that the visitors are 


suitably entertained. 
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Remington - The Official Typewriter 
of the Sesqui-Centennial Exposition 


Model 1 Remington 
The First Practical 
Typewriter 





1876 





1926 


Fifi 'y Nears of 





Fifty years ago at the Centennial Exposition at 
Philadelphia the Model 1 Remington, the first oa 
practical typewriter and the ancestor of all present- 
day writing machines, received its initial public 


> + — + 








exhibition. 


HE Centennial Exposition of 1876 cele- 

brated the One-Hundredth Anniversary of 
American Independence. This year another 
great exposition is to be held at Philadelphia, 
the Sesqui-Centennial, commemorating the 
One- Hundred and Fiftieth Anniversary of the 
Nation. The Executive Committee of the 
Sesqui-Centennial Exhibition Association has 
designated Remington The Official Typewriter 
of The Sesqui-Centennial Exposition. 

This means that Remingtons will be used 
exclusivel y for all the clerical work of the im- 
mense project, the Remington-Noiseless by __ 
the executives, the Remington Stand- 
ard Models and Accounting Machines 
by the various departments, and the 
Remington Portable by the traveling 
representati ves. 

The fifty years from the Centennial 





REMINGTON i 





Model 12 Remington 
The Standard Writing Machine of Today 


of 1876 to the Sesqui-Centennial of 1926 
cover the entire commercial history of the 
writing machine. The advent of the first type- 
writer, the Model 1 Remington, at the Centen- 
nial of fifty years ago marked the beginning 
of a new business era, and the designation of 
the Remington as the Official Typewriter of 
the Sesqui-Centennial is signal recognition 
of its commanding position today as founder 
and leader of the industry. 

The outstanding feature of Remington 
leadership in this Sesqui-Centennial year is the 
completeness of the Remington Line—which 

includes a machine for every purpose. 
And every one of these machines is 
the last word in typing efficiency. Let 
us study your problem and recom- 
mend the equipment that will serve 
+ you best. 


REMINGTON TYPEWRITER COMPANY 


374 Broad way 


Branches Everywhere 


New York 


Remington Typ ewriter Company of Canada, Ltd., 68 King Street, West, Toronto 


Remington 


TYPEWRITERS #4 4 Ace aoe 


Remington-made Paragon Ribbons and 
Red Seal Carbon Papers always make good impressions 
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The Acco Clamp 
has demonstrated 
that it is the best 
clamp to sell. 

It requires no effort—a display 


box on the counter makes the 
sale. 


Its gripping power never weakens, 
but increases with load carried; 
—it is squeakless, because of its me- 
chanically correct bearings; 


—its wide-opening jaws give greatest 


holding capacity; 


—its long service makes it the most 


economical. 


The Acco Clamp is known as 
“the Clamp without a fault.”’ 


Send for circular and prices, or 
see page 24 of our new catalog. 


American Clip Co. 
Long Island City, N. Y. 


ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 








Henderson Heads Maine Office Appliance 
Association. 
Raymond F. Henderson of the Aft Metal Construction 
Company was elected president of the Maine Office Ap- 


| pliance Association, at the annual meeting of the organiza- 


tion at the Elks’ club, Portland, Maine, on Friday evening, 
April 9. 

Officials reported that much progress had been made since 
the organization’s inception two years ago. Raymond H. 
Frost, retiring president, was given an expression of ap- 
preciation for his services. 

Other officers elected are Charles L. Beecher of the 
Monroe Calculating Machine Company, vice-president, and 


| Frederick C. King of the Underwood Typewriter Company, 


| secretary and treasurer. Mr. King also was voted com- 
| pensation as a reward of his services. 
| The new executive committee chosen consists of Ray- 
| mond H. Frost, Wellington C. Pratt and John F. Twomey. 
| The association voted to hold its monthly meetings in 
| the future until further notice at the Elks’ Club, the second 
| Monday of each month. The committee appointed to ar 
range for a speaker at the next session consists of Albert 
L. King, John McShea and William W. Bursten. 

Three new members were admitted: S. Willard Foss of 
| the Roberts Office Supply Company, John T. McShea of 
the Dalton Adding Machine Company, and John H. Am- 
| brose of the Art Metal Construction Company. 
| The speaker at this meeting was Adolph Dissin of the 
| Todd Protectograph Company, who gave a talk on check 
| protection, illustrating his address with specimens of 


raised checks. 
A membership commitee was appointed to serve for the 
| ensuing year. This group will launch a drive immediately 


| for new members. 


Boston Stamp Men Elect Officers. 
At a recent meeting of the Boston Stamp and Stencil 

Club of Boston, Massachusetts, the following officers were 
|.-elected: 

President, Frank J. Spaeth; treasurer, Herbert Edwards; 
secretary, Fred J. Waters. 
| The meeting was held at the Quincy House, Boston, and 
| was largely attended. 

On March 2 the club entertained as its guest James C 
Corbett, field supervisor of the International Stamp Manu- 
facturers’ Association. Mr. Corbett gave an interesting and 
informative talk on the rubber stamp and stencil industry 


snidiiom 


Boston Stationers Meet. 

The Boston Stationers’ Association met Monday evening, 
April 12, at Louis’ cafe in the rear of the Hotel Avery. 
| The meeting was called for 6:00 p. m. sharp. It was con- 

ducted by the association’s new vice-president, William H. 
Greenleaf of The Carter’s Ink Company. 
| Clarence Davis was present and did his usual line 
entertainment. There was music and a prize was given 
away as a special attendance offer. The principal address 
| of the evening was given by D. P. Tausignant of the New 
| England Telephone Company, who spoke on “Telephone 
Selling” or “The Telephone as a Sales Instrumentality.” 


of 





Southern Concern Tenders Dinner to Mr. Key. 

The Office Outfitters Company, Inc., of Birmingham, 
Alabama, on April 1 tendered a seven-course dinner at The 
Southern Club, Birmingham, to Allen M. Key, who goes 
to Charleston, South Carolina, to join the force of Walker, 
Evans & Cogswell. The dinner was attended by the off- 
cers of the company, the guest of honor and seven city 


salesmen. 
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" 19 Years of Worlds 
sly a FRIEDMAN Typewriting Championships 


Accuracy Champion Gypist 


Miss FRIEDMAN gave the most perfect exhibition in 


typewriting history when she won the world’s accuracy Pee = 
cil ten 191, wrt 18 onde eos fo 5 sina | HE World's Typewriting Champion- 
ee ship, held annually to determine 
typewriter supremacy, has been won 
ds; 


on the Underwood for nineteen consecutive years. During the hour of 
nd continuous writing in these contests, the machines are driven at a high 
rate of speed and are subjected to the severest kind of treatment. And 
a no typewriter except the Underwood has been able to meet the require- 
ind ments for speed and accuracy under these adverse conditions. 


The typewriter that has withstood such exhaustive tests in the World’s 
Championship Contests will naturally stand even the hardest usage in 
commercial offices. As every stenographer writes certain familiar ahem 
on- combinations with the speed of the World’s Fastest Typist, it is no 
H. wonder that there are more than 3,000,000 typists who are satisfied with 
nothing less than Underwood speed and accuracy. 
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So Far—Are You 


The Cheapest Piece of Direct-Mail 





















HE Government Postal, costing only one penny, 
can very often be turned into a powerful DI 


RECT-MAIL piece. 


FIRM with 1,000 prospects can write them onc: 
a month on a postal card at a yearly cost of 
about $150.00. 


ET busy, those of you who can, and put th 

3 penny postal to work for you. Get in a few 

good shots now. You can put a mighty message 

on a postal card if you'll give its writing some 
thought.” 


—John Howie Wright, 
Direct-Mail Authority 
Manufacturer & Publisher, 
New York, N. Y. 

















Prints 
Thru 
A Ribbon! 


100,000 


Use It For: 


1—Increasing Sales / 
2 a ag | 
3—Shipping Tags, etc. | 
4—Speeding Collections | 
5—Pay and Dividend Forms | 
6—Routing Schedules | 
7—All Addressing | 
8—Identification ow e 








a “a = 
=~ DT 
Canadian Head Office: . PRINTS FROM TYPE 4 I 
60 Front St., W. Toronto, 2 
Iry It FREE | 
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Satisfied With Your 1926 Profits?— 


Are You Doing As Well As Your Competitors? — 
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(THIS SIDE OF CARD IS FOR ADDRESS } on 1 is +: s 
S. T. Esterbrook, 
3609 Washington Ave., 
St. Louis, Mo. 
——. 








NEW SHADES 
SHADES CLEANED 


= —|, SWEM 
al The Shade Man 





Yes, I will call at your office and 
figure plans for you or go to your job 
and get the measurements. SERVICE is 
what we offer on estimates and delivery. 
Try SWEM'S SHADE SERVICES. 





Same Machine Prints Messages and Addresses Them— 
YWEM, “The Shade Man” makes the shade business pay. He 


N goes after business and he gets it. Above illustrations show 
how. His Addressograph prints the messages on the illustrated 
cards. The same machine prints a complete name and address 
on the address side. Below is the metal Addressograph plate 
from which the message is printed. Simple—but it pays big! 


Yes, I will call at your office and 
figure plans for you or go to your job 
and get the measurements. SERVICE is 


ant gers? rere 
Pry wr a ie i 
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 Vsopelom bisc 


903 W. Van Buren Street, 





Chicago, U.S. A. 


What Retailers Say: 


“CGC HORT, brass-tack sales messages 
 Addressograph-ed on le Postal Cards 
cost us $4.10. Total traceable sales dur- 
ing first 4 days were $150.00.” 

—Chapman's Garden Store, Seattle, Wash. 


ss DDRESSOGRAPH-ED _Direct-Mail 
enables us to sell ‘hard-to-move’ 

merchandise.” 
—-Blach's, Birmingham, Ala. 


“ AST year Addressograph-ed advertis- 
ing increased our business $100,720.” 
—B. F. Conneily Co., Billings, Mont. 


sp ITHIN 24 hours after we had 
Addressograph-ed a single letter to 
women, we sold $23,000 worth of furs.” 
Abraham & Straus, Inc., Brooklyn, N.Y. 


- 200 Addressograph-ed letters, costing 
» $60 sold $5,376 worth of top-coats.” 
—Groff & Wolf, Lancaster, Pa. 


What Wholesalers & 


Manufacturers Say: 


“¥N 9 months, Addressograph-ed advertis- 
ing secured 7,340 new accounts.” 
S.C. Johnson & Son, Racine, Wis. 


2g DDRESSOGRAPH-ED _advertisin 
enabled us to increase the sales o 

one department 53% over last year.” 
American Mfe. Co., Falconer, N.Y. 


“ HE first year we tried direct-mail 
advertising we enjoyed the best year 
in our history.” 
Enterprise Paint & Mfg. Co., Chicago, Ill. 


“DUSINESS totaling $1,000,000 due to 
Addressograph-ed advertising and 

one salesman.” 
Ludwig & Ludwig, Chicago, Ill. 


si DDRESSOGRAPH-ED _ direct-mail 
advertising is the sole sales medium 
of our business.” 
The Felix Girard Co., Inc., Minneapolis, Minn. 


FREE Trial Is The Test— 7 
There’s No Obligation— e 


Just Mail The Coupon— o 


a’ 


4 to 
4 
v 


@  Addressograph Co., 
© 903 W. Van Buren St., 
4° Chicago, U. S. A. 
© Send FREE Sample Brief 
«Message Card and Metal Plate 
3 from which printed. 
) Send Latest 3-Color Catalog and 
Y Price List. 


Then Decide ——_— >» ir as 


unless we buy. 44-5-26 
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Venus Erasers made 
in 12 sizes, from 4 
to 100 to a box. 


The first eraser of 
its kind made in 
America and still 


the best. 


Venus ERASERS 


UE to our selection of special 

quality rubber, and also unusual 
refinements of manufacture. VENUS 
ERASERS are notably superior to 
other makes. 


‘Commerce, industry, schools and 
the arts all use this famous grey (non- 
discoloring) eraser in great quantities. 


For your assis- 
tance we supply 
attractive Venus 
Eraser showcards 
and other useful 
sales helps. 








Look over your stock 


and order today. 


“NOWASTE” ERASER 
The leading ink eraser—contains 
more erasive rubber than others, and 
best erasive qualities, Samples and 


prices on request. 


American Lead Pencil Co. 
220 Fifth Avenue New York 


. and London, Eng. 


EEE 














May ; 1926 


Stationers’ Square Club Spends Social Afternoon 
and Evening. 

In line with its policy to make the stationers of the 
Metropolitan District personally acquainted with each other, 
the Stationers’ Square Club held an afternoon and evening 
session on Saturday, April 3rd, that was extremely en 
joyable. 

The members met at the Shubert Theater on West Forty 
fourth street, New York City, at two o’clock in the after 
noon in order to attend the matinee performance of the 
Greenwich Village Follies. 

This put the members in the proper frame of mind for 
the sumptuous dinner that was later served at Lucca’s, the 
famous Italian restaurant, also on Forty-fourth street 

It was raining so hard at the end of the dinner, that one 
of the large sight-seeing buses was chartered to take the 
members from the restaurant to the Masonic Temple on 
West Twenty-third street, where they attended Republic 
Lodge in a body. 

[Thomas 
Hill, who is also the president of the Stationers’ Associa 


This was done in honor of the vice-president, ] 
tion of New York, and who is the master of Republi 
Lodge. Tom Roe, an active member of the Stationers 
Square Club, is a past master of the same lodge and several 
other members are actively connected with its work. 

A very entertaining feature of the meeting was the work 
of the Mount Vernon Fellowcraft Team, headed by Henry 
J. Grotheer, who is also a vice-president of the Square Club 

At the conclusion of the meeting refreshments were 
served, and the whole meeting was voted as one of the 
enjoyable so far given by this energetic organization 


Richmond Office Appliancers Elect Officers. 
The Richmond (Virginia) Office Appliance Associatior 
held its annual meeting and election of officers on April 7 
Following are the names of the new and retiring officers 
President, L. M. Knickerbocker, manager of the Ric] 
mond branch of the L. C. 
Inc., succeeding William H. Cravens, district manager of 


Smith and Corona Typewriters 


the Kardex Rand Sales Corporation; vice-president, E. J. 
Sullivan, manager of the Richmond office of the Reming 
D. Stancill, maz 
ager of the district office of the Elliott-Fisher Company, 


ton Typewriter Company; secretary, C. 


who succeeds Mr. Knickerbocker, the new president; treas 
urer, Charles C. Garrett, Richmond manager of the Ameri 
can Sales Company, succeeding C. F. Morgan, manager of 
the Sundstrand Sales Agency. 

Meetings of the association are held at 12:30 p. m. every 
Monday at the Chamber of Commerce Club. 


Officers of Steel Furniture Association. 

The present officers of the National Association of Steel 
Furniture Manufacturers are as follows: 

President, F. G. Smith, The Van Dorn Iron Works Com- 
pany, Cleveland, Ohio; vice-president, O. A. Wilkersot 
Steel Equipment Corporation, Avenel, N. J.; treasurer, § 
S. Irwin, The Macey Company, Grand Rapids, Mich.; sec 
retary, J. D. M. Phillips, Union Trust building, Cleveland, 
Ohio 

The directors include the first three of the above named 
officers and S. S. French, The General Fireproofing Cor 
pany, Youngstown, Ohio, and A. J. E. Larson, Art Metal 
Construction Company, Jamestown, N. Y. 


Dalton Hundred Pointers to Meet at Atlantic City. 
The Hundred Point Club of the Dalton Adding Ma 
Company will hold its annual meeting at Atlantic City 
New Jersey, June 17, 18 and 19. An instructive and 
interesting program is planned for the occasion. 
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—. “SL, | TRANSFER SECLUULY CABINETS 
| * A COMPLETE LINE 


| 


| SG Volume Counts in. 
Transfer Cabinet Sales! 





108 Invoice Size 
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110 Letter Size 
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: 165 Ganndies | Easy to Sell—We have on hand a quantity of 
| each size Cabinet ready for immediate ship- 
ment. The low cost of “SECURITY” Steel 
Tubular Constructed Transfer Cabinets means 


Getting the Volume—We have now ready for 
mailing an attractive direct-by-mail circular in 





color, on which we will place your imprint. 





This circular will create volume sales for you. 


The User Demand—Every business has valu- 


able inactive and semi-active records that must 
be preserved. A record worth keeping is worth 
protecting with “SECURITY” Steel Tubular 
Constructed Transfer Cabinets. 





quick sales and sure profits. 





114 Ledger Size 


| Write today for the “SECURITY” Steel 
READY FOR 
IMMEDIATE DELIVERY | Transfer Cabinet Sales Campaign 














STEEL EQUIPMENT CORPORATION 


RGH, PA. 


Makers of the full line of Security Steel Office Furniture 
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OFFICE AND DIRECTORS’ TABLES 





Outstanding Features 
in Samson Tables 


Worthy of note in considering a line of 
tables are the outstanding features. One 
of SAMSON'S is the under-top con- 
struction, 


Cleats of 1 by 4-inch stock are anchored 
to the top at each side of drawer with 
heavy screws, countersunk. The ends of 
the cleats are fastened to the rails. These 
cleats prevent warping of top and serve 
as a secure foundation for drawer slides, 
being fitted into the rails as well. 


These cleats encase the drawers and make 
them dust-proof. Drawers slide against 
a half-round molding which is cut or 
faced on the cleats, and reduces friction 
to a minimum. This under-top construc- 
tion so strengthens the table that it has 
become an outstanding Samson feature. 


Many other features of construction, se- 
lection of materials, designing, fitting and 
finishing distinguish Samson tables as 
equipment of specific excellence. A line 
on your letterhead brings complete in- 
formation. 


Mutschler Brothers Co. 


505 Madison Street 
NAPPANEE, IND. 





LIFT THE CORNER 


Prove for yourself the endur- 
ing 9 of SAMSON 
ABLES 
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Clarke & Courts Acquire Dallas Business. 
Clarke & Courts, Galveston, Texas, have purchased the 
good will and merchandise of the Simpson-Whiteman Com 
pany, 1521-23 Commerce street, Dallas, Texas. The Dallas 
business is operating as a Clarke & Courts store. For the 


present the new owners will not operate a lithographing or 
printing establishment at Dallas, but there is a likelihood 


that these departments will be added to the mercantile bus 
ness. The new owners have organized a selling force 
ering the city of Dallas, distributing factory goods as 
as the regular stationery lines 

The Dallas store of Clarke & Courts is in charge of Tom 
J. Sadler, who has had an extended experience in the li 
Nearly all of the old en 
ployees of the Simpson-Whiteman Company remained with 


A. G. Pearce is office manager 


the business. The only individuals retiring since the trans 
fer are S. P. Simpson, former president of the Simpsor 
Whiteman Company; R. T. Morrison, secretary-treasur« 
and C. D. Whiteman, buyer. 

Clarke & Courts is the oldest stationery house in the state 
of Texas, and operates the largest stationery factory. 
cluding the space occupied at Dallas, the house requires 
practically 90,000 square feet of floor space. The ; 
number of employees is 250. At the Dallas office nineteet 
people are employed, and it is hoped to increase this forc« 
The Dallas store specializes in Globe-Wernicke devices 
Globe and Meilink safes, Commercial desks, B. L. Marbl 
office chairs, Klerflax rugs and “Changeable” signs 
hotels, offices and bank buildings 


Corona and Smith Merge at Chicago. 


J. J. McCormick, president of the Corona Typewrit 
Sales Company, 72 East Randolph street, has sold 
interest in the business, contracts and leasehold 
L. C. Smith & Bros. Typewriter, Inc., of Chicag: 
accomplishes the local merger of the two lines. The Cor 
Typewriter Sales Company held the Corona dealer 
franchise. Its organization remains intact Mr. M 
mick becomes assistant to H. S. Gilbert, manager 
L. C. Smith & Bros. Typewriter Inc., in charge of (¢ 
dealer and store business. J. B. McCormick continue 
field representative in the Chicago territory. Th 
of the transfer were arranged by F. E. Van Buskirk 
president in charge of sales 

A typewriter store featuring L. C. Smith and ( 
typewriters is being arranged at 68 East Washingt 
street, which is in the same building as the L. C. Sr 
offices. The lease at 72 East Randolph street 
home of Corona, has several years to run, and will be 
posed of without difficulty, as the location is in 
class retail district. 


Commerce Department Amplifies Export Tables. 

Beginning with January the export statistics furnished 
by the United States Department of Commerce have bee: 
extended through the addition of several items of interest 


to the office equipment field. These statistical tables aré 
published in Office Appliances, and the January export 
figures appeared in the April number. 

To the classification of adding and calculating machines 
have been allocated statistics on exports of billing and book 


keeping machines. The latter have not been segregated 
heretofore. 

A new classification has been established, covering 
counting and tabulating machines, and other applian 
including used and rebuilt devices. 

These export figures appear in the antipodes of Office 
Appliances, either in the opening pages, or in the last of 
the reading matter pages. 
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Hundreds of typewriter dealers throughout 
the world are making daily sales with the 


Demountable. 


The Demountable, in any of its three sizes, 
11, 14 and 18-inch width carriages is the 
best selling and most satisfying typewriter 
manufactured. 


This typewriter will do anything that other 
typewriters will do, and a great many that 
no other can do, on account of its exclusive: 
ideal, patented features. 


There is still some very good territory avail- 
able in the United States and many foreign 
countries. 


Write to the nearest Branch Office or to the 
Company for Contract. 


D. M. ALKIRE, 
Director American Sales: 
Fond du Lac, Wisconsin, U. S. A. 


PIERO CASTELLI della VINCA, 
European Director of Sales: 
Via Principe Umberto 19, MILANO, Italy 


PARKER DRAKE, LIMITED, 


Exclusive Representative, British Isles: 
36 & 37, Upper Thames Street, LONDON, E. C. 4, England 


DEMOUNTABLE TYPEWRITER CO., INC. 


Manufacturers: 


Fond du Lac, Wisconsin, U. S. A. 
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An Address by J. G. Orr, Assistant General Sales Manager, 

W. A. Sheaffer Pen Company, to a Group of Salesmen 

I suppose there is no man in this country who worked 
harder or had more arduous duties to perform than Theo- 
dore Roosevelt. On one occasion, when he sat at the 
presidential desk, which was piled high with matter of 
tremendous importance, 2nd men were waiting in the lobby 
by the score to confer with him on matters of national or 
international moment, a friend commiserated with him on 
the heavy burden which he carried. The President said 
with a smile, and his characteristic energy, “I like my job 
and I am delighted to share in the world’s work.” Whena 
man answers in words like that no one can ever question 
his loyalty. 

Men who have accomplished as Roosevelt has accom 
plished always like their jobs. The reason they like them, 
and the reason they are loyal, is because of certain wu! 
lying principles. 

Loyalty is something we cannot get just by talking about 
it, or even by determining to have it. It is a product of 
more underlying principles—a fruitage of ceeper life 
There is a little book on “Roses” by Dean Hole, and the 
very first sentence in the book is striking. “He who would 
have beautiful roses in his garden must first have beautiful 
roses in his heart.” This is a significant thought. Und 
lying the rose are the fruitage of an underlying principle. 
It is the same with loyalty. 

I will mention a few principles that we must have if we 
can have the heart of loyalty. 

Some Factors of Loyalty. 

First—If we would be loyal it means that we must 
conquer self. The weak man never conquers himself. He 
may continually talk about it, but the germs of power are 
not there. He is the consistent prey of his inclinations 
and emotions. When he would do good, evil is not only 
present with him, but it dominates. It follows that if a 
man cannot conquer himself, he cannot nobly conquer 
anyone else. A successful salesman must be a conqueror 
A stream cannot rise higher than its source. In the long 
ago men used to wonder about the beautiful Nile river 
It came down in the midst of the desert sands, a beautiful 
thread. Its waters were pure. Great civilizations have 
risen and fallen on its banks. With the passing ot the ages, 
explorers penetrated to the heart of Africa, and they found 
its sources high up among the eternal snows. Because of 
its source, it has been able to minister so graciously to the 
needs of mankind. Thus, with us, if the sources of our 
lives are found in the rivers of God, the power will lift not 
only ourselves, but others. 

Second—If we would have the roots of loyalty we must 
be careful in the choice of our friends. Some of us desire 
to live well; all of us desire to die well. There is an Eas 
ern prayer which is found on the walls of an ancient 
mosque: “You came into the world crying, while all around 
you were smiling; so live that. you may go out of the world 
smiling, when all around you are weeping.” If we would 


thus live, we must have friends who will inspire us. M 
may tread the downhill path because of their enemies, but 
more likely that will go the broad road because of their 
friends. 

Third—If a man would have the spirit of loyalty he must 
believe in the integrity of purpose of those for whom he 


works. When Captain John Brown, that fine American 
hero, was asked why others were conquered by his regi- 
ment, he replied after a moment's thought, “Well, I sup- 
pose it is because they lack a cause.” We hear so mucl 
of loyalty to our country. Let us remember that this loy- 
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Here’s that big money-making safe 
proposition everyone’s talking about— 


the new 









with $1000 
Fire Insurance Policy 
covering contents 
for three years 


FREE! 


Your territory may be open--write us 
































INCE the introduction of the Find out about it. Only a moderate 

$1000 Insurance Policy free amount of capital is required to be- 
with each Executive Safe many come the authorized Shaw-Walker 
Shaw-Walker dealers have tripled dealer in your town. And remem- 
their sales and profits on safes. ber that you get the full orders and 
ie ; full profits that go with a complete 
Chis sensational business-clinching line—2700 items—of office equip- 
Policy is underwritten by London ment, all backed by a strong news- 
Lloyd’s—insures the contents of the paper and magazine advertising 
Executive Safe up to $1000 against campaign. 


loss by fire—is fully paid up for 
three years—covers merchandise, 
business records, accounts receiv- 
able and currency. 


Mail the coupon or wire us today 
for full information about the ex- 
clusive Shaw-Walker franchise and 
its money-making possibilities in 





Your territory may still be open. your locality. Address 
. : 2 “BuiltLikea 2.4.8 Shaw- 
General Offices: £ Skyscraper> Muskegon, Michigan Walker, 
ie Muskegon, 
7 Mich. 


~, 
yy Tell me how I 
% can make more 
os money with the 
af exclusive Shaw- 
o Walker franchise. 





LABEL SAFES, EXECUTIVE SAFES, FILES, / 
INDEXING CARD FOLDERS, GUIDES y Le VO Re 
9053 
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ELLIOTT 


ADDRESSING 
MACHINES 


have always been sold exclusively by the Elliott 
Addressing Machine Company's own salesmen:— 
but we now have a special selling proposition to 
offer the Office Equipment and Stationery Trade 
in the smaller cities. 


If you think you can sell Addressing Machines, 
write at once to H. P. Elliott, 143 Albany St., 
Cambridge, Mass., for this new proposition. 








The only Mechanical Name Writing System in the World that prints 
IN SIGHT from INDEX CARDS instead of Type. 
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alty is far more than pulling the eagle’s tail. The man who 
sometimes shouts the loudest is the one who shoots the 
least on the field of battle. Leyalty to country must go 
deeper than that 


Loyalty Is Undivided Allegiance. 

What is true of loyalty to our government is true of 
loyalty to our firm. If then we, as salesmen for our com- 
pany, are conquering self, and are associating with the right 
kind of men and believe in the integrity of the men who 
head the W. A. Scheaffer Pen Company, there is no ques- 
tion where our loyalty will lead. I want to deal a little 
while with loyalty in respect to ourselves and our relation- 
ship to our employers. 

Ve are working for a Golden Rule organization which 
has the right to demand from every man in its employ 
wholehearted loyalty. The degree of success that we have 
depends upon how loyal we are. We cannot expect to 
develop loyal dealers unless we live an example of loyalty 
to our company before them. When we profess to believe 
in the Sheaffer company, its products and its policies, we 
should show by the fruits of our work that we are loyal. 
“By their fruits ye shall know them.” 

Let us be steadfast and unmovable, always abounding in 
the work that is given us to do, knowing that our effort is 
not in vain. The man who is not loyal cannot realize the 
success that we covet for him. The man who is loyal will 
develop and grow with us, and ever find a place for greater 
usefulness and larger earnings. 

What is the real meaning of loyalty? It means to be 
faithful to our sovereign or country. To be true to plighted 
faith or duty. To be faithful to law. 

Loyalty is summed up in the following interpretation of 
life 

Esteem nothing an advantage which will compel you to 
break faith, to forfeit self respect, to suspect or hate or 
execrate another, to play false, to desire anything which 
requires screens or veils. 

He who is loyal to his own indwelling mind and God, 
makes a willing votary to that inward Grace, makes no 
scenes, heaves no sighs, needs not a wilderness nor yet a 


crowd The best is his; the life that neither seeks nor 


God made the world. He runs it too. He needs no help 


from you or me, but since He made both you and me, the 


Daller Joins Burroughs Sales Promotion 

\ short time ago William J. Daller, a specialist in rail 
road accounting, joined the sales promotion division of the 
Burroughs Adding Machine Company at the home office, 
Detroit, Mich. He is specializing on railroad and public 
utility work. 

Mr. Daller’s experience in rail- 
road accounting vers a period 
of fifteen years During that 
time his affiliations included the 
Chicago & Great Western Rail- 
road and the Delaware & Hud- 
son Railroad. For the past two 
years Mr. Daller has been con- 
nected with an advertising serv- 
ice organization at New York, 
N. \ He has been a member 
of several committees of the 
Railway Accounting Officers’ 
Association. Mr. Daller has a WILLIAM J. DALLER 


wide acquaintance among the 





accounting officials of the various American railroads, and 


a thorough understanding of their problems 








OU can profit and better 

serve your trade by carry- 
ing typewriter papers of all 
grades for all purposes, all 
under one brand. 


For permanent records an 
all rag paper; 

For semi-permanent records 
a rag-content paper; 

And for temporary records 
a lower priced paper. 

The BERKSHIRE TYPE- 
WRITER PAPER LINE 
includes them all,—uniform 
boxing, all from one source, 
one freight rate. 

Are you, Mr. Dealer, stock- 
ing the line? 

May we suggest an assort- 
ment? 





Berkshi f 
“1° fapers 








Eaton, Crane & Pike Co. 
1 Park Avenue, New York 
Pittsfield, Mass. 


Sponsors for Correctness 
in Correspondence 


BRANCHES: 


BOSTON, MASS.., 70 Franklin St. 
CHICAGO, ILL.., 363-371 W. Erie St. 
PHILADELPHIA, PA., 1024 Filbert St. 
SAN FRANCISCO, CAL., 770 Mission St. 
TORONTO, CANADA 


SERVICE STATIONS: 


MINNEAPOLIS CLEVELAND 
KANSAS CITY 
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Building business for Allsteel dealers 


COMPLETE quality line of office equipment and supplies, 
backed by strong, business-building, sales-stimulating ad- 
vertising makes the Allsteel dealer franchise easily the 
most desirable in its field. If the Allsteel Line is not being sold 
in your city, write or wire for details of our dealer proposition. 


THE GENERAL FIREPROOFING COMPANY, Youngstown, Ohio 


Export Department, 438 Broadway, New York City—Cable Address: ‘‘Genfire—New York’’ - Canadian Plant: Toronto, Ontario 





- The Complete Line of Office Equipment 
PS 
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THE DIC TAPHUNE 





As Easy to Use as the Telephone 


—and Quite as Necessary 


Simple, compact and always ready! As far ahead of other 
dictating machines as the method itself is ahead of short- 
hand—the ring and wait system. 


The New Super-Sensitive Natural Voice Recorder pro- 
vides the clearest possible reproduction of the human voice; 
and this is only one of a long list of recent improvements 
which makes The New Model 10 Dictaphone a revelation— 
even to those executives who have been “dictaphoning” for 
years! 


Standing at the busy executive's elbow, The Dictaphone 
is ready, 24 hours a day, to take down his every thought as 
fast as he can put them into words. Ready the instant he 
picks up the mouthpiece—never busy, out to lunch or away 
sick. Never overloaded with work or gone for the day! 


The Dictaphone has always been simple,—and every im- 
provement that is added makes for further simplicity with 
easier and more positive control. The New Model 10 Dicta- 
phone is the last word in practical and enduring efficiency! 


You can arrange with our nearest office to borrow a New 


Model 10 for a practical test period—without obligation 
or expense. Why not write or phone, today? 


Dictaphone Territories Still Available 


and 


Some desirable sales’ territories n Europe 


elsewhere are still open for Dictaphone representa- 
tives Rapid increases in Dictaphone sales at for- 
eign trade centers indicate that modern business 
requirements are world-wide and the value of The 
Dictaphone is being recognized everywhere These 
fields offer money-making opportunities of excep- 


tional promise 


DICTAPHONE SALES CORPORATION 
154 NASSAU STREET NEW YORK CITY 
Cable Address: Dictaphone, N. Y. Code: Bentley 
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SALMAGUNDI 


Fifteen Years Ago. 


A Brief Resumé of Important Feature and 
News Articles Appearing in Office Appli- 
ances for May, 1911. 

“The Nerve to Go After the Job” was an inspirational 
article on an important element in business success. 

S. B. Harvey, then purchasing agent for the Heywood 
Bros. & Wakefield Company, contributed “System in the 
Purchasing Department.” 

A number of feature 
different large industrial organizations in the purchase 


articles described the methods 


office equipment and supplies. 

An office appliance show was planned for Syracuse, N 
Y., May 18-20. 

The plant of the Pike Adding Machine Company, Orang: 
N. J., had been moved to Detroit, where the Burroughs 
Adding Machine Company had erected a new factory build 
ing for the Pike machines. 


The Moore Push Pin Company had made a quick re 
covery from a fire in its plant at Philadelphia, Penna i 
was covering the country thoroughly with travelers 


Dalton Adding Ma 


was in operation at hig 


The factory building of The 


chine Company, Poplar Bluff, Mo., 


new 


speed. 

A rummage sale by St. Louis stationers was reported 
Overstocks were exchanged mutually as far as possible, and 
the “stickers,” put on 


porary 


remainder, with was sale in a ter 
store. 


Custom Made Keyboards for Specialists. 


Typewriter salesmen dealing with educators, scientists 
and other technicians frequently have calls for special key 
board arrangement suited to the requirements of the ind 
vidual. But it often that the 
tomer does not realize that his typewriter can 
to his peculiar requirements, and takes the standard k 


the matter 


happens prospective us 
be ada] ed 


board. Thereafter he over written w 


pen or pencil, and inserts the characters his work demar 


goes 


Science, a journal circulating among educators and s 
entific men, has been discussing the preparation of <« 
books with reference to the 
markings The 
appeared a few weeks ago: 

“In the discussion on simplified literature for scier 


and magaziens, special 


for 


for 


type style. following communicat 


+.4 


citations in the issue of Science for January 15, Mr. ¢ 
F. Goldthwait, of Mellon Institute of 


Industrial 


the 
search, says: 
“In manuscripts for printing, boldfaced type is indicate 


by underlining with a wavy line. Since the typewriter has 
no such character, editors understand what is meant 


volume numbers are underlined.’ 


“I had so much difficulty along this same line that I ha 
made for my typewriting machine a special character—a 
the 
underline 


wavy underscorer which, when machine is ba 


the letters 


7 


spaced and this character is used to 
or figures wanted in blackface, gives a continuous wavy 
| line which the printer readily understands. 

“a a special character with two parallel lines 
which will underscore the desired in 
When this is used with the regular underscorer, it gives m« 
the three lines required to indicate capitals 

“Also, I had my machine equipped with brackets as 


also have 


7 
words small 


as parentheses. 
“I had this done 
editor-in-chief on the late John W 


ago when I was an 


Hill’s 


over ten years 


group of eng 
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Your Copy 


This is the book that has 
been so widely commented 
upon in office equipment 
circles. Have you yet ob- 
tained your copy? If not, 
request it today. This book 
boldly sets forth a new 
and far-reaching point of 
view on the office equip 
ment business. It contains 
facts and exhibits that 
point the way definitely 
to increased dollars for 
office equipment  mer- 
chants. Write for it now 
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THE SATURDAY EVENING POST 
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Triple 
Visibility 

4 ‘Triple visibility is another 
feature of the Victor Add- 
ing Machine that gives 
Victor dealers a distinct 
selling advantage. This 
Victor advantage is the 
keynote of our full page ad 
in May 8 Saturday Even- 
ing Post, reproducedabove 
Our new book, ‘““TheVictor 
Dealer Plan for 1926" tells 
fully about our advertising 
and sales plans. Write for 
your copy today. Victor 
Adding z Machine Co., 3913 

N.Rockwell St. Chicago, Ill. 


LOrrR 


a Machine 















= Adding Machine 
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Steel Tab Folders 


Desk File unit shown here. Folders 
with insertable headings may be used 
for hundreds of different purposes in 
any filing system wherever frequent 
handling and quantity of correspond- 
ence justifies press-board and steel. 


Steel Tab Guides 


For machine bookkeeping, salesmen’s 
and geographical files and for every 
indexing requirement where frequent 
and hasty handling of the tabs is to 
be expected. Interchangeable cellu 
loided stock headings suggest a 
myriad different uses and sales pos- 
sibilities, 


Ny 








= 
abashe 
STEEL TAB 
Guides qna Folders = : 


MeanMore Profit - —— J 


HERE’S an unlimited field of sale for 

Wabash Steel Tab Guides and Folders. 
Wabash Steel Tabs are strong, neat and legible. 
Interchangeable celluloided headings, will not 
soil nor fray. Wide range of stock headings give 
dealers a wonderful opportunity to sell Steel 
Tab Guides and Folders for a multitude of pur- 
poses in every business office. 


Write today for Dealer Proposition 
The WABASH CABINET CO. 





PP WABASH, INDIANA 
o> 





= 
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neering weeklies, and at that time and in all the years since 
I have found these special characters among the handiest 
on the machine, enabling me to turn out clean and prop 
erly marked copy.—Edward Pierce Hulse.” 

The typewriter salesman can magnify his service to a 
technical man by suggesting the possibilities of changing 
the keyboard to suit his work. The characters to be sac 


rificed to permit the addition of the special type can be 
he machine fitted up properly with but 


determined, and t 
little delay. Then when the owner is doing work for pub- 
lication he can produce neat copy with ease, save time, 
and avoid the necessity of extensive corrections in _ the 
galley proofs. The latter are frequently necessary—and 
unduly expensive. If the printer does not have to guess 
at the author’s meaning he can set the matter correctly, 
and save the customer money—which is important, as much 
of the scientific copy is technical and pays a higher price 
for composition than “straight” matter, such as this 
Postage Rates in Granddad’s Day. 

Nowadays we groan a bit over the postage bill and recall 
when we got more for the money we spent with the post 
office Che following rates applying in 1863 recently came 
to view, and should inspire a bit of increased respect for 
the service and mileage which we get from our tireless 
messengers in grey 

Rates of Postage. 
Letters not exceeding one-half ounce in weight, to 


ar part of the United States, not over 3,000 miles 
three cents If over 3,000 miles, ten cents (California 
and Oregon, ten cents.) Letters weighing over one-half 
suUNnce and not over one ounce, ¢ ouble these rates 


Must be prepaid in all cases. 
Drop letters, one cent. May be prepaid or not 
Advertised letters one cent in addition to the regular 
Valuable letters may be registered by application at 
the office of mailing, and the payment of a registration 


fee of five cents 

To Canada and other British American Provinces, 
when not over 3,000 miles, 10 cents for each one-half 
ounce. When over 3,000 miles, fifteen cents. Prepayment 
optional 


[lo Great Britain or Ireland, twenty-four cents; but 
nt to or from California or Oregon, twenty-nin¢ 


cents Prepayment optional 

Letters to other foreign countries vary in rate, as 
cording to the route by which they are sent, and the 
proper information can be obtained of any postmaster 
in the United States 

Newspapers, periodicals, unsealed circulars or other 
articles of printed matter (except books), when sent to 


Pp 

any part of the United States, and weighing not over 
three ounces, 1 cent, and for every additional ounce, or 
part thereof, one cent 

Weekly newspapers (one copy only) sent to actual 
subscribers within the county where printed and pub 
lished, free 

Printed books, bound or unbound, not weighing over 
four pounds, for any distance under 3,000 miles, one 
cent per ounce over 3,000 miles, two cents per ounce, 
prepaid 

Daguerreotypes will be charged with letter postage 


Packages of seeds or cuttings weighing not more than 
eight ounces, one cent per ounce, if less than 1,500 

les; over 1,500 miles, two cents per ounce 

No package will be forwarded (except books) which 


weighs over three pounds. 
It is interesting to note that the present Postmaster Gen 


eral has recommended the restoration of “drop” letters 
first-class mail for local delivery at the rate of one cent 
If this is to apply to cities with free delivery, there'll be a 
lot more joy when mailing out monthly statements. 


Automatic Device for Code Transmission. 


At the February convention of the American Institute of 


Electrical Engineers, held at New York, a machine for 
coding cot fiidential n ssages automatically was described. 
G. S. Vernam, engineer of the American Telegraph & Tel 


phone Company, stated that the device had been developed 
for the use of the signal corps during the war, but it has 
been kept secret until recently. One advantage of the sys 
tem and its mechanism is that even an unauthorized person 
who has full knowledge of the methods and apparatus used 
cannot interpret a message without the key 

When this system is in use the sender writes the mes 


sage on a keyboard similar to that of a typewriter. A 





Are You Overlooki 
Extra Profits? 





UR new dealers’ proposition is the most 

liberal we have ever made. It offers you 

a chance to add hundreds of dollars to your 

monthly sales. It offers you a chance to build 

a big money-making, repeat business. It offers 

you extra profits with but little extra effort. 
Get the facts about this offer now. 





Every time you sell a Rotospeed you make 
a substantial profit. And that’s not all. The 
Rotospeed automatically builds up a profitable 
business in Rotospeed supplies. You make 
money on every machine you sell and every 
machine keeps on making money for youl! 


Wherever Goods Are Sold— 
Wherever Printed Forms Are Used— 
There Is Need for the Rotospeed 


All over the country, druggists, grocers, general 
stores, teachers, ministers, manufacturers, clubs and 
organizations are cutting costs and getting results 
with the Rotospeed Stencil Duplicator. The field is 
almost unlimited. And Rotospeed advertising is con- 
stantly acquainting your prospects with what the 
Rotospeed will do for them. 


ROTESERER 


The Rotospeed is a stencil duplicating machine that 
reproduces perfect, clean-cut copies of anything that 
can be handwritten, typewritten, drawn or ruled. It 
prints on any kind of paper and on any size form 
from a 3x5 inch card to an 8%xl16 inch sheet. 





And it requires neither type nor cuts. It prints as 
many as a thousand or more copies from one stencil. 
[t saves time, work and money and sells at a low price. 


Get Full Details of Our 
Agency Offer Now 
Let us tell you how we help you develop a big- 
paying Rotospeed business in your territory—how 
we get inquiries for you. Let us give you complete 
information about our new Agency offer. Mail the 
coupon now. 


THE ROTOSPEED CO., 517 Fifth Street, Dayton, Ohio 





The Rotospeed Company, 
517 Fifth Street, Dayton, Ohio 

Send me ful! details of your Rotospeed Agency Offer. 
Name ... : occvcevcedeoooe Cece eesesseseseseeee 
Address ... : sees cocccesccceseces® seen eeeeeesesee 
|, ‘ . - on ooee State. .ccccocvecccece 
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6m President’s Office 






From the New-Fash- 
toned Art Metal 


Executive Suite 












AG, hives PohimedStanded 
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\ Jamestown. New York 
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Look for this trademark. It 
identifies the original and 
only genuine Art Metal 
Steel Office Equipment. 







New - Fashioned 
Commercial 


Type General 
Office Desk 





| 
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and for every need in between 


HERE is a sales-making opportu- 
nity that places every ART METAL 
Agent in an advantageous position 
—a completeness of line that auto- 
matically makes a potential, live 
prospect of every business office in 
their territories. 


Right down the line—for execu- 
tive, clerk, stenographer, book- 
keeper to office boy—there are ART 
METAL Steel Desks to meet every 
office need, with a variety of styles 
and sizes that anticipate the most 


Art N\atal 


STEEL 


ee 


The Art Metal Card 
Ledger Desk for 
banks 





unusual individual requirements. 
More than fifty styles of desks are 
shown in the ART METAL Desk 
Catalog. 


Characteristic of the entire line 
of ART METAL Steel Office Equip- 
ment, this ability to meet every 
and any demand right from stock, 
indicates the profit-making pos- 
sibilities attached to the ART 
METAL Agency. 


ART METAL CONSTRUCTION Co. 
JAMESTOWN, N. Y. 


OFFICE EQUIPMENT. SAFES AND FILES 
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to Office Boy’s Desk 
Art Metal Steel Desks 












When the May 22nd Saturday Evening 
Post says—‘‘Let the Sikes Dealer tell 
you”—will your Office Chair business get 
the benefit? It will if you can tell them 


“‘what it’s all about.”’ 


Look up that Sikes dealer. 


pay you. 
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tape is perforated, which can be employed in tape transmit- 
ters frequently used in telegraph offices. By means of 
another kind of machine, if it is desired, the cipher mes 
sage can be written directly in five-letter code wor 
paper in ordinary characters. When the message is rt 
ceived, it is written on a tape in perforations, and 
this is passed through the deciphering machine, 
sage is written out in plain text on a sheet of paper 
Multiple Substitution Alphabet Is Used. 
The method used is one involving what is ref 
as a multiple alphabet substitution cipher. In th 
nary substitution cipher a cipher alphabet with the letters 
arranged in an arbitrary manner replaces the actual alpha 
bet, in the same order. That is, instead of starting “a, | 
etc., the cipher alphabet might start “f, q, r,” et 
use the letter “a” in the original message would becom 
“f” in the cipher; “b” would become “gq,” and so o1 S 
a cipher may be interpreted easily the way Poe 
out in “The Gold Bug,” by noting the letter that « rs 
oftenest, and calling it “e,” which is the most often used 
the English language. O is the letter next oftenest used 
with “t” a close third; “j,” “x” and “q” are the least 
With the multiple alphabet cipher, a series of cij 
alphabets is used, one after the other, the order beine g¢ 
by means of the key word, but the same alphabet is used 
over and over at regular intervals. While more < 
than the single alphabet, the cipher expert, or “cr 
alist,” can interpret such a message without the key. H 
ever, if a key as long as the message itself is used 
letters selected at random, it is practically impossib! 
translate it. This is the system used in the machin 
the key is another tape, so that the transposing 


letters is done automaticaly. 

As a further improvement a way was found to 
the use of a tape as long as the message itself. This 
accomplished by using two loops of a tape which 
bined give the key. One loop is one character short 
than the other, so that as the two tapes pass throug! 
machine at the same rate of speed, they must go ar 
many times before the same combinations are reps 
This gives the effect of a very long tape. 

Mr. Vernam stated that the apparatus could also | 
for radio, or if necessary the code tape could be sent 
mail without fear of its being interpreted by an unaut 
ized person 

“Free Trials” in Machine Shops. 

The discussion of free trials of office machines 
ported in our London letter for March makes pertinent 
article in Machinery, a business publication devoted t 
chine shop equipment. This article stated that several 
portant users of machine tools requested manufacturers 
such equipment to install one or more machines 
plants on trial, so as to permit of comparison with different 
types of machines. No obligation to buy was to be implied 
At the end of the trial period, say thirty or ninety da 
the machines may be returned. Meanwhile, they have 
engaged on productive work, the machine too! manufa 
furnishing the equipment free of charge. 

Many strong objections may be urged to the estal 
ment of this practice, according to Machinery Phe 
pacity of most machines can be demonstrate: 
placing them on trial in the customer’s shop They 
sold with sufficient guarantees, so that if the macl 
not perform the work for which they were sold, t 
may return them. But there is no precedent 
machine shop practice for the installation of a mai 
be used on productive work and then returns 
though it has fulfilled all reasonable expectations 
such precedent should be established. 

This position is taken in the case of machines of sta 
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Made to It stacks up 
be used in with or 
a storage without a 
cabinet leg base 








TERRELL’S WIDE DRAWER SECTION 


YOU will find unlimited possi- 
bilities in this new unit. This sec- 
tion will economically and practi- 
cally store all kinds of blue prints, 
maps, drawings,  electrotypes, 
paper samples, etc., and operate 
smoothly and easily. 





BUILT five drawers high and in 
various depths, Terrell’s Wide 
Drawer Section is designed for 





EACH DRAWER HAS A HOOD AT THE use either in Terrell Storage Cab- 
BACK AND CAN BE SUPPLIED WITH inets or in separate stacks. The 
COMPRESSOR AT THE FRONT TO units intermember and can be 


KEEP PAPERS FROM CURLING. equipped with leg bases when 


used outside the cabinets. 


Like all products of the Terrell line,—stor- 
age cabinets, lockers, shelving,—you will find 
the Wide Drawer Section a certain seller, a 
profitable stock item, a line worth pushing. 





The new Terrell catalog, just off the press, 
describes this and other additions to the 
Terrell line. Have you received your copy? 


TERRELL’S 
EQUIPMENT 
COMPANY 


GRAND RAPIDS 
MICHIGAN 



































94 OFFICE APPLIANCES 





Wouldn't you rather 
buy where quality grows? 


A location in the great Indiana oak 
country is an advantage in manufac- 
ture which we pass on to dealer and 
user. By reason of the large supply 
of high grade timber in our vicinity, 
Hoosier, “Built True—Clear Thru” 
Desks embody exceptional quality for 
their class. A constant supply of uni- 
form stock is available always and 
shipping facilities are of the best. Such 
a location is to your advantage—it 
means better desks at lower cost. 


If the Hoosier line is not being sold in 
your city, write at once for dealer’s 
proposition. You will find it worth 
your while. 


Hoosier Desk Co. 


JASPER, INDIANA 
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design. There are cases in which the manufacturer wishes 
to try out an improvement or modification of his design. 
Under such conditions this is a matter of co-operation be- 
tween the machine tool manufacturer and his customer, and 
should not be classed with trial installations of models 
which have passed the experimental stage and are standard 
as to product and capacity. 


House Organ Philosophy. 


With so many people bent on raising hell I often wonder 
how they keep the old place anchored down.—The Coach 
(published co-operatively by the Boorum & Pease Com 
pany, C. Howard Hunt Pen Company and Sanford Manu 
facturing Company). 

* * * 

Don’t concede too much to popular opinion—every good 
and beautiful thing has been under a ban at one time or 
another.—Faultless Bulletin (The Stationers Loose Leaf 
Company). 

* * * 

It’s a bad combination when a high powered car and a 

low powered intellect get together—N C R News (The 





National Cash Register Company). 
. * * 


A man’s fortune depends upon how he invests his money; 


(Strathmore Paper Company). 
x * * 

The success of a salesman’s business is bound up in the 
success of his customer’s business——Hoscorgams (L. W. 
Holley & Sons Company). 

- . 

I will not air my troubles; it only puffs them up and 
makes them look bigger—Art Metal Service (Art Metal 
Construction Company). 

+ . * 

If you expect something good for nothing, you will get 
something good-for-nothing—Leopold News (Leopold 
Desk Company). 


* * . 





Some people love publicity so much that they don’t care 
what kind they get—The Webster Way (F. S. Webster 
Company, Inc.). 
* * * 
Let’s have more recreation and less wreck-creation—The 
Lyon Standard (Lyon Metallic Manufacturing Company). GRI 
es 


Profits are made on sales, but dividends are made on 


satisfaction.—Office Topics (Baker Printing Company 


« + * 
Some folks never do anything on time but punch out 
Art Metal Welder (Art Metal Construction Company) 
7 * . 


It’s better to go straight than move in the best circles 
The Office Cat (The Richmond & Backus Company) 
* * * 
An ounce of performance is worth a ton of complaint 
Alco Booster (Ivan Allen-Marshall Company) 
ze ee 
Complacency is the tombstone of a shattered ambiti 
The Webster Way (F. S. Webster Company, Inc 


* * « 





The first man to quit is usually the last man to be pré 
moted.—Quality (Clark & Courts). 
. « * DI 
A vegetarian never likes to find ants in his fo WwW 
; | 
Latschstring (Latsch Brothers). Cis 
* * * 
Keep stepping, or you'll get stepped upon.—The Chair 
Man (Murphy Chair Company). 
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*““SUNRUCO” 


Reg. U. S. Pat. Off. 


RUBBER OFFICE SPECIALTIES 


FELT COVERED SPONGE CUSHIONS 


No. 3 STENOGRAPHER 





No. 4 STIFF BACK CHAIR 


Colors “Resilient 
“Brown Sponge 
Green” Rubber” 


14%4x14%4x%" 


No. 3 STENOGRAPHER 





14%4314%4x%" 


DELUXE 


COVERING 


GREEN OR BROWN FELT 


TAUPE VELOUR 





17% x16%x%" 


DEALERS 


Write for Descriptive 
Circular, Price List, etc. 


16% x14%x\%" 


No. 5 ARM CHAIR 


17%x16%x%" 


TAUPE VELOUR COVERED CUSHIONS 


“Luxurious 
Unique” 


Small 


THe Stn, 


No. 4 STIFF BACK CHAIR 






16% x14%x%" 


FLEXIBLE RUBBER DESK PAD CORDOVAN 


(Patented) 


—12" x19” Large—19” x24” 







RUBBER 
BARBERTON, OHNO 
U.S.A, 


“Distinctiv 
Novel” 





No. 5 ARM CHAIR 
5 
17%4x16%x%” 


CORDUROY COVERED 
CUSHION 





No. 3—15%x15%x%" 
No. 4—17%x16 x” 
No. 5—1842¢x17%x%" 









OFFICE APPLIANCES 





= From the best that’s made - | to 


EE 
—— 





























126 





May, 1926 OFFICE APPLIANCES 97. 





2 


to the cheapest that’s good | 









Why ‘Colonial’ Makes Such a 
Strong Appeal to the 
American of Today 






‘Cu YNIAL”—the word brings a vision of 
those sturdy and serious-minded pioneers 
who made possible the America of today—men 
and women who built so well, for themselves and 
for the future—who dropped the frills and fur- 
belows of life but retained those qualities of ele- 
gance and precision which are reflected in the 
characters of their descendants. 













Just as we are proud of the founders of this 
great and free country, so do we admire the style 
of architecture and design which is typical of 
their period, shewing a beauty of line and pro- 
portion which is almost classic in its purity. 










The Lincoln “4100” Suite is truly Colonial in 
every beautiful line. Its craftsmanship is no less 
Colonial in its perfection of detail. Notice the 
gracious and harmonious proportions—the accur- 
ate following of the Colonial thought in every 
least point of ornamentation. 











The big virtue of the “4100” line—this Colonial 
period suite—is that it is dignified without being 
ponderous—beautiful without being effeminate. 
It reflects the thought and action of the success- 
ful business man of America as well today as it 
did in the formative years of the nation. 











Those are some of the reasons for its being such 
a good seller wherever it is shown and its points 
explained to the prospective buyer—who feels the 
truth of them and responds instantly to their 
presentation, but who might select a more ornate 
design unless gently guided to follow his better 
tastes. 








COMMERCIAL FURNITURE COMPANY 


2739 West CHicaco AVENUE, CHICAGO 


Our monthly magazine, THE LINCOLN LINE, is 
full of helpfulness for him who would Increase his 
profits on ommercial furniture Sent free upon 


request to Dealers and their Salesmen—whether 
handling the LINCOLN LINE or not 
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ust as 
J to sell as 


ink or 


Blo same salesman going in the 
same offices can double your 
sales volume and treble your profit 
if you successfully go after the im- 
mense market which is already wait- 
ing in your territory for Liqua-San. 


No Special Sales 
Knowledge Needed 
to Sell LIQUA-SAN 


Liqua-San is as easy to sell as ink or 
carbon paper. It is put up in neat, 
leak-proof cans and just as attractive 
on your shelves and just as handy 
to handle in your stock rooms. 


LIQUASAN 
Gyhe Liquid Soap- 


Liquasan Tfor toilet - Giquasan C concentrated 
Giquasan [1 for mechanics 





HUNTINGTON . LABORATORIES 
Huntington Indra 


Gentlemen: 


Please send us samples of Liqua-San and your plan 
of distributing it through office supply dealers: 


Royal Home Office Executives Advanced. 

The annual meeting of the Royal Typewriter Company, 
Inc., advanced two of the executives to higher positions. 
H. A. Way, formerly assistant secretary of the corpora- 
tion, was elected secretary. He succeeds C. J. Haggerty, 
who had resigned. J. H. Forshay was advanced to assistant 
secretary; he had been manager of the credit department. 

H. A. Way joined the Royal organization in September, 
1917, in the field department in charge of collections. A 
year later his good work was recognized by appointment 


as assistant collection manager. He continued in that 





H. A. WAY, Secretary. J H. FORSHAY, Asst. Sex 


capacity until March 1, 1921, when Mr. Way was made 
assistant secretary of the corporation upon the creation 
of that office. When the secretary’s office became vacant 
Mr. Way’s capacity was again recognized in the recent 
promotion. 

In stepping up to the post of assistant secretary J. H. 
Forshay has been relieved of his duties in the credit depart- 
ment, and returned to the general sales department He 
is one of the oldest Royal employees in point of service, 
having become a member of the Royal family in Septem- 
ber, 1912. A temporary gap was caused in his continuity 
of service when he joined the army in 1918. A year later 
he returned to civilian activities, and joined the accounting 
department. Shortly he joined the general sales depart- 
ment, and in October, 1925, was made manager of the 
credit department. 


Carters’ Inx Wins Chicago League Series 

The Chicago Stationers’ Bowling League brought its 
current series to a close in April. The Carter’s Inx team 
won by two points, showing that the competition was not 
strictly ladylike. The series was finished when the Faith 
orn and Carter’s Inx teams strove for final honors. The 
game ended in a tie, but the Carters’ team had the points 
to win the decision. In the preceding night’s bowling the 
Carter team was matched against the “De Luxes” of the 
Wilson-Jones Loose Leaf Company. The score was 839 
for the Inx against 837 for the loose leaf aggregatiot 

Now that the Chicago pin busters have finished their sea 
son’s devastation of the maple forests, the conservation 
activities of the country can spend the summer in replacing 
the pins, in preparation for the next season’s slaughter 
“Bill” Hanna, the altitudinous bowler of the Carter’s Inx, 
claims that he is gentle with the pins because his long 
reach enables the delivery of the balls with persuasive 
effect, rather than the ballistic action common to the short 
arm bowlers. 


May 
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There’s profit in the “Class” appeal 


Advertising is like talking—most effective when one subject 
in the mind of the two parties concerned gets the entire atten- 
tion of both. Therefore, be specific in your advertising—talk on 
one subject, to one person. That is, make the “Class” appeal. 
Then everyone in that class reads it as if addressed to him alone. 














For the Bank Customer 


For instance, talk to the Banking Class. 
Here is a combination of inkstands (for 
red and black ink), on a beautiful Emera- 
line cut glass base, with a perpetual calendar 
in a handsome mahogany finished case. 
Bankers are constantly thinking of ways to 
serve their customers—it is in service that 
banks compete with each other. This Ink- 
stand set, on the customers’ counter, offers 
a service that will be appreciated. Talk to 
a banker about this, and he is interested 
at once. 


(There are other designs and finishes, of course) 


Here is another item that will serve as 
the subject of an advertising talk to Bankers. 
The President must have the signs of pros- 
perity and success about him. That is the 
ethics of the banking business. Tell him 
how exclusively appropriate this Super- 
Colonial Inkstand Set is for his office—and 
for the Board Room—and you will have his 
undivided attention. Such a specific appeal 
will meet with a ready response. 


(Here, also, there are other styles and finishes) 


Special Advertising Matter 


Stationers 


who will get behind such 
“Class Appeal” advertising, and push it, will 
find us ready to cooperate with special ad- 
vertising matter—advertising that talks on 
one subject to one person, and makes such a 
direct appeal that results are pretty sure to 
follow. 

For instance, our new Circular No. 35 
takes up the two items illustrated on this 
page, showing their various designs and fin- 
ishes, and making a direct appeal to the 
Banking Class. It is a handsome piece of 






515 Stroh Building, Milwaukee, Wis. 


printed matter, in four colors, showing the 
merchandise in its natural colors through- 
out. It is too expensive for us to send it out 
broadcast, but we will send a generous sup- 
ply to all those who can and will use it in 
the way it is designed to be used. 

Drop us a line, you who cater to Bankers, 
3rokers, Financial Houses, and other insti- 
tutions where such office equipment is ap- 
propriate, and we will tell you more about 
this special piece of “Class” advertising. 


Self-Closing 
Inkstand Co. 
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Brass <7 Steel 
Cuspidors 


offer you a splendid opportunity in 
the form of extra business with 
offices, hotels and public buildings. 
Brass long has been a favorite but 
steel is popular because of the color 
possibilities. Dark green and ma- 
hogany are available from stock 
and the designs are equally as 
attractive as those in brass. 


Quality Cuspidors are packed in individ- 
ual cartons, sealed and labeled. Thirty- 
two years’ experience in drawing and 
spinning metals assure a high grade 
product. Illustrated circular and prices 
on request. 


Pe 
C6e ao 


MAT 3.CO 
DETROIT -~ 


1500 Beard Avenue 
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Florida Publisher Organizes Stationery Shop. 


The Floridian Press, Inc., 219 Seventh street, Miami 
Beach, Fla., has organized a commercial stationery busi- 
ness. Watkin H. Starr is manager of the stationery and 


equipment department. He had been in charge of the loose 


leaf department, The McManus-Troup Company, Toledo, 
Ohio. 

Harold M. McNutt, the vice-president of the corporation, 
had been in the printing business at East Liverpool, Ohio 


The Floridian Press is held to be the finest equipped plant 


in the tropics. 





Alderson a Burroughs Accounting Specialist. 

In working out its policy of placing specialists in charge 
of the various divisions of sales promotion work, the Bur- 
roughs Adding Machine Company has assigned new work 
to W. A. Alderson. He is now in charge of the promo 
tion of the Burroughs “simpli- 
fied accounting plan” and the 
Burroughs “business control.” 
Each of these two plans is a 
complete bookkeeping system 
The simplified accounting plan 
is adapted especially to the re- 
quirements of retailers, whole- 
salers and other business enter- 
prises. The business control sys- 
tem meets the needs of the small 
retailer who keeps his own books, 
professional men and others re- 





quiring a small set of records 
which is easily kept. 


W A. ALDERSON 


By reason of his wide business 


experience Mr. Alderson is well qualified to handle this 
work. He joined the organization at Kansas City, Mo., in 
1907. In 1910 he connected with the Wichita age: con- 
tinuing his selling activities until May, 1923, when he was 
appointed assistant agency manager at Baltimo: The 


following summer he was called to the sales 
staff at Detroit. 
Echoes From the Typewriter Graveyard. 
The death of John W. Worthington in the Federal pris 


at Atlanta, Ga., March 2, has revived interest 


writer project which ran a hectic course at Kenosha, Wis 
from 1905 to 1909. Worthington was a supe 
and while his name does not occur in the records searched 
in tracing the story of the company, stock in the mpany 
was listed as an asset in the inventory of s estat 
['wenty shares of stock in the Visible Typewriter Cor 
pany were listed at $10,000. Other securities shown in the 
inventory included municipal, industrial and railroad stocks 
The Visible Typewriter Company struggled for existence 
at a period during which two other typewriter | ects 
bloomed, and were frosted before the seed ripened. These 
were the Bennington and the Yettman. The experience is 
not unusual in any industrial development, although the 
typewriter industry presents peculiarities not common to 
every flotation. Granted that a practical mach in be 


developed from the ideas of the inventor, the progré 
the enterprise is not assured. Marketing typewriters 
quires a familiarity with a complicated field, in w 

in the days of the Visible Typewriter Company, required 


the absorption of the used typewriters replaced by the new 
machine. Selling costs are high, and the spread betwee: 
factory costs and the consumer represents a large part of 


the price paid by the user. 
So this brief abstract of the history of the Visible Type- 
writer Company may interest the younger men of the type- 
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Plain FACTS about SAFES & 


hy an Expert~ to Business Men 
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will interest you—because 

















ae "a 
The name MOSLER is synonymous with highest 


grade design, construction and performance. 


The name MOSLER is known throughout the world 
as the leader in the safe industry. 


The name MOSLER is<backed by experience cover- 
ing one-half a century. 


The name MOSLER stands for the greatest number of 
radical improvements in the art of safe construction 


The name MOSLER assures the dealer sales with least 


Underwriters’ 
Laboratories 
CLASS “A” 


Their highest 
classification for 
fire endurance, 
drop and explo- 
sion tests. 


Underwriters’ 
Laboratories 
CLASS T-20 
LABEL 
for resistance to 
burglarious at- 





oe seéection i resistance. 
insurance. 
Sell MOSLER Safes and Make Money 
Responsible Dealers are invited to apply . 
for exclusive territories in sections where Radical 
we are not already represented. SImprove- 











“355, "THE MOSLER SAFE CO., 315 BROADWAY, NEW YORK. NY ¢ 


Factories: Hamilton, Ohio 
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ANFORD 
OLVEN 


A Product 


which has 
attained 
instant 
popularity 












The 
Handy 

Fountain 
Brush 










Cleans instantly typewriter type, 
rubber stamps, numbering 
machines and all metal and 
rubber type. 

Dries immediately with- 
out use of cloth. 


This 1%-oz. bottle with brush 
in cork, packed one dozen in 
display box sells on sight. 
The brush is bent to reach 
and clean type bars without 
soiling fingers. 





Retails 
50c 


Stock 3-oz. 
and 12-oz. 
Refills for 


Repeat 
Business 


ANFORDS INKS 


CHICAGO NEW YORK 





writer field, who have not had opportunity to view the ups 
and downs of a new typewriter. 


The first announcement of the organization of the Visible 
Typewriter Manufacturing Company came from Milwaukee 
Wis., in July, 1905. 

The plant of the company was established at Kenosha, Wis 
where 200 men were employed in February, 1906 

Milwaukee capital amounting to $300,000 was operating the 
plant in May. 1906, but difficulties were encountered in meet 
ing the payroll. 

Operations were resumed at the Kenosha plant in September, 
1906, after a shutdown. 

A $200,000 bond issue was arranged in October, 1906, bearing 
six per cent interest. The Chicago Trust Company handled 
the registration of bonds, and payment of interest The plan 
was to retain $100,000 of bonds in the company’s treasury, as 
$100,000 was expected to suffice in placing the business on a 
sound financial basis. 

After a hiatus the plant resumed operations in January 
1907, and it was hoped to get machines on the market shortly 

The company was thrown into involuntary bankruptcy in 
September, 1907. The petition claimed that the company had 
already committed acts of barikruptcy by the payment of 
claims to two creditors, and the court action was taken to 
protect the claims of other creditors. The liabilities of the 
company were placed at $100,000. More than $500,000 had been 
lost in ten years by various interests which had endeavored 
to place the Visible typewriter on the market. The investors 
included C. H. Seig, who made a fortune in the bicycle bus- 
iness; A. D. Meiselbach, who had acquired his fortune in 
bicycles, and lost it in the typewriter business; C. E. Hughson, 
Cedar Rapids, Iowa. The bulk of the losses were encountered 
in experimenting with the typewriter mechanism, and the 
company seemed to have been unable to reach a point at 
which it was satisfied to place the machine on the market. 

October, 1907, found the officers of the company optimistic 
over the possibilities of straightening out the financial diffi- 
culties. Carroll G. Atwood of the Fidelity Trust Company, 
Milwaukee, was made trustee. The assets of the company 
were placed at $99,891, while the liabilities were $91,781.28 

In January, 1908, the company went into bankruptcy Local 
creditors at Kenosha found that their claims, which were to 
have been secured by the bond issue, did not share any better 
than the general creditors. 

The amount of the bonds which the company was reported 
to have issued was placed at $21,000. Attorneys claimed that 
the total of the $200,000 bond issue had been used by the 
corporation in various ways. 

It was held unlikely, according to reports in February, 1908 
that any dividend would be paid to the creditors after the 
lawyers had finished with the company’s assets 

The factory of the defunct Visible Typewriter Company was 
leased to the Earl Motor Car Company in April, 1908 

The plant of the Visible Typewriter Company was to be 
sold in November, 1908, to Samuel W. Watkins, Milwaukee, 
who was organizing a new company to manufacture automo- 
biles. Carroll Atwood, Milwaukee, the receiver for the isible 
Typewriter Company, filed permission to sell the plant free 
from all encumbrances. Kenosha business men regarded the 
new project with a bit of scepticism, as the Visible plant had 
been a “hoodoo,’’ the Visible Typewriter Company and the 
Earl Motor Car Company having gone into bankruptcy 

The last chapter in the failure of the Visible Typewriter 
Company was written March 6, 1909, when local creditors at 
Kenosha received dividends of 2% per cent. This was the first 
and final dividend to be paid by the referee in bankruptcy in 
charge of the settlement of the estate. 











Lawrence Directs Burroughs “Nationals” 

P. A. Lawrence has been placed in charge of all matters 
pertaining to “National Enterprises” by the Burroughs 
Adding Machine Company. He had been a member « 
the sales promotion staff at Detroit since September, 1925 

The “National Enterprises” is 
one of the most important desks 


I 


in the promotion division, since 
it is called upon for machines 
and machine systems to meet the 
demands of big business. From 
this desk, also, are guided the 
activities of all Burroughs sales- 
men in their contact with these 
national concerns. 

Mr. Lawrence began with the 





3urroughs company as a junior 

salesman at Des Moines, Iowa, 4 

July, 1920. Three months later, 

as a result of his sales record, he P. A. LAWRENCE 
became a senior. Within the 

next year Mr. Lawrence met the qualifications necessary 
to become a Burroughs All Star. Since joining the Des 
Moines agency he had been connected with the agencies at 
Chicago, Columbus and Milwaukee. He was in Milwaukee 


when called to the Burroughs home office at Detroit 
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fer Cases, nationally 


ig advertised to boost your 
in sales and built to satis- 
1s fy the most exacting 
a demands for quality at 
. low price. Here's why— 


Electric welded 
1: construction 
(No 

bette or easawas 
2 Full closed sides 


Ds 


le 


d 5B 
‘Ss = : 
| Cases 

ly dust proof. 


Exclusive inter- 

locking features 

t cases to 

stacked as 

high as desired with no 

danger of tipping or 
side sway. 


Back suspension 

assures easy re- 

moval end re- 

placement of 
drawer. 


Either Friction 
5 Type Follower 
Block or Positive 


Locking T 
Lever-Controlled Fei: 
lower Block. 


6 = nap my 


and at bottom of 

lower front frame 
assure easy movement 
of drawer. Optional. 
For use as Semi-Cur- 
rent Files, front and 
rear rollers are recom- 
mended. 


7 Clear filing depth 























in each drawer 26 
inches. a 5 es 
from 5500 

records in each p acta 





Stock finish is at- 
tractive, satin- 
a eee 
enamel. 


Hardware is 
10 Steel Enameled. 








ucts in the com 


| The Van Dorn Iron 
al Works Company 


MASTERCRAFTSMANSHIP CLEVELAND, OHIO 
IN STEEL Branches: 
New York, Chicago 


Washington, Pittsburgh, 
Cleveland 


STEEL TRANSFER CASES Agencies in All Territories 
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Sigloch Heads Royal Credit Department 
Charles J. 
credit department, Royal Typewriter>Company, Inc 


Sigloch has been appointed manager 


ceeding J. H. Forshay, who has been elected t 
secretary of the corporation Mr. Sigloch joins the 
accounting department in December, 1916 From May 
1917, to December, 1918, he was in the military service, 
returning to the Royal organization in December, 1918 


From the position in the accounting department 


| 
lor 


assumed on returning to the Royal staff, Mr. S 


promoted to assistant manager of the New York ty 
office. January, 1920, he was recalled to the accounting 
department to fill an important post. In October of that 


year he was made a district auditor. As represent 


the comptroller’s department Mr. Sigloch has traveled 
extensively among the branches, and his contact with tl 
sales organization has attracted a great deal of favorable 
attention The appointment to head the Royal credit 


department is a result of his hard work and capability 


“Associated” Helps Dealers’ Stock Records. 


The Associated Stationers’ Supply Company, ( f 
Ill., has worked out a plan which enables its deal S 
tomers to systematize their stock records, and 
closer contact with buying requirements. A simple tem 
of records has been worked out in loose leat I 
enables the stationery retailer to keep a record 
chases for a period of two years, without ope 
sheets. Merchandise is classified alphabetically the 
dealer can see at a glance how his requirement and 
month by month. In addition to the stock r 


a buying schedule has been made up in tabular for 


ing what merchandise is needed at various times 


the 
schedule 


$y co-relating the stock record and the 
the to 
also to refrain from overstocking during periods when the 


year. 


is enabled avoid shortages, and 


merchant 
movement of a given line of merchandise is relative W 

The stock records are provided “Associated” customers 
free of charge, and each record is started for the merchant 
litia rder 


on the basis of the merchandise bought on his i 


The traveling salesmen of the Associated Stationers’ Supply 
Company help the merchant in starting out with his sys- 
The 
enables him to maintain 


tematic stock record. recurring calls of th 


an accurate register of pur ses, 


and to make the buying systematic and seasonable A s 
stantial canvas cover is provided for the merchant’s stock 


record, the sheets of which machine ruled ¢ d 


stock. 


are 


June Courses at Forest Products Lab. 
the Unite St 


has tw 


The of 
Department of Agriculture, Madison, Wis., 


to 


Forest Products Laboratory 


in June of interest manufacturers who are ext é 


users of wood. A course in gluing wood will be he 
7-12 This 
and other individuals connected with manufacturi 
1 7 he ( urs¢ 


proauc¢e d 
selection of gl 


inclusive. is intended for executives 


in which glued products ar¢ 


training in the manufacture and 

gluing equipment. 

June 
all ens . 


to 
Lumber will 


he ld 


assistance 


A course in kiln drying will be 
sive. It is calculated to be of 
wood 


dried 


course 


seasoning of 
the 


feature 


the artificial 


and the demonstrat 


the 


green from saw in 


1 


which is a of These schedule 


arranged so that individuals desiring instructio1 


can secure the work with one trip te the laborat 
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THAT 
Dependable 
ADD-INDEX 


9 Columns 
Fully Equipped 
Every Modern 


Feature 













. Automatic Clear Signal 


(When machine is clear, DEALERS JOBBERS DISTRIBUTORS 


first figure is printed in red) 





2. One Hand Control 

7 oo real ge The Add-Index sales policy is a simple plan; based 
5. Repeated Item Counter on the sale of a thoroughly dependable machine, 
: Sant ond Glaains a sturdily built, reasonably priced and soundly fi- 
Sub-Total Key nanced; sold through the medium of DEALERS, 





; Total a nik Dl 3 Mi 
ak Red Fisne, JOBBERS and DISTRIBUTORS, enabling them to 


Automatically deal fairly with their trade, pay the highest rate of 
10. Correction and Error Key rv, ; : : ‘ 
11. Repeat Key commission to their salesmen and still have a fair 
12. Non-Print Key retarn i : : Teg, eee. : 
turn in profit for their investment and service. 
13. Non-Add Key 


14. Two-Color Ribbon 
15. Automatic Ribbon Reverse SOLD EXCLUSIVELY THROUGH DEALERS. 


16. Flexible and Positive Lock WH taveE NO SALESMEN. ALL: LEADS 














Keyboard 
17. Adjustable Margin Liner AND INOUIRIES SENT NEAREST DEALER. 
18. Double, Single and Non- " 

Spacing , ee es 
19. Portable—26 lbs. TIME PAYMENTS. Ask us where you can fi- 
20. Any Width Carriage nance your sales to customers on time payments. 






SEVERAL MODELS, $75 AND UP 
WRITE FOR COMPLETE DETAILS 


53 complete service stations con- 
veniently located throughout 








Py 
ry. « 
the country oo 
° ef 
, ¥ 
Add-Index Corporation 
9 
DEPARTMENT NO. 200 s 
General Offices and Factory as § 
Grand Rapids Michigan r SP : a, 
gt wv | 
s > a ae A 
; > yY 
of - x & O.A. 5-26 
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COOLERS 
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man comes in to buy a 

cooler. He’s in a buying 
mood. Sell him his cooler—then 
call to his attention that he needs 
a waste paper cup container for 
this cooler. One that is water- 
proof and matches the color of the 
cooler he buys. 


Then show him the Cordleyware 
waste basket. You’ve told him 
the good points about the waste 
cup container—noiseless, seam- 
less, rustless, waterproof, taint 
and odor proof. It’s easy then to 





























\ 


ways of profit 
—coming and going 
—read how to do it — 


a . 
~—“ae- 
ase" * 


s Cordleyware 











persuade him, as long as he is at 
it, to get the waste baskets to 
harmonize. 


If he looks like a regular he-man 
who still enjoys a little chew 
‘fon the side’’—he’ll want a spit- 
toon, too. 


The completeness of the 2 famous 
Cordley & Hayes’ lines doubles 
their profit to you. Cordley & 
Hayes, world’s largest makers 
of sanitary drinking devices, 
12 Leonard Street, New York 
City, U.S. A. 
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“Typebar” Packages Attractive. 
Last Fall the L. C. 
now the L. C. 


Smith & Brothers Typewriter, Inc., 
Smith and Corona Typewriters, Inc., estab 
lished a special brand of their own called the “Typebar” 
brand of ribbons and carbons for use on typewriting 
machines. The new packages bearing this label have just 
been put into the hands of the branch offices of the com 
pany throughout the United States. Office Appliances has 
received samples of the ribbon box and a set of the seven 
carbon box labels which the company is now using. The 
ribbon box is attractively finished in blue and gray with 
red lettering and a figure of the L. C. Smith ballbearing 
type bar between the words “Typebar Brand” done in red 
above and below the trademark. Panels are left at top 
and bottom for the designation of the mbbon contained in 
the box 

[here are seven different numbers or qualities of carbon 
papers put out under the “Typebar” brand known by their 
respective numbers. In addition to the number, the com 
pany is using a different colored stripe down the center 
of each label which has been made long enough so that 
when it is pasted on the top of the box the end label is 
formed from part of the top label. The stripe of color 
shows on the end label as well as on the top and provides 
a distinctive mark to determine the kind of carbon in the 
box even though the end of the box only is visible. It 
is stated that already the company’s salesmen and cus 
tomers are learning to associate the color of stripe with 
the kind of carbon in the box, thus fulfilling the intentions 
of the designers of the label. The background of the label 
is filled with tiny outline drawings of the No. 8 L. C. Smith 
typewriter, the typewriter drawings together with the 
“Typebar” brand tending to hook up and associate the rib 
bon and carbon business with the typewriter 


These labels are original, attractive and suggest strik 
: 


] high 


ingly a gh 


quality of merchandise. 
| 


Wolcott’s New Catalogue Ready. 


N \ Wolcott & Co 222 South spring street, Los 
Angeles, manufacturing stationers, are distributing their 
new catalogue, No. 12, of legal blanks \ friendly circular 
letter accompanies the catalogue in which the growth of 


the business is attributed to the large number of friends the 


institution enjoys [The catalogue is a rather massive aftar 
and arranged alphabetically for easy reference. The popu- 
larity of the legal blank catalogue is enhanced this time by 
the additi of stationery lines. The book is illustrated 
ith reproductions of equipment used in the printing and 
engraving department type faces, samples of various 
blanks, emblems, stationery articles, et Pages are printed 
cl th a heavy red border. 
Doc Hanson Suffers Fire. 

D Walter Hanso1 president of the Hansor | pewrite 
Service Company, I1 Cleveland, O., is certain that 
black cat must have crossed his path last Sunday, for 
3:30 o'clock a fire yrroke out, partly destroving his type 
writer hospital About a hundred of the two hundred typ« 
writil machines were scorched After several days oft 


hard work Mr. Hanson and his staff of typewriter doctor 


vere ready again ntinue operations 


Some More Standard Blotters. 


The Standard Paper Manufacturing Company of Ricl 
Virginia, has red us with a series of blotters 
the scrap book which they issue [hese blotters are 
handsomely lithographed on one side in colors, with various 
types of appropriate illustrations. 
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Can Be Made An Asset 
in Your Business 


Methods of stocking and selling are grad- 
ually changing. Stores that should do a 
large business in office furniture, often avoid 
the issue because of lack of large warehous- 
ing facilities. 

St. Johns Table Company offers an ex- 
ceptional service in prompt deliveries, ob- 
nating the problem of space and stock in- 
vestment. 

Special construction features make St. 
Johns Business Tables staunch and sturdy. 
New finishes make them more attractive 
than ever. Moderate prices make them 
quick and profitable sellers. 


Points in St. Johns 
Construction: 
Made in Oak, quartered or plain; first qual- 
ity Gum, Mahogany finish; or Northern 
Gray Elm. 


Very strong under top-construction, 
and mitre-joint plank edge. Dove-tailed 
drawers with 3-ply bottoms, finished inside. 


Shipped K. D. with bolt construction. 


Write us for special 
Business Table catalog 


St. Johns Table Company 
Cadillac Michigan 
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Your Work Harden 
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Mr. DEALER 
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—the latest of the 


well-known PEERLESS 
dealer helps. 


This erasure shield 


We make: 
Tebentie carries your own 
Ribbons imprint, and we fur- 
Carbon Paper nish a supply of them 


Rubber Twirler 
Rings, for all 
machines, in- 
cluding Port- 


absolutely free with 
an order for Peerless 
Rubber Typewriter 


able and Wood- 

stock variable Keys. 

line spacer 

wats You’ll be surprised— 
Rubber Twirler 

Rings for Bur- pleasantly — when 

roughs Adding 4 

Stachines. you - how the eras 
Cushion Type. Ure shield will boost 
' writer feet. your rubber key sales. 


Send in Attached Coupon 


PEERLESS KEY COMPANY, INC. 
176 Fulton St. New York City 
Boston Chicago Philadelphia Minneapolis 
Pittsburgh Los Angeles St.Louis London Berlin 
San Francisco Distributor: D. R. Pinney, 521 Market St 
Wellington, N. Z.,P.0.Box1454 Sydney, Australia, P.O. Box 3003 


OS HOS SBOOQ22820882@ 


Peerless Kev Co.. Inc., 176 Fulton St., N. Y. City: 


Please send us without any obligation on our part, details 
of your special profit-making offer, together with sampic 
of Peerless Key and erasure shields with our imprint (tele- 
phone number if desired). 


NAME 


ADDRESS —___ 
Telephone No. 
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Schutz Now Browne-Morse Sales Director. 
Carl M. Schutz, formerly of Chicago and well known t 


dealers and others in the commercial field by reason of his 
writings on the subject of office furniture, has been ap 
pointed sales director of the Browne-Morse Company 
Muskegon, Mich. 

The company will announce within a few weeks a new 


and interesting program. 


Askew Heads Dallas Stationers. 


On March 22 L. E. Askew, head of the Askew Office 
Furniture Exchange, Dallas, Texas, was elected presid 
of the Dallas Stationers’ Club, succeeding the former pres 


dent, Charles Whiteman. Mr. Askew is one of 





L. EK. ASKEW. 


inost men in office furniture and commercial stat 
\ picture of his office furniture floor was s 


Ofhce App 


Texas 


liances last June 


Peerless Lithographing Company in New Quarters. 


The Peerless Lithographing Company of Chicago, spe 
cialists in lithographed office stationery, recently moved 
into larger premises at 1714-1720 North Robey street 
where they have about three times their former floor space 


in a modern, daylight building, well adapted 
iness 

The Peerless Company makes a specialty of cor 
runs on letterheads, invoices, envelopes, etc., doing 
iness of large volume with stationers and printers throug 
out the country. Lithography is now used 
concerns in great numbers, because stationery 
possesses a refinement of appearance which ji 


peals to the eve. 


Miss Wallace Joins Ramsay Organization. 
Miss H. O. Wallace, until recently a member of the art 
Whitehead & 
N. J., and prior to that with Bellas-Hess Company, New 
York City, and Homestead Valve 
Pa., in similar capacities, has joined the 
The Robert E. 


tion counsellors, 


department of Hoag Company, Newark 
Company, Pittsburg! 
art departm« 
Ramsay Organization, Inc., sales 
Berkeley building, New York City 


Bank Supply Company Takes Over the Bodini 


Press. 
The Bodoni Press of North Tonawanda, New York 
states that the Bank Supply Company, 55 Falconer street 
North Tonawanda, has taken over the Bodoni coit rap 


pers and currency straps 
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. ss 4 r = - Identify this aristocrat 
Ye A ZEN y . * of pens by this 
IRQP TT ONO ELINOR peo, white dat 


What the white dot means to 
the merchants of America 


For the first time in history a fountain pen has been 


ay I marked with a conspicuous emblem of identification. 
Cy In this Rood pioneer work Sheaffer took the lead. 


And today the little white dot is everywhere a quick 
means of distinguishing, “the aristocrat of pendom.” 
It is outstanding, evidence that the owner has 
bought the best that money can command. And to 
the dealer it means insurance of continued fair 
profits, secure protection against the dealer down 
the street who sells a cheap imitation. The white 
dot, identifyin3, the * Lifetime pen, is an exclusive 
Sheaffer emblem—loaded with selling power. 


“Lifetime” pen, $8.75—pencil, $4.25—Lady “Lifetime,"’ $7.50—uaranteed 


HEAFFER'S 4& 


PENS*> PENCILS: SKR 


W.A. SHEAFFER PEN COMPANY 
FORT MADISON, IOWA 
*Reg. U.S. Pat. Off a 


, under the name Lifetime ; ey 
hice “St 3 AA COP Bg —— 
IRS BOG oe COLO ER ered 
Orn) D *® NOT LLL eed IY he 
Flos Se Oe ie eee 
Gaay te LD eS ee LD E 
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STATIONERS! 
OFFICE EQUIPMENT MEN! 


Get Profitable Typewriter Orders 


FoR UNDERWOODS ounner 
The SHIPMAN-WARD Plan 


Requires no invest- A 
ment—all clear profit 
and no limit to the 
amount youcan make. 


VERY live dealer wants to 
make more money, and 
here’s Your opportunity---deal- 
ers everywhere are taking ad- 
vantage of it. You do not even 
have to carry stock---all you do 
is take advantage of the im- 
mense demand we have created 
through national advertising 
for SHIPMAN-WARD RE- 
BUILTS. Under our plan you 
don’t need a typewriter depart- 
ment, nor previous typewriter 
experience. 


You Can’t Beat 
Our Big Dealer 
Sales Plan Be- 


cause [t Means-- 


MORE BUSINESS 
WITHOUT MORE CAPITAL 





















We furnish signs, posters, streamers, banners, blotters, circulars, cuts, complete “PROFIT” 
ads, selling helps, co-operation—everything to make it easy for you to sell. fella Mis tie ts 
Every dealer is given a big “Sales Manual”’ that is filled with valuable ideas and Alive with Money-Making 
— i tare in tech eth 


Are you on the mailing |ist? 


Write For This Money-Making Dealer Plan—To-Day. —— 














estabiahed ~SHIPMAN-WARD. MFG. CO. ™ #-" 


“Typewriter Emporium” Underwood 
1774 Shipman Bidg., Montrose and Ravenswood Aves., Chicago 


(Take Ravenswood Elevated to Montrose. Plant is one block East 
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city, the 
have bought the patents and formulas 


and Platen Life, as well as the patent on the 
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“Solvene” and “Platen Life.” 
the Liquid that Cleans 


Sanford Buys 


For the last two years “Solvene, 


d a fountain brush in which it is used, have been on 
Products Company 


1e market. sponsored by the Service 
] 
: 


if Chicago. The Sanford Manufacturing Company of this 
widely known ink and adhesive manufacturers, 
covering Solven¢ 


fountain brusl 





HALF 
OUNCE BOTTLE OF SOL 
VENE WITH BRUSH 
IN CORK 


NEW ONE AND A 


1 the produc T 


[hey state that they have materially improve 


is well as the different packages, and have recently brought 
out a handy one and one-half ounce bottle with brush in 
cork, for which convenient package there is even now a 
e demand 


; 


Solvene has proved so _ satisfactory ») users that an 


extensive demand has been built up for the refill bottles 
which are not onl general use in offices, but in print 


‘ 


ing plants as well 


Lexington Company Secures Larger Building. 


Printing Company, 258 West Mat 


building at 108 


[he J ransylvania 
Street, Lexington, K has leased the 
" 


North Upper street, and is remodeling it for 


retail and 


manufacturing occupancy The building had been te 


anted formerly by the Lexington Board of Commerce 


The improvements being installed are to cost approximatel) 
$10,000, and when the new store is opened it will be on 
of the finest of its kind in central Kentuck Frank B 
president of the company, has secured a lease for 
fteen vears on the property. The new location affords 

creased space, and it is possible that new de 
partments may be added and the business expanded. The 
salesrooms and offices of the company will be located o1 
the first floor, office 


occupy a part of the second floor. For the 


furniture department will 
present the 
asement will be used for storage, later it may be used for 


displaving steel equipment, such as safes, filing cabinets, « 


Che bindery will use part of the second floor at the new 
ocat vith the Iposing room and printing presses o1 
the third floor. The Transylvania Printing Company has 
occupied the building it 258 West Main street the past 
twenty-eight vears The business has been conducted 

ex tty S 


Barnett Takes Western Branch of Gunn Furniture 
Company. 


Willia ( Barnett, who has been associated with the 
lohn W. Graham ¢ mpany for several years in the capacity 
of department manager for office furniture and supplies 

t April 10 t become associated with the west 

ink he G | niture Company of Los Angeles 


pP 


L 


IANCES 111 























“Universal” Swing-Wing 


Displayers and Bulletin Beni 


Are Used in Every Field of Human Activity 


USEFUL TO 


Realtors 
Curators 
Welfarers 
Educators 
Architects 
Librarians 
Exhibitors 
Traffic Men 
Statisticians 
Sales Managers 
Office Managers 
Purchasing Agents 
Advertising Managers 





USEFUL FOR 


Maps 

Plans 

Charts 

Posters 

Samples 
Printing 
Exhibits 
Bulletins 
Statistics 
Drawings 

Blue Prints 
Advertising 
Photographs 
School Work 
Real Estate Data 
Visual Instruction 





Write at once for 1926 catalog and New 
Office Equipment Distributor Plan 


Gniversal Fixture Corporation 
133-135-137 West 23rd Street 
New York City 
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2 4. 
HOUR 
SERVICE 


on 


PLATEN 


ALL MAKES 


TYPEWRITERS 


Rough, Fixed-up and Rebuilt 


RUBBER 
COVERS 


NORTA— 
SUPPLIES— 
PARTS 


You should have an 


“INVINCIBLE” 
REFINISHING 


SET 


American Writing Machine Co. 


449-455 Central Ave., Newark, N. J. 
And 20 Principal Cities 
Established 1880 
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On the Action of Erasers. 

The Bureau of Standards, Washington, D. ( is reé 
cently obtained some practical information on the a 
ot erasers. In the course of experiments to determine the 
comparative erasing properties of different types of pencil 
and ink erasers three types of paper were used \ high 
grade ledger paper, and two lower grades of paper 
monly used for pencil work, one being soft and absorbent 
and the other hard with a glazed surface 


In making the actual test all the papers di 


ad no ( ive 


in the same manner under action of the eraser t was 


found also that the best eraser for one purposs t 
necessarily the best one for another type of pape he 
Bureau says, “It was obvious that tor the poorer grades 


of paper the soft type of eraser is far superior 

one On a high grade, firm paper a hard eraser is t é 
preferred as it works faster and can be held to a sharper 
bevel.” The Bureau believes that the superiority I é 
type over another for different kinds of work is not ¢ 


erally understood 


Beard Joins Emerson in New Emerson-Beard 
Typewriter Co. 
W. E. Beard has become secretary and treasure! 


newly incorporated Emerson-Beard Typewriter ( 


706 Madison avenue, Toledo, O. The company is headed 
by A. M. Emerson, president, and was formerly cor t 
by Mr. Emerson as the Emerson Typewriter Sales Con 
pany at 133 Michigan street, Toledo. On March 1, the 
company opened a new store at the Madison avenu 
dress. This is a fine location just around the corner 
the Underwood Typewriter Company's local office Che 
store, though not large, has a convenient basement ere 
the shop is located, with the show room on the first 

\. M. Emerson has been in the typewriter and adding 
machine business for fifteen years, four of which have beet 
spent in Toledo. Prior to that he was with the Remingtor 


Typewriter Company and the Burroughs Adding Machine 


Company as salesman 


W. E. Beard is a native of Toledo. For the last eight 
vears he has been purchasing agent for the Chevrolet 
automobile factory in Toledo He is well conn 


has a wide circle of friends 

The Emerson-Beard Typewriter Company handles re 
built typewriters and supplies and conducts a re 
rental business. The company also handles Victor ling 
machines and Detroit self-printing registers 


Office Appliance Exposition at Gill’s. 


On April 5 to 10 inclusive, from 11:00 a. m. to 5:06 


daily, the J. K. Gill Company of Portland, Oreg 
sented an Office Appliance Exposition participate ' 
the following list of exhibitors 

Addressograph Sales Company, American Multig: 
Sales Company, Brooks Visualizers, Burroughs Adding \ 
chine Company, Dalton Adding Machine Compa: licta 
phone Sales Corporation, Elliott-Fisher Company, Globe 
Wernicke Company, Insto Time Stamp Company, Kardex 
Rand Company, L. C. Smith & Corona Typewrit Mar 
chant Calculating Machine Company, Milwaukee 
Company, Monroe Calculating Machine Company, | P 
cific Manifolding Book Company, Remingtor ypewrite! 
Company, Speedograph Duplicator, Standard S 
chine Company, The Ediphone and the Underw 
writer Company 

The exposition is reported to have been very s ssi 
and highly interesting to the public as well as table 


to the exhibitors. 
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and Bound Books 
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National AL ADDIN Keyless Le 


Binding $6.50 ‘y 


to - w-o-u-n-d up! 
It expands, contracts, locks like lightning 


—the cover jumps up! 





Aladdin is securely locked again ! 


Simple as A B ( 
convenient. 


iger, Sheets 


of Hammermil! ledger paper convenient 
rulings; red leather index ric h corduroy 
cover, back and corners of gold- soak ed red 
Texhide; exp ansion up to 50% 2 sizes, 2 
capacities, 200 or 400 sh s—3 styles of 


Moesn’t have 


ETTING sheets in or out of the Aladdin 
Ledger isn’t a slow-movie job. And you 

can’t lose the key—because there isn’t any. 
Press a lever, as in the picture above, and ZIP 
Insert or take out the 
sheets—press down the cover—and Presto—the 


Safe—and you can hardly imagine how 


You can have the Aladdin bound in rich corduroy as in 
the picture—in serviceable black Texhide—or full blue slate 


canvas. Two sizes. Two capacities: 7% x 10% in 


. for the 


small business, or the professional man; 9 x 11% in. for 


any job a “he-ledger”’ can hold down. 


¥ @@—COMPLETE DISPLAY UNIT TO TIE-UP WITH THIS ADVERTISEMENT 
In the Saturday Evening Post May 22nd. Write for this 


Chicago, 626 W. 
New York, 


56 


Display Unit No. 9 


NATIONAL BLANK BOOK COMPANY 
112 Riverside, Holyoke, Mass. 


Jackson Bivd. 
Duane St. 


Philadelphia, 1001 Market St. 
Boston, 161 Devonshire St. 
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The Average Office 
is a ripe Prospect! 


The average office is a ripe prospect for This is a situation on which you, as an 
Jamestown Metal Desks since all busi- office appliance dealer, can profit. You 
ness men today recognize the advantages 


. - are the logical man to sell this big, wide 
of steel over wood for office equipment. re m 


open market. 

Jamestown Metal Desks represent the Ke 

last word in steel construction. They Only a small stock 1s needed. Che bulk 
are beautiful, efficient, durable and fire- of selling can be done from the catalog. 


proof—and although incomparably bet- Ajj orders can be shipped promptly. 
ter than the best wood desks, the prices ; 
are no higher. Ask for full details. 


Because Jamestown Metal Desks com- - fae 
pletely meet modern business needs their JAMESTOWN METAL DESK CO. 


popularity has grown enormously. JAMESTOWN NEW YORK 


JAMESTOWN METAL DESKS 


The average office 
presents an oppor- 
tunity for the sale 
of several desks. 
Banks and public 
buildings and even 
private homes are 
also being equip- 
ped in metal. 


Sell Jamestown Metal 
Desks 


Jamestown Metal Desks are finished 
in etther olive green or mahogany 
with heavy green battleship linoleum 
covers, unless otherwise desired. 











Bronse bead binding can be had or 
full steel finished to match desk. 
Hardware and foot castings are 
genuine cast bronze. The line in- 
cludes both four and eight legged 
desks in a wide range of styles and 
sizes for every purpose. 








. 
| 


a 
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Gilman Visualizer Sales Manual. 
The A. S. Gilman Company, Cleveland, Ohio, manufac- 
turers of Visualizer binders, are distributing to the trade a ° . | 
booklet on sales hints It is called the Visualizer Sales ? 
Manual and, as stated in the introduction, its purpose is isib ; 
to help the “sales organization serve business better, 


| 


secure more orders and to increase the earnings of each 

individual salesman.” a ue 
Special emphasis is placed on the necessity for the sales 

man to know his product thoroughly. “Getting business 

today,” says the author, “is easy for men who think TO YOUR CUSTOMERS 

‘aight Determination plus a thorough knowledge of 


vour business is all you need.” 


Five essential qualities for a successful salesman art 


given as Health, Honesty, Ability, Industry and Knowl eS © 
edge of tl Business Health is placed hrst because “a 1Sl Ee y 


healthy man, full of vitality, is best fitted to overcome 


objections The fundamentals of good health art Right * 

Living, Right Thinking, Correct Eating, Plenty of Exer 

cise and Ample Sleep Honesty, the second essential, TO 1 S 

applies not just to honesty in money matters, but rather : 

to the attitude of the salesman and his conduct with respect TO you 

to his duties A bilit s next in order and includes bot! 

natural ability and that which is acquired by study. Indus WHEN YOU SELL THE 
try, the fourth essential, states that a salesman’s most 


: important work is to secure orders. “A salesman’s tim«¢ 
counts for most when it is spent in the presence of a pros RICAN VIS 
pect or customer.” Knowledge of the Business, while giver NUMBERING MACHINES 


as the last essential, is really the theme of the booklet It 












Standard Models 41 


embrac es ! t just knowledge ot the product he ing sold. but 
and 21 contain 6 


knowledge f the customer’s needs. Quoting “The plans wheels and one style 
and methods of yesterday, which met business conditions of figure. Eliminating 
—_s , agai ’ ~— the necessity of stock- 
will not fit the business conditions of today \ man ing many styles and 
: ; - , e sizes of figures in 4, 
progresses just so long as he is willing to learn 5 ané 6 wheels. 


The booklet distinguishes between the selling of staples 





and specialties, and in dealing with the latter says: “Spe 
cialty Selling Requires Higher type of selling ability; 
more iwgressive and persistent effort; more thorough VISIBLE 


NUMBERS 


knowledge of the product; a better knowledge of the pros 


pect’s needs, and the ability to ‘Create Desire’ for his Gelis you r 
product The booklet is the popular 3% by 6% incl what you 
size and contains’ twelve pages, including cover Grey 
stock is used with two color printing, dark green and 
. russet. It is well handled and contains a number of wort! 
: while thoughts 


More Room for the Coming New York Business 
Show. 


It is reported that the new Madison Square Garden o1 
Eighth avenue, between Forty-ninth and Fiftieth streets, 
New York City, where the 1926 New York National Bus 
iness Show will be held the week beginning October 18 
is proving so desirable for trade expositions and so easy 
of access to visitors, that already plans are under way for 
alterations to the building (only recently completed) which 
will increase the exhibition space and better the modern 654 991 
conveniences for exhibitors as well as the visiting publi Io CU tw 


Impression of Figures 


New list price 
Model 41 — 3- 
movement $12 





It is also reported that the various shows held in the new 
ng have had largely increased attendance over the Attractive Trade Discounts 


rs 


same shows held heretofore elsewhere. This indicates that 


WRITE FOR A SUPPLY OF OUR NEW NOVEL 
LEAFLETS THEY BRING ORDERS 


the public likes the new location and appreciates the accon 


modations provided 


PIERRE NE es 


[The National Business Show organization believes in the a . . 
evidence of a sound prosperity in the office appliance field American Numbering Machine Co. 


and of better business this fall, indicated by the tact, among SHEPHERD AND ATLANTIC AVENUES 


others, that reservations for business show space are con 


siderably ahead of the corresponding period in previous BROOKLYN, NEW YORK 
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Quartered Oak Flat Top 


No. 2432 


Office DESKS 


For the representative office furniture dealer, 
the most profitable desk line is that ap- 
pealing to the great middle class demand. 
Such an appeal is that of the Jasper Novel- 
ty Works’ desks, made in three grades for 
the office, together with desks for teachers 
and students, and juvenile desks. 


Our line has given quick sales, substantial prof- 
its and repeat orders to many dealers—so 
many that through varying business sea- 
sons, our factory has continued in steady, 
full-time operation. 


We should like you to examine our line: al- 
most every dealer who sees it, remarks on 
the attractive designs of wood and finish. 
Often we can refer you to displays of 
dealers in nearby cities; sometimes dealers 
traveling through Indiana give us the pleas- 
ure of a call. 


But, whether or not you can arrange to see the 
line, write for our catalog. It tells more 
than is possible in this limited space and 
gives you a good idea of the grade and 
variety available. 


Jasper Novelty Works 


The Desk Specialists 


JASPER INDIANA 





No. 2429. Quartered Oak Drop Head T. W. Desk 
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Wills Heads Sheppard Southern Sales. 
Charles H. Wills is the new 
the C. E. 
books and forms, 


Southern sales manag 
manufacturers of loose leaf 
N. Y. 


experienced 


Sheppard Company, 
Long Island City, 
Mr. Wills is a thoroughly loose le 
Sheppard orga: 


West 


and has been connected with the 


for about ten years, covering Virginia, 





WILLS. 


CHARLES H 


North Carolina, His new and more extended 
duties include the supervision of the 
South, 
enlargement of the personnel of the organization. 


Mr. Wills will 
Virginia 


and vicinity. 
company’s agencies 


throughout the the development of distributio 


make his headquarters at Lynchburg, 


The Vance Manufacturing Company Spreads Out. 


The Vance Manufacturing Company, Dayton, O 


manufacturers of equipment for the reproduction of 


grain, have recently entered the Eastern market 


T. S. Buchanan, formerly a special representative for the 
Devoe and Raynolds Company, Inc., is now in charge 
their Eastern business with headquarters at 52 Vanderbilt 


New York City. 


The Wood Grain Reproduction Company is now being 


avenue, 


formed for the purpose of providing for the general East 


ern trade faithful reproductions of wood grain and marbk 


finishes as accomplished by the equipment manufact 


by the Vance Manufacturing Company 


The Wood Grain Reproduction Company of New York 
will have an exclusive license for the use of this equip 
for that territory for job shop purposes. Adequate space 
has been leased in the central portion of Long Island ‘ 
141 East avenue, and operations are scheduled t eg 
shortly after April 1. John Holt is to be president 
general manager of this new enterprise. The Wood Gr 


Reproduction Company of Chicago has been operating 


der this same plan for more than a year with considera 


success. 
The graining equipment as manufactured The \ 


Manufacturing Company is used by leading manufacturer 


in many different lines. This equipment is made with 


photography as the beginning, consequently the final res 


secured through its use are faithful reproductions 


The organization of these finishing shops provides 


the general trade a means to secure this finish for 


‘ 


products where the ownership of the equipment 1s not pt 


tical. The process is fully patented in the United States 
and foreign countries and the Vance Manufacturing | 


pany is operating under an exclusive license to produce 


graining process. 
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“Papers or folders which catch 
under square -Shouldered., 
sharp edge metal tabs. 
cant do this , 





YY 


athe p 
The Clamshell Edge- 


HESE protecting, round- A Tab Filing Guides were 
ed-in edges are now found mighty good ones,—and 


on the new Oxford steel tabs. b ran d new mighty attractive in price 





Gripping the board snugly, and profit. 

the gently rounding edge 

causes papers and folders to on. This additional refinement 
ride over it smoothly. There hn a makes them doubly so! 
isn’t the slightest chance of REC.U.S. } OATOPe. It is just another reason 
their catching or buckling. feature why Oxford Steel Tab 


Even before this particular Filing Guides will sell 


improvement, Oxford Steel In steel tabs faster for you! 


ror. 


FILING SUPPLY CO. 
382 Jefferson Street Brooklyn, N. Y. 


NEW YORK SALESROOM PHILADELPHIA OFFICE 
321 Broadway 441 Drexel Bldg. 


SPECIALISTS MANUFACTURING FILING SUPPLIES EXCLUSIVELY FOR 17 YEARS 
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You 


—or some one from your organization 
—No one else will do 


Thousands of the best business people will visit the National 
Business Shows this fall, just as they have been doing for 
nearly a quarter of a century. 


They come to see you to learn more about your product. 


Who, but someone from your own organization can give 
these good business people that ‘‘first hand information”’ 
which they seek direct from you? 


The neighbors are all busy looking after their own interests. 
Some other time isn’t just as good. 


The opportune moment to show them is when they are so 
interested that they come to see you at the--- 


National Business Show 


NEW YORK CLEVELAND 
at the at the 
New Madison Square Garden, Public Auditorium, 
October 18th to 23rd, inclusive November 15th to 20th, inclusive 


5 


“It’s the personal contact that counts’ 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President James F. Tate, Secretary 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 
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The Cant 


Quality Produ 
Quality Alone 
Not Responsible 
For Canton Success 


Quality in steel furniture, 
and high quality at that, is 
the demand of discriminat- 
ing prospective buyers. But 
quality alone is not re- 
sponsible for the status of 
Canton products among 
those fortunate enough to 
possess an agency. The 
arrangement between man- 
ufacturer and dealer has 
played no small part. The 
agency proposition was de- 
signed with your interests 
foremost; it should be 
worth while for you to in- 
vestigate it. 


The 
Canton 
Art Metal Co. 


CANTON 
OHIO 


eR I 9) 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 
E. H. Sell, President, Columbus, Ohio; Charles Garvin, First Vice-President, Boston, Mass.; Nathan Saltzman, Second Vice- 


President, Atlanta, Ga.; Fred 


P. Seymour, Third Vice-President, Chicago, ill.; Albert H. Childs, Treasurer, Chicago, /Il.; 


Leo F. Johnson, Auditor, Tampa, Fia.; Fletcher B. Gibbs, General Manager, 403 Conway Building, Chicago, Il\l.; Mortimer 
W. Byers, Secretary and Counsel, 41 Park Row, New York, N. Y. 


REGIONAL GOVERNORS 


en +, pra A The R. M. Pound (Pound & 
ames T. w m- Moore Company), Char- 
a age we lotte, N. C. 

Iiiam . Stewart ( i 

Blank Book & Stat Cc. C. Cobb (The Conklin 


ery Company), — Pen Manufacturing Com- 


pany), Toledo, Ohio 


Woodson P. Wadd The Cc. J. Nachtigal (The Globe- 
Everett - Waddey F Gem Wernicke Company), Chi- 


pany), Richmond, Va. cago, Ill. 





REGIONAL GOVERNORS 


Arthur J. Walker (Farn- George E. Horne (George 
ham Printing & Station- D. Horne Book Store), 
“7 Company) Minne- Greeley, Colo. 
apolis, nn. 

William Schmiederer (Bux- Vee 5. Gt Ghee 2 
ton & Skinner Printing kane, Wash ee Oe 
and Stationery Com- : : 
pany), St. Louis, Mo. Joe E. Harvey (West Coast 

W. Neill Stewart (Stewart Printing & Stationery 
Office Supply Company), Company), Los Angeles, 
Dallas, Texas. Calif. 


SECRETARY'S OFFICE—4! Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago 
Next Annual Meeting Will Be Held September 20-73 at the Mayflower Hotel, Washington, D. C. 


National Convention Program Nearly Finished. 

Word comes from C. C. Cobb, chairman of the program 
committee of the Washington convention of the National 
Association, to the effect that he has the program for the 
meeting in September pretty well worked out. This pro- 
gram has been submitted to the executive committee and 
the general manager and it is hoped to present the details 
of it in the June issue. 

The merchandise exhibit will be limited to thirty-five 
exhibiters in the Palm Court of the Mayflower hotel while 
five more can be taken care of on the mezzanine floor if 
desired. Until the design of the booths is approved, fur- 
ther definite information cannot be announced to the man- 
ufacturers. Applications for more than a score of booths 
have already been received. It is planned to make the 
merchandise exhibit more beautiful than it has ever been in 
the past so that the goods can be displayed to the best pos- 
sible advantage. 

One and one-half fare on the certificate plan has already 
been granted by the Passenger Association to those who 
attend the convention. The field members and traveling 
salesmen are not going to be neglected at the Washington 
convention as the program recommends plans for their 
special entertainment. The ladies, as usual, can be assured 
of a good time. It is expected that the convention will be 
addressed by several prominent people, but definite details 
will not be known until later. 


Garvin Makes Extended Trip. 

Charles Garvin, first vice-president of the National Asso- 
ciation of Stationers, Office Outfitters and Manufacturers, 
called on Office Appliances on April 5. He was on an 
extended trip which started from Boston on St. Patrick’s 
day, the first stop being at Washington, where Mr. Garvin 
put up at the Mayflower hotel and found eighty reserva- 
tions already in for the convention in September. 

From Washington he went to Richmond, Va., and spent 
a day with District Governor W. P. Waddy. Thence he 
went to Atlanta where he remained three days as the 
guest of Mr. and Mrs. Ivan Allen. Here he attended and 
spoke to a luncheon of the Atlanta stationers. 

From Atlanta, Mr. Garvin proceeded to Tampa, where 
he gave a talk on the first night of his stay at a dinner 
given by the Tampa and St. Petersburg stationers. On the 
second night he attended a dinner given by Leo F. Johnson 


at which ladies were present. He also addressed two meet 
ings of salesmen on the future of sales work. 

From Tampa he went to New Orleans by boat, a delight 
ful trip. At the Crescent City he visited the stationers 
and obtained the assurance of a good delegation to attend 
the Washington convention from New Orleans. 

At Greenwood, Miss., Mr. Garvin addressed the Green 
wood Rotary club. 

From Greenwood he proceeded to Little Rock, Ark., 
where at a dinner of the stationers he received the assur 
ance that Little Rock would give its support to District 
Governor Schmiederer. 

At St. Louis, under the leadership of District Governor 
William Schmiederer, the stationers gave a luncheon at 
which Mr. Garvin spoke. The following were present 
William Schmiederer, F. K. Adams, E. Lasaur, T. Barthel 
F. Palmer, Jr., T. B. Wyrick, F. Palmer, Sr., H. A’ Van 
Derslice, manager, St. Louis office of the Jos. Dixon 
Crucible Gompany; W. K. Woods, L. Pillisch, A. Osgood 
Harley Wantz, and Fred L. Coggin, manager of the west 
ern office of the National Blank Book Company, Chicago. 
Mr. Garvin’s remarks created no little enthusiasm and a 
good attendance from St. Louis is expected at the annual 
convention in Washington in September. 

In Chicago he visited the headquarters of the association 
and Office Appliances, proceeding to Kansas City, where 
he kept up the work of boosting the convention enthusiasm 
among the stationers. 

From Kansas City he went to Dallas and San Antonio, 
where on April 8 and 9 he spoke on the human side of the 
National Association. 

From San Antonio he proceeded to Boston, arriving on 
April 16, completing a long and strenuous, but productive, 
trip in the interests of the National organization 


Boston Stationers to Picnic in June. 

The annual outing of the Boston Stationers Association 
will take place on Saturday, June 26. This is the big event 
of the summer in the stationery trade of New England, and 
will be held at Pemberton, Mass., as in the past. 

Guy Hart of the Joseph Dixon Crucible Company is 
chairman of the committee on arrangements and every 
effort will be made to surpass previous years in interest and 
attendance. Details of the program will be announced 
later. 
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WHEN AN IDEA EXPLODES 


To nearly every man of affairs in the world 
today there often comes, sharply and clearly, 
an idea that is loaded with great possibilities. 
And too often that idea is forever lost, because 

there are not at hand the necessary tools to 

put it into instant action. The Mimeograph is 

the superlative disseminator of ideas. With re- 
markable speed it duplicates all kinds of letters, 
forms, bulletins, announcements, diagrams, etc., at 
almost negligible cost. Distinctly clear, well printed 
copies, it turns out, many thousands an hour, and 
without the need of highly trained operators. It 
brings to the busy man a private printing plant, ever 
ready for instant action. An interesting booklet 
“O-5”—sent by the A. B. Dick Company, Chicago, 
upon request—points the way to a great saving of 
time and money by speedily putting ideas to work. 


MIMEOGRAPH 
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A carbon paper 
that makes 
regular customers 


After once using Grand Prize 
Super-durable Carbon Paper 
stenographers and office man- 
agers insist upon it—will not 
take any other. 


This means that your casual cus- 
tomers become regular custom- 
ers, and, if necessary,will go out 
of their way to get this carbon 
paper at your store. 


This carbon paper is the result of 
22 years of experimentation. It 
will not “tree or curl—is as 
clean to handle as white paper 
—will not offset—is guaranteed 
to produce from 100 tol 50 clear, 
legible copies. 


A plan to in- 
crease sales 


Send the coupon 
below for a proven 
tested plan that we 
have originated for 
increasing your 
sales of carbon 





No. 7-X paper. This plan 
Superdurable will be sent free of 
Benbodies Excessive charge and without 


Durability, Extreme obligation. 


Sharp Writing Qualities 
and is Guaranteed to be 
NON-CURLING 


Manufacturers of carbon paper since 1902 


Pacific Carbon & Ribbon Mfg. Co. 


1451 Harrison Street 
San Francisco 


Please send details of your Carbon Paper Sales Plan. 











Harry D. Matteson Now With Trussell. 
Harry D. Matteson of Poughkeepsie, New York, 


taken an important position in the sales department of th 


Trussell Manufacturing Company, manufacturers of lox 
leat books, of the same city. 
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Mr. Matteson was for four years manager of the Poug 


keepsie office of the Burroughs Adding Machine Compa 


and has an enviable record as a salésman. He is a met 





HARRY D. MATTESON 


of the Board of Directors of the Poughkeepsie 
Club and was secretary for three years, vice-president { 


year, and president for another year 


The Trussell Manufacturing Company is to be congrat 


lated upon having secured Mr. Matteson to cover the 
York State territory and portions of New England 

H. S. Cadieux, who formerly covered this territor 
now in the administrative end of the sales department 
the home office at Trussell Park, Poughkeepsie 

Latest reports from Trussell are to the effect that 


new and larger plant recently occupied by the company 


now operating at about capacity owing to the demand for 


de 


“Featherweight” memos, one-piece hand-boarded cowhi 


covers, and other specialties originated by the company 


I 


New Acco Punch in Demand. 
Although Acco Punch No. 50, recently added 
line of the American Clip Company, Long Island Cit 
York, has been on the market only a few weeks 
already a wide recognition of its features of utilit 
the demand for the device is growing apace 
This new punch fulfills the need of every office 


The Acco No. 50 


punch single holes for brass paper fasteners; or 


general utility device of this kind 


punch two, three, four or more holes in sheets used 
filing or in post, ring and similar binders. The N« 
is a single hole punch with which, by an arrangement 
center marks and sliding side table gauge, and without t 
use of a ruler or pencil, any required number of holes « 
be accurately placed in sheets of any size. There ar 
parts to get lost or be replaced, and nothing to get 
order 

It is stated that the No. 50 is coming to be know: 
“Every Office Punch.” 


New L. L. Brown Agent. 
The Dillard Paper Company, Inc., of Greensboro, N. 
has been appointed a selling agent for Brown's 
ledger, Greylock linen ledger and Advance bond, threes 


the well-known quality lines of the L. L. 


Company of Adams, Mass 
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New York: A. H. Denny, | 56 Broadway; Chicag Horder’s, Inc., Nine Loop Stores 


o 
™” af 
In every h and office there ate count 1ys in which Weis Scrap Books can rendet 
valuable h Ip R re » nert ng t r busit . rofession personal 
tems .. . editorials of 5] nterest r advertisement tographs High “ 
Lights of History ind paste ti iW ; Scral Book f futur refterenc But ee 
ike certain it's a W l k tort ' n the inside back ver W s Scray Books BS 
have earned a natior t tation for fine workmanship, gor appearance, and long serv = 
Qur « italog, nt ft . ribes t is styles and oe 
The Weis Manufacturing Company, Monroe, Michigan 


CONSISTENTLY ADVERTISED 


Weis Products are consistently advertised in The Saturday Eve- 
ning Post, America’s largest and most influential weekly. This 
is but one phase of a very definite and permanent plan to render 
full co-operation to Weis Dealers. The advertisement reproduced 
appears in the May &th. issue of the Post. It features our popu- 
lar line of scrap books, for office and home. tead next three 
pages of this four page insert. 








The Weis Manufacturing Co. 162 Union St. Monroe, Michigan 
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- Announcing a New Line 
~ otf Loose Leaf Scrap Books 


With Three Important Features 
1 Re-enforced Post Holes in Sheets 1 


Each book contains 100 pages of a fine grade of white drawing paper 
suitable for sketching as well as pasting and each sheet has two post 
holes and around each is a strong manila re-enforcing disk. This feature 
alone will make Weis Loose Leaf Scrap Books known for their long life. 

2 Seamless Tube Binding Posts 2 
The binding posts are made from seamless steel tubing—they fit tightly 
and will not spread. One being inserted in the other provides nearly 
double expansion. The two posts and the tightly drawn cords keep the 
sheets in alignment and securely held. 

Edges of Wood 3 

The top binding edge is of wood which prevents sagging between posts 
and obviates excessive wear in the post holes. The covers are made of 
heavy binders board covered with black binders cloth. 


Here is a line of strong, serviceable, good looking Loose Leaf Scrap Books 
that you can handle with profit because the margin is liberal. A line 
with so many good talking points that sales will be easy. Made in five 
practical sizes: 
No. 109—7" x 10" No. 110—9'x 11" No. 111—11'x9" 
No. 112—12"x 16" No. 113—16' x 12" 
Include some in your next order 


Ask for new scrap book circulars with your imprint 





The Weis Manufacturing Co., 162 Union St, Monroe, Michigan 














Slits 


You Can Make Money on 
Weis Scrap Books 


You will find it to your advantage 
in many ways to confine your efforts 





Nos. 101, 103. 105 
to Weis Scrap Books. The line not 
only carries a liberal margin of 
profit for the dealer, but em- 
bodies many exclusive features 
that make for volume sales. Fur- 
thermore, it is nationally adver- 
tised, an important feature. 





Nos, 121, 123, 125 


The bound styles shown on this 
page meet practically every exist- 
ing demand for’durable, attractive 
scrap books—every home need, 
every office need, every class room 
need. Every style is made in three 
sizes: 8"x10", 10"°x124" and 104"x144". 


Nos. 121, 123, 125, 101, 103 and 105 
contain 144 pages of white egg shell 








book paper. The other numbers 
in the line contain 144 pages of 
strong manila paper. Backs and 
bindings are made of finest ma- 
terials. The construction through- 
out anticipates the rough handling 
to which scrap books are subjected. 





Nos. 151, 153, 155 
An exclusive feature of all Weis 
bound scrap books is the method 
by which the leaves are attached. 
They are glued and rivited into 
grooves cut into non-breakable 
wooden backs. They cannot pull 
out. An important distinctive 
sales-building feature. 


Write us today for prices, together 





Nos. 141, 143, “Ss 
with information about the many 
sales helps we have for dealers use. 
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Too Many Duplicating Lines 
—the Bugaboo of Retailing! 


An old, old theory pertaining to retail selling has been exploded. 
It is the theory that in order to do business a merchant should 
stock everything and anything on the market—that duplication 
of lines doesn’t matter, just so sales are made—that inventory 
doesn’t cut much ice. 


The tendency today among all successful retailers is to handle 
as few duplicating lines as possible. There is a growing recog- 
nition of the fact that duplication beyond a well-determined 
point means waste and loss, whether the duplication is in 
files, furs or furnishings. 


These successful merchants are concentrating on just enough 
similar items to allow their customers a reasonable selection as 
to style, price and quality. Invariably, these lines carry a 
liberal margin, are made by a responsible manufacturer and 
are advertised nationally. 


Concentrating in this way has many advantages, the most im- 
portant of which is that TURNOVER is greatly increased. And 
right here is where PROFITS are increased. Turnover is the 
very essence of profit making. Without turnover no retail busi- 


ness can succeed. 


The dealer who concentrates has a small stock always worth 
what he paid for it, instead of a large stock of shopworn 
goods worth less than inventory. His invested dollars are 
working and earning. His quick-selling items are not carrying 
the burden of slow-moving goods. By concentrating his pur- 
chases among a few good manufacturers he increases the 
interest of these manufacturers in his business and suecess 
and makes it possible for them to render:service and co-operation 
far beyond the ordinary. 


In adopting lines on which to concentrate, look well to the 
advantages afforded by Weis Sectional Bookcases, Filing Equip- 
ment and Office Supplies.. Quality made by an old-established 
house, offering wide selection as to style and price, supported 
by national advertising and substantial selling helps, always 
sold through legitimate retailers, and never through factory- 
owned branches nor direct, and sold on a satisfaction-or-money- 
back basis, Weis Products offer greatest possibilities to the 
retail trade. 


The #2 Manufacturing Co. 162 Union St. Monroe, Mich. 


New York:—A. H. Denny, Inc.. Chicago:— Associated Stationers Supply Co 


356 Broadway Franklin Street 
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2 helpers that SELL! 
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HIS is a newclerk for your store. 

In a jiffy he’ll sell a whole box of 

pens, while you yourself would 
be finding and selling a few single pens! 
No fuss, no bother about selection. Turn 
the cylinder to the right style, and the box 
is out with a flip of the finger. 
Your customers will appreciate pen ser- 
vice so quick—so easy. 
He’s a time-saver and a money-maker, 
this boy. Handy, attractive, neat, compact. 
All his employers are glad he’s around. 
You can hire him, for next to nothing. 
Write us about him. 


Gsterti 


ESTERBROOK STEEL PEN CO., Camden, 


ANADIAN AGENTS: THE 


BR O W 


~ . 
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HIS salesman visits all the best 
customers in your city. He tells 
them to throw away old pens—to 
get the habit of buying new ones—often. 
He’s promoting true economy and good 
business. 
He calls regularly. He’s fresh, original, 
convincing. 
He’s working for you—he’ll work éwice as 
hard if you let people know you carry 
Esterbrooks. 





N. J. 
LT 


N+3R OS =, ss 


TORONTO 














_— 


© 


eae 


Sg er ts 








 diivisnse ” is 





128 OFFICE APPLIANCES May, 1926 




















NEW interpretation of quality 


and utility is found in the 
makeup of every piece of Macey 


Interpreting office furniture. No matter what 
a the purpose, each piece of Macey 
Quality 





furniture is an enduring testimony 
to the skill and experience of the 
workmanship used in fashioning 
raw material into valuable articles 
of commerce. 


To those dealers who pride them- 
selves on their ability to adequately 
represent a line of furniture that 
stands head and shoulders above 
its neighbors, Macey products 
appeal. Although the quality 
surrounding the line might well 
justify higher prices, the line com- 
petes successfully with those sold 
more on a price than a quality 
basis. 


If you would like to be better 
acquainted with Macey furniture, 
catalogs and supplementary infor- 
mation will be sent gladly on 
request. 











THE MACEY COMPANY 


| GRAND RAPIDS, MICH. 


| The Macey Line consists of Filing Equipment, Filing Equipment Supplies, 
Office Safes, Steel Desks, Matched Office Suites 
and Sectional Book Cases. 
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C. B. & F. Company’s Loose Leaf Catalogue. 
The Chicago Binder & File Company, Chicago, LIL, are 
distributing their catalogue No. 19 to the trade. It is a 
handy pocket size, containing approximately fifty pages and 
It features the “Per 


bound with substantial cover in red. 


fect Line” of loose leaf supplies. The catalogue is well ar 
ranged so the dealer can give the desired information with 
little effort. A large part of the work done by this company 
is of a special nature, particular attention being given to 
loose leaf problems which do not fit in with supplies which 
are commonly recognized as standard. The company em- 
phasizes their facilities for prompt shipment and quantity 


prices on large orders 
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COVER DESIGN OF NEW DIXON 
SCHOOL PENCIL CATALOGUE 
This is a handsome booklet of 28 
pages, exclusive of cover, which is of 
heavy white stock bearing handsome 
crayon drawings of interesting archi 
tectural subjects The catalogue de 
scribes and illustrates the lines of the 
Jos Dixon Crucible Company in 
tended especially for students. Various 
packages are reproduced in their 
actual colors, also the pencils them 
selves, and the effect is most pleasing 
The catalogue is replete with valuable 
information, especially to dealers in 
terested in school trade 








Daus Duplicator Company Expands Facilities. 


_— 
Che general othce ot 


the Felix F. Daus Duplicator Com- 
pany, Inc., is now at 401 Broadway, New York City. They 


have established the factory for making gelatine film rolls 


for both the Daus Dupligrand and the Daus Tip-Top 
duplicators at 69 West Houston street, that city. Their 
factory for assembling Daus Dupligrands is at Bridgeport, 
Conn 

The company has recently opened sales offices on the 
Pacific coast under the management of Louis Rubin, 1013 


1 


South Los Angeles street, Los Angeles, Calif. 
A new booklet gotten out by the Daus Duplicator Com 
pany, Inc., contains eight pages and gives a detailed de 


scription of the Daus Dupligrand. This booklet is entitled 


“An Achievement in New Day Office Help.” Copies will 
be supplied on request to dealers who are interested in the 


sale of the rotary film duplicator. 
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The bees that satisfies 


the greatest number 
offers the best oppor- 
tunity for profit. 


The success of Engle- 
wood Desks lies in their 
appeal to the average 
business man. They 
have a quality and ap- 
pearance which suggest 
them as the ideal arena 
upon which the plans 
and programs of mod- 
ern business can be 
worked out. The desk 
is the most important 
piece of office furniture 
and must be efficient. 
Englewood Desks have 
that essential at a price 
that the average busi- 
ness man appreciates. 


Englewood Desk Co. 


58th and Lowe Ave. Chicago 


Dealers: Write for ‘‘The Book of Engle- 
wood Desks’’—-The Way to Increase Sales. 
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Personality 


HE successful business 
man of today is just as 
careful about the appear- 
ance of his letters as he is 
critical of their contents. 








This is because in addressing 
those who do not know him, 
his letter is the sole means of 
expressing his personality, 
and the right kind of person- 
ality in business today spells 
SUCCESS. 


KCSASASKAMAKAS 






Men who have achieved suc- 
cess, and also men on their 
way to success realize that a 
clean, clearly typed letter 
commands a respectful read- 
ing — AND A ROYAL TYPED 
LETTER GETS IT. 


(KLEENEX 


‘“‘Compare the Work”’ 


UY, 





TRADE MARE 


ROYAL TYPEWRITER CO., Inc., 


316 BROADWAY - NEW YORK 


* 


Branches and Agencies the World Over 
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Wabash Cabinet Company’s New Outfit for 
Salesmen. 

One ot the handicaps which the average salesman of office 
supplies must combat is the lack of full and complet 
formation as well as the lack of a graphic method of de 
onstrating the superior features of any particular inde» 
The Wabash Cabinet Company has devised a compact 


CA Grip Full of 
New Business 
~— You/ 






NEW WABASH DEMONSTRATING OUTFIT 


light-weight outfit which graphically demonstrates all 
the features of the “Natural System of Indexing for Cor 
respondence Filing” and also for card filing. 

In a neat fiber suitcase are packed six imitation leathe: 
covered cases each with a cover that snaps in place Chree 
of the cases show correspondence indexes and three s! 
card indexes. 

The unusual features of Natural System are clearly a: 
forcibly brought out. The principle of indefinite expansi 
and the method of spelling the names with guides ar: 
plainly illustrated that the salesman has little difficulty 
making the sale. 

But in addition to this, two booklets, one entitled “Spe 
the Name with Guides” dealing with correspondence fil 
and the other dealing with Natural System Index for Car 


Filing, are furnished. These booklets contain complet 
schedules for the foundation work of files of different sizes 
and give the salesman a definite thing on which to quote 
They also assist in building the index atter the order 
given 
This demonstrator set is representative of the tender 
of present day manufacturers to equip and train thei 
dealer’s salesmen more completely, and such outfits as this 
are sure to increase sales in the supplies held 
Watson Manufacturing Company in New Office 
Building. 
The Watson Manufacturing Compan 


York, have recently moved into a new four-story 
building is fort 


y of Jamestown, N« 


building next to their factory The new 
feet wide and 120 feet in length. The space in the tact 
buildings formerly occupied by the offices has been t 
into factory space. The offices of the metal furmiture 
screen divisions are now in one building—heretofore th 
have been separated. 

It is said that, owing to the growth of the com} 
business, other additions will follow 


New Concern Incorporated in New a ccntingr ee O 
The Tope Book and Office Supply Compan f N 
Philadelphia, Ohio, was incorporated March 13 for $12,0)! 
by W. H. Tope, F. G. Blair, Roland E. Tope, Hele: 

Tope and Elmer W. Stiffler—A. E. D 
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Every 
Stationer 


can sell 
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PERSONAL PROTECTOGRAPH 


throughout the entire year 


RITING checks is not limited to a particular 


season of the year. It’s a year-round per 


formance. 


That is why the Personal Protectograph can be 
put on sale in your store now and find buyers at 
once. 
not only as a means to improve the appearance of 
his checks but as protection against the activities 
of numberless check raisers who are a daily threat 
to checks in circulation. 


When take on the Personal Protectograph 


you get our whole-hearted support. 


you 
A great na- 
tional advertising campaign running throughout the 
vear in the Saturday Evening Post and Literary D1 


Every user of a checking account needs one, 


gest is getting millions acquainted with the value 
and merits of the Personal Protectograph. 
But what is more important to you is our com- 
plete selling plan which can be put to work in your 
Although comparatively new it has brought 
business and profits to those stationers who 
have adopted it 


store. 
new 
Let us show you this plan. At your request a 
Todd expert will call and explain it to you in de- 
tail. Selling helps are included—also the personal 
Todd He knows your 
problems and is ready to help always. Write, phone, 
or wire today—we 


assistance of the expert. 
have a sales and service office 
in every principal city in the United States. One 
is near you. 











| The Personal Protectograph 

is a Todd product—Todd in invention, qual- 

ity, manufacture and guarantee. Easy and 
quick perate. Shreds the amount into 

tl é e of the pape Writes in large, 
clear figures with indelible ink. Protects 
against erasures and “pen changes.” En- 
dorsed by bankers everywhere. And the 
price, $18.00, gives a substantial profit. 





THE TODD COMPANY 


Protectograph Division 


1129 University Avenue 
ROCHESTER, N. Y. 
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Something Entirely Different 
A NEW LINE OF 


-P 


PRICE 
BOOKS 


2900-Line No. 1 Grade 
Brown Whirl Grain Cowhide 


LIST OF STOCK SIZES 




















Cover Size of Ring Size Cover Size of Ring Size 
No. Sheet & Center No. Sheet & Center 
2901 5x3 2-14-4% 2909 814x514 3- 2% 
2902 5x3 2- l -4%4 2910 8i4x5\% 3- ] -23 
2903 634x334 3-14-2% 2911 914x6 3-14-3Y 
2904 6354x344 3- l -254 2912 914x6 3- 1 -314 
2905 714x414 3-14-2% 2913 11x8'/ 3-14-41/ 
2906 74x44 3- 1-25 2914 11x84 3-1-4% 
2907 74x53 3-1/,-24 3013 814x111 3-1/,-24, 
2908 744x5 3- 1-234 3014 84x11 3- 1 -2% 
One Continuous Piece of Leather Cut from a solid piece of Cowhide 
Whirl Grain Finish Soft Flexible Leather that can be rolled 





A Price Book you have been wanting to show your trade 





Anticipate the Demand 
Stock up on these ONE 
PIECE all leather covers 





IRVING- PITT MANUFACTURING Co. 


KANSAS CITY 
CHICAGO NEW YORK 
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Changes in L. C. Smith-Corona Ranks. 


It is stated that the L. C. Smith & Corona Typewriters, 
Inc., expect to consolidate the L. C. Smith and Corona 
Pacific offices in Los Angeles into one, locating in the store 


now occupied by the Corona-Pacific Typewriter Company 


533 South Spring street 


In Albar New York, the two offices have been consoli 
dated under the management of Lyman S. Smith and have 
moved into the former L. C. Smith store 

In Rochester, New York, it was found that neither the 
L. C. Smith store nor the Corona store was suitable for the 
combined office, hence a new store was leased at 14 Gibbs 
street Lauren A. Griffing, at one time manager of the 


Corona office at Rochester and more recently in charge of 


the Cleveland oftice, has been brought back from Cleveland 
and put i charge of the consolidated office at Rochester 

In Cleveland the L. C. Smith and Corona Typewriters 
Inc., have consolidated the L. C. Smith and Corona offices 
under the management of F. E. Abbey, former L. ( 
Smith manager. At the moment of writing the company 
has not determined on a permanent location for the Cleve 
land oftice 

In Columbus, Ohio, where the Corona store was recently 
moved to 51 East Gay street, both offices have been con 


solidated at the Gay str address under the management 
H. C. ] 


St 


eet 
of iringer 


Missouri, 


was larg 


In Louis, neither the L. C. Smith nor the 


enough, so new quarters have been 
1108 


Corona store 


rented in the Loudermann building at Locust street 


Tne office has been placed under the management of Wil 


liam A. Denvir, Sr., J. B. Jones, former manager of the 
L. C. Smith St. Louis office having been transferred to 
Philadelphia to take the place of Manager Lynn J. Har 
rington, who has retired from active duties, but will re 
main in the employ of the company. It is said that Mr. 
Harrington has the distinction of having sold the largest 
number of typewriters ever covered by a single order 
Old Town Line Makes Progress in Chicago. 
The Old Town Ribbon and Carbon Company, Inc., has 
made excellent progress in Chicago since November 1, when 
the office was placed in charge of H. W. Rotherick, widely 
known as veteran in the ribLon and carbon business in 
this section. The company has taken fine and handsomely 
equipped offices in the new Union Station at Adams and 
Canal streets, Chicag where various small machines have 
been installed to handle dealer business with the maximun 


[his ‘ yw operates more or less as an individual unit 
and " <e care of any class of business for dealers, 
giving s ce equal that of the factory in New York 
City spirit of enthusiasm which prevails in the new 
orga t backed by the resources of the Old Tow) 
Compa ind by goods of impeccable quality, will, it is 
expected, result in a large increase in business during the 
balan« the year 

I. S. Epstein, preside of the Old Town Ribbon and 
Cart Company, recently spent several days with Mr: 
Rothe Chicago going over matters of importance r 
laving plans for t stablishment of permanent 


vrowing busimess in this territory. 


Cleveland House Opens New Store. 
ickeye Office 


The B 


recently 


Supply Company of Cleveland, Ohio 


sent out invit: to its friends 


itions 
attend the opening of the company’s new store at 
This ne 
opening w 
to 0-00 p. n 


lair avenue. 
rhe 


m 


tario street, corner St. ( w store 1s in 


1¢ Engineers’ building as held on Tues 
20, Q -(¥ 


trot 


inviting them to 


S 
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Old Town 
Brand 


Science and money 
can produce no 
better typewriter 
ribbon 








Old Town Ribbon & Carbon Co. 


INCORPORATED 


157-201 Center Street New York, N. Y. 





London Office: 17-21 Emerald 
Street, W 


Boston: 143 Federal Street 
Chicago: 516 West Jackson Blvd. 


_ 
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ROLL Memorandum Pads 


UST THE THING for jotting down a 

quick memorandum. Economical, 
Efficient and Practical. Always before 
you—write your message, pull and tear 
off a permanent memorandum. 


Irvin Phone-Memo-Pads 


A much needed accessory to your tele- 
phone and memory Just clamp it over 
the telephone upright—it holds fast 

balances the telephone and is ready for 








you to write your message Then just 
pull down and tear off You have a 
permanent memorandum you can't 
forget 


Irvin Desk-Memo-Pads 
Narrow Gauge 

Identical to the Phone-Memo 
Pad except that it is made for 
the desk instead of the tele 
phone Satin brass finish and 
equipped with rubber feet to 
prevent marring or scratching 
of the desk 


Irvin 
Desk-Memo-Pads 
Wide Gauge 
This wide gauge Desk 
Memo-Pad is made to 


»or” 


take the wide 315/32 
rndding machine tape. The 
paper in this pad pulls up 
instead of down to allow 
continuous writing with 
out interruption for long 
lengthy messages Made 
rf a heavier material 
equipped with rubber feet 


For and finished in satin brass 
Advertising 


In selling the 
Irvin Roll Mem- 
orandum Pads, 
the sale of these 
pads as an ad- 
vertising propo- 
sition should not 
be overlooked by 
the dealers. A 
great many concerns 
such as Wholesale 
Lumber and Coal Deal- 
ers, Trucking Concerns, 
Factories, Banks, Insur- 
ance Agencies, Under- 
takers, Electrical and Hardware Jobbing Houses 
and so forth, will give away every so often, some 
small novelty with their advertisement on it. 






To such concerns that go in for this sort of advertising 
these roll memorandum pads make a very effective and 
attractive offering and we are in a position to give par 
ticular attention to this sort of business 

The brass, etched advertising plates are riveted neatly to 
the top of the pad They contain three or four lines of 
advertising in etched brass letters on a black background 
\ specimen sample of these plates will be sent to any 
dealer desiring same. 


“ cO M e re) -It will not clog” 


NON-CLOGGING 
PAPER STAPLING 
MACHINE teal 


Incorporating New 
and Outstanding 
Features. 


The STAPLE RELEASE 
permits the use of beth 
Ne. 1 and No, 2 staples. 
A device that doubles 
the utility of this al- 
ready preferred paper 
stapling machine 





Write for literature, prices, et« as well as various 
other attractive offerings now ready 


A. H. IRVIN COMPANY, Inc. 


1015 Chestnut Street Philadelphia, Pa. 

















Four Horsemen Pitching Game. 


Although it is not within the scope of Office Appliances 


to describe games and toys, we make exception in case of 


the “Four Horsemen,” because it is produced by a manu 


; 


facturer of office specialties. The “Four Horsemen” ge 


+ 


its origin from the old horse-shoe game. It consists « 


four rubber shoes, two colors, and rubber plates w 


ith 


nickeled pegs as shown in the illustration. A “ringet 


Tt 


course gives the highest score, but there are four other 





Sp 
<> 


MODERNIZED “HORSE SHOE" GAME 





chances, each having a different value. It is an interest 


pitching game and extremely suitable for inside althoug] 


it inay be played outdoors. 

Anyone who ever felt the thrill of satisfaction in pitcl 
a “ringer” or a “leaner” with the shoes will appreciat: 
pleasure of the five chances to score with the rubber s 
Che “shoes” are shaped like four-leaf clovers 

The game is attractively boxed in a 10x10 container ai 
should be popular. It is made by the Nu-Shu Game ( 
pany, 1941 South Fifty-fourth avenue, Cicero, Ill. TI! 
company is controlled by the Azora Rubber Com, 
manutacturers of typewriter air cushions and twirlers 


will furnish prices upon request 


Attractive Steel Products Catalogue. 

Che Sanymetal Products Company of Cleveland, O 
just issued a most attractive catalogue containing 
forty pages, with cover done in black and gold on 
green background in imitation of leather. The pages 
beautifully illustrated and neatly printed in large, readal 


type giving diagrams of details of installations of Sa 


metal products and illustrations of the products themselves 


These products are numerous and are designed for 
complete outfitting of offices, rest rooms, etc., in steel 
even forgetting the locks and smaller accessories. Spe 
attention is given to partitions for offices, factories 
pitals, etc., and there are numerous layouts by way « 
suggestion and many illustrations showing the manner 
installing these different products and their handsome aj 
pearance when installed 


The catalogue is a valuable piece of work for a1 


who is interested in the details of the equipment of larg 


institutions 


Stamp Men! Keep These Dates Open! 


5 


The annual convention of the International Stamp Mar 


facturers’ Association will take place at the Hotel Pfister 


»? 2 


Milwaukee, Wisconsin, on June 21, 22, 23 and 24 AL 


stamp men should join to make this a record meeting 
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Why let those easy sales 
go past your store ? 


ASSING footsteps mean passing sales profits 


for someone else. Why let them pass? 
The Fiberstok window card will bring these pass- 
ing buyers into your store as profitable custom- 
ers. Fiberstok advertising is getting these con- 
sumers into a receptive frame of mind as Fiberstok 
buyers. The best way for you to tie up with this 
national advertising and take advant: ige of your 
“sidewalk circulation” is by displaying the Fiber- 
stok window cards. The Consistent Fiberstok 
advertising in the leading business magazines is 
featuring “At Your Stationers.” Let people know 
that vou are their stationer. 

This is one of the three Fiberstock window cards. 


Each one tells a complete story. They edu- 
cate your customers to the uses of Fiberstok. 


We will gladly send you thee FIBERSTOK 


window card upon request 


National Fiberstok Envelope Company 


MANUFACTURERS OF ENVELOPES AND FILING DEVICES 


429 MOYER ST., PHILADELPHIA, PA. 
21 PARK ROW, NEW YORK CITY 
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Utility — plus Beauty 


Primarily, of course, a desk is something to help one get the daily job done successfully 
smoothly, efficiently. So we find utility, supreme utility, in every detail of a LEOPOLD 
DESK’S design, construction and arrangement. Then, since the modern executive has 
come to realize that the good appearance of his office inspires his own best efforts and 
enhances his firm’s prestige in the eyes of callers, we find that a LEOPOLD DESK 


combines beauty with utility — adds elegance to practical efficiency. 


Executives who know fine desks will quickly tell 
you these characteristics are combined to the 
highest degree in the LEOPOLD DESK. The 
demand for utmost sturdiness in basic principles 
of building, strikingly set off by rare richness of 
design and finish, is best met by desks chosen 


from the “Built on Honor” line. 

The desk here pictured is the flat top Colonial 
period model. Impressive, supremely handsome, 
rich in designing, it is a superb example of the 
master cabinetmaker’s art. Yet the price is not 
excessive. 


Leopold Desk Company 


Burlington, Iowa 





on eo 2 2 


DESAS #~ BUILE 


ON HON OR 
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A Valuable Bulletin. 
have mentioned briefly 
Association of New York City, 
d council the 


Heretofore we the work of 


American Arbitration wiaich 
: 


nas upon its names Of many ol 


United States 


directorate al 
the business leaders of the eastern part of the 
‘fessional men of high reputatior 


Arbitration 


as well as a number of pri 


Chis 


society of 


iation is consolidation of the 
America, In the 


assoc 


Arbitration Foundation, Inc 


nd the Arbitration Conference. The consolidation became 
legally effective on January 29, 1926. The headquarters oi 
the association are in the Canadian Paci uilding, 342 
Madison avenue, New York City. 

[The association 1s luntary educational organizatior 


dues tron its membership and by ontribu 


su] ported 


1 


tions Its lary purposes are to promote knowledge of 


settlement of 


the estab 


arbitration and its application to the disputes, 


lo this end, it conducts researches, co-operates i 


lishment of arbitral tribunals in trade organizations. and 


collabor ates with gvovernment departments, bar assot iations 


trade. commercial and inking organizations, professional 


vodies ane ther interested agencies It supplies certai1 


facilities tor the application of the principle of arbitratior 


to various classes of disputes It maintains a clearing 
house for existing arbitral tribunals; conducts its own arbi 


tral tribunal: establishes arbitral machinery yusiness 


provides rules of procedure and forms; drafts 


makes trade analyses and 


standard clauses for contracts: 


rveys, and supplies on request general information of 


specific data on any phase of the arbitration movement 
The association has recently started to issue an infor 
atiol et conta g an interesting and valuable va 
etv of information on the progress of the arbitration move 
ent, discussions of legislation supporting it, etc., et The 


lletin No. l includes the fol 


contents f Intormation Bu 


lowing Consolidat Arbitration Organizations 
| ted State Arbitration Act: How to Arbitrate; Standard 
Ar itration ( lause “ rule S al d torms of proce dure - editorial 
lepartmental activities: state legislation: trade, commer 
cial and professional, organization developments 


Onondaga Typewriter Exchange Moves. 


The Onondaga Tvjt l 


Kk xchange, which for the last 
located at 605 Keith 


use, N. \ Is moving May 1 


Theater building, Syra 


to larger quarters at 540 


Clark M uilding, 416-20 South Salina street 
The change of location was made necessary eas 
the increas of business The compan) handles mn 
nly a tull line of tactory rebuilt and renovated type 
writers, but is also a local district agency for the Add-Index 
dding machine and handles the service in Central New 
York f V\ idding machine 
William W. Plato, manager of the exchange, wishes 
get in toucl vith some relhable manufacturers of offices 
ve es ture pment, desiring to establis! 
al or district agency in Syracuse t over 
tiie ira popul territory ot Cent il New Yorl 
He : ff attracti roposition to any good concern 
vho can put a factory trained salesman into the territor 
work t of the office of the exchange Correspondence 
‘ rers is adil 
Advertising Expert Talks. 
ney, advertising expert. printer and stationer 
(sent \ recent] iddressed the men of Number 
Nine chu Seneca, N. Y., on the subject of Chree 
emons s address related to advertising. Mr. Devane 
VES S ertising and printing work has é 
ercial stationer ling cabinets, typewriters an 
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THE PETERS 


ES 





Operated by the Right Hand Exclusively---full 
Visibility further increases Speed and Accuracy 





THE ADDING MACHINE 


MADE TO 
MEET THE DEMANDS OF 
BIG BUSINESS 





USERS LIKE THESE REQUIRE 
THE BEST OF EQUIPMENT 


Jehns-Manville, Inc. 
mes 


General Electric Co. 

Union Trust Co., Cleveland The New 
Atchison, Topeka & Santa Fe Ry. General 
United Gas Improvement Co. oe ee ~.§ e Co. 
Budd Wheel Company Uz - Co. > 

Penn Mutual Life Ins. Co. “4 
Publie Ledger Co. 

Melion National Bank 


Prodential Insurance Co. 
Interborough Rapid Transit Co. 


nion 
National 


City Bank 
Federal Reserve Bank 
Chene 


y Bros. 
Redie Corporation of 
America 


HUNDREDS OF LIKE CALIBRE 


ARE PETERS owners 


IDEMERS. 


ADDING MACHINE 


PETERS- MORSE MFG. CORP. 
ITHACA, N.Y. U.S.A. 
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The Model il- 
lustrated shows 
the New Inking 
Attachment. 
May be attach- 
ed to model § 
Underwood 
Duplicator at 
a slight cost. 





Saving Office Dollars 


HE Underwood Revolving Duplicator 
holds down office overhead. 


It reproduces in quantity all kinds of written 
work. It takes care of those last minute Bul- 
letins that have to be rushed out to the sales 
force, new price lists and nearly every kind 
of office form. It turns them out in a few 
minutes—at a fraction of the cost of print- 
ing or multigraphing. 


It is so simple that anyone can operate 
it. An easy turn of the handle—and from 
40 to 60 neat, legible copies a minute are 
duplicated. 

Any Underwood office can give complete 
information on the Underwood Revolving 
Duplicator. Write or telephone for these 


dollar saving facts. 


UNDERWOOD TYPEWRITER CO. Inc. 
UNDERWOOD BUILDING NEW YORK CITY 


UNDERWOOD 
Revolving 


DUPLICATOR 





J 





Trade-Mark Profits and Protection. 

An interesting treatment of trade-marks is found 
new book, “Trade-Mark Profits and Protection” by Har: 
A. Toulmin, Jr. It is published and distributed by D. Var 
Nostrand Company, 8 Warren street, New York Cit) 

The author justifies this addition to the various 
tions on trade-marks by a statement in the foreword to the 
effect that other efforts have been more accuraté 
entertaining. He is inclined to feel that the object 
book is to get itself read. Consequently, the treatm: 
largely by practical examples and actual instances Phe 
rules and regulations of the laws pertaining to trade-marks 
follow the examples. The author has succeeded admit 
in making the work readable, as a result of which the 
information should be readily assimilated. 

The book is divided into the following chapters: Trade 
Mark Conditions; Selecting the Trade Mark; Other Forms 
of Protection Confused with Trade Marks; Trade Marks 


| 


which trade 


as Foreign Salesmen; and an Appendix i1 
mark records, laws, acts, etc., are contained. It is designed 
not only to be instructive generally, but to be used as a 
reference. There are 250 pages; the size is 6 by 9 
binding is of cloth, and the price is $4.00 


Rennie Recovering from Operation. 

The many friends of John A. Rennie, vice-president and 
production manager of the C. E. Sheppard Company, loos 
leaf manufacturers, who was recently operated upon at the 
St. Luke’s hospital for appendicitis, will be glad to hear that 
he is on the road to recovery and expects to ret 
business in the near future 


Cleveland Stationer Shows Lines at Woman's 


Exposition. 
An attractive exhibit of wedding and other announce 
ments, greeting cards, etc., was placed on display by the 


Forman-Bassett Company in their booth at the Woman's 
Exposition at Public Hall, Cleveland, O., March & 13 
mclusive. It created much favorable attention and 


ment oe oe 


Cleveland House in New Quarters. 

The Buckeve Office Supply Company, now locaté 
1316 Ontario street, Cleveland, will move about May 1 
the corner of Ontario and St. Clair avenues. The 
store, which is in the Brotherhood of Locomotive Engine 
building, is now being remodelled to suit their require 


and will be up to date in every respect A. E. D 


New Catalogue of C. Howard Hunt Pen Co. 
The C. Howard Hunt Pen Company, of Camdet 
Jersey, are distributing their new catalogue It illustr 


‘ 


and describes the entire line of steel and silverine pens 
speedball pens, Boston pencil sharpeners, pen and 
clips, Hunt’s Ever Handy Letter Clip, and penholders 


company is said to be the only one manutacturing a « 
plete line of drawing and lettering pens. The catal 
contains about thirty pages, 1s printed in two colors a 


we ll arranged 


Fire Damages Pittsburgh Dealer. 
Che American Typewriter Company, 419 Fourth a 


Pittsburgh, Pennsylvania, suffered damages esti 


$3,000 from a fire last month. The fire was caus 
gasoline explosion. The typewriter company 
third floor of the building Slight damage was als 


to other occupants on the second and first floors 


and water 
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Costs 
Acme serves the cost department with 
daily facts and figures—speeds routine, 
and insures more accurate information 
which is instantly available. 


Production 
Variations in production costs, and sched- 
ules are quickly flashed into magnified 
importance by Acme Visible Records. 





There Are At Least 
Six Records In Every Commercial 
Institution Which Acme Should Serve 


No executive could place a greater tax upon his business than to 
neglect the records of one or more of the major departments — Costs, 
Production, Sales, Stocks, Collections, or Purchases. 





— Sales The sudden rise of a cost, a slowing down of production in any 
cme Visible Records increase sales vol- department; a rise in Sales Cost or a slipping of Volume; Slow Collec- 

ume by disclosing every known fact regard- : = 

ine tanenien, tale emtamesel tions, and unbalanced stocks through inadequate purchase control— 

their records—thus lowering sales cost on these are the specific forms of tax which invariably occur in the absence 

increased volume. of modern Visible Record Control for these Major departments. 

Stocks and Parts Executives who have tested the effectiveness of Acme Visible Con- 

Acme Visible Records guard against over trol in a single department are fast extending it to every phase of their 

balanced stocks and insure adequate sup- business—thus forging ahead to leadership through greater efficiency. 

plies at all times, keeping invested capital ; : i 

at a minimum and increasing turnover. Unless Acme is now serving at least six major departments of your 


business, you need the counsel of our staff of business administration 
Executives, and the practical suggestions which the Acme Library of 
more than 6000 specific forms can bring to you. Simply tell us the de- 
partment or departments not yet controlled by Acme Visible Records, 
and we will gladly offer practical, helpful and profitable suggestions— 
without the slightest obligation. 





Or, if you prefer, send samples of your present forms, and we'll 
gladly criticise or offer suggestions for improvement if necessary. Ask 
for the Acme Book of Record Facts—sent free to Executives and 
Department Heads. 





Collections 
All overdue accounts are uniquely sig- 
nalled by Acme, and total amount of Ac- 
counts Receivable always in evidence — 
thus less idle capital tied up in book 
accounts. 
Purchases 
Acme serves as a dependable buying 
gauge—keeping a quickly flashed picture V I S I B L E R E Cc oO R D S E Q U I P M E N T 


of purchases, quotations, stocks on hand, etc 


ACME CARD SYSTEM COMPANY 
116 South Michigan Avenue - Chicago 








Offices in Most Principal Cities Consult Phone Directory 
| ACME CARD SYSTEM COMPANY, OA 6-26 
| 116 South Michigan Ave., Chicago 
| Have representative call. C Send catalogue. 
| Send detailed recommendations by mail on handling records.(Sample forms enclosed.) 
| Firm 
Addves Cit 
| 
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Strength of Meilink 
Built Safes Proved 


by Performance in 


Real Fires 





a oe tll bt hd cee 








In a long record of 
performance i1 actual 
e fires, as well as by lab- 
oratory test, the princi- 
ples of construction of 
Meilink Built Stee! Safes 
i! have proved sound. 

The Meilink doctrine 
of *“‘better protection”’ is 
being broadcast nation- 
| ally through the medium 
; of the Saturday Even- 
; ing Post, Nation’s Busi- 
4 ness and Safety Engi- 
4 neering. 

Structural strength to with- 
stand great strains: Thermo- 
cel construction to resist heat 
and ingenious devices co foil 
burglars are exclusive features 
of Meilink Safes. 

Unit equipment fits any 
business. “‘A’’ and “B”’ label 
—Cl« ss T-20 Burglary. Write 
for the graphic story of “A 
d Record of Better Prctection.” 


























The Meilink Steel Safe Co. 
Toledo, Ohio 


Better Protection 


EILIN 
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Another Moore Dealer Help. 


rhe Moore Push-Pin ( ompany of Wayne Junction, Phil 
adelphia, Pa., is energetic in supplying dealers with helps 


Moore products. The 


aids comes in the form of a three 


to move their lines of latest one of 
these dealer 


told counter 


display si ne fold the Moore Push-Pins and 


ign, showing or 


on the fold on the 





pposite side the Moore Push-less 
Hangers 
These s are ] xI/7¥2 inches at their widest point 
A to han 
ai mgs every re 
without disfiguring 
NEW MOORE THREE 
FO! COUNTER DIS 
A \ SIGN 
Dhey are ively ographed in twelve colors to repro 
duce the strations ill their naturalness 
In add to the « er card the Moore Push-Pin ¢ 
pa St es dealers w circulars and imprinted mattet 
ely cre sales 


Office Equipment House Organized at Natchez. 
The Southern Offic: 
zed at Natchez, Miss 


Peddicord 


Equipment Compart is being or 
25.000. Tr. H 
Mon 


pany plans 


\ 
gan with a capital of $ 
tormerly wit the H. H. Boyd Lompany, 
oe, La, will be The con 
equipment and 


bank, 


general manager. 
rge stock of office 


1 | 
supphies, and 
, ' 
adeal i 


equipment tor 


store, school house and 

court house, of wood steel Loose leaf will be a spe 
ialty and a gift department will be operated. Orders for 
lithographing and engra g will be handled Several 
prominent business men are associated with Mr. Peddicord 


Alexander, vice 


pre side nt of the 


npany; Clarence Geisenberger, 
pre side the Interstate Coffee Compar \ Clarence 
Eyrich sident of the Natchez Hotel Company; Louis 
Brow ( the Southern Sales Company 
“Reliable” Issues New Price List. 
e Reliable Typewriter and Adding Machine Corpora 
t { igo has issued a new price list, effective May 1 
[his is ¢ more plete and extensive than previ 
lists are sever new features, and additional items 
ire off iking it possible for dealers to diversity the 
lines ¢ e ex than heretofore 
Of pa ilar interest to the dealer is the fact that p 
luc e bee a ffe cting the majority of the 
ike dels pewriters, adding and calculating 
| red by t Reliable 


Wahl Takes New Eastern Office. 


The W Compar is announced the opening oft 
Easter ranch offices at Times Square, New York Cit 
hese I s, established at 570 Seventh ave e, corner 
Fort r s et selected to meet the increas 
ing demands upon the npany’s domestic and foreign sale 
departn ents The Ne York offices will be at the 


headquarte 
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There are files that make you 
happy, 

There are files that make you sad, 

But the file worth while 


[s the file that makes you smile 


When looking for “Pending Mat- 


cer. 





Holding at your finger ends for 


“instant all 
Made in any size and in- 


dexed in any manner desired, to 


reference,” active 


matter. 
fit your individual needs. 


Catalog by return mail. 
Ask Your Dealer 


The Kohlhaas Co. 


Manufacturers of Instant Reference Files 


183 N. Dearborn Street 
Chicago, IIl. 





rs on and after May }. 


1926 

















poate ee ae 
age Na aa a Bae 








fe ke ee 
a 


ss 
one ae 





Sitti 
——< 


ST. pee agen 


, = 











142 


Service to the 
Typewriter 
Trade in all 
the Worlds 
Markets 


A baie, oe the typewriter serves in- 






dustry, there is close at hand, AMES 

service for the typewriter—extensive, 
prompt and continually improved. AMES 
supplies, parts and tools are the very best 
for the purpose and they compose the most 
nearly complete stock of any in the world. 
AMES platens are ground accurately on our 
own patent machines, and shipped back to 
you within 24 hours of time received. 


The recent consolidation of the THORP & 
MARTIN typewriter parts and accessories 
business, places the AMES line in a position 
of unquestioned leadership and unfailing 
service. Thousands of items for every type- 
writer noW.. made and many, the manufac- 
ture of which is discontinued, are instantly 
available. 


Remember AMES SERVICE means 
that AMES is at your service. The AMES 
catalog lists and illustrates the entire line; 
it is a most valuable book for typewriter 
dealers and every one should have a copy. 


Ames Supply Company 
564-572 West Randolph Street 
CHICAGO, ILL. 


New Depot Branch Office 
79-80 Queen Street, 507 Mission Street 
London, E. C. 4 England San Francisco 


Branch Office and Export Department 
50 Lispenard Street, 
New York, N. Y. 


SERVICE STATIONS 
1538 California St., Denver, Colorado. 
611 Fannin Street, Houston, Texas. 
1 A. de Capuchinas 32, Mexico, D. F. 
135 Victoria St., Toronto, Canada 
x 60 O'Reilly St., Havana, Cuba 
305 George Street, Sydney, Australia 
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Sesqui-centennial Uses National Registers. 

The executive committee of the Sesqui-centennial Inter 
national Exposition has announced that National cash reg 
isters will be used exclusively in all concessions at the 
Philadelphia celebration this year. 

The National Cash Register Company will display its 
lines in the liberal arts building. The growth of the indus- 
try and its advancement will be shown by machines pro 
duced at different times in the development of the business 
The company has been a consistent exhibitor at expositions 
of this character, and has won awards everywhere 


Illinois Dealers Meet May 4 and 5. 

The eleventh annual convention of the Illinois Book 
sellers’ and Stationers’ Association will be held at the 
Nelson hotel, Rockford, Illinois, May 4 and 5. Ther: 
will be several features of interest, including merchandis¢ 
exhibits of various manufacturers, jobbers and publishers 
The association enjoys the support of manufacturers and 
publishers and there is a goodly proportion of the trade 
throughout the state who belong to the organization 

The Rockford committee has provided entertainment for 
all who come, including the ladies. 


Coast Carbon Concern Changes Name. 

At the annual stockholders’ meeting of the Steuno Carbon 
Paper Manufacturing Company of Portland, Oregon, last 
March, George I.. Koehn was reélected president and E. J 
Brown was elected secretary. 

The stockholders authorized a change in the name of the 
company, which henceforth will be known as the Stenno 
Ribbon and Carbon Manufacturing Company. 


Wanted—The Present Address of B. W. Thacker. 

Office Appliances desires to learn the address of B. W 
Thacker, who for many years conducted a_ typewriter 
establishment at Petersburg, Virginia. It is understood 
that Mr. Thacker has removed to Florida, but we are n 
informed as to the city in which he is located. 

Information regarding Mr. Thacker’s place of residenc: 
will be appreciated 


Stack Takes Larger Premises. 

The Stack Typewriter & Supply Company has moved 
from its headquarters at 35 South Dearborn street, Chicago 
to the Railway Exchange building, Jackson and Michigar 
boulevards. The new location provides additional room 
accommodate an expanding business 


New Member of Ramsay Organization. 

G. C. Gruetzke, for six years associated with the Aet1 
Casualty and Surety Company of New York, has joined 
the Robert E. Ramsay Organization, Inc., Berkeley build 
ing, New York City, sales promotion counsellors, as assist 
ant to the associate in charge of production 


Hunting Back From Coast Trip. 

D. D. Hunting, sales manager of the Metal Offcs 
Furniture Company, Grand Rapids, Mich., has just returned 
from an extended business trip through the Pacific states 
Among others, he visited the company’s dealers and agent 
in Los Angeles, San Francisco, Spokane and Seattle 


Wahl Chairman Named to Carnegie Board. 
Silas Strawn, chairman of the board, The Wahl Cor 
pany, has been named to the board of trustees, Carnegu 

Endowment for International Peace 
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Give this Reward 
to Graduates 
The ‘Parker Duofold “Pen and 






























HE coming of vacation suggests 

to America that soon there'll 
be much writing home to do. And 
all who carry along the well-filled 
Parker Duofold Pen and Pencil 
will be the envy of those who are 
obliged to search at every stop for 
pen and ink—not the easiest of 
things to find in the woods, or at 
the lakes and seashore. 





Therefore, gift-buying at this sea- 
son naturally concentrates on these 


handsome Parker Duofold Duettes. 


The Pen with point guaranteed 
25 years if not misused, restful 
Hand-size Grip, and extra large 
ink capacity. 


The Pencil with Non-Clog Feed 


THE PARKER PEN COMPANY, 


NEW YORK * CHICAGO * 


Duofold 


PEN HAS THE 1§ YEAR POINT 


To Dealers: 


Display these Sets in June while 
this advertising is appearing in 
magazines and newspapers read 
by over 42 million people. 


JANESVILLE, WISCONSIN 
ATLANTA * SAN FRANCISCO 


Parker 
Duette 


‘Pencil “Duette 


The most Popular Gift in the Stores Today for Birthdays, 
Weddings, Leave-takings and Commencement 


so easily filled by slipping in a new 
lead at the Tip— you need never 
take out the “insides.” 

It was Parker's idea that the 
world would richly reward who- 
ever would produce such a writing 
team. And so it has proved—Par- 
ker sales in the past 4 years have 
increased 435%. People bought 
more than eight million dollars 
worth of Parkers last year alone. 
This year they're in higher popu- 
larity than ever. 

Go and see the bright arrays of 
Parker Duofolds at all good pen 
and pencil counters. Rich Black 
and Gold or Black-tipped Lacquer- 
red—so handsome to own and hard 
to mislay. 


* OFFICES AND SUBSIDIARIES: 


* TORONTO, CANADA * LONDON, ENGLAND 





PENCIL TURNS LEAD OUT ano IN 


Parker Duofold Duette : Over-size—Pen, $7; Pencil, $4; Junior size 
—Pen, $5; Pencil, $3.50; Lady size—Pen, $5; Pencil, $3; Satin-lined 
Gift Case de luxe included with sets 
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for Parker Pen and 
Pencil cAdvertising 
American Boy 

May Ist 

| American Magazine ) 





May Ist 
Boy’s Life ? 





May Ist 
Red Book | 
May Ist 
Saturday Evening Post | 
May Ist 
Liberty 
May 15th 


Saturday Evening Post 
May 15th 


Life 


Slip in a new Lead at the Tip | May 20th 


“tanides”) 


=the Eary Pencil to fill (You weed mot take ont the "omed’ © 
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Youth’s Companion 
May 20th 
Literary Digest 
May 22nd 
Saturday Evening Post 
May 29th 
37 College Comics 
May 














A Chip of the Old Block 
Parker Dugfold Jr. $5 


The Grown Man’s Pen that Red-Blooded Boys want too 





200 Newspapers i 
May > 


T 97 —_— I 


On May 1st 
Another Color Page of Parker Pencils 


in The Saturday Evening Post 
The third Pencil Page in Five Weeks 


In addition to the regular Cover Pages devoted to 


N May Ist—and for the 
third time within five 
weeks — the 12,600,000 read- 
ers of The Saturday Evening 
Post will see a 2-color Parker 
Duofold Pencil advertisement. 
Two weeks later—on May 15th 
—Parker Duofold Pens will again 
occupy the front seat in The Sat- 
urday Evening Post — the inside 
front cover—a position awarded 
to Only 4 advertisers in the world. 


Then two weeks after that—on 


Parker Duofold Pens 


May 29th—another 2-color page 
in the Post will feature Parker 
Duofold Pens and Pencils as the 
Parker Duofold Duette Set for 
Graduation, Weddings, Birthdays 
and Leave-taking Gifts. 


To this huge audience of twelve 
million readers, add the millions of 
The American Magazine, Liberty, 
Literary Digest, Life, Red Book, 37 
College Comics, 97 College Papers 
and 200 cosmopolitan News- 
papers, and you have a fair notion 
of the constant attention that we 


shall keep focused on Parker 
Duofold Pens and Pencils during 
May and June. 


Right now Dealers should do 
two things— 
1—Make certain that their stock 
of Parker Pens, Pencils and 
Duette Sets is adequate to 
supply the Gift demand— 
2—Request Parker’s new cuts 
and Window Displays— 
furnished at our own ex- 
pense. 








THE PARKER PEN COMPANY JANESVILLE, WISCONSIN 


OFFICES AND SUBSIDIARIES: NEW YORK CHICAGO ATLANTA SAN FRANCISCO TORONTO, CANADA LONDON, ENGLANT 
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The Balkans and Turkey Recovering from War. 
(Continued from page 51.) 
text is already almost known off by heart, as for example 


the holy writings. Turkish children learning French and 
Arabic simul 


Arabic. 


read French long before they 
Turks 
learn to speak the 


+ ! + . 
taneously orten 


foreigners 


can read results in many being 


illiterate, while tongue, but 


never to read it, such is its difficulty and intricacy. Finally 


the printing of Arabic characters is naturally more costly 


than that of Latin signs More complicated, they cost 


more to make, and wear out more quickly than Latin char- 


acters. This makes the use of type-machines and of steno- 


difficult, and as yet 


typists mort u the type-machines for 
paratively rare. In the Turkish 
taken 


work on the 


A+ } ~ - - TY 
1Tavic are Ce 


debates are not 


writing in 


Parliament the down by stenogra- 


phers, but the recorders “chain-system,” the 


first recorder writing a sentence in long hand, in Arabic, 


the second carrying out work taking down the second 
period and so on. It is considered that this difference be- 
tween the characters Mohamedan countries and others 
is one of the chief hindrances to progress. Strangers, for 
instance, are unable to read public signs, cannot find the 
post office or the railway station, and hence avoid the 
country. The big Turkish newspaper, the “Tanine,” pub 
lished some its articles in Latin characters last year, de 
monstrating how easy was the transformation of the 


language o1 It is probable that Turkey will 


not make any sweepin form, forbidding the use of Arabic 


characters entirely, although it is impossible to tell, as re- 


tarded development often leads to sudden bounds of prog- 


ress. It is generally expected, however, that the reform 


will provide for the printing of all public signs such as the 


names of streets, in Arabic and Latin characters, just as in 


Belgium all public notices are written in the French and 
T 
i: 


lemish languages. Already an edict has been published 


providing that in contracts the names of foreign firms 


must be printed in Latin characters to avoid all possibility 


of error as the names cannot be properly spelled in Arabi 


and confusion results. On the stock exchange Latin char 


acters are already used, while the new Turkish stamps, soon 


will bear the inscription, “Turk Postalari 


Post), in Latin characters. Banknotes and pass- 


printed in Latin characters and in every 


+ are } IK 
ports ar¢ eing 


seems to be coming into line with Europe 


While the Arabic characters will no doubt persist, it is pos- 


sible that Arabic and Latin will be used side by side just 
as in Germany the Gothic and Latin characters are em 
ployed. Indeed, it is remarkable that the greater part of 
German ting is still in Gothic letters, in spite of the 


typewriter and its Latin characters, that was calculated to 


drive out the Gothic whether printed or written 


Alphabetic Reform to Influence Trade. 


This reform of the Turkish alphabet will have a 


influence on trade in the Balkans. In Bosnia and Herz 
gowina. in Macedonia and in Albania, the aristocracy, the 
people with the money are Mohammedans for the most 

adopt the Latin alphabet, a great 


stride will have been made towards the opening up of thes¢ 


particular lands and bringing them into line with the other 


states of I ( Writing and reading will soon become 
quite general, once it is made easy by the introduction of 
| ‘ S s, and demand for a certain restricted quantity 
of calculating and type-machines will soon be the result. At 
present t needs of the Balkans are being supplied over 
Trieste and Fiume, for the most part. The development of 
Albania is being very closely watched in Belgium, as it has 
two excellent natural harbors, Durazzo and Vallona. Al 


the market in Albania for typewriters and calculat 


nes will certainly be much too small for considera 
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Personal Files for 
Personal Efficiency 


Display Auto Desk Companions among your desks and 
fully equipped for actual use for—various chief 
executives in business or profession, important department 





‘ 
nies 


managers (Sales, Advertising, Credit, Purchasing, etc.), 
the doctor, attorney, etc., and in schools, hospitals or 
the home 

This display will help your salesmen sell Auto-Desk 


Companions as a “SERVICE,” not merely as a file. It will 
create desire among your visiting prospects—and increase 
your sales. Our National Advertising is helping you also. 
Good window displays will draw more people inside—be- 
cause most every desk worker is interested in personal 
ethcrency. 

Progressive dealers are making this file both in Wood- 
Steel and full-Steel their furniture department leader. 


SEND FOR—Catalogs 24A (Files), 23A (Desks), 
25A (Systems), 26A (Steel Files). 


Establi 


The Automatic File & Index Company 


West lith Street, GREEN BAY, WIS. 
Makers of Complete Filing Equipment 


Complete Central Display at our Chicago Store, 40 So. Wells St. 


~ Automatic 


hed 1901 





RRSES 





The Only Files that EXPAND and COMPRESS 
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MAKE A CARBON CENSUS! 


Has the thought ever occurred to you to investigate how much 
carbon paper and how many typewriter ribbons are being sold 
in your community? Every typewriter is a potential market 
for two or more boxes of carbon and twelve typewriter ribbons 
each year. 


What percentage of this profitable business are you getting? As 
a stationer this is a logical market for you. To develop this 
business you need 


CARTER’S CARBON PAPERS 
AND 
TYPEWRITER RIBBONS 


As manufacturers for more than a quarter of a century, our 
products have kept pace with the growing demand for intelli- 
gent carbon service from consumers and stationers. 


THE CARTER’S INK COMPANY 





BOSTON MONTREAL 
NEW YORK CHICAGO 
MORE THAN A NAME-I{'S@QBEPUATION AND A TRADITION 


WRITING INKS 
FOUNTAIN PENS 


ADHESIVES 
MECHANICAL PENCILS 
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tion, for many a long year,—there are about 1,500,000 
Albanians in all—it must never be forgotten that much of 
the trade not only of part of the Balkans, but of the East, 
will eventually go over Albania. It will one day be the 
overland route to India, big vessels being able to put in at 
the large natural harbor of Vallona even today, although 
there are merely primitive installations for their reception 
Indeed the present export and import trade in Albania 
appears to be going over Durazzo, the Albanians having 
decided to make the inland city of Tirana, the ancient 
capital, their metropolis. The two cities are connected by 
roads, and prospectors are busy deciding whether railways 
can be laid through Albania narrow strip of mountainous 
coast land. Albania, like ancient Montenegro, is a plateau. 
It is much to be deplored that high land, in the latter case, 
lies just behind a port like Cattaro, seven miles in length, 
with sufficient space to shelter several navies, in its wind- 
ings sheltered by mountains. Vallona lies more suitably, it 
is possible to connect it up with the interior without crossing 


} 


high mountain ground, and this with its great natural ad 


vantages, its southerly position, makes Vallona the most 
suitable port for trading with certain Balkan countries 
Meanwhile Serbia, an agricultural country par excel 
lence, that has been so greatly enlarged by the break-up 
of Austria-Hungary, has already accomplished its work of 
post-war nsolidation and is rapidly opening up. Aston 
ishing progress is also reported from Roumania, which is 
also greatly enlarged. It is a Latin country of ancient tra 
ditions; it is naturally already well supplied with office fur 
niture and all the most up-to-date inventions. The real, 
astonishing, and most important stride in the history of the 
world, however, is the adoption, more or less rapid, more or 
less official or merely semi-official of the Latin alphabet by 
the Mohammedan nations. The news means more than any 


n those countries, where all is 


thing else that has come fror 
silent, since the Great War 
Preston’s, Ltd., Organized at Stratford. 
Preston's, Ltd., Stratford, Canada, has purchased The 
Globe-Wernicke Company, Ltd., of Stratford, and will con 
tinue to ufacture the same lines. The business of The 
slobe-Wernicke Company, Ltd., was offered and accepted 
Possession was given April 5. James Preston, general 
Preston's, Ltd., was for some time eastern 
be-Wernicke Company, Ltd., and 


is thoroughly familiar with the lines manufactured. These 


sales agent for The Gk 


include office desks, filing cabinets, sectional bookcases, 


office stationery. etc Preston’s, Ltd., is building up a stock 
of manufactured products and raw material, undertaking to 


ship the 





hy 


of its orders from stock 


W. Preston, father of Jas. Preston, is president of Pres 


ton’s, Ltd., and has planned an efficient manufacturing pro 
gram. Cash will be paid for purchases of raw material, 
etc., on the fifteenth of the month following shipment 


“Reliable” Appoints Agent for Spain and Latin 


America. 

Wesley James has been added to the staff of the Reliable 
Typewriter and Adding Machine Corporation and will give 
hic personal attention t business originating in Spait 
Mexico and South America 

Mr. James spent a number of years in Cuba and speaks 


Froehlich on Important Credit Association Com- 
mittee. 

The Chicago Association of Credit Men has appointed 

A. B. Froehlich of tl Reliable Typewriter and Adding 

Machine Corporation a member of the Business Literature 


Committee 





56469 W—of a 
four-piece suite 


Each Month—More 


Posture Facts 


Each month brings us additional facts to substantiate 
our belief that the posture comfort chair is the finest chair 
in the office field For each month sees more dealers 
carrying the new Derby product and building up with it 
selling records similar to those which older dealers have 
made and continue to make 


An analysis of these selling records demonstrates four 
things in particular 


The posture comfort chair, having been tried, will dis- 
place perfectly good, serviceable chairs in four cases out 
of five No other chair has done this. 


The posture comfort chair gives an impetus to floor sales. 


The posture comfort chair is valuable in contract work, 
often providing the point of superiority that gives the 
complete contract to the dealer inc luding it in his bid. 


Concerns which engage in health and efficiency work 
for employees become greatly interested in the chair from 
these angles and often standardize on it. 


We shall be glad to tell the complete story of posture 
mfort to interested dealers 






P. DERBY 8,Co. INC,/ 


Chairmakers for82, years 
GARDNER, MASS. 


217 West 35th Street, New York City 
199 Friend Street, Boston 
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PAPER 
FASTENERS 


Washburne’s 


New Improved 
“OQ. K ” PAPER FASTENER 


a two in one fastener for temporary 
or permanent use. 


ae 


For use temporarily For use permanently 


No other fastener of this type on the mar- 
ket has this patented feature. 


One. Insurance Company uses over 9,000,000 
“O. K.” fasteners each year ; several whole- 
salers sell 25,000,000 a year. There are big 
profits in this product for you, get behind it. 


National Magazines, Trade Papers, Car 
Cards, etc., are carrying our advertising to 
many millions of people each day, tnis ad- 
vertising is going to help you sell, all that 
we ask is that you keep well stocked. 


Write for prices in lots 
of 1,000 to 1,000,000 


The O. K. Manufacturing Co. 


Oswego, N. Y. 
The Clip with Bull Dog Grip 
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The Stork 


Introducing a New Member of the Staff. 

Missing an April first arrival by a matter of a few min- 
utes. Master Ralph Alan Wallsten became a member of 
the household of Mr. and Mrs. Benjamin C. Wallsten 
Wednesday, March 31, at 11:50 p. m. He is a husky lad 
weighing in on arrival at eight and three-quarter pounds 
His dad is manager of the copy department of Office Ap 
pliances, and during the war was a United States Navy 
man in active service on the high seas. Ben assures us 
that, had the precise time of his son’s coming been known 
far enough in advance of the event, due announcement 
would have appeared in the April issue. 

Not Very Big, But Oh, My! 

From “Bill” Metzger of the Royal Typewriter Company, 
Inc., New York City, New York, has come one of the 
neatest birth announcements we have seen, bearing just 
the right touch of joy and smiles and affection. On 
first page of a small, neatly done folder appears a 
drawing of the head and shoulders of a baby, and in the 
lower right hand corner are the words: “Announcing a 
little jem.” The next page bears the following: 

“We are happy to announce a new partner in the firm 
of Helen and Bill Metzger. Her name is Jean Elizabeth, 
and she arrived on Tuesday morning, March 23, 1926 
(Six and one-half pounds of concentrated activity.)” 


New Factory Branches and Managers for R. A. M. 
Company. 

The Rapid Addressing Machine Company has just opened 
a new factory branch at 234 North Miami avenue, Miami 
Florida, in charge of J. F. Orthner, formerly of the home 
office in New York City. Sub-offices in Orlando and Jack 
sonville, Florida, will be under Mr. Orthner’s supervision 

* * * 

C. W. Cotter, formerly with the Safe Cabinet Company 
has just opened a factory branch for the Rapid Addressing 
Machine Company at 416 Security building, Oklahoma Ci 
Oklahoma. 

* * * 

Sam Payne has been appointed branch manager by the 
Rapid Addressing Machine Company at their Dallas, Texas 
office. Mr. Payne relieves J. C. Latham, retired. 

x * . 

H. O. Nichols is a new manager of the Rapid Addressing 
Machine Company at 1424 Glenham place, Denver, Colo- 
rado 

Improved Lettering for Notarial Seals. 

The American Seal & Stamp Company, 120 South Clark 
street, Chicago, Ill., has developed a high grade of perfe 
tion in the production of lettering for notary and corpora 
tion seals. Considerable expense has been undergone 
enable the engraving of lettering that will show clear and 
distinct on either light or heavy paper. The comments 
heard since the seals have been made by the new method 
have been very gratifying to the manufacturer, and 
company feels well repaid for the effort and expensé 
curred. 

Stantons Visit Cuba. 

Charles Stanton, vice-president of the Crown Ribbon & 
Carbon Company of Rochester, N. Y., accompanied by 
Mrs. Stanton and their daughter, have recently returned 
from several weeks’ stay in Cuba. During their stay 
Havana, Mr. Stanton called on the dealers in the office 
equipment line in that city. 

They returned by way of Florida. 
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Those catalogs look invitingly 
spruce and smart when they 
are mailed. 


O matter how well it was 

printed, or how carefully 
it was mailed, that catalog 
won't get business unless it 
arrives in good shape. 


Its safe arrival is the first step 
toward the next edition. If it gets 
there in poor shape, or if a number 
of copies don’t get there at all, re- 
turns are likely to be slim. Enthu- 
siasm will fade, and the chances for 
more advertising printing will be 
slim too. 


To help that catalog weather the 
storm of its rough journey through 
the mail, sell your customer Im- 
proved Columbian Clasp Envelopes. 

You know the quality of these 
envelopes. You know how strongly 
they are made; how tough the paper 


hase oF 
Cgk ®, ® 


a 


€ sort of en 
now Deing used 





op 
urdy Improved Co- 
umbian Clasp. It is 

of high - grade 
*r, exceedingly 
gh and strong 








On the Improved Columbian Clasp En 
velope, the flap ere the clasp passes 
through, is stron reinforced with tough 
“rope stock Th prevents it from being 


torn under 
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Printing 


How soon your customer will order 
another booklet or catalog depends 
on the returns he gets from the 
one you’ve just printed for him. 
Good envelopes play an important 
part in getting those returns. 


is; how firmly the clasp is anchored; 
how the flap is reinforced so the 
metal tongue won't tear it out. 


If YOU are handling 
the mailing job 


You won't have to throw out a big 
percentage because the flap punch 
doesn’t line up with the clasp. Im- 
proved Columbian Clasp Envelopes 
are inspected before they leave the 
factory. Your mailing job won't be 
constantly slowed up by imperfect 
envelopes. 

Your girls, who insert and close 
the Envelopes will like the Clasp 
because it has no sharp corners or 
keen edges to cut the fingers. This 


Dy )- the - minute 
fasness nouses ses’ Clasp is of malleable steel. It doesn’t 
der concerns to deliver break off easily, when you bend it 


open and shut. 


Improved Columbian Clasp En- 
velopes are good, clean envelopes 


The name and a number appears 


on the lower flap of the Improved Co- 
lumbian Clasp Envelopes. The number 
makes it easy to re-order the same size. 


size 
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How do they look when they arrive? 
Your customer can set all doubt at 
rest by sending them in Improved 
Columbian Clasp Envelopes. 


to sell and to use. Their un- 
usual strength, good construc- 
tion and freedom from manu- 
facturing faults make them 
economical. 


From the 31 convenient sizes it is 
easy to fit practically any booklet or 
catalog, or small merchandise mail- 
ing, without the high cost and weeks 
of delay associated with “envelopes 
to order.” 

Your paper merchant can supply 
you—or write the United States 
Envelope Company, at Springfield, 
Mass. and you will be put into 
touch with a nearby distributor. 





Improved COLUMBIAN 
CLASP ENVELOPES 


are carefully inspected to maintain their 
high quality. They are made by the 
United States Envelope Company, the 
world’s largest manufacturers of en- 
velopes. 

Eleven divisions cover the country, and 
assure good service to distributors. These 


divisions are 


Lecation Division 
Worcester, Mass 


Logan, Swift & Brigham Envelope Co. 
Rockville, Conn White, Corbin & Co, 


Hartford, Conn Plimpton Manufacturing Co. 
Springfield, Muss. Morgan Envelope Co. 
Waukegan, I!) Nationa! Envelope Co. 


Springfield, Mass 
Worcester, Mass. 
Worcester, Mass 


P. P. Kellogg & Co. 
Whitcomb Envelope Co. 
W. H. Hill Envelope Co. 
Indianapolis, Ind. Central States Envelope Co. 
San Francisco, Cal. Pacifie Coast Envelope Co. 
Philadelphia, Pa. Monarch Envelope Co. 
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This is a 3 Unit 5 x 3 
Visible Outfit. Cap. 
1200 cards, 


ANNOUNCING 

a new visible which 

brings that market 

to the door of the 

office equipment 
dealer 


VIRGIN territory of profit is 

opened to the dealer by the intro- 
duction of the Universal Unit Visible 
—the first practical over-the-counter 
visible. 
This lucrative and expanding field, from which 
the dealer has been virtually excluded in the past, 
is ready for successful exploitation. 


Working for you are the twelve years’ advertis- 
ing and direct selling which have educated busi- 
ness men to the advantages of visible filing. 


Universal has not followed in the rut of old con- 
structions but has pioneered a new principle 
which employs a card with integral journals pis 
oting in sliding cup bearings. 


It constitutes a revolutionary development along 
sound mechanical lines and makes possible 48 per 
cent more cards in the same front space; and 
sets a new pace in visible performance. 


The visible is a member of the Universal Line, 
interlocking and interchangeable with similar size 
units for vertical filing. 


To the three hundred dealers who now handle the 
Universal Line and realize its advantages of low 

ered stock investment, increased turnover and 
assured repeats, and to the trade at large, we now 
offer a product of high value per unit of sale. 


The time is ripe to sell visible equipment through 
the dealer. Headed by the Visible the Universal 
Interlocking Line is unbeatable. Write for liter- 
ature and prices. 






The 
INTERLOCKING 
PRINCIPLE 








UNIVERSAL iii’ 7caa UNITS 


Universal filing cabinets are made in single drawer units which are readily 
combined with other units of the same or different size. The connecting rod 
is easily operated and locks the units together to form sturdy assemblies. 
Universals make it possible for the dealer to meet the call for a wide range 
of equipment from a small stock of units. The desired combination is readily 
assembled. Turnover is accelerated, stock is completely turned and runs on 
certain types of equipment do not result in unbalanced inventory. 

Universal Units quickly appeal to the customer. They grow with his records, 


always uniform and good looking. 


* Assembly shows thew unit Letter, Cap. & x « 4, and 5 x 3 Vortical, with three Visible 


Pressteel Engineering Corp., 392 Fifth Avenue, New York 











er ize 


The connecting 
rod is shown at 
“ B” and “C”. 
It is a positive 
lock to the assem- 


bled cabinets * 
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Elliott-Fisher British Manager Visits Home Office. 

E. W. Tedder, British district manager for the Elhott- 
Fisher Company, arrived in New York City on the Cunard 
Line steamship “Corinthia,” March 30. He returned April 


17 


stopped for a time in Harrisburg, Pa., looking over Elliott- 


Fisher factory 


Mr. Tedder says that conditions in the British Isles are 
steadily improving. He referred to past conditions as 
having been “very difficult.” During the past year bus 


iness has |} 


calamity, such as a miners’ strike, a railway strike or somé 


similar misfortune, which kept the business section of 


country in a nervous condition. In view of these possi- 
bilities always impending, it has not taken much during 


Mr. 


Tedder believes that the coal subsidy saved the country 


the last two years to upset the scheme of things. 


from disaster 


If nothing untoward happens now, Mr. Tedder pictures a 
big expansion in trade, which, however, will be gradual 


17 on the SS. “Olympic.”” During his visit Mr. Tedder 


een faced every month or two with a national 
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Referring to the particular line of activity in which he and 


has been engaged, Mr. Tedder states that the average 
British commercial man has not yet realized that account 
ing machines are a necessity in the progressive conduct of 


business. One of the chief reasons for this is that tradi 


tion dictates that the senior member of the firm or 
senior man shall keep track of the accounts and be 


the With Inlaid Lino Tops 


the Patented and Guaranteed 


accounting expert of the company. This is opposed to : , 
Excel in Service, Beauty and Real Desk Comfort 


the American idea of letting the junior clerk do the work 


by mechanical means. 


—Lino provides the Ideal Writing Surface. 


In Mr. Tedder’s opinion the war did as much in a Lino is our specially prepared fabric scientifically 

- . . . . . , 
progressive sense for the business world of Great Britain treated. so that ink and stains can easily be 
as twenty years would have done. During the period o1 removed. Lino has life-time wearing qualities, 
the war, office appliances were brought to the notice of retains its distinctive, new appearance and is not 
business men more than they would have been ordinarily easily marred. No Necessity for Glass or 


in twenty or thirty years. However, as soon as the 


employes came back from the war there was a tendency 


to renew the old methods again. 


Mr. Tedder also tells us that it is quite a little harder ‘s ; 
[Ino 


to get to the heads of the different concerns in Great Britain 


than it 1s in our country 
Referring to the governmental offices, he stated 


to save money for his government, as the relative 


staff and anything that is done to save on the number 


his staff goes against his relative importance 


The British organization of the Elliott-Fisher Company 


operates eight branches in different sections of the British 


hat T 
, sae GUNN 
there was not much incentive for a head of a department 


im Grand Rapids Made 


portance of each chief was measured by the number of his 


old Desk Pads. 








It Isn’t a 


Unless It’s a 


in 


Isles and Mr. Tedder has a constant sales force of forty 
three men, which he expects to add to considerably in the 
next few months 
New Ribbon and Carbon Concern. 
Roy J. Rada Company is the name of a new ribbon and Eliminate Glare !—Relieve Eyestrain! 
carbon concern established in Milwaukee at 410 Milwaukee , ’ 
mmm ' a ; The soft shade of Lino is restful to the eyes. 
street For five years Mr. Rada has been traveling Wis The cet os deritets ligh valliea 
; pes ulet color ev - 
consin and upper Michigan for the Ault & Wiborg Com pram oon t pr wey = he t 
. . nto @ ° 
pany. He plans to work most of that territory now for RY pousned susracs 
is own « ern Catalog and Sample of Top Mailed on Request 


Best Typewriter Company in Superior Arcade The Gunn Furniture Co. 


Cleveland. 


[he Best Typewriter Company, who were formerly GRAND RAPIDS, MICHIGAN 


located out on Superior avenue in the vicinity of 


‘ 
| 


Fifty-fifth street, Cleveland, Ohio, have moved and 


now located in the Superior arcade on the Superior avenue 


level. Their new store is very attractively fitted up an 


it is in one of the busiest places in the city, the outlook for 


business is very bright 


“as 


+ 


Branch Offices and Salesrooms 


11 East 36th St., New York City 
312 West 10th St., Los Angeles 
109 Stevenson St., San Francisco 


are 


is 
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A Typewriter Ribbon 
Of Unusual Merit 


The Bucki Supreme Typewriter 
Ribbon deserves your careful 
investigation. Highest quality 
inks combined with imported 
fabrics of finest grade and pro- 
duced by unsurpassed manu- 
facturing processes make for 
ribbons of utmost durability. 
Special grades for special pur- 
poses. 


Supporting Bucki Ribbons, 
dealers find Bucki Carbon 
Papers a valuable addition. 
Satisfactory repeat sales result 
from the pleasing service this 
paper gives. 

Full cooperation assists in 
building a profitable ribbon and 
carbon department. 


THE 


BUCKEYE 


RIBBON & CARBON CO. 


Factory and Executive Offices 


ESTABLISHED 1896 


SUPREME Wee 
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New Machines and Devices. 
(Continued from page 45.) 
A New “Security” Steel Storage Cabinet. 

For the many users who find a large-sized wardrobe or 
storage cabinet too big for their requirements, the Steel 
Equipment Corporation of Avenel, New Jersey, has de- 
signed and added to their line of storage cabinets the com- 
bined wardrobe, storage and general utility steel cabinet 
shown in the accompanying illustration. 





NO. 1406-1415 WARDROBE AND STORAGE CABINET 
COMBINED. 


This new cabinet, known as the No. 1406-1415 wardrobe 
and storage cabinet combined, is especially adapted for use 
in offices, storage rooms, janitors’ offices and for homes, 
rendering the service of two cabinets in one. 

National Flexible Cover Ring Book. 

The National Blank Book Company, Holyoke, Mass 
has brought out “The Mogul” ring book with steel hing: 
and ball bearing operating levers. It is a twin brother to 
the “Royal” ring book, which met with such a cordial re 
ception when introduced. In every way the new item is 
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THE “MOGUL” RING BOOK 
comparable to the “Royal,” except that the cover of “The 
Mogul” is a single piece of luxurious black Levant grain 
leather. 
“The Mogul” is new—different. The hinge, which in 


the ordinary ring book is the first to give out, is practically 
unbreakable. The ball bearing opening levers permit the 
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You Can Now Standardize for Typing Effi 
Under One Famous Name | 





STAN DARD 
TYPEWRITER 
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PORTABLE 
TYPEWRITER 
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EMINGTON, and only Remington, 

today meets every office problem 
with a writing machine for every pur- 
pose. For executive offices and under 
every condition where quiet is desir- 
able, for the general office where cor- 
respondence machines must with- 
stand severeservice,forstencilcutting 


and tabulating, for the personal use of 


executives and salesmen, for book- 
keeping, cost accounting, payroll 
work—for each service there is ex- 
actly the right Remington. 
Consider the great advantages of 
standardizing on Remington ma- 
chines. One great organization back 


A Remington for Every Purpose 


of your entire office equipment, one 
service, one responsibility for your 
office machine clicleate. Remington 
alone can offer this coverage of all 
your office needs. 

Whatever your requirements may 
be, whether they include the com- 
plete Remington line or only certain 
of its units, we are in exceptional 
position to solve your problems. 
We offer you Remington service 
with all the attendant advantages of 
standardization under the one 
famous name. Branches in all prin- 
cipal cities of the world are cual to 
assist you. 


REMINGTON TYPEWRITER COMPANY > 374 BROADWAY, NEW YORK 


Branches Everywhere 


Remington Typewriter Company of Canada, Limited, 68 King Street West, Toronto 
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Steel File 
Wilk Do 


tor You 


N EVERY town there are buyers of office furnishings who must 
have the finest equipment made—and this at a favorable price. 
These very same buyers are sticklers for uniformity and conven- 
ience to the “nth” degree. 


The Invincible No. 900 Steel File fits their requirements to per- 
fection. It is your means, Mr. Dealer, of closing a lot of business 
which you cannot close with lower priced or extremely high priced 
merchandise. 


The Invincible No. 900 is built in four and three drawer (counter) 
heights and in letter and legal cap sizes. In the letter size in both 
heights it is available with card drawer inserts—two card drawers re- 
placing each letter drawer. The same case is also built made up en- 
tirely of check or document drawers. Four beautiful finishes and 
solid bronze hardware complete a file unit that will stand comparison 
with the best. 


If you have never carried our No. 900 Line, let us send you com- 
plete information and prices. There is no obligation—the facts will 
interest you. 





Invincible Metal Furniture Co. 
Manitowoc, Wisconsin 






Chicago Office—1517 So. Wabash Ave. 
New York City—R. Orthwine & Co., 344 W. 34th St. 
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The 


firmly anchored to the 


oval rings to open wider, and close tighter. leather 


cover is handsomely finished, and 
ring device The convenient pocket in the back cover 
the celluloid 
add the final smart touch which makes “The Mogul” the 


book 


index in alternate black and red characters— 


that salesmen, 


sort of a ring students, accountants 
and others who keep records will be proud to own. “The 
Mogul” is available in two capacities and six sizes; one- 


inch rings, ranging from pocket to letter size. 
National series Nos. 4620-4681 
New “Universal Visible” File Ready 


Che Pressteel Engineeri g Corporation of Derby, 


half and one 
It is listed in the 


Conn., 


are offering to the trade their new “Universal Visible” files. 


In describing the files, their catalogue states that “old con- 


structions were discarded and a new principle developed 


which employs a card with integral journals pivoting in 


















































PRESSTEEL “UNIVERSAL VISIBLE” FILES, SHOWING USE 
AND PRINCIPLES OF CONSTRUCTION 


sliding bearings. Universal files 48 per cent more cards 


in the same front space and permits added performance 


A feature said to be exclusive is that a portion of the cards 


may be used in s and the balance in the standing 


The Universal Vis- 
Universal Standard Filing 


used and 


the hang 
position. Trays are interchangeable. 
ible may also be used with the 


erlocked. Devt 


claimed tor 


Units and int nteen-inch trays are 
em. Back and front of cards 
with flat both 
5x3 are available 

ded 


tactors; 


greater speed is tl 


used with equal ease writing on 


6x4 and 


recomme! 


may be 
8x 5, 
Visible filing is 


great accuracy are imp 


Sizes 


sides. 
Ww here high speed and 
where the record ts 


subject to constant and ntinual reference, and where a 


detailed “control” of sales, collections, inventory, etc., 1s 


desired. The cuts illustrate the Universal in use and the 
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O) (pros Experience jo9}) 
Lies Behind 9937 
Our Products 1994 | , 








-And YOU Profit 


by this Experience 


OUR PRODUCTS ARE 
MADE TO MEET YOUR 
EVERY REQUIREMENT 


ARBON PAPERS for Pen, Pen- 

cil, Typewriters, Billing Machines, 
and every other school and commer- 
cial use 

IBBONS for all makes of Type- 

writers, Multigraphs and other 


mechanical writing or reproducing 
machines 





















Let us know your wants. We 
carry every known requirement, 
Our organization is at your service, 


Samples and Prices on Request 





for for Continental 
GREAT BRITAIN EUROPE 
Our new London The service ob- 


tainable at this 
branch is in itself 
a complete unit. 
Put it to a@ test. 
All lines in every 


factorjés are now 
thofou ghiy 
equipped to han 
dle all carbon and 
ribbon business 


direct grade. 
Address Address 
COLUMBIA COLUMBIA 


Ribbon & Carbon 
Mfg. Co., Inc. 
Via Donatello 19 

Milan 32 


Ribbon & Carbon 
Mfg. Co., Ltd. 


22 Bush Lane 


London E.C.4 


OLUMBIA 


Ribbon & Carbon Mfg. Co., Inc. 
69-71 Wooster Street New York, N. Y. 




















Branches Throughout United States and Abroad 
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How Many Sales 
Do You Miss? 


When the Propect’s 
Bank Roll is Slim. 


That’s the time to realize 
on Myrtle’s 200 Line. 


Good appearance, strong- 
ly made, modern in design 
and at the right price. 
Won’t that get the busi- 


ness? 


You can’t sell them un- 
less you have them. So put 
plenty of Myrtles on your 
floor. They won't stay 
there, but our factories are 
running at full blast. And 
they’re making prompt 
shipments, too. 


MYRTLE DESK CO. 
HIGH POINT, N. C. 


New York Warehouse 
in charge of 
J. WALLACE 
Pier 21, East River 














method of holding the cards in place. Simplicity of con- 
struction and operation, with speed and accuracy are among 
the features pointed out. 


Labels for Loose Leaf Record Books. 

The Universal Index Tab Company of Seattle, Washing 
ton, is putting on the market a new and useful label holder 
for loose leaf books of record. This label holder is a 
transparent, U-shaped piece of celluloid punched on b: 








== CORD 








NEW AND USEFUL LABEL HOLDER FOR LOOSE LEAP 
RECORD BOOKS. 


flanges to fit over posts of post binders and around the 
sheets, as shown in the illustration. An insert with the de- 
sired inscription is placed between the back edge of the 
sheets and the label holder, forming a legible index which 
owing to the protection of the celluloid, always remains 
clean and visible. 


Penographic Writing Instrument. 

The Penographic Pen Company, 2 West Forty-seventl 
street, New York, N. Y., makes a combination mechanical 
pencil and fountain pen. The pencil embodies the cus 
tomary functions of such a utility, and the fountain pen is 
a self filler. A variety of models is made. 


Standings in Chicago Stationers’ League. 

The Chicago Stationers’ Bowling League finished 
ninth annual tournament schedule April 15; the series 
started September 17, 1925. The standings and winnings 
of the team, in order, are: The Carter’s “Inx”—won 60, 
lost 24, cash, $75.00; Faithorn—won 60, lost 25, cash, $64.25 
Visible Records Equipment—won 57, lost 27, cash $52.75; 
“De Luxe’’—won 46, lost 38, cash $39.50; Sanford Manu 
facturing Company—won 45, lost 39, cash $33.75; Stevens 
Maloney—won 39, lost 45, cash $29.25; Index Sales—won 
27, lost 57, cash $20.25; “Marjax”—won 3, lost 81, cash $2.25. 

The cash awards include seventy-five cents for each gamé 
won by each team, and $1.00 for each high game. In the 
case of the first four teams, they won $30.00, $20.00, $10.00 
and $5.00 respectively for team finish. The series was 
played on the Bensinger alleys, 235 South Wabash avenu 


A. W. M. Company Sales Conference. 

M. L. Rudin of the Cincinnati office, S. W. Franklin 
Indianapolis, F. McBurney of Cleveland and Henry Simler 
general sales manager and vice-president, all of the Amer 
can Writing Machine Company, held a sales conference 
Indianapolis recently. Mr. Simler acted as host A. Be. De 
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MONROE 


{ is 
simple and 
easy to 
operate 


YES? operation— every 
step in any figure problem— is 
done so simply, directly, and natu- 
rally on the Monroe that it is just 
like ‘‘writing’’ the figures down on 
a scratch pad. Like magic, you 
have the proven answer. 


Al 






For example, in Multipli- 
cation on the Monroe Automatic— 


1. Set on the keyboard the number 
to be multiplied. 


2. Touch the Plus Bar, ‘‘writing’’ 
the Multiplier in the Upper Dials. 


3. Then read the answer in the 
Lower Dials, the Proof in the Upper 
Dials and Keyboard. 


»PLIANCES 


Addition, Subtraction and 
Division are handled just as simply, 


with the same amazing speed and 
proven accuracy. 


Monroe Simplicity and 
Ease of Operation are reasons why 
the inexperienced operator. can 
quickly master the Monroe and 
furnish you with the vital figure 
facts of your business when you 
need them. 


Thousands of Monroe users 
first learned of Monroe usefulness 


to them by accepting our Free Trial 
Offer. 


157 








Monroe Calculating Machine Co., Inc. 
General Offices: Orange, New Jersey 
Monroe Calculating Machine Co., Ltd., Bush House, Aldwych, London, W. C. 2 


Monroe Machines 
and Service are 
Available in All 


Principal Cities of 


There is a size and 
model to fit any of 
your figuring needs. 
Standard Machines, 












the U. S., Canada British Currency 
Great Britain, Eu- Machines, Fraction 
rope, and throughout Machines, Tonnage 


the World. Machines, etc. 


ee 


You ARE INVITED TO VISIT THE MONROE EXHIBIT AT THE SESQUICENTENNIAI 
INTERNATIONAL EXPOSITION, PHILADELPHIA, JUNE 1 TO DECEMBER 1, 1926 
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June | to 1.1920 





Tower of Light 
One of the 
many striking features 
of the 
Sesqui-Centennial 
Exposition 


Office and Showroom 
1735 CHESTNUT STREET 





COLUMBIA 





SESQUI-CENTENNIAL ANNOUNCEMENT 


The Sesqui-Centennial Exposition will 
attract to Philadelphia thousands of business 
men from all parts of the world. 


To the representatives of the Office 
Appliance field in particular, we extend a 
cordial invitation to make their head- 
quarters, while in Philadelphia, at our office, 
1735 Chestnut Street, in the heart of the 
new business district. 


We will gladly take care of your mail if 
you wish. Have it sent in care of the 
Columbia Steel Equipment Company, 
M. C. Box 2130, Philadelphia, Pa. 


It will be a pleasure to meet and to 
serve you. 


In advance we extend to you a cordial 
welcome to the City of Philadelphia. 


COLUMBIA STEEL EQUIPMENT Co. 


Manufacturers of 


Filing Cabinets 


OFFICE EQUIPMENT 


M. C. BOX 2130 
PHILADELPHIA, PA. 
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Palace of Manufacturers and Liberal Arts 
Sesqui-Centennial Exposition, Philadelphia, Pa. 
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Keene Again with Remington Typewriter Co. 

Wendell P. Keene has returned to the Remington Type- 
writer Company’s organization as manager of the account- 
ing machine business of the Metropolitan district 

Mr. Keene is well known among typewriter men, having 
been connected heretofore with the Remington for nine 
years, first in their Boston office. Later he opened the 
company’s office in Portland, Maine. Mr. Keene worked 
for the organization when it was known as Wyckoff, Sea- 
mans & Benedict, and commenced his career in the type- 
writer business by selling the No. 6 Remington. 

Leaving the Remington service, Mr. Keene joined the 
Underwood Typewriter Company, taking the management 
of their computing machine business for the United States 
Later he became a special representative for the computing 
machine, and for three years after this he was branch man- 
ager of the Buffalo, New York, office. In 1916 he became 
connected with the Underwood sales department at the 
home office in New York City. Mr. Keene was with the 
Underwood organization for fourteen years 

During the last two years he has been in business on his 
own account, and of recent months has been located in 


Florida 


Moore White Enamel Thumbtacks for Household 
Use. 

The Moore Push-Pin Company, 113 Berkeley street, 
Wayne Junction, Philadelphia, have placed on the market 
a new packing of their white enamel household thumb- 
tacks. These tacks are 7/16 inch in diameter, made of the 
best quality rustless steel, and are packed thirty-six in a 
blue and white box effectively printed. 

The carton containing twenty-four boxes is made of card 
board with white lettering against a dark blue ground 


The carton, 7x3%x2% inches, was designed to meet the 


demands of housewives for a small white tack to be used 
around the kitchen. These thumbtacks are used to fasten 


oil cloth to the kitchen walls or tables, shelf paper or oil 
cloth to pantry shelves, covers on card tables, and netting 
over windows 

District No. 10, I. S. M. A. 

District N 10 of tl International Stamp Manufac 
turers’ Association, comprising the states of Texas, Louis- 
iana, Arkansas and Oklahoma, met at Dallas, Texas, on 
April 17 at the Baker Hotel, where a one-day session of the 
members of the district was held. This was the semi- 
annual meeting for the district and officers for the ensuing 
year were elected 

District No. 2, I. S. M. A. 

District No. 2 of the International Stamp Manufacturers’ 
Association held a meeting at Goldgrube’s, 121 Chambers 
street, New York City, on April 15. Officers for the ensu- 
ing year were nominated 

Buckeye Company Take New Quarters 

The Buckeye Office Supply Company moved into their 
new home in the Brotherhood of Locomotive Engineers 
building at the corner of Ontario and St. Clair avenue, 
Cleveland, Ohio, and held their formal opening on April 
20th. The store was a mass of beautiful blooms sent by the 


many friends and well wishers of the company. The new 
location of the company is a very advantageous one, as 
they are in the immediate vicinity of two of the largest 
office buildings in the city. The new store has three large 
windows facing on St. Clair avenue and one on Ontario 
and is much larger than the one they occupied at 1316 














UHL STEEL 
FURNITURE 





No. 50-56 
File Steol 


No. 7206-17- 
PV-WC 
“PosturChatr”’ 

A Strong Line 
for 
Aggressive Dealers 
The UHL Steel products 
here illustrated give only 
a small indication of the 
completeness of the UHL 
Steel line. Each item, 
from “PosturChairs” to 
Vault Trucks, is designed 






No. 7206-28-PV to promote the efficiency 
“PostarChair” of the user. The U-shaped 
cold rolled steel used in 
making UHL Steel furni- 
ture, assures unusual 


strength and _ longevity. 
Appearance, durability, 
strength, utility—all UHL 
Steel qualities — develop 
sales and earn profits. 
Write us today for com- : 
plete details. 


No. 626-28-"“C”’ 
High Desk Stool No. 7800-TS 





THE TOLEDO 
METAL FURNITURE CO. 


1358 Hastings Street 
TOLEDO, OHIO 


Manufacturers of UHL Steel Furniture, Typewriter Chairs, “ Postur- 
Chairs,”’ Tables, Stands, Vault Trucks and Factory Equipment, 
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Carrad Returns to Germany. 

H. E. Carrad, general manager for Germany of the Rem- 
ington Typewriter Company, returned home on the SS. 
“Columbus” on April 19 after a visit to Remington head- 
quarters in New York and to all of the Remington fac- 
tories in the United States. Mr. Carrad has been asso- 
ciated with Remington since 1898, being promoted from the 
Birmingham (England) office to general manager for Hol- 
land, and later to general manager for Germany. 

Mr. Carrad is a cheerful and energetic person who revels 
in work and who enjoys a good laugh. He is so like an 





H. E. CARRAD 


American executive in manner that he can pass for one— 
until he speaks; then he’s manifestly British. Mr. Carrad 
has always been a student of American sales and adver- 
tising methods, and has built up a phenomenally successful 
business in Germany, particularly in Remington accounting 


machines. 


The Chicago sales staif of the Dictaphone Sales Cor- 
poration celebrated the highest monthly sales record in its 
history April 1 at a dinner held at the Palmer House. 
March was a wonderful month for sales, and the staff was 
in high spirits over the achievement. Some songs were 
concocted for the occasion, sung to familiar melodies. After 
the dinner the party attended a performance of the “Sport 
of Kings,” in which the Dictaphone plays an important part 
in the evolution of the plot. To typify their appreciation of 
the play the Dictaphone staff sent a basket of flowers to 
the actress taking the part of the Dictaphone operator. The 
two Dictaphones used on the stage were furnished by the 
Chicago branch, and a bit of realism was added for the 
benefit of Mr. Blackstone's associates. The branch service 
man was on the stage as the curtain rose, seeming to finish 
the job of installing the outfit. Just before the action of 
the play started, he handed his receipt book to the opera- 
tor for her signature, and then made his exit. The audi- 
ence, save for the Dictaphone people, took this as a part 
of the play, but those who recognized the service man 
appreciated the extra touch added for their benefit. 


Magee New Chicago Manager for Berger. 

May 1 A. C. Magee took charge of the Chicago branch 
of The Berger Manufacturing Company. He has been with 
the company seven years, serving in several departments of 
this extensive industry. The management of the equipment 
division at Chicago continues in the hands of C. F. Hows. 


Fifth Annual Canadian Typewriting Championships. 
The Fifth Annual Canadian Typewriting Championships 
were held March 27 simultaneously at Toronto, Brockville, 
Winnipeg, Nelson, Calgary, Vancouver and Victoria. There 
were five classes, the Open Canadian Championship, avail- 
able to any typist resident in Canada'‘at least six months 
before the date of the contest, winner to hold Canadian 
trophy in trust for one year and to receive the title 
“Canadian Champion Typist.” This was a half hour con- 
test. Winners of second and third places received medals 

The Senior Championship is open to any typist who has 
not previously won the contest or held the Canadian trophy, 
emblematic of the Open Canadian Championship. The 
contestant must have resided in Canada at least six months 
prior to the date of the contest. A silver trophy and medals 
are provided for first, second and third. 

The Intermediate Championship consists of just copying 
for fifteen minutes and is open to all typists resident in 
Canada who received their training in Canada after August 
1, 1924. Here, too, silver trophy and medals go to the 
winners. 

The School Novice Championship, a fifteen minute con- 
test, is open to all typists resident in Canada who received 
their training in Canada after August 1, 1925. Silver trophy 
and medals go to winners here also. 

The Accuracy Championship contest consists of copying 
for fifteen minutes and is open to any resident in Canada 
at least six months prior to the date of the contest. No 
record of less than fifty gross words per minute is accepted 

The records of the first three in each class are given 





below: 
Open Canadian Championship. 
Ne 
Net Per 
Name Mach Stks Wds Err Pen Wds Min 
Irma Wright, Toronto....Und. 17538 3507 32 320 3187 106 
Florence Wilkins, Prock- 

Wee benesr oe ad BE hee Und. 16889 3377 23 230 3147 105 
Lattie Betts, Tushingham.Und. 16015 3203 12 120 3083 103 
Senior Championship. 

Ethel A. Hahndorf, To- 

ID ir a Ad woah erties aim ot pail Und 16111 2 25 250 2972 
Reta Spencer, Brockville.Und. 16137 3227 50 500 2727 91 
Louise Marchese, Van- 

i eb aw ceded 6 em elee Und — : he 82 

Intermediate Championship. 
May Balge, St Ann's 
Academy, Vancouver ..Und ; a aie 67 


Clara Cohen, High School 
Commerce, Vancouver..Rem 
Geraldine Smith, Simcoe 
Business College ....... Und. 5343 1068 9 90 978 65.2 
School Novice Championship. 
Irene Hershman, Canada 


Bus. Coll., Hamilton....Und. 5568 1113 10 100 1013 68 
Mabel E. Crowe, Wester- 

velt School, London....Und. 5135 1027 12 120 £07 60.4 
Dorothy Evans, Calgary..Und 1056 15 150 ; 60.4 


Accuracy Championship. 
N Spd 
Gr Gr Per Aci 
Mach. Stks Wds Err Min Pet 
Ruth F. Moore, Shaw's Park- 


GED, BOSOM 2c ccccessveves Und 5360 1072 2 70 £99.82 
Arthur J. Francis, Shaw's 

Parkdale, Toronto ......... Und 5294 1059 4 69 99.81 
Doris Jewel, Victoria High 

and Sprott-Shaw ........... Und. janes 945 2 62 78 


Multigraph President Receives New Honors. 


H. C. Osborn, president of the American Multigraph 
Company, Cleveland, Ohio, was elected first vice-president 
of the Cleveland Chamber of Commerce at the annual meet- 
ing. Mr. Osborn was also reelected president of the Cleve 
land Better Business Bureau in April, which office he had 
been filling since the death of Mr. Willis, the former presi- 


dent.-—A. E. D. 
































HE constant policy of the Conklin Pen Manufacturing 
Company since it commenced to make fountain pens 
and mechanical pencils a quarter-century ago has been 

to give its customer something he can sell with profit and satis- 

faction, and which will up- -build good will for him. 


Conklin has never tried by adroit schemes or abnormal terms 
or other methods to stock its customer with more than he 
can sell, nor has Conklin tried to limit the dealers’ stocks to 
its own lines by crowding out other lines which enable the 
dealer to meet all personal preferences of all customers. 


Today as never before is Conklin willing to rest its case with 
the jury of dealer and consumer squarely upon comparison of 
policy and product. For Conklin today offers not merely new 
things, but pens and pencils which mark a definite advance 
in appearance, efficiency, and salability. 


Conklin wants every dealer to have as many of these new 
Conklin items as he can sell—we do not ask our customer to 
serve as a warehouse for surplus stocks or to lose sales because 
he hasn’t something else. But our recommendation is based 
on the fact that it is good business today to have a represen- 
tative Conklin stock and to let your trade see it. 

































No. 67 BC 
Sapphire Blue 
$8.00 
Short Model 
$6.00 











No. 37 SM No. 37 SR 


Mahogany Red, Black or 
Black or Red Mahogany 
$5.00 $5.00 
, . No. 67 C 
All Conklin Endura pens are avail- Black, Red or 
able in both long eck sheene models. Mahogany 
Gold clipor ring as desired onall short $7.00 
models. Clip only on long models. Short Model 


$5.00 
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No. 9 BS No. 9S 
Sapphire Blue Black, Red or 
$3.50 Mahogany : 
No. 9M Long Model $4.0 ¢ 1) ' No. 9 R : 
Mahogany hase ache wos Red, Black or 
Black or Red Mahogany 
$3.50 $3.50 : 


Conklin Endura pencils are made in two models, long and short, fitted with gold 
ring or clip as desired on all short models. Clip only on long models. The sim- 
ple, durable, smooth-working mechanism which propels, returns, and expels the 
lead is cortrolled from the top. Replaceable eraser under the cap 1s standard 
equipment on all models. The magazine is easily accessible and holds a generous 
quantity of leads. The Conklin patented “‘clipthatcan't slip’’ holds on the sheerest 
fabrics without tearing and is easily attached to pocket or fabric with one hand. 
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No. 7 R 
No. 1614 S$ Conklin Crescent No. 264 S$ 
Student's Special Pencil Black Chased 
No. 161 C as Red or Black re a No. 26 C 
Student's Special $1.00 Black Chased 
$3.50 $2.75 


THE CONKLIN PEN MANUFACTURING COMPANY 
TOLEDO, OHIO 


Chicago San Francisco London Barcelona 
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Boorum & Pease announce the 


BING! Binder 


The Perfect Flexible Binder for 
Pamphlets, Magazines, 
House Organs, Selling 
Literature, 











KCERTING JETS 
SCHUTTE-VA 
In use by some of the largest 
firms in the United States 


PHILADE 
Five desired sizes now carried in stock 
affording a new business getter for the stationer 


HERE has never been another binder “just like” the Binc! yet the demand for it 

has existed for years. It is durable, it has nothing to get out of order. Takes any- 
thing from a four page section up. Sections hold with a true bulldog grip, yet they can 
be inserted, removed or transposed in an instant. 

You won’t have to go into long explanations, or ‘‘missionary”’ work to pile up the 
Brnc! sales. One look, one moment’s demonstration and the sale is made. It is a quick, 
sure “‘over-the-counter” seller-—and we make you special sizes and quote you special 
prices to help you land the big order business—and there is plenty of it—in your territory. 

You cannot afford not to know about the Binc!—and once you know about it you'll 
know that you cannot afford not to offer it to your trade. Standard B & P quality in 


every detail. 


Send at once for full data on styles, prices, etc. 


BOORUM & PEASE COMPANY 


Post Office Box 272, City Hall Station 


NEW YORK GENERAL OFFICES 
NEW YORK 84 Hudson Avenue 
349 Broadway Brooklyn 
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For Fast Turnover and Repeat Sales 


Here is a file for every desk—desk high It is an exclusive feature on which dealers 
—in oak, mahogany, walnut or green. will build a volume of repeat business 
It matches any desk in appearance and fast. 

enhances it in value. It is priced very low to allow you to enjoy 
This latest addition to the Browne-Morse quick turnover at a real proftt. 

line is already the fastest seller on the Act fast. Descriptive literature for con- 
market. sumer use ready for dealers who order now. 


BROWNE-MORSE COMPANY 


Muskegon, Michigan 


oP aon. ak stews Kop anys 
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Horton Goes with Pierce, Inc. 
L. R. Horton, 


ng Compar 


manager ot the shelving sales for the Gen 


eral Fireproof y for several years past, recently 


resigned his direct connection with the G. F. Company 
to join the organization of Pierce, Incorporated, at Hart- 
ford, Connecticut, as business manager. A dinner was 


tendered by the home office sales department of the General 





L. R 


HORTON 


Fireproofing Company at Youngstown on March 30, where 


Mr. Horton was presented with a beautiful set of cuff links. 

Before going to Youngstown, Mr. Horton was sales man 
ager of the Ellis Auto Supply Company of Newark, New 
Jersey, and for ten years prior to that was with the C-. 
Newman Wire Company of New York City 


Mr. Horton 
Barker Rudolph 


is succeeded as manager of shelving sales by 


Reliable Corporation Issues Interesting Booklet. 
The Reliable Typewriter & Adding Machine Corporation, 
170 West Washingtor Chicago, 
fold among their other publicity 
“Who We Are and What We Do.” 


and the 


1 street, have issued a three 


material, entitled 


This 


activities of the cor 


shee t 


gives a brief 


outline of the achievements 


poration; refers to the company’s sources of supply; its 


allowance schedule, prepared with great accuracy; the 


corporation’s service 1ovations; the promotion of the 


iversification; the wholesale monthly 
addition, the Reliable 
helps such as “The 
letterhead and 


doctrine of d payment 
a number of 


W indow,” 


with 


plan, etc. In gets out 


capital dealer Tiny Show 


an illustrated combination catalogue 


the dealer’s imprint, et« In conclusion they give a report 


of the oration’s responsibilities. 
Neidich Process Company Expands. 
New York sales and 


surling 


Neidich, in charge of the 
for the Neidich 


Jersey, has recently 


Ceorge GU 
distributiot Process Company of 
ton, New 
and effectiveness of 


the entire or 


added materially to the size 
their Metropolitan organization. He 
ganization of David Cherr with the 


Mr. Cherr and hi 


has merged 


present Neidich organization s staff have 


been actively engaged in the sale of ribbons and carbons in 
the Metropolitan district for several years. They will 
hereafter operate as part of the New York sales depart 
ment of the Neidi cess Company Mr. Cherr has 
handled Neidich products for some time. 


New York Concern Moves. 
The | use yf ( herrnay & Cohn of New 


Sixth Avenue. They were 


York have r« 
moved to 686 formerly at 158 


Bow ery 
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SPOKERLITE de dets 


EL ees F Fie-RISK 


UP- AND-Comine, substantial Loox. 


*STANDO * 20. 
6%o" mon, § 5- 


Up-To-DATE. AMERICANS SMOKERLITE” 
THEIR SMOKES. 
Ph og pt rl {ute the hand Lie 0 x ae — pheerrr 


Arte, rants Le Keay it thaw 
Bind askdilid énlk aa ty 


SMOKER LITE ee ON SIGHT 


“th A pon tn 


Psst LIGHTS INSTANTLY ano KEERS On 
Lighting - ofa fer years. Eachone comes 
wus, MFRS ABSOLUTE |-YEAR REPL.GUARANTEE. 
Thin in our Chiral year oma row Cary gor Like urikdting. 
4 MODELS: 
AND ALL TASTEFULLY BRONZE-PLATED, PLUG INTO ANY H0Vek Gacuir, 


ComBo 742. Saree t tiGeon Comers 
Whatles Cond- forties anese- Marr oe ie 
Atrwing the Amon and Aalighfing the 
KIDDO * 46 , is wonoenrun Gurr Parne faeces? 328 





pens 
{usks, 


_ A Pavonrre STuDENTLAMP m COLLEGES le 


Mr. DEALER cet onthewaaon! 
Now! 


Oux Tlarional lo umdemwens, Co Conoumers m Reatars, 
FIRST COME , FinsT SERVED. 


ORDER STARTER Asst 17, Como. of ay sac Wo 20, 42,46, 


ber 4 for sarwrice  onel Semen 


+ you firm , Tetan List $ 200- , Less Bie Orcovnr fod Jour there, wees e° 
" 100 , LessGoso' 
on BABY ASST 8, (usar ort), "ha 


Well, order anything you like, but let me Small 
hear from you soon! for solvent, live-wire 
agents some local territory still open. 
Yours for real co-operation. 











19 RuDsen or. NewYork C 








; 
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Quality is not 
enough these days 


Other factors are required 
to insure the Ribbon and 
Carbon Dealer's Success 


1891 





A & W. Service is dependable. Nothing 
* less than quick action when orders 
and inquiries are received. 


TS A. & W. Line is complete in every 
detail—Inked Ribbons of every de- 
scription—Carbon Paper for every pur- 
pose. 

& W. Co-operation means additional 

* business. We work closely with the 
dealer on large business, where help is 
required. 


TS Appearance of A. & W. Products 
is good. Favorable first impression is 
strengthened by the quality delivered. 


— Sterling Quality of A. & W. Rib- 
bons and Carbons is recognized by 
consumers and dealers alike. These 
goods are salable against any competition. 


' & W. Policy—we do not compete 

* directly against the dealer, nor do 
we expect the dealer to order more goods 
than he can sell. Frequent shipments 
keep a stock in prime condition and we 
both benefit thereby. 


HE A. & W. Line of Ribbons and 

Carbons is essentially a dealer's line— 
developed entirely to meet the dealer’s 
requirements. 


UR Salesmen are calling on the trade 
regularly—order through the one who 
calls on you, or by mail. 


C Othe AULT &? 
WIBORG Gompay 


CINCINNATI, OHIO 
U.S.A. 


Art Metal Moves Dallas Branch. 


The Art Metal Construction Company has moved its fac- 
tory branch at Dallas, Tex., from 1309 Kirby building to 
1703-04 Republic bank building. The new offices are on 
the seventeenth floor of the bank building. The hollow 
metal partitions are of Art Metal manufacture. All depart- 
ments are equipped with the very latest design Art Metal 
filing cabinets and desks. B. L. Henderson, the branch 
manager, extends a cordial invitation to all readers of 
Office Appliances to call at the branch when in Dallas. 

The Republic National Bank occupies five floors of its 
building, which are equipped completely with bronze and 
steel bank fixtures, counters and miscellaneous equipment 
manufactured by the Art Metal Construction Company. It 
is one of the most modern banking establishments in the 
Southwest. The bank was opened March 12, 1926. 


Ink by the Carload 


The public, which buys ink usually, in comparatively 
small bottles, does not think of that commodity in carload 
lots. It may therefore be of interest to note that on April 
20 The Carter’s Ink Company of Boston, Massachusetts, 
made a shipment more than equivalent in weight to six 
carloads by the SS. “Brandon” from Boston to the Chica- 
go branch of the company. 

The greater part of this shipment will be used to fill 
orders for Carter products from stationers throughout the 
West, while the balance will be held as a reserve stock 
in anticipation of their requirements for several months 

This is by no means the first shipment ever made by the 
Carter’s Ink Company of this size. Several years ago a 
shipment of like proportions was made direct to the Phil- 
ippine Islands on the order of a Carter dealer in the Far 
East. 


Some Exhibitors at Chicago Toy Fair. 

The annual Chicago Toy Fair was held April 5-24, the 
exhibitors showing their wares at the Palmer House, Hotel 
Sherman and Morrison hotel. 

The American Crayon Company displayed its lines in 
Room 634, Morrison Hotel, displaying water color outfits, 
crayons, chalk, paper pencils, birthday candles, etc. W. G 
Youse had charge of the exhibit. 

The American Manufacturing Concern showed in Room 
862, Palmer House. * Toy lines displayed included tool 
chests, blackboards, pianos, building blocks, kites, etc. 
Howard S. Kelsey met the trade at this exhibit. 

The Ullman Manufacturing Company showed crayons, 
paint boxes, etc., in Room 736, Morrison Hotel. Mrs. E. M. 
Dennis was in charge. 


School Days Coming for Art Metalites. 


The Art Metal Construction Company, Jamestown, N. 
Y., has arranged the schedule of its sales schools this sum- 
mer. While the dates have been assigned for the several 
classes, the program has not been announced. Dealers and 
dealer salesmen from all parts of the country will attend 
the schools. The schedule is: Term A, July 11-24; Term 
B, July 25-August 7; Term C, August 8-21; Term D. 
August 22-September 4. 


Horders Planning 25th Annual Picnic. 

The twenty-fifth annual picnic of Horder’s, Inc., is being 
planned by the executives of the Chicago stationery organi- 
zation. The picnic will be held June 12 at St. Paul Park, 
Morton’s Grove. This is a bit ahead of the full moon which 
should grace a silver anniversary, but there will be an 


abundance of silvery laughter to enliven the day. 
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The INEVITABLE ‘TYPEWRITER IS ‘HERE i - 















































— 

































































MODERN BUSINESS EFFICIENCY DEMANDS IT 


O longer is it necessary to endure that thought- 

disturbing, nerve-racking tap-tap-tap of the 
typewriter. The New Model 6 Remington- Noiseless 
has solved that problem for all time. It is the only 
noiseless writing machine. 


This new machine has the complete four-row stand- 
ard keyboard—the keyboard with which all operators 
are familiar. It has the light, natural touch which is 
universally desired by operators. Its action is surpass- 
ingly easy, which insures a great volume of work. And 


its work is beautiful—worthy of any user’s signature. 
Business efficiency demands noiseless typewriting; 
comfort demands it; human nerves demand it; health 
demands it. And the new Remington-Noiseless No. 6 
is the complete answer to this demand. a 
From the standpoint of efficiency—in fairness to,your 
employees and yourself—you should investigate this 
new machine. We shall gladly place a New Réming- 
ton-Noiseless Model 6 in your office for examination 
without any obligation to you. 


REMINGTON TYPEWRITER CO., 374 Broadway, New York — Branches Everywhere 


Remingtor f< 


i, 6 King Street West, Toror 


New Remington-Noiseless 


WITH FOUR-ROW 


STANDARD KEYBOARD 
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Every Salesman | 
A Loose Leaf Expert | 


Leth, ae eR mI 








HE Index to loose leaf forms which 

was printed serially in Office Appli- 

ances a few months ago in effect 
makes a loose leaf expert of every station- 
ery or bookkeeping machine salesman who 
uses it. It contains more information 
about loose leaf than the greatest expert 
can carry in his mind and it has that in- 
formation instantly available. Because of 
the demand for extra copies of Office Ap- 
pliances containing the index we have re- 
printed it in pamphlet form. It tabulates 
the forms of nineteen manufacturers. 


How It Works 


An auditor went to a stationery store to 
buy a loose leaf general ‘edger. He was 
shown the regular size 9}x11j{ inches, 
regular double entry ruling. The book and 
the price were right but he wanted some 
journal and trial balance sheets combined 
with the ledger. After much searching 
some column sheets were found and ac- 
cepted for journal use, but no trial balance 

sheets. Catalogs and sample books were 
searched but to no avail. The manager 

was called and tried to sell a separate 
trial balance outfit of another size. The 
customer, however, was firm. He wanted 
a sheet he could insert in the back of his 
ledger outfit. 


He went to another stationery store where 
a suitable ledger outfit and journal form 
were quickly produced. When the trial 
balance form was mentioned the salesman 
produced a copy of the Loose Leaf Form 
Index, turned to trial balance and said 
quickly: “Yes, I can give you the trial 








f- 





balance sheet you want. We do not carry 
it but I can have it here in a hurry.”” He 
took the order. 


The index is working similarly for other 
dealers. 


What Users Say 


A Chicago stationer had a call for loose 
leaf a bit out of the ordinary. He had a 
copy of the Loose Leaf Form Index and 
secured the information immediately. 
Later he told us that without the index he 
would have spent forty-five minutes look- 
ing up the material in various catalogs. 


A pioneer loose leaf manufacturer said: 
“The loose leaf index is one of the greatest 
benefits the industry ever received.” 


Other comments from dealers are as fol- 
lows: 


“We cannot imagine a loose leaf salesman being 
without one.”’ 

“This index will solve our loose leaf problems.”’ 
“It is almost impossible to be thoroughly informed 
on every kind of loose leaf stock carried by the 
manufacturer, but with this index the information 
can be readily supplied.” 


Put the Index to Work 


Just give the Loose Leaf Form Index a chance and 
it will prove to be a valuable assistant. It gives 
the salesman immediate information and enables 
him to make sales which without it would be lost. 
It enlarges the salesman’s capacity by reducing 
the time necessary for individual customers. It 
will pay for itself the first day it is used. 


One For Every Salesman 


For maximum results, all salesmen, whether inside 
or out should have access to the index. The out- 
side man should carry it in his portfolio, and one or 
more copies should be available for instant refer- 
ence in the store. 


How many do you require? 


‘\ PRICE $1.00 


SC \ ~ , of ‘\ 
. \. , ~e% nN 
~ SOK MAN 


AS THE OFFICE APPLIANCE CO. 


417 South Dearborn Street 
YS CHICAGO 





























May, 1926 OFFICE APPLIANCES 171 











(= 7 
PASSED AWAY 
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W. B. Revell. 


The Stationers Loose Leaf Company of Milwaukee, Wis- 
consin, announces with profound sorrow the death of W. B. 
Revell, their Southern representative, who passed away at 
Tulsa, Oklahoma, on March 23, after an illness of a few 
days. Pneumonia and heart complications following a hard 
cold were given by the physician of his hotel as the cause 
of death. Mr. Revell arrived at Tulsa on March 19, reg- 
istered at the Mayo hotel and placed himself in care of the 
hotel physician. It is believed that he himself did not 
realize the dangerous character of his illness, and his com- 
pany had no knowledge of it until his death was announced. 

The passing of Mr. Revell is a serious loss to his com- 
pany, and his genial personality will be greatly missed by 
all who knew him. 

Mr. Revell was in his forty-ninth year. Practically his 
entire business life had been spent in the commercial sta 
tionery business in Detroit, Richmond and New Orleans 
He joined the staff of the Stationers Loose Leaf Company 
a little over three years ago as sales representative for the 
South and from the start he made a creditable showing in 
his territory 

Mr. Revell’s death brings sorrow to a large circle of 
friends. The interest of his customers was always a para- 
mount consideration with him, one of his characteristics 
being a spirit of fairness and cooperation which engaged 
the respect and regard of all who knew him 

+t & & 
Memorial Services for Wm. C. Hambler. 

Memorial services for the late William C. Hambler, of 
Eggens-Hambler Company, who was washed overboard 
and drowned on October 25, 1925, were held at the Masonic 
Temple, Lafayette and Clermont avenues, Brooklyn, New 
York, at 3 o’clock Sunday, April 11. The services were 
under the auspices of the Bergen Beach Yacht Club of 
which Mr. Hambler was commodore at the time of his 
death. Mr. Hambler’s body was not recovered. 

The Stationers’ Square Club participated in the services, 
which were most impressive, including an organ prelude, 
Largo, from Handel; an address by Commodore James | 
Kelly; male quartette, which sang “Light of Life” by Steb- 
bins, and “Jesus, Savior, Pilot Me” by Gould. Addresses 
were made by W. M. Roland E. Ellis of Excelsior Lodge 
No. 195, F. & A. M.; W. M. Charles G. Ihnken, of Alle- 
mania Lodge No. 720, F. & A. M.; R. W. M. William M 
Patterson, past district deputy of the first district, Kings 
county, and the Rev. Dr. Arthur W. Grose. The services 
concluded with a benediction 

' - & 
Horatio L. Fillebrown. 

Steering wheel grasped in one hand, his right arm bent 
to throw the gear into place before his running automobile 
backed out of the garage, Horatio L. Fillebrown, 24 Vin- 
cent street, Binghamton, New York, died from a sudden 


attack of heart disease on Sunday, March 28. At 9:15 
o'clock that morning he left the house and went into the 
garage to get his car. He carefully opened both doors to 
avoid the dangers of carbon monoxide poisoning He 


climbed into the seat and set the motor in motion. On the 
back porch steps his wife waited impatiently for the car 


to back out 


After the exhaust had sputtered monotonously for sev 








‘PREFERRED 
STOCK” 


with American Stationers 





6 POINTS ABOVE PAR 


DEALER IMPRINT 

CONSUMER ADVERTISING 
QUALITY OF STOCK 

THE PERFECT INSERTIBLE (Pat.) 
SLANT TABS (See Below) 


SERVICE New Machinery and De- 
partment now assures quick shipment 
of orders. Try us. 


Pat. Pending 


All celluloid guides slanted as shown. 
They sell better because they are better. 


Send for Salesman’s Sample Outfit. 





‘‘THE LINE OF LEAST RESISTANCE” 
Grand Rapids, Michigan 
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Clear, distinct copies free from smudge 
so common in many carbon impressions, 
are obtained with Silk-Y-Kote. the better 
carbon. Its non-wrinkling feature is a 
joy to the stenographer. Both black and 
colors are available and in light, medium 
and heavy weights. Besides this gen- 
eral purpose carbon, we make special 
carbons for fanfold invoicing and order 
writing, machine bookkeeping, etc. Sold 
only through the dealer—samples sent 
on request. 


Cooper Carbon Coated Paper Co. 


2756-2758 S. Trumbull Ave. 
CHICAGO 
Cooper Products Make Good Impressions 











The Fastest 
Selling Hand 
Time Stamp 
on the Market 


Price $17.50 List 


Fine Discounts 





HANDLE 


- JOSLINS ECLIPSE cM, 


“THE CLOCK WITH A MEMORY” 


PIN TO YOUR LETTERHEAD AND MAIL 


A. D. JOSLIN MFG. CO. 
Manistee, Mich. 


Send details of your dealer proposition 
at no obligation to us. 








eral minutes and the car still remained in the garage, she 
decided that something was wrong. On entering the garage 
she saw the dead body of her husband slumped against the 
wheel, in the act of performing the necessary actions to 
set the car in motion. Coroner Frank J. Hitchcock was 
called and attributed death due to heart disease. 

Mr. Fillebrown had been in the typewriter business in 
Binghamton for more than thirty years. At the time of his 
death he was manager of the Southern Tier Typewriter 
Company with offices in the Security Mutual building, 
agent for the Woodstock Typewriter Company and the 
Dalton Adding Machine Company, carrying also a line of 
rebuilt typewriters and supplies. 

The funeral was held on March 30 


' & + 
J. M. Allison. 


J. M. (“Med”) Allison, a Dalton man almost from the 
inception of the company, and known to practically every 
veteran of the Dalton Adding Machine Company, passed 
away on Wednesday, March 24, at his home in Poplar 
Bluff, Missouri. 

Mr. Allison started with the company at Poplar Bluff 
his first job being that of office boy and general assistant 
to the late James L. Dalton, founder and president. 

In the first days of the Florida boom Mr. Allison acted 
as agent successively at Tampa, Jacksonville and Miami 
Later he was brought into the factory as a member of 
sales service department, and later still he was made Dalton 
agent at Rochester, New York. 

Two years ago ill health necessitated his retirement 
He recently submitted to an operation, but without avail 
He was a brother-in-law of H. C. Grubbs, vice-president of 
the Dalton Adding Machine Company, having married a 
sister of Mrs. Grubbs. 


bob + 
William J. Uhl. 


William J. Uhl, of the Commercial Stamp Company, 
Philadelphia, Penna., succumbed to a seizure April 15, and 
passed away within an hour. He had attended a ball given 
by the fourth degree, Knights of Columbus. While dan 
ing with his daughter, Mrs. Eleanor Uhl Gash, a former 
Olympic swimming star, he suffered an attack of coughing 
A hemorrhage followed, and he passed away quickly. M1 
Uhl was fifty-three years old. 

Mr. Uhl was prominent in the civic affairs of Lands 
downe, a suburb of Philadelphia; a member of the Lands 
downe fire department, secretary of De La Salle Council 
No. 590, Knights of Columbus, and a member of Phila 
delphia Chapter fourth degree. Surviving are his daugh 
ter and three sons, Raymond, Irvin and Ernest 

' F&F + 
Louis Davis. 


Louis Davis passed away at Los Angeles, California 
aged thirty-seven. He had been engaged a number of 
years in the stationery, office supply and printing business 

' &F + 
E. S. Sadden. 

E. S. Sadden passed away at Rochester, N. Y., several 
weeks ago. He was the father of Arthur W. Sadden 
branch manager at Philadelphia for the Yawman and Erbe 
Manufacturing Company. 

' F&F + 
Charles Taylor Pomeroy. 

Charles T. Pomeroy passed away in his seventy-secon 
year at Newark, N. J. Until he retired a short time ago 
Mr. Pomeroy was president and treasurer of I. Pomeré 


& Company, and had been engaged forty-eight years it 
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Requires 





10,000 


copies and more 
can be pro- 
duced from one 
metal sheet. 
Every metal 
sheetcan be filed 
and used again. 


6,000 


copies can be 
made in one 


hour’s time. 





Write at once for full particulars 


Weehawken, New Jersey 





Based on Offset Principle -- 
vation in printing. The only machine on the 
market of such simplicity and perfection. 


No Type-Setting 
No Wax Stencils 


- The latest inno- 





1,000 


copies mean 
only a fraction 
of time and 
money as com- 
pared with any 
other method. 





Live Wire Agencies for many states still open 





The Latest Success! 


The Sensational 
Duplicating and Printing Machine 


Li] 


= 
Robert Reiner Incorporated 
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Every duplicating machine user is a live customer for typewriter ribbons 
and carbon paper. The new Canode Superfine line of ribbons and carbon 
gives Canode dealers an advantage in soliciting that business. 





New CANODE Specialties 


Duplicator Supplies 


OR the first time it is now possible to secure a 

complete line of supplies for duplicators, both 
type and stencil, from a single source. The new 
Canode specialties include a thoroughly efficient 
line of dry stencils, inks and ink pads for stencil 
machines. There is also a new line 
of ribbons and ink for multigraphs 
and multicolors, as well as re-inked 
and remanufactured ribbons for 
these same machines. 


Ribbons--Carbons 


Other new and logical members of 
the line are Canode’s Superfine car- 
bon paper and typewriter ribbons. 
They are of the same high quality 
as other Canode products. 





§--— 8 ¢e b—-- 5 


CANOOE eK co. Inc 


a = 


These three numbers—dry stencil, 
ink and pad—constitute a com- 
plete group of high grade stencil 








duplicator supplies which enable 
the Canode dealers to meet all 
competition. They are real trade OnE DOZEN 
winners 
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Canode Superfine 
Dry Stencil 











Inks for Other Machines 


We are specialists in ink for other office machines and de- 
vices, such as addressing machines, check protectors, num- 
permit printers and 


bering machines, dating stamps, 
stamp pads. 


Use Canode specialties to build up an attractive business on 


the highly profitable duplicator 
and office supplies. The _ op- 
portunity is big and the goods meas- 
ure up to all requirements. This line 
offers a live opportunity to sales 
agents and dealers everywhere, who 
are organized for aggressive selling. 
Investigate its possibilities. 


CANODE INK CO., Inc. 


3005 Carroll Avenue 
CHICAGO 








SUPERFINE 
INK PADS 


76-77-78 
ee me 


etme eters meimg 6 mete he ee onetime 


reer weet, 
The Comedie tuapertime Ped. wteen med = th ( smote Superfine 
rgd sting late mil ge eacetiee rool amd well 


tomy ere 
the drum each morning = tee tmrving “he ders com 


(anode Ink fompany 


CHICAGO, ILLINOIS 
































Canode Superfine 
Ink Pads 
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expanding field for —_ anaes 
multigraph and multi- “> A 
color supplies. The ar i CANODE INK. 

ticles illustrated to the ee Semeermners Fo ee 
right and below fill the 4 CHICAGO 







requirements perfectly 
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manufacture of sealing wax and writing inks at 313 Mar 
ket street, Newark. The company was formed in 1878 
RR. ¥ 


The business will be continued by Miss Lillian 


when Mr. Pomeroy and his father bought out 
Dovell. 
Pomeroy, his daughter, and Charles T. Pomeroy, Jr. 

Mr. Pomeroy graduated from Newark Academy, Rutgers 
He held a Ph. D. degree from New York 


Chemical 


College, in 1877 
University, and was a member of the Americar 


Society and the American Association for the Advance 


ment of Science 
' & + 

Edward A. Hammond. 
Hammond passed away at his home in Cam 
April 3, 
a veteran of the Boston stationery field, and founded the 
Muran. Mr 
During the great fire of 1872 


Edward A 
bridge, Mass., following a long illness. He was 
business now conducted by L. E. Hammond 
was born in December, 1845 
his manufacturing stationery and printing business was 
destroyed. Later he opened at 294 Devonshire street, Bos 
ton. Mr. Hammond retired from business in 1920 

Edward A 


Civil War, serving from beginning to end in the Thirty 


Hammond had a conspicuous record in the 
eighth Massachusetts regiment. He was a member of the 
Honorable 
Grand Army of the Republic. He was elected commander 
of Gettysburg Post, G. A. R., Ham 
mond’s commercial affiliations included membership in the 


Ancient and Artillery company, and of the 


several times. Mr. 


Boston Stationers’ Association and the National Associa 


Office Outfitters and Manutacturers. 


+ & +} 
Ogden T. McClurg. 


A cerebral hemorrhage terminated fatally April 20 for 


tion of Stationers, 


Ogden T. McClurg, head of the wholesale stationery and 


book publishing house of A. C. McClurg & Company, Chi 
cago. He had suffered a seizure while in his automobile 
near Elmhurst, a Chicago suburb, and failed to rally. Mr. 
McClurg was prominent as a yachtsman, club man, explorer 
and navigator During the world war he was a lieutenant 
commander in the United States Navy, serving at the Great 
Lakes Naval Training Station, north of Chicago. Mr. Mc- 
Clurg was forty-seven years old, and is survived by the 
widow and two daughters 
- - +& 
Amos Pettibone. 

The dean of the Chicago stationery trade, Amos Petti 

bone, passed away at his home in Chicago, 


April 12 in 


Illinois, on 


his eighty-third year. Mr. Pettibone was a 





THE LATE AMOS PETTI- 
BONE. 


pioneer in the stationery trade of Chicago and was one of 


its most distinguished members 


He was born December 20, 1843, at Brasher Falls, St 
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ROBE 
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PSA 


- best profits for yourself, and best values for 
your customers, carry the Roberts line—made by the 
world’s largest manufacturers of numbering machines 
—proven the standard by years of “‘knowing how.” 


Illustrated is the Roberts Model 95, a general utility 
machine for office, shop and factory, constructed to 
cover all usual numbering needs. It is the first dial-set, 
5-action machine for you to rétail at $12.00 and at this 
low price assures you a fast turnover and fine profits. 


Also—Investigate 


BIG SIX 


A special Roberts assortment proposition which offers you 
QUANTITY DISCOUNTS on SMALL CAPITAL INVEST- 
MENT. It covers all individual needs. 


Let your own experience (or ours, if you wish) be your 
guide in selecting just the machines which you know 
will sell! 


Your Roberts 95’s can be purchased in conjunction with 
machines of the “Big Six Assortment.”’ 


Write—RIGHT NOW-—for full information 


regarding our special dealer sales plan. 


THE ROBERTS NUMBERING MACHINE CO” 
694-710 Jamaica Ave., Brooklyn, N. Y. 
WESTERN DISTRIBUTORS 
The Superior Type Co., 3940 Ravenswood Ave.. Chicago, Ill. 
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ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 


perusal of the 


BRITISH STATIO 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. 
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Lawrence county, New York. With his parents he re 
moved to Shirland, Winnebago county, Lllinois, when a 
boy and remained there until August, 1862, when he 
enlisted in Company D, 74th Illinois Volunteer Infantry, 
organized at Rockford, Illinois, for service during the 
Civil War. He served to the end of the war and was dis 
charged in June, 1865. During the last eighteen months 
of this period he was on duty in the office of the Adjutant 
General, as chief clerk, Headquarters 4th Army Corps 
under command of Major General David S. Stanley 
Shortly after the end of the Civil War Mr. Pettibone 
came to Chicago and entered the employ of Culver, Page 
& Hoyne, Stationers, Printers and Binders, remaining wi 
that firm until September, 1885, when he engaged in the 


th 


same line of business on his own account and continued 
therein until July, 1904, when he acquired an interest in 
P. F. Pettibone & Company, and was elected vice-presi 
dent of the company. In 1916 he was elected its president 

In 1900 and 1901 Mr. Pettibone served as alderman from 
the old Twentieth Ward, in the Chicago City Council. 
For nine years he was Lincoln Park commissioner and a 
member of the Chicago Plan Commission. He belonged 
to the Hamilton Club of Chicago, the Edgewater Goll 
Club, and the Church of the Covenant, Presbyterian, and 
had been its treasurer for the past twenty-eight years. Mr 
Pettibone was one of the most distinguished members of 
the Masonic Order in Chicago. He was a thirty-third 
degree Mason, and a member of Brotherhood Lodge No 
986, A. F. & A. M., of Chicago. Without going through a 
record of all his work in Masonry, it is perhaps sufficient to 
say that he was made Sovereign Grand Inspector General 
Thirty-third Degree, in Philadelphia, September 16, 1879 
and was elected active member of the Supreme Council 
September 16, 1896. On September 21, 1921, he was elected 
Grand Lieutenant Commander of the Supreme Council 
Northern Masonic Jurisdiction, at Boston, Massachusetts 
Mr. Pettibone was a Noble of the Mystic Shrine, a Knight 
Templar, a member of the St. John Conclave No. 1 
(Premier) Red Cross of Constantine, and the Illinois Ma 
sonic Hospital Association. He was Patriarch member and 
Past Venerable Chief of the Masonic Veteran Association 
of Illinois, life member of Massachusetts Consistory and a1 
Honorary member of numerous other Masonic bodies 

Mr. Pettibone throughout his life won and held the love 
and respect of all his associates. His friends were legion 
and his passing brings grief to many. 

+t + + 
O. G. Ditmars. 

QO. G. Ditmars, vice-president of the Manifold Supplies 
Company, New York City, N. Y., one of the ablest and 
best known ribbon and carbon paper men in the United 
States, died Saturday, April 24, of an acute affection of 
the heart at his summer home, Brewster, Westchestet 
county, New York. The death of Mr. Ditmars was a 
shock to his many friends in the trade and among the sta 
tioners of the country, in which industry he was also widely 
known. He had likewise traveled abroad and had many 
friends in foreign countries Everyone who knew him 
respected his sterling character and his insistence upon the 
idea of quality as a principle in the ribbon and carbon 
business. He kept step at all times with modern office 
practice and always read aright the rapid changes which 
have come about in the ribbon and carbon industry. 

Mr. Ditmars started the old Pen Manifold Company 
more than twenty years ago. Later he joined A. L. Foster, 
then as now president of the Manifold Supplies Company, 
whose principles and product appealed to him. Afterward 
he left to organize the firm of Ditmars & Kendig at Phila 
delphia, but about 1908 he returned to the Manifold Sup 


_—_ | 
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Largest Wholesale 
DISTRIBUTORS 
in the World 


All Makes and 
DESCRIPTIONS 
of Typewriters 











CUSTOMER CONFIDENCE 


By considerate attention to the wants of our customers we have 
reached an unchallenged position in the wholesale typewriter industry 

that of the world’s largest distributor. This status could never have 
been reached nor maintained, without the confidence of our custom- 
ers. They know that orders entrusted to us will be executed promptly, 
carefully and correctly. Our price list reflects the advantages our 
position offers you. Ask for a copy 


THE WHOLESALE 1 YPEWRITER Co. 


428-430 Broadway, New York. N. Y. 
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This is the 
Machine! 


THE 
INDUSTRIAL 
PACKAGE 
SEALER 





This is the machine that has established a new standard of efficiency for 


! 
automatic package saatien devices. It operates quietly and rapidly and is Opportunity i is knocking! 


I 


built to give service. Made entirely of brass, it is rust-proof. Beautifully If YOU are a progressive Ae 
designed urdy, compact and simplified in construction, the INDUSTRIAL dealer, write or wire at Co 
PACKAGI SE ALER will give lasting satisfaction. It is a perfect me- once for sample and in- o Ss 
lan de > . — . awe 
chanical pecodtle formation. The coupon Oe ay 
AND A NEW PLAN of merchandising will enable you to realize very below is for your 4s se 
exceptional promis with this wonderful new device. Automatic sealing ma convenience ¢ 4 ¢ 
chines have previously been marketed almost exclusively through specialty sure to use it o F ow 
salesme! THE INDI STRIAL PA a SEALER is sold through pro ind REMEM- o + s al 
gressive dealers under a plan that is ost attractive The retail price is BER, tomor ow Sy 
$25.00 and t! eal profit for you ! w WwW ne 4 *” ay 
er yme D oa ~ as 
t now Fa So rls 
_F. RYAN & COMP a Ae $ 
, 4 ¥ oS. 
° ~ x ad . 
> > A 
222'East Raeeeeusii Street New York od EF 
a : 2 
2 





The RYCO line of office and shipping room devices e+ Sr 
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Two Books 


THINNER 
THAN ONE 


T last, you can carry a really adequate memo 

book, with a place for all that you want to 
write in it—and still have room in your pocket for 
something else. 


The Trussell Duplex Featherweight is two ring 
books in one, using two different fillers, but bound 
into one cover. 

The Duplex has none of the bulky ring mechanism of ordi- 
nary ring books. It opens flat for writing, and closes into 
a far smaller space than any one ordinary ring book oc- 
cupies. Either book may be used separately, or both at 
once. Refills slip into place instantly, and may be used in 


any combination—address, diary, traveler’s route and ex- G7 atmo 
pense sheets, and plain, faint, and quadrille ruled refills, to GENUINE 


) FEATHERWEIGHT 


RING MEMOS 








The Duplex is made with a genuine, one-piece imported 
brown pigskin of one-piece imitation black morocco cover. 
Quality considered, Trussell Featherweight memos cost less 
than half as much as the usual ring book. 


May we tell you more about this popular memo? A card will bring 
com plete data. 





TRUSSELL MANUFACTURING CO., Trussell Park, Poughkeepsie, N. Y. 
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plies Company, with which organization he has been identi- 
fied ever since 

Mr. Ditmars left 


were held Sunday 


his widow. Funeral services 
afternoon, April 25. 

+t FF +* 
James Donovan. 
April 23, 
Buck-eye Ribbon and Carbon Company, passed away at 
12409 avenue, N. E., 


surviving 


On Friday, James Donovan, president of the 


his home, Forest Grove Cleveland, 


Ohio, at the age of fifty-nine years. He had been ill a long 
time 
Mr. Donovan has been known for many years as one of 


informed men in the ribbon and carbon industry 
brother, M. F. started the 


DONOVAN. 


the best 


= 
In 1893, with his Donovan, he 





JAMES 


manufacture and sale of ribbons and carbons. Two years 


From the 


later the present company was incorporated. 

beginning of the business expansion was rapid In 1916 
the company was obliged to increase its manufacturing 
facilities and accordingly a factory was built at 1466 East 


Fifty-fifth street, Cleveland. Since that time branch offices 


have been established in a number of cities. 


Before entering the ribbon and carbon business Mr. 


Donovan had been in the mercantile business at Corning, 
New York, and also at New York, where he 


general manager of a department store. 
Knights of Columbus, Cham 


Auburn, was 


He was a member of the 


ber of Commerce and Cedarhurst Country Club. He was 


rare and attractive personality, with an unusual 


h 


a man oft 


faculty for making all who came in contact with him his 


friends 


Surviving him are his widow, Mrs. Evelyn Berry Don 


brothers, M. F. Donovan, Cleveland: 


ovan, and three 
Frank Donovan, Rexford, Montana, and John Donovan of 
Indianapolis. 

Funeral services were held Monday morning, April 26, 
at the late home of the deceased and at St. Philomena’s 


Catholic church. Interment was at Calvary cemetery 
' & & 
Robert Riddell. 

Robert Riddell passed away at Los Angeles, Calif., April 
1, following a brief illness. He was president of the A. E. 
Little Company. Mr. Riddell joined the company in 1915, 
and had been its president about eighteen months. The 
widow and two sons survive 

+t + + 
Hans W. Maring. 

Hans W. Maring passed away at Denver, Colo., follow 
ing an operation for appendicitis. He was treasurer and 
store manager for the Sachs-Lawlor Company. Mr. Mar 


ing was twenty-five years old, and joined the firm as an 


errand boy at the age of sixteen 
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Checkwriter 
Men! 


The FORGERY APPEAL is the ONLY 
appeal through which check writers 
can be SUCCESSFULLY sold today, 
and the FORGERY- PROOF 
SENTINEL is a REAL forgery preven- 


tion device. 


A request from any check writer man 
will bring our countersignature sales 
appeal — proclaimed by many as the 
most forceful and effective sales 
message ever told. 


An exclusive agency connection with 
Hall-Welter on this up-to-the-minute 
proposition is a real opportunity. You 
owe it to yourself to ask for the 
FACTS. 


HALL-WELTER CO., Inc. 


Hall-Welter Bidg. 
ROCHESTER, NEW YORK 




















Premier Steel Filing Cabinets 


‘‘Built for Business’”’ 


Electrically and Acetylene Welded. 
Rigid in construction. Beautifully 
finished. Full Roller Bearing. Dou- 
ble drawer fronts. Solid brass hard- 
ware. “Pinch” follower, positive in 
operation. Drawer capacity 25 filing 
Automatic locking device if 
All standard finishes. 


inches. 
desired. 


Constructed for Unlimited Service 


Prices are F. O. B. Mishawaka, Indiana 








DESCRIPTION PRICE 
Shpg. 


Olive Mahg & Wet. 
Green Walnut Cr’td 





: r 
ostume S 504 4 Dr. Letter File $33.00 $39.00 135 
Tables 504-L. 4 Dr. Letter File-Lock 39.00 45.00 135 
S d 506 4 Dr. Lean 7 saat pee ye4 M4 
506-L 4 Dr. Legal File-Loce J - 
s tan Ss 304 3 Dr. Letter File 29.00 35.00 115 
35.00 41.00 115 


Co 304-L 3 Dr. Letter File-Lock 
‘ py 306 3 Dr. Legal File rire § 4 
Holders 306-L 3 Dr. Legal File-Lock .00 700 1 


The Usual Discounts Extended to the Trade 





Address All Communications to 


The Premier Metal Products 
Company 


JOHN W. MESSIMORE, Sales Director 
2808 Logan Boulevard Chicago, Illinois 
We have some open territory for MANUFACTURERS AGENTS 
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Simple 


Conservative 


Styles i 


n Mahogany 


Genuine mahogany always has been 


popular but pr 
a powerful a 


ice, until recently, has been 
rgument, in many cases, 


against it. Orpin, however, has produced 
a line of genuine mahogany desks, in 
simple, conservative styles, at prices rival- 
ing combination woods. The idea origi- 
nally considered impossible, is now a fact. 


In the 600 line 
satisfy nearly 
any furniture. 


you'll find range enough to 
every admirer of mahog- 


Full information with prices furnished 
promptly on request. 


Orpin Desk Company 


121 Medford St. Charlestown, Mass. 
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SEALS 


BADGES 
RUBBER@STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS 
BRASS SIGNS 












UFACTURE 


ENCILS 
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FOR SALE? 
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MEYER & W 


STORE:108 N. 


eTecueone 





FACTORY24 to 30 Se eferson St CHICAGO 5 
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Campaign to Increase Postal Scale Sales. 

The Pelouze Manufacturing Company of .Chicago, 232-42 
East Ohio street, Chicago, is in the midst of a campaign t 
increase the sale of its postal scales. The company is send 
ing dealers throughout the United States a letter stating 
that the new Pelouze postal scales are now equipped with 
parcel post rates by zones, an improvement which has 
necessitated the addition of wider dials in the various 
models. Other improvements have also been made in de 
sign and construction. With each one of these letters is 
copy of the new catalogue with net price list attached. It 
is stated that on orders of three dozen of one kind o1 
assorted the company allows five per cent from the net 
list. It is also stated that the company is putting on ar 
intensive advertising campaign to dealers and consumers 
A quantity of leaflets were offered, to be sent to any dealer 
desiring them. 

The catalogue referred to is a booklet containing about 
twenty pages, presenting each different style and type of 
Pelouze postal scale on a background of blue. Each type 
of scale is described beneath the blue shield on which it is 
illustrated. The last scale to be shown and described is a 
photographer’s or laboratory scale, known as the Rex: 
No. 8, for fine weighing of chemicals, etc. The different 
scales other than the one last mentioned are the Standard, 


an adjustable beam scale with interchangeable dial; the 


; 


Crescent scale for weighing smaller packages, letters, « 


weighing up to one pound; the Star scale, similar to the 


foregoing; the Columbian, of somewhat larger capacity 
and the Union, which weighs up to two and a half pounds 
by half ounces. The U. S. Postal scale has a capacity of 
four pounds. The National is a scale of four pounds 
capacity also. The Universal has a capacity of six pounds; 
likewise the Commercial, while the Mail Express gives a 
ten pounds capacity. The Empress is a beautifully fin 
ished scale which tells the exact postage on foreign as well 
as domestic mail matter. It has a one pound capacity 


1 
| 


graduated by half ounces. The Parcel Post No. 2 scale has 
a capacity of twenty pounds. Parcel Post No. 1 scale is 
similar to No. 2 but of somewhat finer finish. The largest 
capacity scale in the list is the Parcel Post No. 5, which has 
a fifty pound capacity and is suitable for every parcel 
post use. All these scales give the exact postage on mail 
matter whether for letters or parcels. The National, Unior 
and Columbian scales mentioned above, also the Star, Cres 
cent, Mail Express, Commercial, new Universal and the 
Standard beam scales show rates by zones on parcel post 
matter as well as being available for the weighing of other 
classes of mail. The catalogue is very compact and gives 
full information. 

A folder is included in the offer to dealers offering sales 
helps. A card is attached, to be signed and returned by the 
dealer, requesting that the company forward him a quantity 
of the postal scale folders imprinted with his name. 

A small folder illustrates eight types of postal scales 
made by the Pelouze Manufacturing Company and shows 
the economy which comes from the use of a suitably « 
structed postal scale. 

Marcus Harwitz Returns from Trip. 

Marcus Harwitz, president of the Regal Rebuilt Typs« 
writer Company at New York City, recently returned hom: 
after an extended trip covering the country from coast 
coast. He went from New York to Seattle and ther 
south to El Paso and intervening points, returning by 
southern route and visiting New Orleans and intermediat¢ 
cities on the way home Mr. Harwitz was much pleas: 
with conditions as he found them throughout the territory) 


he visited on his trip, and is particularly well satisfied with 


the situation with regard to his own business 




















Slobe-Wernicke 


GOODS 


THE STANDARD 
of 


EXCELLENCE 


Slivers of Gold 


P in New York the other day a sliver of ground sold for 
$1,000,000—a strip that was acquired by a pipeful of 
tobacco and about a quarter's worth of gaudy beads—some 
years ago 





If only our dads had been wise enough,’’ wistfully muses our 
friend. But the truth of the matter is that if the face value of that 
hodful’’ of tobacco and that quarter's worth of beads had been 
invested in the First National Bank for the same number of years 
today it would have been worth the same figure—and without 
speculation! 


More dollars and cents have been dug out of the peaceful soil 
f the western farm lands than the 49’ers ever saw and the Klon 
dikers ever dreamed about 


The Progressive Dollar is the greatest dollar ever coined 


For nearly 50 years Globe-Wernicke has been building for its 
dealers a cumulating demand——a demand speculation never could 
have built 


And with each of the succeeding years, the G-W Franchise 
will represent a greater earning power for its holders. 


If you are not one of the family—surround yourself with the 
information—it is interesting—and as a precaution—don't wait 
too long. Many a ‘‘wise dad’’ is picking out the right golden 
sliver—-right now—and it’s the G-W Dealer Proposition 


The Globe“Weenicke Co. 


Cincinnati, Ohio 
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4000000 buyers 


and the Globe Wernicke name 


Vag, ---will meet every month in1926 

























Dominant space in these 14 national magazines 
will sell YOUR best prospects filing and findings sim- 
plicity——The G-W Angular Tab Guides—in July. It 





will show them how through color selection the Safe- 
guard System of filing economically ‘‘spot-lights the 
zone of inquiry.” 

Reaching your best prospects and customers this 
advertising will naturally send down your street 


into your store, some of this business. But many of 





these prospects—tready buyers—will need more ex- 


plicit directions. 


sign Your name to this 
Advertising 


Centralize this demand on your store—tie up with 
it. Use the G-W Free selling helps, window display 
materials, mailing pieces (imprinted with your name 
and address) and the G-W Sales plan—all yours for 


the asking. It makes this your advertising in your 





locality. 


_— 


Ustty The Globe Wernicke Co. 








An Heritage! 
The G-W_ Franchise which 
for nearly half a century has been 
a gilt edge bond to G-W Dealers 
means more today than it ever did 
before—and each succeeding year, 
like a rolling stone—gathers im 
petus and power. Write!—mail 
coupon today. 

















In July 


This full page answer to a timely problem 

during the July transfer season will inter- 
est your prospects when they read it in their 
business paper and when they see it again and 
again, differently sized and shaped in the 
other national publications shown on the op- 
posite page. 











s Pr 


\be- Wernicke 


Cincinnati, Ohio 


Please tell me 
become a part of 


National Adver- 


gram 


State 
























































THE EYELINE "Of the least resistance 
SELLS G.W. a7? gular Lab guide... 


Because: 


100%  Visibility——every tab in_ the 
file stands out clear and unob 









ANGULAR 
TAB GUIDE 





structed. 


Big Bold Index Characters—elimin 
ates chances of misfiling——makes cer 
tain instant selection possible. 


Can be read in natural standing posi- 
tion—Angular Tabs make filing and 
finding easy and less tiresome 


Selection by color—The Red, Yellow 
Orange. Blue, Green and Clear An 
gular Tab Guides in the Safeguard 
System add to filing a new standard 


of efficiency. 


G-W_ Steel Counter 


Height Units serve two 

counters or Unlimited Expansibility—By changing 
the inserts in the celluloid guides the 
Safeguard System expands with the 


purposes,—as 
department partitions and 
as handy files. A real space 


saver. 


growing business needs 


Plus These Points: 


Sturdy construction —-a guide that is pleasing to 
finger—almost indestructible—means profits to you. 


The Angular Tab guide is made of 12 point celluloid heat molded to 
Tab is cemented and eyeletted to the pressboard body—a 


the right angle 
it springs back at you——made to 


. tough, resilient board with life and pep 
stand up in the file, to resist wear and tear. 
And the Safeguard System of filing and finding by color selection adds 

to this perfected guide a new wider market for one of your smallest items 


filing supplies. 
Your Profit: 


There's 5 to 10 times greater profit in every sale of Angular Tab Guides 


than in ordinary equipment. Each sale opens the way to a Safeguard System 


prospect 


Clinch these sales now—during transfer season with the G-W Name 


known to them for years. 


The Globe“Wernicke Co. 


CINCINNATI, OHIO 
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ce uipment L/edters: 
= 
Do you give complete service? 
Do you supply all the needs of 
all your customers? 
Many of them require NEW typewriters; you want 
to be able to furnish the BEST in ALL lines. 
Smith Premier 
en 
/ 
Poe 
HERE is no better typewriter thanthe ing a complete range to fill all needs. 7 
new standard keyboard Smith - af 
Premier. Its light touchand agreeable ac- And the dealership proposi- ¥ 
tion give it outstanding distinction. The tionis an attractive one. Let Py 
basket shift permits seven carriage us tell you about it. Just — /Smith Premier 
widths, the widest with a writing line of _ fill out and mail to us Fa —— 
30.6 inches with no differenceintouch,form- theattached coupon. ./ 376 Broadway 
F New York, N.Y. 
One of the latest standard keyboard Smith Premiers i Without obligation on 
will be sent on ten days’ examination, without obli- Fd my part, you may tell me 
gation of course, if you will include credit references. / more about your dealership plan. 
4 
Smith Premier Typewriter Co. / 
/ Streer Add 
376 Broadway, New York, New York re 
4 
gil. 
Ps 
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THE LYMETCO LINE 


OF STEEL CABINETS AND TABLES 





Cabinet and Counter Combined 






























HE counter height of this cabinet extends your prospect 
lists to stores as well as offices. With its adjustable 
shelves the Counter-hi can be adapted to countless storage 
uses. It keeps valuable goods under lock and key. It pro- 
vides a real protection for books, papers and valuable records. 


Counter-hi’s three point locking device cannot be sprung. 
The top is rigid enough for any heavy use as a counter. 


The standard finish is Lymetco Green baked enamel but 
mahogany, oak, walnut or ivory gray finish is furnished at 
small extra cost. 

Learn about the whole Lymetco Line with all items on a 
par with Counter-hi. Write for complete information. 
Ask, too, for the sales plan that makes the Lymetco fran- 
chise valuable to a Lymetco representative. 


LYON METALLIC MFG. COMPANY 


AURORA, ILLINOIS 








al 
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1. Won-dorforwardrobeoroffice supplies 3. Steel Tables for office or workroom 


2. Tu-dor for wardrobe or office supplies. 4. Desk-hi— j 
The new Combination Tu-dor, same eee Cay 
outwardly as Tu-dor, combines in one 5. Li-flat—holds large papers flat. 
cabinet wardrobe and supply storage 6. Counter-hi for every store 
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Admiral Fiske Extends Field of Callitypy. 

A retired Navy officer has undertaken to revolutionize 
the book publishing business by means of the “reading 
machine.” Rear Admiral Bradley A. Fiske, whose inven 
tive genius has been applied to naval affairs, offers means 
of reading microscopic typewritten matter, whereby books 
are condensed, yet are easily read. 

The “reading machine” consists of a device not unlike 
a lorgnette, on which is mounted a lens for the use of one 
eye, and a shield for the other. A rack to hold the micro- 
scopic text is a feature. Reading with one eye is said to 
eliminate the necessity of focusing. After the machine is 
set for the individual eye, no further adjustment is neces 
sary. The eyes are protected against glare. The reduced 
characters, when viewed with the magnifying lens provided, 
appear larger than ordinary type. 

Admiral Fiske has had a volume of Mark Twain’s “Inno- 
cents Abroad” prepared for this “reading machine,” a book 
which contains 93,000 words. It appears as a thirteen-page 
booklet 3%x5% inches. The expense of production is but 
a small fraction of the expense of publishing a book 

It is expected that the new “reading machine” will make 
it unnecessary for many people to wear reading glasses 
In addition to changing the character of the book publish- 
ing and distributing business, Admiral Fiske’s plan may 
be an easy solution of the problem of saving paper. It is 
probable in working out the details of the proposed device 
for practical production that ordinary news print will not 
answer for paper stock. But with the attendant economies 


f production the cost of the paper stock will be a minor 
factor of the production. One could send a whole library 
from New York to San Francisco by airpost for a mod 


erate charges 


Flying Fingers Play at Springfield. 

The Springfield, Mass., chapter of the American Institute 
of Banking held its second annual adding machine speed 
contest a short time ago, in connection with an “open night” 
at the Y. M. C. A. Fifty operators participated in the con 
test, under the direction of the Burroughs Adding Machine 
Company, and demonstrated their skill in the rapid listing 
of 150 checks each. The Springfield clearing house associa 
tion assisted in supervising the meeting. 

Miss Eunice M. Christopher, of the Springfield Safe De 
posit & Trust Company, won first prize, listing 150 checks 
in 2:28 44 seconds; Clara Bigelow, of the Commercial Trust 
Company, second, time 2:42 seconds; W. ( Webster, 
Chapin National Bank, third, 2:48 seconds 

A four-man relay race was held, in which the team 
from the Springfield Safe Deposit & Trust Company de 
feated five other teams from banks of Holyoke and Spring 
held 

After a program of other games and contests, the entrants 
and their friends attended a dance given in the “Y” gym 


nasium 


New York Wholesale Trade in February. 

[The monthly review of the federal reserve agent at New 
York for April 1 indicated a good condition of the whole 
sale stationery trade in that district. Net sales showed an 
increase of 2.4 per cent over January, 1926. Contrasting 
February, 1926, with February, 1925, the following figures 
indicate the advances this year over last: Net sales, +10.7 
collections, +10.8; accounts receivable, +56 

Retail books and stationery showed an increase of 11.6 
in February, 1926, over the same month last year; stocks 
on hand at the end of the month were 11.5 greater than at 


: ’ 
the same time last ve 


wre 
Distinctive 
Design 


Catalogs—whether for Deal- 
ers, Jobbers, Consumers or 
Salesmen, in order to create 
that necessary “first impres- 
sion” must be distinctive and 
stand out. In Loose Leaf 
Form—with Super Embossed 
Covers—you have a combina- 
tion of lasting value and ex- 
ceptional beauty. With the 
Super Embossed process, 
original, unique designs can 
be obtained with reproduc- 
tions of trade marks and 
packages in original colors. 


Get This Booklet 


We have styles for every 
purpose—catalogs, price lists, 
sales manuals. bulletins, ad- 
vertising campaigns, etc. Our 
assortment is extensive— 
more than twenty-five types 
to choose from. Our Booklet 
No. 125 contains valuable in- 
formation regarding Loose 
Leaf covers for general dis- 
tribution purposes. Be sure 

snd for your copy- it will 
enable every dealer to get his 
share of this highly profitable 


business 


The C. E. Sheppard Co. 


Long Island City, N. Y. 


BINDERS 
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Ingento Cutters 


for CARD AND PAPER CUTTING 


On the Outside Looking In. 


Current Comment on the Copy and Plans of the Manu- 
facturers and Distributors of This Field, and Brief 
Reviews of Magazine Articles of General Interest. 


Addressograph Company.—Favorable comment on advertising 
copy Was made by Printed Salesmanship and The Printing Art 

The Barrett-Cravens Company.—E. J. Heimer, secretary of 
the corporation, contributed to Printer’s Ink “How We Get 
Salesmen to Know Their Sales Manual.” 

Corona Typewriter Company, inc.—A page illustration in kl 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 1. 6% inch blade. No. 4 12% inch blade. 

No. 2. 8% inch blade. No. 5. 15 inch blade. 

No. 3. 10% inch blade. No. 5% 18 inch blade. 
No. 6. 24 inch blade. 


du.try Illustrated showed the control board at this company’s 
factory A glance at the board shows stocks of materials 
farts in process and completed machines It is an important 
aid to efficiency and visualizes production and stocks for the 
planning engineer 

The Elliott Addressing Machine Company.—Printed Sales 
manship and The Printing Art commented favorably on a dis 
play advertisement 

Monroe Calculating Machine Company.—The department of 
house publications in Printed Salesmanship and The Printing 
Art showed a page from Results giving a testimonial of a 
commercial school. The cut legend said: “Selling Busines 
Training.” 

The Multipost Company.—In an item commenting on the ad 
vertising of various office specialties, Printed Salesmanship and 
The Printing Art credited this company with effective adver 


tising. 

The Parker Pen Company. — Printers’ Ink commented or! 
strategic dealer helps in “Get Your Display Material Inside the 
Dealer s Counter.’’ The Parker Pen Company’s pen and pencil 


display case was credited by the author with selling him three 
pens and pencils, at different times 

W. A. Sheaffer Pen Company.—H. E. Waldron, vice-president 
and general sales manager, contributed ‘Fixing a Price Policy 
for a Fast Growing Busines: to Sales Management (Chicago) 
The merchandising advancements of the past years were nar 
rated, and their effect on sales commented upon Mr. Waldron 
and Craig R. Sheaffer, treasurer of the company, were show! 
on the front cover of this issue of Sales Management, in com 
pany with a “Lifetime’’ desk set. 

Remington Typewriter Company.—This company’s advertise 
ment on the Quiet 12, “Seeing is Believing,’ Was character- 
ized by Printed Salesmanship and The Printing Art: “Leads or 
to Action.” 





Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
3700-3702 Wentworth Avenue 
Chicago, Illinois 


Underwood Typewriter Company.—A page advertisement fa 
miliar to readers, ‘“‘“More Than 2,000,000 Underwood Typewriters 
Are In Use,” was commented on thus by Printed Salesmanship 
and The Printing Art: “Suggests no Action—but the Fact that 
2,000,000 Machines are in Use Carrie: Tremendous Inference 

The Wahi Company.—Printed Salesmanship and The Printing 
Art reproduced this company’s ‘“‘Business Assurance Policy ! 
its “Continuous Competition."” This piece of printed matte 
was circulated among insurance men 


Magazine Articles of General interest. 





Printers’ Ink printed some estimates on 1925 advertising a} 
propriations, prepared by the American Newspaper Publishers 
Association. Several manufacturers in the office equipment and 





Used Like a Pencil 


Just a Stroke and the letter 

or figure is erased. For quick, 

clean, invisible erasing, it is 
incomparable. 


RUSH- FRASER 


is an ideal Ink and Typewriter 
Eraser; it does important work in 
the office and does it better than 
ible with the ordinary eraser. 
y means of the flexible diamond 
brush, blots or errors are quickly 
and thoroughly removed. It is 
used by the U. S. in engineering 
and governmental departments. 
It ismade in 14K gold finish and 
packed by the dozen in handsome 
gold and silver display cartons. 


Sold through the Stationery trade, 
and liberal terms are offered deal- 
ers. Prove its quality for yourself; 
send us 50 cents for a sample. 


Rush Eraser Company 


500 S. Clinton St. Syracuse, N. Y. 


Representatives for Holland and Dutch East Indies: 
BLIKMAN & SARTORIUS, Amsterdam and Sourabsia, Java 








stationery field were noted 

“Guarding Against Buyers Who Unsell Your Salesmen 
Printers’ Ink was contributed by C. CC. Casey, president of The 
Work-—-Organizer Specialties Company He indicated the nee 
of keeping the salesman ‘‘sold”’ on his house, to prevent lapses 
of initiative and loyalty 

H. C. Slermmin, managing director, The Office Specialty Cor 
pany, Ltd., Toronto, contributed to Printers’ Ink an item sug 


gesting a change in national slogans Instead of ‘“‘Made ir 
Canada” or ““Made in the U. S. A.,”’ he suggested “Produced i 
Canada."" That makes the slogan applicable to agricultural 


horticultural and mining products, as well as manufactured 
machines and merchandise. 

“If | Were a Sales Manager Again” in Sales Management 
(Chicago) was contributed by Alvan Macauley president 
Packard Motor Car Company, and erstwhile sales manager of 
the Burroughs Adding Machine Company. Somewhat retrospec- 
tive in tone but highly inspirational The article closes 
“Friends are the greatest asset of any business, and one friend 
to whom you do not sell in the long run, will be far more prof 
itable than a single dissatisfied customer 


American Office Machines Sold in Finland. 

Commerce Reports] Sales of typewriters, calculators and 
other office machines have increased gradually in Finland ever 
year, and promise considerably greater development. The total 
imports of this class of equipment increased from 61,411 kilos 
valued at 10,794,038 Finnish marks, during 1924, to 72,556 kilos 
valued at 12,902,303 marks, during 1925 (A Finnish mark is 
worth $0.025.) American machines amounted to about seventy 
per cent of the total during 1924, and about seventy-six per 
‘ent during 1925. Germany, the next leading supplier, furnished 
about twenty per cent of the total imports in 1924 and about 
eighteen per cent in 1925 

Standard typewriters are well represented in Finland at 
present, and it is difficult to introduce a new machine Agents 
us a rule, have been very active for years in bringing the mar 
ket to its present point, and competition is rather keer With 
over a dozen makes of Amercan standard typewriters on tl 
market, German and British competition seems to be falling « 
gradually 

The local market for adding, calculating and check writing 
machines is also slowly improving. and there seem to be or 
siderable opportunities for its extensior Bookkeeping mac} s 
have not been introduced into Finland to any appreciable ex 
tent, and it will probably require some further evolution bef 
the market will show a general tendency to adopt labor saving 
appliances of this type 

Turnover in office machines in Finla: is thought t« ave 
been restricted in the past several years by slow business cor 
ditions In 1924 and 1925 there was marked alleviat 
money stringency, and prospects for 1926 are considered bette 
than they have been for some time The established makes 


the market, therefore, will probably experience an improvement 
in business, since it is considered that ve 
large field for extension 


there is stil a relat 
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STEEL DESKS 


HE result of years of pioneering in the steel desk 
industry is available to the trade in the present 
Steelcase Desk. 


This is the greatest desk value we have ever offered 
in fact, it is the lowest priced eight-leg desk of 
standard design on the market. 


Dealers interested in steel desks are urged to write 
in for complete information on the Steelcase Line. 


METAL OFFICE FURNITURE CO. 
GRAND RAPIDS, MICHIGAN 


Manufacturers of 


“STEELCASE 


Business Lguiprrent, 





found where business succeeds 
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WESTERN 
DESKS 
And a 


Few 
Facts 
About Them 





MATERIALS entering their construction are the best selected, agreeable with grade. 
WORKMANSHIP is of one standard “staunch and careful,” and by skilled mechanics—men who 
enjoy their vocations—men who have devoted a greater part of their lives to desk con- 


struction. 

DESIGNS are always detailed with a view to satisfying the ultimate consumer. Western Desks 
embody those little things that bespeak conveniences, creating their demand and stand- 
ardization in many offices. 

SERVICE in executing your WESTERN DESK orders is the best that is humanly possible to 
give by manufacturer direct to dealer. Your orders command attention in a routine 
that insures prompt delivery. 


Descriptive Catalog Upon Request 


WESTERN FURNITURE COMPANY 


Blair’Avenue at Palm Street St. Louis, Mo. 














STORMS 
W HITEDGE 


Undoubtedly the finest and most satisfactory 
carbon paper made today! It does not do things 
that are objectionable. It does do things that 
turn out 100% work—clearcut, even and abso- 
lutely clean! That is why Storms Whitedge is 
a business-builder for every dealer! 





Hold carbon paper to the 


light. Note Superior qualily 
S Will not. stencil Send for generous samples—Free 







ts wide white 
edges keep a. 
girls hands and 
‘he clean 


STORMS Products of 
Supreme Quality 


Stormtex Ribbons 
Processed Carbons 
Cameo Ribbons ‘i 
Stormtone Carbon + G 


HM. sToRMs company —’\|__[X* 


561 Grand Avenue Brooklyn, N. Y. | ey 
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| STATIONERY 











Stationers are urged to co-operate in the following sales drives 
organized by the National Association of Stationers, Office Out- 
fitters and Manufacturers May 3-8, Commodity Classification 
No. 6, comprising Social Stationery, Greeting Cards, Steel and 
Copperplate Engraving; May 24-June 5, Commodity Classifica- 
tion No. 9, comprising Leather Goods and Novelties of all kinds, 
including Social Stationery and Vacation Goods 


Bellingham, Wash.—The Union Printing & Stationery Com- 
pany is planning the construction of a one story building 55x155 
feet, to house ts increasing business. 

Bethlehem, Penna.—The Moravian Book Shop has been char- 
tered to deal in stationer; capital stock, $20,000; Paul de 
Schwerinitz, incorporator 

Bronx, New York, N. Y.—The Morbeck Toy & Stationery 
Company has been chartered; capital stock, $100,000; incorpora 
tors—C. V. Wirth, F. Morchan; M. Schneer, charter represen 
tative, 261 Broadway 

Buffalo, N. Y.—The Adams & White Company, formerly at 
94 Pear! street, has moved to 104 Pearl street 

Chicago, Iil.—The Duggan Stationery Service has moved from 
177 West Monroe street to 166 West Jackson street. 

Chicago, !li.—Charles Emmett has been appointed Chicago 
branch manager by the Peerless Wire Goods Company He 
succeeds the late George \ Walsh. 

Chicago, I!|.—The Chicago terricory of the Eaton, Crane & 
Pike Company reports that business is excellent It shows a 
decided gain over 1925 for the first three months of the year 

Chicago, I!|.—Water C. Ross, secretary-treasurer of the Mid- 
states Gummed Paper Company, 2433 South Robey street, was 
elected president of the Gummed Tape Manufacturers’ Associa 
tion during the recent convention at New York, N. Y. 

Chicago, ili..-The Aetna Stationers, 609 East Sixty-seventh 
street. has been chartered to conduct a general printing, pub 
lishing and engraving business; capital stock, $5,000; incorpo- 


rators—Alfred J. Barbaré Paul R. Barbaro and A. L teir 
stein. 

Chicago, I!|.—M. Schulte, who has been a city salesman for 
Eaton, Crane & Pike Company the past five years, has resigned 
to go into automobile accessory sales work He is succeeded 
by J. J. Lumsden, formerly of the company’s Denver sales or 


ganization 
Chicago, IIl.—A new catalogue is in preparation by Geo. E 


Fox & Company. Copies will be mailed to the company’s list 
on completion of the new book. Dealers who have not received 
previous issues of Fox catalogues can have the new book sent 
upon applicatior 


Chicago, Ili.—The Blue Print Products Company, 11 East 
Austin avenue, has been chartered to manufacture and deal ir 
blue printing machinery drafting room furniture drawing 


supplies, et capital stock, $40,000; incorporators—Wm. A. Al 


brecht,. John A. Klinger and Frank C. Schiller. 
Chicago, Iil.—The Horder family has been well represented 
at E. Y.’s plantation at Magnolia Springs, Ala., recently Mr 


Horder has been busy with his cultivation; H. G. Horder and 


his wife went South to hasten his recovery from a cold; Mrs 


F. P. Seymour also sojourned at the plantation 

Elizabeth, N. J.—The Bond Stationers, Inc., 1180 Elizabeth 
avenue, has been chartered to conduct a general stationery 
office supply and novelty isiness; capital stock, $125,000 


Denver, Colo.—The W. H. Kistler Stationery Company has 
installed a Ludlow siug caster in its printing department, 

Hamilton, Ohio.—T! Hamilton Stationery & Office Supply 
Company has been chartered; capital stock, $25,000; incorpora 
tors—Ellis S. Rump. George P. Sohngen, E. S. Rump and Louis 
C. Sohnger 

Hartford, Conn.—The Trinity Stationery Company is now do 
ing business at 253 Asylum street The store had been located 
at 847 Main street 

Kansas City, Mo.—The Samuel Dodsworth Stationery Com 
pany, 1121-23 Holmes street has purchased the four-story 
building at 412 West Tenth street. After remodeling the com- 
pany will occupy the building 

Leonia, N. J.—Junction Stationers, Inc., has been incorp: 
rated t deal in stationery capital stock, $10,000; Gustav 
Steiner, charter representative, New York, N. Y 

Lodi, Calif.—G. A. Wood, of Chico, has purchased the J. C 
Keller stationery and book store 

Los Angeles, Calif.—Joe Markham has been appointed super 
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NEW **‘NATIONAL” 


Notice to the Trade 


Pelouze Scales are now equipped with parcel post 
rates by zones, an improvement which has neces- 
sitated the addition of wider dials in the various 
models of this line. The new line is finished in 
gray enamel or gold bronze both of which are 
very attractive for office use. 


Your trade will be pleased with the convenience of 
the new Pelouze Scales. Write for our booklet 
describing in detail the new line and its advan- 
tages. There willbe NO ADVANCE IN THE 
PRICES OF PELOUZE SCALES in spite of the 
many improvements which have been incorporated 
in the line. Write today. 


Pelouze Manufacturing Co. 


232-242 East Ohio Street, Chicago, Ill. 

















Concentrate 


Push Office Accessories. Astonish- 
ing Are the Profits. Here Is 
a Good Number. 


In Oak, Mahogany and Walnut, can be used 
for twenty and one things. Have you our 
complete Catalogue of accessories? 


The Quigley Furniture Co. 
Whitesboro, N. Y. 


Suburb of Utica 
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intendent of the Stationery Service Company, 320 West Tenth 








For over ten years the standard 


COOK’S 


FILE SIGNALS 


PATENTED 


= UCO” enamelled in twelve 
Name bright colors, with the pat- 

ented raised lip at corner for at- 
Address taching. Other cards can not 


Terms catch under, an exclusive Cook 
feature. 
Now sold only under the Cook 
Labcl—see the new attractive 
package. 


Cook’s “Burro” paper clips with 
the two inner tongues. A clip 
which holds papers from slipping 
in any direction. 

To avoid imitations look for 
“Cook Co. Ansonia” on the re- 


verse side of each signal and 
paper clip. 


Write us for Free Samples, 
Our Prices and Full Particulars 
(spe THE H. C. COOK CO., 
Ansonia, - - Connecticut 


STATIONERS! These products are no longer sold 
by agents as formerly. Send for our samples and 
prove to yourself that only “Cooks” are standard. 
To offer substitutes is to risk your customers’ 
good will. 




















\ 








street. 

Los Angeles, Calif.—J. Markowitz has acquired the sole own- 
ership of the Coast Card Company, 242 South Spring street. He 
will conduct a complete stationery, office supply and printing 
business. Mr. Markowitz has been connected with the office 
supply and stationery trade in this city a number of years 

New Haven, Conn.—The Tyer Rubber Company, Andover: 
Mass., has appointed The Bradley & Scoville Company 
Orange street, distributor of Tyer rubber bands in New Haven 

New York, N. Y.—The Pioneer Stationery & Printing Com- 
pany has leased space at 1133 Broadway 

New York, N. Y.—Cherrnay & Cohn, commercial stationers 
and printers, have moved from 158 Bowery to 686 Sixth avenue 

New York. N. Y.—The Jacobus Pneumatic Inkwell Company 
has changed its corporate title to Jacobus School Products 
Company 

Philadeiphia, Penna.—The Dennison Manufacturing Company 
is now located at 518 Jefferson building; formerly the loca! 
branch was at 306 Victory building. 

Philadelphia, Penna.—Irving W. Huckins, deceased, through 
his executor and trustee, James F. Hagan, has withdrawn from 
the Standard Envelope Company The petition covering this 
action was filed in the common pleas court 

St. Louis, Mo.—J. E. Carroll, who had been with the William 
J. Kennedy Stationery Company, is now connected with the 
Security Printing Company. 

St. Louis, Mo.—Frank Hughes, of the John P. Morton Con 
pany, was elected secretary of the Korsair Temple Motor club 
an affiliation of the local Mystic Shrine 

St. Louis, Mo.—A stationery store has been established 
Grand boulevard and Olive street by George Hart He is also 
president of the Hart Printing Company, 3433 Olive street 

San Francisco, Calif.—The Pacific Stationery & Specialty) 
Company (formerly known as the Cardinell-Vincent Company) 
has moved to the Southwest corner of Second and Missior 
streets 

San Francisco, Calif.—Col. R. E. Kimball, who has had charge 
of the warehouse stock control department of the Eaton, Craneé 
& Pike Company at the factory, Pittsfield. Mass., has beer 
transferred here temporarily Col. Kimball is reorganizing the 
West coast business for the company 

Stamford, Conn.—Jeremiah J. Ormond is reported a bankrupt 

Taft, Calif.—The Taft Stationers has been opened in the 








has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 





Parrish-O’ Brien building, Fourth and North streets. The bus 
ness is conducted by Les. Vaughn and Thomas Pettit; the lat 
ter is manager 

Toledo, Ohio.— The building at 715-17 Jefferson avenue has 
been leased by The McManus-Troup Company The building 
now occupied at 412-14 Huron street, is to be taken away 
allow the erection of a new theater building 

Washington, D. C.--The R. P. Andrews Paper Company as 
arranged to establish a branch retail store at Seventeent 
street and Connecticut avenue 

West New York, N. J.—The North Hudson Stationery, Cigar 
and Newsdealers’ Association, 471 Hudson avenue, has be 
chartered, to promote mutual benefit, et« Charle 


agent 


American Machines Liked in Czechoslovakia. 

Commerce Reports] Sales in 1925 of American typewr 
adding machines and similar office equipment to Czechoslovak 
increased from 114 metric tons, with a value of 21,360, 
crowns (approximately $640,800) in 1924 to 132 metric tons value: 
at 26,166,000 crowns (approximately $784,980) in 1925, thus gair 
ing twenty-two per cent Germany is our chief competitor 
this field. but the American product is preferred because 
its superior construction and wearing qualites It is anticipate 
that there will be a continued development in our sales of 
office equipment during 1926 


te 


Examinations for Government Addressograph Operators 
The United States Civil Service Commission will receive apy 
cations from addressograph operators until May 15, to fill v 
ecancies in the departmental service at Washington, D. C., a 
in positions requiring similar qualifications Automatie \ 
Addressograph operators must have had at least three months 
experience on the machine, and are eligible to an annual sala 
of $1,320 F-1 Addressograph operators must have had at least 
one month's experience on that machine ind are eligible t ! 


annual salary of $1,140 Competitors w be rated on el 

tary mental tests, practical questions the operation and ! 
of the Addressograph machine. and experience in addressing 
machine work After the six-month probational period operator 


assignment as follows 


may advance in pay without change ir 
Automatic 3-A, $1,680; F-1 Addressograph, $1,500 Pron 


to higher grades may be made as vacancies occur 
ance with the civil service rules 
Dictating Machine Transcriber for Government. 

The United States Civil Service Commission will 
applications until May 29 from dictating machine transcrilt 
to fill vacancies in the departmental service at Washingtor 
¢.. and elsewhere The entrance salary s $1.320 a vear \ 
plicants should state whether they operate Dictaphones or E 
phones They will be rated on an exercise to be transcril 
from the dictating machine. a practical test in making a 
rected copy of a lett« transcribed from the dictating mac} 


and letter writing 
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a usiness man how the cld type of protruding post binder is 
zing valuable vault space, and you have the most convincing argu 
the world why he should standardize on th 


PRACTIBILT 


FLEXIPOST 
BINDER 


that is not all. You can show him how the absence of protruding posts facilitates hand- 
ling of office records, how it eliminates the danzer of marring polished desk tops and how, 
through the use of auxiliary post sections, the Flexipost binder will expand to meet the growing 
needs of his business. Every sheet locks securel et binder may be instantly unlocked for in- 


sertion or removal of sheets. 

























Yet 


If you are not now handling the “Flexipost” and 
ire interested in getting the big end of the binder 
business in your business community, write for our 
proposition. 


STATIONERS LOOSE LEAF CO. 


Chicago Milwaukee New York 




















Sell the 
SCHOOL BOARD 


In addition to our 
complete line of 


THE RIGHT DESK manufactory schol 
for Every PURPOSE — 


\ real advantage is offered progressive dealers in ippreciated by every desk user, continue to satisfy 
the Evansville Desk Company line; not only ar ind suggest repeat orders 

ippearance and first impression in your favor, but 

the inherent quality, essential goodness in con If our desks are not represented in your territory 
struction and materiai, and the little convenienc« we Il gladly send you catalog and full details. 


EVANSVILLE DESK CO., Evansville, Indiana 
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Patents Pending 


The 





SELLS ON SIGHT 


What the Eraser Placer is 


A spring driven roll to which is attached 16 inches 
of stout cord. The Tri-Ply eraser, or any standard 
eraser, is attached to the cord by a convenient snap 
fastener and the spring automatically returns the 
eraser to its place when it is released. It is easily 
attached to any make of typewriter, and lasts 
for years. 


ERASER PLACER 














Every Typewriter 
User a Live Prospect 





Send for Jobbers Price 





Showing spring clip and method 


of fastening eraser 


Phillip’s Ribbon and Carbon Co., Inc. 








and Sample 








Showing Eraser Placer in action 


61 Halstead St. 
Rochester, N. Y. 














BUSHNELL’S 


“PAPEROID” WALLETS 
AND FILING POCKETS 
ARE MADE TO WEAR 


—and they do! 








925 Filbert St. 











Alvah Bushnell Company 


Philadelphia 
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PENS AND PENCILS | 

















Chicago, Ill F. J. Orr, Wichita, Kans., visited the L. E 
Waterman C station here in April 

Chicago, !!!.—A repair station for Morrison fountain pens has 
been established at Room 603, 36 South State street 

Chicago, tl!.—E. J sales manager, the L. E. Water- 
man Compa was an April caller at the local district office 

Chicago, I!l.—C. M. Fleet, who covers the Northwest and part 
of Canada from the local office of Eberhard Faber came to 
Chicago in April for a conference with E. A. Meyer, the district 


npany s service 


Kastner 


manager 


Chicago, !tll.—_E. A. Meyer, district manager for the House 
of Eberhard Faber, attended the St. Louis convention of the 
Wholesale Stationers Association of the United States He 
had an exhibit in connection with this meeting, which was in 
charge of ¢ G. Considine the Chicago office, who includes 
St. Louis in s territory 

Chicago, Itl.—John S. Parker, director, Gamage Ltd Lor 
don, England, spent several days in Chicago last month He 
was accompanied by R. R. Hampton, who is also connected 
with Gama Ltd Thes gentlemen called on several local 
onne ions manufa ] whose lines they carry, includ- 
ing the service station of the L. E. Waterman Company. They 
also visited the various sections of the Chicago Toy Fair 
held at the Palmer House Hotel Sherman and the Morrisor 
hotel 

Fort Madison, lowa.—Mr ind Mrs. W. A. Sheaffer have re- 
turned home from a Winte acation in California Mrs. Sheaf 
fer has res ed active work at the offices of the W. A. Sheaffer 


Pen Company) 


New York, N. Y.—VPa Mahoney, The Wal 


Company's 


export sales manager! s been touring South America 
New York. N. Y.—T Pen-O-Graphic Pen Company, Ger 
trude H. 8S mons s kl ed in the building at 1133 Broad 
way 
New York, N. ¥.—W. D. Armstrong, Eastern sales supervisor 
for the W \. Sheaffer Pen Company, has recovered from a 
month’s illness and has returned to his duties 
San Francisco, Calif.—Fred Hansen has entered tne bond and 
prokerag¢ siness He had been connected with the House 
of Eberhard Faber, under Angy Thomas 
House Organ Philosophy. 
Earr ind vou won't have to yearn The Office Cat (The 
Richmond & Backus Company) 
* © * 
A business policy : mirror of a business The Webster 
W F. S. Webster Compar Inc.) 
> 
\ « ‘ al ‘ f wed the wrong bent Art Meta 
We \ I C n Company) 
> > > 
K1 ig ‘ £ p i knowledge is everything 
Fau ss |} (T S s’ Loose Leaf C« pany) 
: oo 2 
W here sta matter half as n h as the pla 
whe } Hi ms (I W. Hol “ s < r 
~ > * : 
There a vays thr ‘ to every questior your side, mys 
Hoscograms (L. W Holley & Sons 
mp 
s oe 
rhe 4 it lightning } to the Friends 
whom we key " are t A le Rooster (Ivar \ Marsha 
(“ompar 
. > 
W hateve biectior l opposed to whipping t is at 
ist under t that t Ke i boy smart T Latschst x 
I h } 
“— =. 
Be i r ances an on your ener 
gies re r gs Office T I P 
ne ¢ npa 
* . 
y ] I 4 haracter rr Nar 
p r NC R New I Nat 
_as £ ‘ pa 
a Tie te 
Industr neé s a ng barreled gun Industry and edu 
catior ! t I gur Industry, education, energy 
and cha al iG g gur Quality (Clarke & Courts) 
a ae 
If we r pened our mouths when we really had something 
0 8a a darn sight less noise in the world and a darr 
sight more happiness The Coach (published co-operatively by 
the Boorum & Pease Compar C. Howard Hunt Pen Company 
and Sanford Manufactu g Company) 








AJAX 





All metal with a SETH THOMAS CLOCK MOVE- 
MENT. Establishes a new standard in time stamp 
construction. The Clock Movement is so located as 
to make it impossible for the jar of s to 
affect its accuracy. The materials used in con- 
struction and the workmanship are the best money 
can buy, insuring Durability, Service and Economy. 


R. t il P s DEALERS—Send your order new. 
ponte $40.00 rae fn Fn 
TE 


Ajax Time Stamp Co. 


136 Washington St. BOSTON, MASS., U. S. A. 


Eastern Representative: R.A. Stewart & Co., 80 Duane St., New York 
Missouri Representative: Banner Rubber Stamp Seal Co., 208 N. 4th St., St. Lenis 
California Representative: Les s Rubber Stamp Co., Les 

Ilineis Representative: American & Stamp Co, 120 5. Clark Chicage 





Barbee Wire & Iron Works 


440 Conway Building 
CHICAGO 
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Loose Leaf Record Books 


Short Pull 
Long Pull 
and 


“Everlock” 


Patent Pending 


For Either 


Typewriter 


or 


Photostat 


— 





Catalog with Complete 
Information on request 








The Workman Manufacturing Co. 


Capital and Surplus Over $400,000.00 


1200 West Monroe Street CHICAGO 








LOOSE LEAF 











=< 

















BOSTON 


PENCIL SHARPENER 








ted throughout. 
receptacle, $5.00. 





Model B is nickel-silver pis 
Removable transparent chip 






This de luxe sharpener is the autocrat of its kind. The 
adjustable thumb latch at top enables operator to insert 
and firmly hold any size pencile—either lead or color. 
Twin milling cutters do the work. Automatically stops 
cutting when pencil is properly pointed—no waste. Can 
be attached to horizontal or vertical surface. Durable, 
Practical, economical, has a place in every office, home, 
studio, or class room. Can be obtained specially adapted 
to architects’ and engineers’ pencils. 


Model L—Black enamel, $1.00. 
Model sme yy enamel stand, new 4-hole size 
KA—Nickel stand, chip receptacle, universal 
size adjuster, $2.50. 
C. HOWARD HUNT PEN CO. 
Camden, N. J., U. S. A. 
Owners of BOSTON SPECIALTY CORPORATION 





















Chicago, ili.—-C. ©. Carpenter, president, The Sam'l C. Tatum 
Company, visited with Chicago friends in the loose leaf trade 
in April. 

Chicago, !il.—James M. Campbell, special sales representative 
of the National Blank Book Company, was operating in the 
Chicago territory in April 

Chicago, !li.—W. W. Buchanan, of The Baker-Vawter Con 
pany, is a member of the organization committee of the Chi 
cago Association of Commerce which is planning the establish 
ment of a better business bureau. 

Chicago, Ili._-The Commercial Stationery & Loose Leaf Com 
pany has filed an amendment to its corporate charter, chang 


ing its name to the Commercial Stationery Company The 

number of directors has been changed from three to five 
Chicago, 'll.—The Brooks Company, Cleveland, Ohio, has 

established a branch at Suite 582, 38 South Dearborn street it 


is in charge of ¢ H. Law W. S. Treankle, who had been wit! 
the Visib'e Records Equipment Company prior to its acquisition 
by The Brooks Company, makes his headquarters with Mr 
Law. 

Chicago, ill.—F. W. Coggin, manager here for the National 
Blank Book Company, spent several days during April at St 
Louis, Mo. It was his first visit to the Mound City since 1898 
The St. Louis territory, which had been handled by John 
Seiden, is now covered from the Chicago branch. Mr. Coggin 
and T. H. Hanson will maintain contact with the St. Louis 
trade. 

San Francisco, Calif. \ little more than usual local interest 
is being taken in the Huber post binder label holder, that is 
now being marketed by the Universal Index Company, Seattk 
Wash The inventor is F. W. Huber, manager of the looss 
leaf department of the H. S. Crocker Company, San Francisco 


The bringing out of the holder was announced locally on o 
Sion of the visit of Ed O. Leigh and wife, of the Universa 
Index Tab Company, to San Francisco late in March His 
visit has extended to all the important California cities 

Toledo, Ohio.—Watkin H. Starr, who had been manager 
loose leaf department, The McManus-Troup Company, is now 
manager of the stationery and equipment department, The 
Floridian Press Company, Inc., Miami Beach, Fla 


Bulletin on Loose Leaf Accounting Abroad. 


Trade Information Bulletin No. 391 of the United States Bu 


reau of Foreign and Domestic Commerce covers ‘‘Loose Leaf 


Accounting in Foreign Countries."" It was prepared by the di 
vision of commercial laws and considers the legal obstacles 
met in many countries to the introduction of loose leaf account 
ing The bulletin may be obtained for ten cents in coin fror 
the Superintendent of Documents, Government Printing Office 
Washington, D. C., or the district offices of the Bureau 
Foreign and Domestic Commerce 


Rumania Increases Tariffs. 


The government of Rumania has imposed increased customs 
charges on a number of manufactured lines, including type 
writers and adding machines. The rate changed from 33.50 t 
333 lei per 100 kilos For customs purposes one gold leu is 
made equivalent to thirty paper lei, instead of forty paper lei 
as has been effective heretofore. 


Multigraph and Graphotype Operators for Uncle Sam. 

The United States Civil Service Commission will receive ap 
plications until May 29 for operators of Multigraphs, Addresso 
graphs and Graphotypes. The examinations will fill vacancies 
in the departmental service at Washington, D. C., and in posi 
tions requiring similar qualifications. The entrance salary is 
$1,140 a year Competitors for Multigraph operator will be 
rated on spelling, letter writing, checking and correcting Multi 
graph work, education, training and experience 

Mimeograph operators will be rated on spelling, penmanshi) 
copying from plain copy, letter writing, arithmetic and experi 
ence. Graphotype operators will be rated on elementary men 
tal tests, practical questions on the operation and care of the 
Graphotype machine, and experience in Graphotype and ad 
dressing machine work After the probational period appoin 
tees can advance to $1,500 a year without change in assigr 
ment Promotion to higher grades can be made in accordancs 
with the rules of the commission 


European Outlet for American Cedar. 
Southern cedar leaving the United States for Europe is large 
pencil slats. The exception to this is cedar logs and California 
incense cedar. 
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Are Real ‘Printers Helps— 


because they help printers to produce high grade 
printed products quickly, easily, and economically. 
Business Honda They facilitate the production and enhance the appear- 
: ance and value of Membership Certificates, Licenses, 
in town Permits, Guarantees, Warranties, Charters, Lodge 


is a prospect for 


Every 


Passes, Commissions, Coupons of all descriptions and 
thousands of other varieties of printed matter. 


Goce. The Goes Bordered Blanks will help Printers to 


open new business channels and to secure better prices 


Art Advertising and longer profits for their work. 


Blotters The Goes Bordered Blanks have been especially de- 
signed for type overprinting. They are lithographed in 
Write for Samples rich appropriate colors. The assortment includes 100 
styles ranging in size from 2% by 6% ins. to 17 by 22 ins. 

G — something for practically every conceivable purpose. 





Samples and prices will gladly be furnished upon request. 








GOES LITHOGRAPHING COMPANY, 49 W. 6ist St., CHICAGO 








He bought chairs upside-down 


Told us most office chairs looked We are always glad to go over 
alike to him right side up....but Milwaukee Chairs, point by 
he wanted to see how they were point, with careful buyers. For 
made....good idea and good busi- then, they understand why over 
ness, too. 4,000,000 Milwaukee Chairs are 


Over 80% of the cost of Mil- cabeiniiaiac 

waukee Chairs goes into honest Cost? No higher than other 
and rugged construction. Fine good chairs. Upon request we 
designs, selected woods and _ will send to interested executives 
handsome finishes attract you a complete catalogue, showing 
first; but the workmanship under- Milwaukee Chairs for every 
neath is what determines their office use. 


MeL LWAUKEE 


Office Chairs , c } 









L Saree y}—s 
THE MILWAUKEE CHAIR COMPANY 


Executive Offices: 624 South Michigan Avenue, Chicago 
Distributors in All Principal Cities 


Helping to sell good Milwaukee Chairs 


from COLLIER’S—The National Weekly 
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A SHORT CUT TO 
IMPROVED STENO.- 
GRAPHIC WORK 





(PATENTED ) 








The “Clemcoglide”—a revelation in type- 
writer desks—is a short cut to improved 
stenographic work. 





In appearance, in smoothness and ease of 
operation, in more features of convenience, 
the “Clemcoglide” surpasses anything in 
typewriter desk construction. This is not 
just an assertion—t is a fact, proved by sales. 
Even the illustration bespeaks the sturdy 
construction, the simplicity of design and su- 
You do not lift the typewriter or platform. Finger perior points of usefulness. A trial shipment 


strength lifting only the lid brings typewriter to work- . . . 

ing position will convince beyond a shadow of doubt. 

No exposed meta! parts—cannot soil or tear clothing 

Platform frame support is simple, yet of great strength 

The tie rail holds frame square and compels smooth 

action of mechanism Jamming of lid in closed posi- 

tion (a difficulty common to other center drop desks) 

is thus eliminated 

5. Open or closed, the “Clemcoglide” provides ample knee 

space-—another exclusive feature 

6. Ball-bearing wheels make light and easy operation 

7. Platform itself is held firmly and without vibration. No 
matter how heavy the machine or how roughly han 
died, there is no quivering of platform or desk, a fea 
ture insuring quicker transcribing and fewer mistakes 
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THE CLEMETSEN 
COMPANY 


3403 West Division Street, Chicago 




















HOW BUILDING PLANS AFFORD OPPOR- 
TUNITIES FOR SPECIAL EQUIPMENT 








suilding activities in every com- 
munity atford the prospect of furnish- 
ing special equipment. Banks, court 
houses, public institutions of all kinds 
and large corporations nearly always 
require a certain amount of built to 
order supplies or equipment. 


oe er 


For twenty-two years we have been 
pbuilding and installing special steel 
equipment in cooperation with the 
local dealer. Unlike most lines, there 
is nothing to stock—you furnish your 
services only. 


Plans, with prices, will be sent 

gladly and all additional help possible 

\ to assist in closing the transaction. 

Why not start now by writing for 
particulars? 


IMPERIAL 
STEEL CABINET CO. 


2130-2152 Fulton Street 
CHICAGO 
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TOS 


FURNITURE 
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THE 


SUPERIOR FURNITURE CO. 


For the period May 10-22 the National Association of Sta- 
tioners, Office Outfitters and Manufacturers has specified a sales 
drive on Commodity Classification No. 5, comprising Commer- 
cial Furniture, Desks, Chairs, Bookcases, Filing Devices and 
Supplies, Tables, Safes, Safe Cabinets and Drafting Room Fur- 
niture Dealers are requested to make special display, adver- 
tising and sales efforts to emphasize their service and stocks 
of such items 


ill ll lt ll li 





Formerly Grand Rapids Office Chair Co. 
4 MAKERS OF HIGH GRADE OFFICE CHAIRS 


Birmingham, Ala.—H. J. Minderhout has joined the local or 
ganization of The Herring-Hall-Marvin Companys He was 
transferred here from the factory at Hamilton, Ohio; before 
that he was connected with the Chicago branch 

Boston, Mass.—H. T. Black has acquired the second bar to 
his diamond fob from the “‘Y and E”’ 100 Per Cent Plus club 

Boston, Mass.—Space at 242 Purchase street has been leased, 
primarily for storage purposes, by the Osborne Office Furniture 
Company, 109 Pearl street 

Burlington, towa.—-R. J. Cowles, who had been sales manager 
for the Leopold Desk Company, has been appointed sales man- 
ager by the Burlington Basket Company, of this city. 

Charlottesville, Va.—The Surbee Publishing Company has un- 
dertaken representation of the Yawman and Erbe Manufactur- 


ing Company 

Chicago, !!!1.—The Clarin Manufacturing Company has _ in- 
creased its capital stock from $40,000 to $60,000 

Chicago, Iil._—H. M. Lombard, chief engineer of the Art Metal 
Construction Company, spent some time in the city during 
April. 

Chicago, Iiiil.—The Kendrick Furniture Company, 118 North 
Franklin street, has taken membership in the Chicago Associa 





No. 429% 
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Catalog and price list on request 
tion of Commerce 


Chicago, !i|.—The Office Furniture Sales Company has been SUPERIOR FURNITURE co. 
established at 1515 South Wabash avenue. Complete lines of 37 LOGAN ST., Ss. W., GRAND RAPIDS, MICH. 


wood and steel furniture are stocked. 

Chicago, Ill.—A. C. Magee has been appointed branch man- 
ager here by The Berger Manufacturing Company Cc. F. Hows 
continues as manager of the equipment division 

Chicago, tl!.—C. F. Hows, manager, equipment division, The 
3erger Manufacturing Company, made a tour through Iowa and 
Northern Illinois in April, calling on “‘Berloy’’ dealers through- 
out that territory 

Chicago, Il|.—E. H. Miller has commenced his progress with 
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the 100 Per Cent Plus club of the Yawman and Erbe Manu- 
facturing Company He wears the plain fob, which testifies 
to his sales success 


Chicago, (tll.—B. F. Durbir manager here for The Toledo 


Metal Furniture Company, has moved his office from 606 South PEERLESS SANITAR\ 


Dearborn street to Room 1056, 538 South Dearborn street. His 





telephone number is Harrison 0640 


Chicago, Il! The Chicago branch of The Shaw-Walker Com- > 
pany will locate in the Strauss building, Michigan and Jack- “PEERLESS PRODUCTS PLEASE . 
son, May 1 An attractive space has been taken on the sixth 


floor. where the Chicago business office and displays will be 
located 


Chicago, I!l.—E. A. Garvey & Company, an established busi- Letter trays and waste paper baskets, all sizes, 


ness, 333 Plymouth court, has been chartered to buy and sell mail and tape baskets, space baskets, build up 
office furniture, supplies, stationery, filing cabinets, equipment, trays, locker baskets, PEERLESS paper burn- 
etc.; capital stock $100,000 ncorporators.—Edward A. Garvey ers, wire globe guards office partitions, wire 


Ward S. Swalwell and Edward Zimmerman ° SPECT! , 
Chicago, I!il.—The Invincible Metal Furniture Company has guards, etc. SPEC [AL W [RE GOODS 


branch to 1515-17 South Wabash avenue, ad- MADE TO ORDER. 





moved its local 
jacent to the former locatior Ample space is provided for 
warehousing stocks for the convenience of local dealers who 
need quick fill-ins. Thi s the third time within two years PEERLESS 
that it has been necessary to take additional space for the 
Chicago brancl The telephone number is unchanged 
Chicago, Ili.—The Reliable Stationery Company, formerly at WIRE 
167 West Monroe street has moved to the third floor at 307 


West Monroe street The space occupied has been doubled 


GOODS CO. 


6 N. Michigan Ave. 
Chicago, Ill. 
FACTORY 
LaFayette, Indiana 


setter displays of stock are possible in the new location, a 
showing of office furniture and filing equipment being the first 
view of visitors stepping off the elevator The print shop is 
to be enlarged, and new automatic machinery installed The 
delivery service has been improved, two new Ford trucks serv- 
ing customers The company was able to retain its former 
telephone numbers—Main 2742-43-44 

Clarksburg, W. Va.—The Yawman and Erbe Manufacturing 
Company has appointed the James & Law Company a repre- 








sentative 
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A Decided Improvement 
in Work Classifiers 


The Combination Work Classifier has, in addition 
|, to the undoubted merit of vertical expansion, the 
further advantage of being set in a tray. Side- 
sway and irritating shuffling and sliding are elim- 
inated by the weight and protection of the tray. 


Measuring 9% by 13 inches, the Combination 
Work Classifier provides plenty of space for filing 
live papers. Each compartment has a half-inch 
expansion and is equipped with a metal tab in 
which a label can be inserted or removed easily. 
The Combination Work Classifier is made in four 
capacities: six, nine, twelve and fifteen compart- 
ments. 


Retailers of commercial stationery 
will find the Combination Work 
Classifier a profitable specialty. 
Write us today for detailed informa 
tion. 


Office Specialty Co., Inc. 
68 Beekman Street 
New York 














THE NEW STANDARD 
BUSINESS CALENDAR 


Double the ordinary Memorandum 
space—over 20 square inches 


Made in the following finishes: 
Brown stand, white pad............ $1.50 
Brown stand, gold edge pad......... 2.00 
Brass stand, gold edge pad.......... 2.50 
Liberal discount to dealers. Order from 
your wholesaler. If he cannot supply you, 
write direct to 


THE JERSEY CITY PRINTING CO. 
Jersey City, New Jersey 
Also Manufacturers of the 


‘ FORGET-ME-NOT CALENDAR 


FOR THE HOME 
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Dallas, Texas.—The Art Metal Construction Company has 
moved its local branch from 1309 Kirby building to 1703-04 
Republic Bank building B. L. Henderson is the branch man- 
ager. 

Dallas, Texas.—Clarke & Courts, manufacturing and retail 
stationers of Galveston, have acquired the good will and mer- 
chandise of the Simpson-Whiteman Company, 1521-23 Com- 
merce street, Dallas. The local sales organization is pushing 
the lines manufactured at the company’s Galveston plant, as 
well as staple lines of commercial furniture and stationery 

Detroit, Mich.—C. A. Roesch, of the Yawman and Erbe Man 
ufacturing Company, has advanced in the company’s 100 Per 
Cent club to the point of wearing the second bar to his diamond 
fob. 

Ei Paso, Texas.—B. N. Norton returned in April from an ex- 
tended trip over West Texas, Arizona and New Mexico He 
reports prospects for business in the territory covered much 
improved for the coming year, especially in the agricultural 
sections. Rain has been quite plentiful for the first time in 
several years 

Ferdinana, ind.—The Office Chair Company has been char- 
tered to manufacture office furniture 

Huntington Park, Calif.—The Matthews Stationery Company 
has opened its new store at 106 North Pacific boulevard The 
business had outgrown the store occupied heretofore, Artists 
and architects’ materials have been added to the lines carried 
which include desks, chairs, steel filing cabinets, card index 
cabinets, and stationery. A mimeographing and multigraphing 
department is a new feature of the business 

Jacksonville, itil—Walter B. Rogers has moved from 
West State street to 231 West State street, where his school 
supply business is housed in a more central location He car- 
ries a full line of office and school supplies, and handles the 
lines of the Yawman and Erbe Manufacturing Company and 
the American Seating Company. 


Lexington, Ky.—The Transylvania Printing Company 258 
West Main street, will occupy the building at 108 North Upper 
street when alterations have been completed The company 


does a general commercial furniture and stationery business, in 
addition to its activities in printing lines 

Long Beach, Calif.—The Kardex-Rand Sales Corporation has 
opened a district sales office at 402 East Third street. W. L 
Newcomer is in charge, and has an outside sales force cover 
ing the territory 

Los Angeles, Calif._-A. C. Atkins has been appointed manager 
of the Los Angeles sales office and Plant No. 3 by the Lyon 
Metallic Manufacturing Company. He had been assistant man- 
auger of the ‘‘Lymetco” department at the factory, Aurora, I 

Los Angeles, Calif.—The Schwabacher-Frey Stationery Con 
pany, 735 Market street, San Francisco, Calif., has leased the 
building at 724 South Broadway, formerly occupied by Barker 
Brothers Three floors will be required for the commercial 
furniture and stationery business; the remainder of the build 
ing will be leased to desirable tenants It is hoped to have 
the remodeled building ready for occupancy about July ! The 
local business of the Schwabacher-Frey Stationery Company is 
known as Kingsley, Mason & Rogers 

Minneapolis, Minn.—The Shaw-Walker Company suffered a 
loss of about $6,000 during a fire April 13 in the building at 
225 Fourth street, South 

Muskogee, Okla.—-The Lowman Stationery Company has been 
appointed local representative by the Yawman and Erbe Manu 
facturing Company 

Oakland, Calif.—The Kardex-Rand Company is moving int: 
its new store at 341 Thirteenth street, which is occupied joint- 
ly with The Safe-Cabinet division of the company 

Natchez, Miss.—The Southern Office Equipment Compary is 
being organized here by local business men T. H. Peddicord 
formerly with the H. H. Boyd Company, Monroe, La is to 
be the generai manager. 

Newark, N. J.—The Newark Store & Office Fixture Company 
20 Clinton street, has been chartered to manufacture show- 
room fixtures, etc.; capital stock, $100,000 

New York, N. Y.—A. W. Stark, office manager for the Lyor 
Metallic Manufacturing Company, visited the factory at Aurora 
Ill., some weeks ago. 

New York, N. Y.—Noble L. Hetherington has moved fron 
17 East Forty-fifth street to 238 East Forty-sixth street The 
expansion of the business necessitated increased space and 
facilities. 

New York, N. Y¥Y.—New jewelry of the 100 Per Cent club 
the Yawman and Erbe Manufacturing Company is in evidence 
at the local branch Frank H. Metzger is wearing the first 
bar to his diamond fob: W. H. Gilley has the third bar for 
his plain fob; Chas. Mahrenholz has qualified for the first 
award of the club, the plain fob. 

Philadelphia, Penna.—Douglas Irvine, who has entered the 

(Continued on Page 216.) 
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“U-NEED-ME” 


(REGISTERED) 


OFFICE SPECIALTIES FOR THE DESK AND CHAIR 














Glass Desk Pad No. 020 





Flexible Desk Pad No. 4431 


Work Distributor No. 297 
Linoleum Desk Tops and 


No. 9 Chair Pad—Three Colors Linoleum Desk Pads Chair Cushion No. 992 


GEO. E. FOX & COMPANY 325 W. Ohio Street CHICAGO 














HUBER POST BINDER LABEL HOLDER 
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HE solution of the prob- HINK of the countless 
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. . ; /| 5 . 
lem of indexing the [- kK i | "hea firms who have un-lab- 
an rr DPD ) ere i Cc }\ We a 
backs of Post Binders. It a z Ay eled Post Binders. They are 
a practical, good-looking iy 
bat ; 1} all prospects. 
and inexpensive means of IA\ 
, Bl > 

. o : -cessaryv \ = 
eliminating the unnecessary - B)\. We stock 5 punches: for 
handling over of a shelf of La i & ie : 
ani Witinde tc Gand Shih wie fa Be vg posts, 4% inch and 7 inch 
desired 2 \8 | centers, and for 5/16 posts, 

The Label Holder is a S bad | 6% inch, 7% inch, and 8% 
transparent U-shaped piece 5 | inch centers. Other centers 
of Celluloid, punched on both : b 
flanges to fit over the posts and hole diameters can be 
and around the sheets. An made to order. 
insert with the proper in- | |\m 
scription is placed between wn Dealers, write for prices 
the back edge of the sheets | 1 : ‘ furtt tuto ati a 
and the Label Holder form- | 4 Q26. sussaey — —_ 


ing a legible index which is 
protected from dirt and 
abuse by the Celluloid. 


Fully protected’ by.. pat- 


ents. 


MANUFACTURED BY 


UNIVERSAL INDEX TAB CO., sPirtce, wasHINGTON 
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A WAITING MARKET 


These beautiful turned leg desks have a universal appeal. They meet 


it an ever increasing demand for desks that express individuality. They 
t appeal because of their design and their price simply astounds—they 
| are so reasonable. bd 
Made according to the well known, time tested Imperial methods of 
{ construction, they assure long service. Choice of materials and careful 
it finish are in keeping with their attractive design. Convenience and 


. Utility value has not been sacrificed one iota. This line is selling 


| ’ 
and making money for quick acting dealers. DESKS 




















. | Send for special four color folder illustrating and 
it describing the entire 600 Line of turned leg desks -for every office use- 
| 
| . 

. IMPERIAL DESK CO., Evansville, Ind. 

| 

; 

iil 




















SOMETHING New In Desk Paps 


The increasing popularity of period 
office furniture creates a need for 
accessories to harmonize with the 
splendid character of the furniture. 








| Responding to this need we have 
} produced four different styles in desk 
tT pads, designed especially for period 
| furniture. Writing surfaces are of 
genuine battleship linoleum with 
. shaped side panels of cowhide and 
morocco leathers in various colors. 
- 
Whether or not you stock period 
. furniture, you'll find these new pads _ if} 
| good sellers. Retail at $9.00 and 
. subject to customary discounts. The 
| easiest way to test the sales possi- 
. » 
| bilities, is to order a sample of each 


PoLaR MANUFACTURING Co. 


119-125 N. 4th Street - Philadelphia, Pa. 
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TYPEWRITERS 
~~ 


Aibany, N. Y.—Lyman S. Smith, who had been manager 



















Why split your ribbon 
business with others by 
handling a brand everyone 
carries? Be independent. 
Sell your own brand. Keep 
your customers coming 
back to you imstead of 
jumping from one place to 











ere for the I ( Smit Bros. T writer T las take . 
- I for J . - x b pewri ; r ; I¢ 4 i tak ry another as they do for 
chi re of the erge< offices here ie S branch as s f- - "= q - 

arg merg t mith i was su factory brands 
ficiently commodious to ommodate both the Corona and 














You can build a profitable 
typewriter supplies business 
with our help [ S. ribbons 


Smith activities 


Anderson, ind.—The Anderson Typewriter Company, W. R 


Eckersley ywwner, 1415 South Meridian street, has taken the are made in a grade and 
; tio ¢ t) , , P : Ras ; =" weight for every purpose and 
distributt he Woodstock typewriter in Anderson and \ are packed in neatly litho 
cinity graphed boxes with your im- 
it c The old esatablishe iom af . print. Start after the ribbon 
. Ashev we, N. © ; ablished firm of J. M. Hearn & business today by asking for 
Ce 4 Government street, has completed arrangements for the further particulars, 
handling of the Woodstock e in Asheville and nearby cour 


Bloomington, til.—P. T. Cunningham, formerly at Wichita 
Kans... is now ited with the nderwood Typewriter Company 
here, 104 W t Monroe street 

Boston, Mass Frank L. Cushing, who has been acting as 


assistant ma rer of the Boston branch, Woodstock Typewriter 
Company } been appointed manager of that offics r. a 
Riter remalir district manager for all of New England, except 
the metropolitan are: ndled by the Boston bran 
Bridgeport, Conn.—T E McLaughlin, a well-known typ 

writer man of this t returned after a sojourn in Cal 

fornia nd gone nt isiness for himself as local dis 
tributor f W istock t é riters He is locate t 77 Middle 


street 





US. Mfg to.. 


Cambridge, Mass TI Barker-Page Compar suffered cor 






siderable da which swept the Central block, Cer 

> 
° 
Charlotte, North Carolina Jack Mays, a popular busines Capit 
man of tl t loing business as the Charlotte Office Appl 
ince Ex s 14 Nort Church street, has added Woodsto« 
typewriter s other ne The Exchange well equipped 
r ti a 








Chicago, | Capt. W. ¢ Lavat, general sales manager for 


t Royal ew er ¢ ! v, Ine made a brie stay at the ( , 
local oft the « Se n April trip to the Minneapolis 
Dranct ee. e 


Chicago, Ill The ¢ ['vpewriter Sales Company has 


been taker er y pur by the local L. ¢ Smith interest, 
sien ics Heiaiendaceeete: | FILING CASES 
not been dist ed 


Chicago, Ill F Lar t Miss America demonstrated 


the Underv typewriter at the local office April 21. She hat 
concluded ngagement t i Chicago theater w cl wor 
lot of publ ‘ for he 


b 


Chicago, III The Shipman-Ward Manufacturing Compar 


reports ait March was the best month in the thirty-four year . . 
s busine } : been nerating The new catalogue has beer A very high grade line 
nstrument n developing a great deal of additional business of steel filing cases 


Chicago, til.—D. E. Rice lirector of sales training, Royal : . 
Baws ; massively built and 


Tvpewriter ¢ mpany Ir pent several days in Chicago la 

th, giving class instruction.—S. W. Crozier has been pro handsomely finished 
moted fror r sa ! to the charge of n important : ;: 
é I , at attractive prices. 


Chicago, |}! Jame M ckney, manager of the Det 


ane nd James S. Dunn, manager Toledo branch, Wood Every drawer 
nee a ela seeiaidk callie dies dasa nail equipped with anti 
staff her isited the factory at Woodst noise-and-friction pro- 
Cincinnati, Ohio.—W ae E. Mor pee has been appointed gressive suspension. 
anager the I Smith & Corona Typewriters 
ieee iin meaty alli aaa nites tee ieeeinenin ee 


Built - to - Order 
Cases and Equip- 


Cleveland, Ohio.—! . M ney, manager f the Cleveland 





veral d business ree D ment of every de- 
Cleveland Ohio T) I t Typewriter Compa now scription. 
Sunerior a E Fiftv-fifth street king for 
A. E. I 
Cleveland, Ohio.—F Al S managing 
tt lL. ¢ Ss th & ¢ i Typewriters Ir mn the " 


After enitahbl.« ation has beer selected the tw 


eaovihbewne i | Corry-Jamestown Mfg. Corp. 


Columbus, Ohio. H. C. Faringer is now local manager for the CORRY, PENNSYLVANIA 


L.. ¢ Smith & Corona Typewriters In hers The tw stores = 
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THESE ARTICLES 
COMPLETE AN OFFICE 


Offices noted for their finished ap- 
pearance will include a number of 
smaller pieces of furniture, such as 
costumers, small tables, wardrobes, 
etc. We are specialists in these low 
priced but large volume sales pro- 
ducers. If you haven't catalog 
No. 5 which illustrates and describes 
the line, better write for acopy today. 


FURNAS FURNITURE CO. 
INDIANAPOLIS, IND. 











STANDARD 
MAILING MACHINES 


create good-will for the dealer 


Their durable construction and simple 
operation appeal to the user and make the 
dealer’s selling easy. 

Standard Envelope Sealers are the most 
widely distributed sealing machines in the 
world. Seal up to 20,000 envelopes an 
hour at a cost of less than one cent 
a thousand. Now equipped with 
new Standard vacuum suc- 
tion-feed moistener,  elimi- 
nating the use of 
wicks or rollers and 
requiring no clean- 
ing or adjustments. 
Hand and motor 
driven models to meet the requirements of every 
mailer. 









Standard Stamp Affixers are the 
simplest, the lightest and the speed- 
iest on the market. Stamp more 
securely, more neatly and five times 
as fast as hand stamping. Save time, 
labor, and postage. 

We now offer a Cooperative Selling 
Franchise to Dealers for the sale of 
Standard Mailing Machines without 
any investment by the dealer. Write 
for a copy of this Franchise for 
your consideration. 


Standard Mailing Machines Co. 
Manufacturers of Mailing ipment for 16 years 
Revere Blvd. Everett, Mass. 
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have been combined at the former Corona office, which was 
roomy enough to house both interests. 

Dayton, Ohio.—-A change in the Woodstock arrangements in 
this city is announced. The Typewriter Shop, H. A. Taylor, 
proprietor, will hereafter handle sales and service for the 
Woodstock line. 

Detroit, Mich.—S. O. Needham has been appointed manager 
here by the L. C. Smith & Corona Typewriters Inc., succeed- 
ing W. J. Derby, who has retired for health reasons Mr 
Derby had been very successful in his administration of the 
Detroit branch. Mr. Needham was manager at Cincinnati since 
1915 for the L. C. Smith organization. Mr. Derby continues i: 
the company's empioy, and will serve so far as his health per- 
mits. 

Jamaica, L. 1., N. ¥.—The Knickerbocker Typewriter Com 
pany has established a branch at 8 New York avenue. Robert 
E. Smith is in charge The company does a sales and rental 
business. 

Jefferson City, Mo.—The Remington Typewriter Company has 
opened a branch here, in charge of P. M. Adams. 

Kalamazoo, Mich.—Richard Early & Sons have taken on the 
the Woodstock sales and service at this point They will also 
cover contiguous counties 

Kansas City, Mo.—R. H. Mackenzie, manager of the Wood 
stock Typewriter Company's local branch, visited the general 
offices of the company at Chicago in April 

Kansas City, Mo.—The Hammond Typewriter Corporation 
Cc, F. Hollister, manager, has added to its sales staff, practi 
cally doubling the force. To accommodate this increase, and 
give more room for the mechanical department, larger space 
has been taken in the Argyle building The arrangements 
were made by J. A. Guest, Western division manager, of 
Chicago. 

Little Rock, Ark.—The Woodstock Typewriter Company has 
recently placed its local representation with the Southern Type 
writer Company (Brown De Jarnatt), 108 Louisiana street. The 
local company will act as a service station also, and is equipped 
to take care of all Woodstock service required from any point 
in Arkansas, 

Long Beach, Calif.—Paul M. Kemp has been appointed mar 
ager of the local office by the Remington Typewriter Company 
He is well known in the Los Angeles field 

Los Angeles, Calif.—The Typewriter Inspection Company has 
moved from 618 South Spring street to 225 West Second street 

Los Angeles, Calif.—E. H. Reed, formerly of Sacramento, is 
now connected with the local branch of the Woodstock Type 
writer Company, 603 San Fernando building. 

Los Angeles, Calif.—The Oliver Typewriter Agency has moved 
to a lerger and better location at 518 West Ninth street This 
is one of the oldest typewriter concerns in the city 

Los Angeles, Calif.._-Merton Hart, who had been with th: 
L. C. Smith & Bros. Typewriter Inc the past five years, is 
now with the Royal Typewriter Company, Inc 1031 Broadway 

Lynchburg, Va.—Following in the footsteps of his father, E 
C. Moseley of Danville, E. H. Moseley has gone into business 
for himself at Lynchburg under the name of the Woodstoc! 
Typewriter Exchange He is located at 608% Krise building 
He will distribute the Woodstock line of typewriters in Lyncl 
burg and adjoining counties, 

Marquette, Mich.—The Guelff Printing Company, John Guelft 
proprietor, will cover Marquette and several counties on th: 
peninsula for the Woodstock Typewriter Company. For a nun 
ber of years this concern has been prominently identified wit! 
the office appliance trade 

Minneapolis, Minn.—The L. C. Smith & Bros. Typewriter 
Inc., suffered a loss of about $8,000 April 13 in a fire in the 
building at 223 Fourth street, South. The stock of 500 type- 
writers in the basement was damaged by water, and crushed 
by the caving-in of the first floor 

New York, N. Y.—The J. E. Thomas Typewriter Corporation 
has leased the fifth floor at 332 Broadway 

New York, N. Y.—W. E. Brassington has been appointed 
an important city territory by the Woodstock Typewriter Com 
pany’s Manhattan branch Mr. Brassington is a man of wide 
experience in the typewriter field 

Norfolk, Va.—Ralph J. Hulcher, 217 Ledger Dispatch building 
has been appointed dealer by the Royal Typewriter Company 
Inc. He is experienced in typewriter sales and service, and 
was at one time connected with the Benson Typewriter Com 
pany, Canton, Ohio. While there he earned a Royal “M. A. D 
ring. 

Oakland, Calif.—J. A. (“Jim’’) Whiting has been appointed 
Oakland manager by the Remington Typewriter Company 
He is a veteran of the Remington service, but for several 
years past has been engaged in other lines of office equipment 

Oklahoma City, Olka.—Guy W. Wilson, who had been con- 
nected with the Underwood Typewriter Company's office at 
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THE LINE OF LOWEST ULTIMATE COST 


' 
: 


Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another, 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 
to justify their confidence and good-will. 

It is bound to find expression in the quality, uniformity 
and price of the goods, and in the dependability of service. 

Paramount to the certainty of supplying the best quality 
for each purpose lies this consistent dependability at all 
times. It is not only the goods and facilities, but the spirit 
back of them that counts. 

It is found in the “Line of Lowest Ultimate Cost.” 


NEIDICH Process COMPANY 
Burlington, N. J., U. S. A. 











THE GIBRALTAR OF THE 
REBUILT TYPEWRITER INDUSTRY 


ax HAS 
bags a REMOVED 
TO 


462-464 Broadway 
New York City 


Selected Rough—Rebuilt—and Remanufactured 


TYPEWRITERS 


WHOLESALE Best—Cheapest—Dependable EXPORT 





General Typewriter Exchange, Inc. 
Now at (= 462-464 Broadway, New York City, U.S. A. 
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: | 
| FICE 
What is the Meaning | ALMA. 








PAL 


Of the word personality? A National Advertising FURNITU 
Agency said in a double page of Printers’ Ink, 
“Has your advertising Personality? Is it yours? 
Would it advertise you even if your competitor’s 
name was signed? Anyone who has such a style } h F f 
has an ciaot' wort while.” There are many Na- n t e ace oO 
tional Advertisers who have this asset, but the . *,° 
reader passes it over quickly as he recognizes it. Price Competition 
Now take this personalized style, embody in it a 
catch line to get attention and some human inter- 
est notes to get reader interest and you have our Alma Desks will get you the 
conception of the meaning business. 


W. The line is attractive and sturdily 
of the ord built and their very reasonable price 


will allow a satisfying mark-up. 








This style advertising used for years daily by M. F. helt ‘al - 
Devaney of Geneva, N. Y., you will admit, has in it Ask about them— 
just those points. It is a style so distinctive that 
after being used for a time is so easily recogniz- 

able that the space can be given ver i further ALMA FURNITURE CO. 
some local philanthropy without mentioning the High Point, N. C 
name or business and thus gain friendships procur- tap Tae 
able in no other way. A limited number can be 
taken care of daily with copy in this style, the 
proposition being outlined in January Issue of 
Office Appliances. Let’s put you on the mailing 
list and judge for yourself whether it has 


Personality | 




















CERTIFIED 


ADDING MACHINE ROLLS 





















Stocked in all sizes 
and styles. 


AICOLOID 


(Highest quality of 
Celluloid) 


Grade A Leather 
Grade B Leather 


Made for every 
purpose, with the best 
quality of paper. Packed 














SR = ee 


Canvas Tabs in attractive containers 

= of 12, 50 and 100 
Pest Binder lls each = 
Ring Books rous each. 





Billing and Book- 
keeping Machine 


ATOZ 


All subdivisions from 
26 to 500 and up 


Ask for Samples 
and Prices. 





Months and Days 


Write for our at- 
tractive proposition 
on stock indexes. We 
can assure you 
greater profits 





te 


ad Bookbinders 


U.S. LACE PAPER WORKS, Inc. 


163 Union Avenue Brooklyn, N.Y. 


Systems 
Work 











Zwick & Fieischhauer, Eastern Representatives; C. L. Caldwell, 
Western Representative; Harry H. Schierloh, Southern Representative. 
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Tulsa, is now a member of the local staff, 220 West First 
street 

Oklahoma City, Okla.—The O'Neil Typewriter Exchange has 
been appointed to represent the Woodstock Typewriter Com- 
pany in the sales and service division here. The Exchange is 
at 208 North Harvey street, and is understood to be owned by 
W. P. O'Neil, who has been interested in the sale of office 
appliances in Oklahoma City for a number of years. 

Philadelphia, Penna.—L. J. Harrington, who had been man- 


ager here for the L. C. Smith & Bros. Typewriter Inc., has 
retired because of his health J. B. Jones, who had been 
manager at St Louis for the Smith business, is now in 


charge here for the L. C. Smith & Corona Typewriters Inc 
Mr. Harrington retains his connection with the company, and 
will devote as much of his time to the company’s interests 
as his health will permit 

Piqua, Ohio.—The evening of February 7 J. Aikman, pro- 
prietor of the Piqua Office Supply Company, gave a dinner 
to the eleven employes of his concern. Among those present 
not connected with the company were Rowland F. Gones, dis- 
trict manager of the Woodstock Typewriter Company in Ohio, 
and N. E. Kummer, traveling representative of the Wood- 
stock service department Mr. Aikman said that 1925 was the 
best business ear his company had ever experienced The 
company does a large trade in Woodstock machines, handling 
sales and service ; 

Portiand, Ore.—A. P. Branch, who had been a salesman 
at Berkeley, Calif., for the L. C. Smith & Bros. Typewriter 
Inc., has been placed in charge of the local office 

Providence, R. 1.—P. J. Ritter, district manager of the 
Woodstock Typewriter Company in New England, has com- 
pleted negotiations with A H. Sanborn, 26 Custom House 
street, Providence, as a result of which the latter will handle 
Woodstock sales and service in that city and vicinity 

Raleigh, N. C.—I. Lee Miller, who had been at Winston 
Salem for the Remington Typewriter Company, is now located 
with the local office, P. O. Box 590 

Reading, Penna.—The Office Service Company, Walter E 
Dietrich, 21 North Sixth street, has taken on the Woodstock 
line for Reading and the county of Berks. 


Rochester, N. Y.—The local branches of the L. C. Smith 
and Corona companies have been merged at a new location, 
14 Gibbs street Lawrer 4. Griffing, who had been Corona 
manager at Cleveland, is in charge of the combined L. C. 
Smith & Corona Typewriters Inc., here. Previous to taking 


charge of Corona interests at Cleveland, Mr. Griffing had been 
manager of the Corona office here 
Sacramento, Calif.—The Typewriter Exchange, operated by 


A. C. Brent, has moved to larger and better location at 1013 
J. street Increasing business made the change necessary 
Sacramento, Calif.—The Western Typewriter Supply & Cash 
Register Company of Ren Nevada, now has the sales agency 
for the Corona for Sacramento city and for the county In 


Nevada it sells both the Corona and the Royal 

San Francisco, Calif.—Lester F. Secor, manager of the Oliver 
Typewriter Agency, reports that it is reconditioning a great 
many of these machines for the Mexican trade; as the recon- 
ditioned machines are in considerable demand down there, now 
that the industry and business of the country is coming back 

San Francisco, Calif.—In recognition of his successful record 
as manager of the local branch, Woodstock Typewriter Com- 
pany, H \. Sperb has had his activities greatly enlarged 
Northern California has been turned over to the San Fran- 


cisco brancl Mr. Sperb has charge of the agencies in this 
territory. as well as the San Francisco branch 

San Francisco, Calif.—The Typewritorium, after having done 
business in the Russ building on Montgomery street for 
eighteen years, has been obliged to move, and has taken space 
on Market street The Russ building is being torn down to 
make way for a thirty-story modern steel structure The 
Typewritorium deals exclusively in rebuilt typewriters and 


other office machines 

San Francisco, Calif.—The Guaranty Typewriter Company, 
365 Market street, has installed complete apparatus for doing 
its own white nickel plating work This enables the company 
to do all that needs to be done to recondition a machine in its 
own establishment, as the enamel baking has been done for 
some time Lester F. Secor, manager, thinks he has about 
the most complete equipment on the coast. He mentions that 
at the time of the burn-out of the L. C. Smith branch in Stock- 
ton, they sent their machines to him for reconditioning 

St. Louis, Mo.—William A. Denvir, Sr., has been appointed 
local manager by the L. ¢ Smith & Bros. Typewriter Inc., 
here He had been an L. C. Smith salesman here A beau- 
tiful store in the Loudermann building, 1108 Locust street 
has been leased to house the merged businesses, neither of 
which had been occupying quarters suited to the new require 


ments 
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COUNTING HOUSE 
PAPER FASTENERS 





A well tempered, wide, 
heavy fastener, made of 
the best brass. 


Write for trade dis- 
counts. 


The Thomas Stationery Mfg. Co. 
Springfield, Ohio 
NEW YORK - CHICAGO 























“Guth Tables’’ cover the entire field for 

use in Offices, Directors’ Rooms, Public 

Buildings, Schools, Libraries, Etc. 

A most comprehensive line; sizes 2x3 ft. to 

5x18 ft., tops 7/8” to 1-3/4" 5-ply. . Three 

distinct grades, in Oak, Mahogany, Walnut. 
Catalog upon request 


Inquiries for Special Designing and Building 
in Table Equipment are Invited 


HENRY L. GUTH ASSOCIATES 


Executive Office—ALLENTOWN, PA. 
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The Superior | 


MULTIPOST 


STAMP AFFIXER and RECORDER 
SAVES STAMPS, TIME and MONEY 


Applies modern efti- 
ciency and economy to 
the handling of stamps. 
Needed wherever 
stamps are used. Many 
thousands proving their 
value in business today. 


DEALERS 


This is a nationally 
advertised product 
backed by fifteen years’ 
successful marketing. It 
is offered to you on a 
unique sales plan which 
requires no investment 
in stock and no servic- 
ing of machines. We 
do the selling. You 
profit in proportion to 



























the co-operation you 
give us. 
Write for complete de- 
tails of our interesting 
proposition. 
The Multipost Compan 
Rochester, —— 








N. Y. 
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Toledo, Ohio.—The Emerson Typewriter Sales Company has 


Emerson-Beard Typewriter Com 


been reorganized as The 
pany by W. E. Beard and A. M. Emerson. A new store has 
been opened at 706 Madison avenue, handling néw and re 
built typewriters, adding machines, check protectors and sup- 
plies 

Toledo, Ohio.—The Woodstock Typewriter Company has 
opened a branch office at 802 Spitzer building, in charge of J 
S. Dunn. Mr. Dunn is a man of wide experience in the type- 
writer business, both in the United States and in Canada 
He was formerly a special representative of the compan) 
Detroit branch, in charge of large accounts 

Washington, Penna.—-The Washington Typewriter Compar 
has moved from the Leonard building, West Chestnut street 
to the adjoining Black building Increased space was 
quired for the company's lines of office furniture The forma 
opening of the new store was held in April 

Watertown, N. Y.—J. Leslie Ross has been appointed mar 
ager of the typewriter sales and service department of th: 
CC. R. Allen Company, dealers in Royal typewriters Mr. Ross 
has had long experience in the typewriter field, including 
selling Royals in Canada 

Wausau, Wis.—R. C. Sellars, 503 Third street. has acceptea 
the Woodstock distribution for the Wausau field, which 
cludes a number of counties in North central Wisconsin He 
operates the oldest typewriter service station in this part of 
the state, and is fully equipped to give first-class service and 
attention to the Woodstock line 


Wichita, Kans.—The Standard Typewriter Exchange has beer 


established at 132 North Market street The business was or 
ganized by Lem D. Stimpson and Wiley B. Fouts The Ex 
change has the agency for the Demountable typewriter and als 


handles rebuilts of all makes 

















Barrett Portable 


Smooth and Quiet in Operation 


Friction Eliminated 


Full 9-Columns Capacity 


In Keyboard, Totals and Printing 


Beautifully Finished 


Black Japan and Nickel 


Easy to Carry 


24 Lbs.—-9x12 Inches 


BUILT FOR HEAVY SERVICE 








Woodstock, Iii.—S. D Lawrence superintendent of 
Woodstock Typewriter Company's service department, is mak 
ing a round of visits to the larger branch offices 
———— . ———— 1 


ACCOUNTING MACHINES | 














I 











F. 0. B., Phila. 


Lowest Priced Standard 
Adding and Listing 
Machine in the World 


EXCLUSIVE AGENCIES AWARDED 


Lanston Monotype Machine Company 
Philadelphia, Pa., U.S. A. 





Osborne, who has been manager at Des 


Elliott-Fisher Company 


Chicago, Il1.—R. C 
Moines, lowa, for the 
with the Chicago sales 

Chicago, Iil.—W. F. Burke 
of the Elliott-Fisher Company; he 
Burroughs Adding Machine Company 

New York, N. Y.—-The 
has leased additional space at 

Portland, Ore. 
Elliott- Fisher 


is now connected 


organization 


has joined the Chicago sales staff 


had been connected with 
many years 
Accounting Machine Company 


street 


Powers 
123 Libe rty 
manager for the 


Ehrsam, local 


been 


Holmes 


Company, has awarded one of the 


pany’s honor trophy plaques. This is a token of excellency 
sales and service The office received also some substantial 
bonus checks for 1925 sales Mr. Ehrsam is very proud of th« 


progress the Elliott-Fisher Company is making in this terr 


tory. 


ee at 
ADDING MACHINES 


























= staff. 





—<$=— 


Akron, Ohio.—The Monroe Calculating Machine Company has 


added U. L. Powell to the local sales staff 

Amsterdam, N. Y.—J. R. Lyman is a new member of the local 
sales staff of the Monroe Calculating Machine Company The 
Amsterdam business is a sub-office operating under the Albany 
office. 


Baitimore, Md.—C,. G. Slauson has been appointed Marchant 
district manager here. Mr. Slauson was for years with the 
Burroughs sales organization. 

Boston, Mass.—The local office of the Monroe Calculating 
Machine Company has added W. E. Allenbrook to its sales 
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IDEAL TUBULAR STANDS 







Write for 
Circular 


IDEAL No. 3 
TYPEWRITER 
STAND 


Table top measures 17 by 184 inches, height 26 inches. 
Drop leaf 12 by 184 inches, hinged on a level with 
table top. Furnished with one or two drop leaves. 


Fowler-Manson-Sherman Cycle Mfg. Co. 


1445-1455 W. AUSTIN AVE., CHICAGO 





FRONT 

. LOCK 

nae —— 
S650 iti — : SLIDE 


|i. FELT) 


TYPEWRITER DEALERS 


Increase Your Profit By 
Increasing His Product 


Most every office manager is anxious to improve and 
ncrease the work done under his direction. When 
1 can demonstrate real improvement and increased 
yutput, you can write lots of real orders. 
THE KRANTZ SHOCK ABSORBER 
reduce peration noise, lightens the touch and 
ires longer servic f the typewriter. The Krantz 
Absorber made 1 ne model only, adjustable for 
ll make Krantz Absorbers are now giving satis 
: ervice to manv of the largest concerns oi 
‘ | ~ Write for r liberal propositi 
Edward Krantz Products Company 
3847 Lincoln Avenue Chicago, U. S. A. 




















EUREKA 


The Old Reliable Sanitary 
Copying Cloth and Bath 


This standard equipment for the letter press copy 
method is of good repute with all users of that type 
equipment. Features of the EUREKA Bath include non- 
rusting metal construction, and an arrangement prevent- 
ing mustiness or mildew. EUREKA cloths are non-ravel- 
ing and treated so as to insure clear-cut, sharp copies 
and absolutely accurate results. Now supplied in new 
office green in addition to the standard aluminum finish. 


DON’T TURN DOWN ORDERS 


for these goods—just forward them to us; we'll fill them 
satisfactorily with neat profit to you and no trouble. 
Write for the EUREKA booklet. 


The EUREKA Blotter Bath Co. 


3732-34-36 South Wallace St., Chicago, U. S. A. 











—certified service! 


On the bottom of every VUL-COT isa certificate of 
performance—a guarantee that VUL-COT will give 
at least five years’ unfailing service. 
As a matter of fact in our own offices we have VUL- 
COTS that have been serving for nearly forty years— 
and;they are good for ten years more. 


There is really nothing to wear out about VUL-COT. 
Because it is made of fine hard-vulcanized fibre (the 
toughest material known) it cannot dent, crack, rust, 
splinter or corrode. 


That is one reason why VUL-COT is standard equipment in 
more than one-third of America’s business houses—in great 
hotels and schools....wherever equipment is bought on the 
basis of ser . ice. 


VUL-COT—at stationers and office supply stores. 


si  VUL-COT 
° ” «. -the standard waste basket 


> 



















National Vulcanized 
Fibre Co. 
Wilmington, Del., U.S.A. 


We operate six great plants 
and maintain sales and service 
offices at New York, Chicago, 
Boston, Philadelphia, Pitts- 
burgh, Cleveland , Miiwaukee, 
Los Avgeles, San Francisco, 
Detroit, Rochester, Birming- 
ham, Denver, Seattle, Tor- 
onto, Greenville, St. Louls, 
Baltimore, New Haven. 


VUL-COT advertising as it will appear in System for June, 1926 
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| More Profits for 1926 


SELL D & T QUALITY PRODUCTS 


MR. BALDWIN 





CHANGEABLE LETTER DESK NAME PLATE 
Lists at $4.25 a _— Attractive Discount for 


ealer 


Return the coupon below and we will send, all charges 
paid, one of these new—fast-selling—changeable letter 


@ real beauty, in Oak or Mahogany, and the pure 
ww. Gr. EL --R --G. 


Easy to read—easy to change—excellence in 
and  - y My your custom ves you four eas sell- 
ing points make profitable come easy. 
coupon now—and we 4 the plate, c 
once. We will bill at 25 less our ve 
f you decide to return it—do so at our expense. 


} 


Mail This Coupon—Now! 


Davenport-Taylor Mfg. Co. 
412 s St., Chicago, Ill. 


ET ebb bccbhswdd sbbdodods csscocece 
DE chen 6ckho6b0cedhuslecheGacecees 
bok od eek dntecestesccéeececeses BBRRe oc cessiciccesooece 






























No Ups and Downs 
In Hoffman Sales 


Hoffman Never-Warp Desk Pads are not 
seasonal articles; there are no ups and 
downs in their sale. Business is steady 
and constant. The sixty styles make 
for year ‘round turnover by giving you 
a line sufficient for any demand. In 
Hoffman products you will find many 
similar rapid turning items. 


A catalog of useful information, with 
prices and discounts, is available to 
dealers. 


L. HOFFMAN 


145 Lafayette Street 
NEW YORK CITY 
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The WHISPER-IT Mouthpiece effects gen- 
uine improvement in phone service and is a 
real, live specialty for retailers. Get the 
selling siant on WHISPER-IT. Price $1.00, 
satisfaction guaranteed. Send us your order 
for a dozen. 


O. A. Colytt Laboratories 


565 West Washington St. Chicago, III. 

















Manufacturers of cloth covered card cabinets, shelf boxes, 
stationery racks, legal and letter size supply cabinets, stor- 
age and transfer cases 















Practical ana 
Economical Desks 


For the many business men in search 
of a good, serviceable desk, Tell City 
fills the requirement exactly. All 
standard types, roll, flat and type 
writer, with double or single pedestal 
Correctly designed, carefully con 
structed and nicely finished, they are 
an excellent value for the money. 
Catalog on request. 


Tell City Desk Co. 


Tell City, Indiana 
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Bridgeport, Conn.—A. L. Anderson has been assigned to the 
local sub-office of the Monroe Calculating Machine Company 
This operates under the franchise of the New Haven branch. 

Brookiyn, N. Y.—M. A. Fenstermacher and D. B. Thompson 
are new salesmen here for the Monroe Calculating Machine 
Company 

Buffalo, N. Y.—-Martin J. Courtney, formerly five years with 
the Elliott-Fisher Company, has been newly appointed Mar- 
chant district manager at this city 

Buffalo, N. Y.—The local sales staff of the Monroe Calculating 
Machine Company has been increased by the addition of two 
new salesmen, R. E. Daggett and R. A. Hazen. 

Burlington, Vt.—R. H. Blondin is now representing the Mon- 
roe Calculating Machine Company here, operating a sub-office 
under the office at Albany, N. ¥Y 


Cedar Rapids, lowa.—W. E. Miller has joined the Monroe Cal- 
culating Machine Company as a salesman. 

Chicago, ti!l.—Carl Merrymar of Tim Calculating Machine 
Company, was in Chicago last month. 

Chicago, I!!.—J. A. Fried, sales manager of the Peters-Morse 
Adding Machine Company, was a Chicago visitor in April. 

Chicago, It!.—-J. C. Soutter, territorial manager for the Add- 
Index Corporation, spent several weeks in April at important 
Canadian centers 

Chicago, Ill.—The Marchant Chicago district office is now 
under the joint management of Harry Shifflette and W. L 
Thoma. The former was previously with Sundstrand, and prior 
to that with the Underwood organization Mr. Thoma is an 
old Marchant man, having been associated with the Chicago 
district office for years Herbert J. Deist recently of the Mon- 
roe sales organization, has joined the Marchant Chicago sales 
office 

Dallas, Texas.—The Monroe Calculating Machine Company 
has moved its local office to 404 Republic bank building 


Dayton, Ohio.—The Monroe Calculating Machine Company 
has appointed W M tiffe acting district manager here 

Des Moines, towa.—O. L. Volter, formerly associated with 
Comptometer, has taken charge of the Marchant Des Moines 
district office, replacing H. G. Schonlau The latter has been 
appointed Marchant district manager at Kansas City 

Detroit, Mich.—M. Leishin, manager here for the Dalton 
Adding Machine Company, has moved from 13,814 Dexter build- 
ing to 3339 Grand avenue 

Detroit, Mich.—The Peters-Morse Adding Machine Company 
has appointed R. G. Fowler manager here. He succeeds the 
late Joe Hutton The office is located at 602 Lincoln building, 
333 State street 

Dover, Del.—Everybody’s Adding Machine Company has been 
chartered to conduct an adding machine business; capital stock 
$250,000; E. E. Craig, charter representative, Dover 

Fond du Lac, Wis.—P. Jacobs is a new member of the Mon- 
roe Calculating Machine Company's staff here; it is tributary 
to the office at Milwaukee 

Fresno, Calif.—H 4. Gorski has joined the Marchant San 
Francisco office as sales representative here W. J. Honk has 
been appointed in similar capacity at Eureka, Calif 

Gadsden, Ala.—Chas. F. Kimball has been assigned to the 
local territory of the Monroe Calculating Machine Company 
This business is a sub-office under the direction of the office 
at Chattanooga, Tenn 

Green Bay, Wis 4 new member has been added to the local 
sales organization of the Monroe Calculating Machine Company 
E. E. Tremme!l 

Huntington, W. Va.—G J. Westmeyer has been appointed 
acting district manager here by the Monroe Calculating Ma- 
hine Compan) 

indianapolis, ind 5.3. 4 ams is the new district manager 
here for the Monroe Calculating Machine Company 

Johnson City, Tenn.—T. P. Cross has joined the Monroe Cal- 
culating Machine Company as salesman for the local sub-office 
It operates under the office at Knoxville 

Lake Charlies, La.—C. K. Ramond has joined the loca: sub 
ffice of the Monroe Calculating Machine Company, which oper- 
ates under the supervisior f the New Orleans office 

Lincoln, Nebr.—The Monroe Calculating Machine Company 
has appointed W. S. Sanger district manager 

Manchester, N. H.—H. W. Jones has become connected with 
the local sub-office of the Monroe Calculating Machine Com- 
pany, which is a dependency of the office at Portland, Maine 
Mobile, Ala Frank Patrick is now manager of the local sub 
office of the Monroe Calculating Machine Company. He clears 
his sales through tl Birmingham office 

Newark, N. J. A. J. Metz ho was for many years with the 
Burroughs Company has been appointed Marchant district 
manager in this 








REGAL REBUILT 
ROYALS 


Trade-marked— Nationally Advertised 


Approved by the Manufacturer 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Makes - - - - All Models 
AllSeries - - - - All Types 


Lowest Prices 
Write for the Regal Plan. 


REGAL TYPEWRITER COMPANY, Inc. 


314 Broadway, {2-14 So. Jefferson St., 
New York, N. Y. Chicago, Illinois 


Cable Address: REGALTYPE, N. Y. 








At Last! At Last! 


THOS. H. BROWN & SON, 
SYRACUSE, NEW YORK. 





You can now supply your customers with a 


Real One-Piece 
Window Envelope 


Profits and business you have missed for years 
are now youre 


ot necessary to carry a stock or invest a cent 
unless you so desire 


OTM 





Strongest One-Piece WINDOW Envelope Made 


Write 


EAGLE ENVELOPE COMPANY 


1320-28 So. Wabash Avenue 
CHICAGO, ILL. 
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First Aid 
To Better Work 


Lincoln superior  type- 
writer keys are a first aid 
device to better steno- 
graphic work. Nerve rack- 
ing shocks and strains are 
absorbed. Typing becomes 
a pleasure; consequently 
more and better work is 
produced. Write for sales 
plan—it plans your sales 


Lincoln 


Rubber Key Company 
27 Thames St. New York, N. Y. 


New Orleans, La.—A. S. Williams has joined 
New Orleans district office as sales representati 
New York, N. Y.—B. T. Hull, manager here fo 


Cuba. 


has added R. D. Clarkson to the local sales st 
Daniels has rejoined the organization, with an 
the downtown staff 

New York, N. Y.—Clovis Loreaux, Jr., former 
Add-Index, has been appointed Marchant distri 
New York City J. F. Shwedo, a former March 
sales representative, recently at the Newark offi 
ed the New York organization.—F. W. Miller and 


Niagara Falis, N. Y.—J. H. Loveland is handli 
office of the Buffalo office. 
Oklahoma City, Okla.—Horace W. Harding has 


ed Marchant district manager at this place He 


office 
Oakland, Calif.—The local office of the Monr 


building, Seventeenth and Webster streets 


ice manager with headquarters at the Marchant 


Cc. Campbell, Bernard A. Meighan, Chas. F 
Cludiua. 


man at the local office of the Monroe Calculating 
pany 

Pittsfield, Mass.—The local office of the Monr 
Machine Company, which is a sub of the Spr 


has added FE. Cantrell to the sales organization 





sales staff of the Monroe Calculating Machine ¢ 
Shreveport, La.—The local address of the Mo 











“ ”? 
MERCANTILE ot Peu Sc 
Parcel Post Scale 
and various other models have been equipped with 
charts showing the new postal and parcel post 
rates since April 15, 1925. The indicator auto- 
matically points to the computed amount of first- 
class postage and parcel post, including special 
fee and also all other classes of mail matter. 

For 15 years we have built all of the first-class 
mail and 70-pound Parcel Post Scales for the U. S. 
Post Office Department. They now have over 
150,000 Triner Scales in use, acd find them satis- 
factory and so will you. 


Write for information 


. TRINER SCALE & MFG. CO. 
2714 W. 21st Street Chicago, Ill. 


Brewster building 


of the Monroe Calculating Machine Company I 
to the Springfield sales staff. 


pany 

Toledo, Ohio.—The Monroe Calculating Machine 
added H. A. Albright to its sales staff 

Topeka, Kans.—The local office of the Monr 


is a new member of the sales staff here 
Tulsa, Okla.—Roy L. Bacchus, previously Mi: 
trict manager at this place. 


capital stock, $100,000; M. J. Rogers, charter r 
Wilmington 
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the Marchant 
ve 
r the Tim Cal- 


culating Machine Company, returned in April from a trip to 


New York, N. Y.—The Monroe Calculating Machine Company 


aff.—Harry A 
assignment 


distributor 

ct manager at 
ant New York 
ce, has rejoir 


G. E. Castello 


are newly appointed salesmen under Mr. Loreaux 


ng the Monroe 


calculating machine here; the Niagara Falls business is a sub 


been appol t- 


had been sales 


representative at Oklahoma City before it was made a district 


oe Calculating 


Machine Company has moved to a new location at 211 Howden 


Oakland, Calif.—W. F. Bourne, formerly in charge of Mar 
chant service, New York division, has been advanced to serv 


home office 


Paducah, Ky.—R. J. Bard has been appointed acting manager 
here by the Monroe Calculating Machine Company 

Philadelphia, Penna.—The Marchant Philadelphia sales orga! 
zation has been augmented by addition of the following: Thos 


Beatty Hi. ¢ 


Pittsburgh, Penna.—E. I. Burgett has been appointed a sales 


Machine Con 


oe Calculating 
ringfield offic 
has been established in the Waite building, Nortt 


i Street, 


Portiand, Ore.—The Monroe Calculating Machine Compar 


here 


St. Paul, Minn.—Douglas Mesker has been assigned to the 


‘ompany here 


nroe Calculat 


ing Machine Company has been changed to Room 237, Ricou 


Springfield, Mo.—C. H. Bane has rejoined the organizatior 


fe is attached 


South St. Louis, Mo.—G. 8S. Ellicott has been appointed dis 
trict manager here by the Monroe Calculating Machine Cor 


Company ha 


ve Calculat 


Machine Company is now located at 206 National Reserve Lif: 
building, Tenth street and Kansas avenue James V R 


archant sale 


representative at this city, has been appointed Marchant dis 


Wilmington, Del.—The Universal Calculator Corporation ha 
been chartered to manufacture and sell calculating machines 


epresentat 








——$—$— 5,5 
OTHER MACHINES 











Chicago, tl!.—A. F. Waltzinger, secretary of 
Phone Companys was in Chicago during April 
trip. 

Chicago, Ill.—George Mead, vice president of t 
Ticket Register Company, New York N. ¥ 
interests in April 

Chicago, tll.—The T. M, Sheppard Company has 
141 at the annual convention of the National 
Association This meeting is held at Hotel Sherr 
May 24-29 The exhibit will be devoted to tl 
fastener and the “‘Bostacker."’ 


(Continued on Page 215.) 
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NATIONAL DESKS 


SERIES FIFTY-SEVEN 





Persuasive appearance and quality make 
this new “National’’ Desk a winner for 
the office furniture dealer. Its quality is 
readily demonstrated and proven, and 
almost every detail of construction adds a 
feature of superiority. Furnished in ma- 
hogany and walnut, with concave beveled 
corners and distinguished byneatlyturned 
legs, this series is a worthy representative 
of “National” construction. Let us send 
you full information of the line. 


National Desk Company 


HERKIMER, NEW YORK 


a i i i i i i i i i i i i i i de e_ i, d,s, d,s, nd i i  d 
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Graffco 


VISE 
Signals 


FOR CARD-FILE SYSTEMS 






Originated, Made 
and 
Sold by Us 
Exclusively! 







papEN Come in Smart New Pack 
IGRAFF-U} 

; 100 te the Box, 

With 1 Extra Signal Outside 
to indicate contents. 
Graft VISE Signals are made and fully guar 
anteed by us, the originators, who alone have sold 
then last ten vear They are of rust proot 
plated 1, with bright, glossy enamel that stays 
ON! » flaking, 1 peeling. Easily attached to 
cards d remain put—no dropping off. Send for 
nple S and price list 


GRAFF - UNDERWOOD CO. 
18 Beacon St. 


Somerville, Mass. 
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The Conrades 
exhibit in space 
408 of the 
American Fur- 
niture Mart, 
666 Lake Shore 
Drive, Chicago, 
Illinois, is 
worth a_ visit. 


office chairs 
ers of School Seating and Mov- 
Desks 

Full cooperation 
equipment for Banks, Courthouses and Munici- 


manufacture for any purpuse. 


E tt 
W Manufactur 
able Chair 
offered dealers bidding on 
submit sketches and quantities 


pal Buildings 
ation to us for our prices, 


with full infor 


CONRADES MFG. CO. 


Conrades Block 


Second and Tyler Sts., St. Louis, Mo. 



































Gem Desk Calendar 


DEFIANCE SALES CORPORATION 
72-78 Spring St., New York City 


Stationers’ Glassware, Hardware and Specialties 
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REAL 
BLACK 





“SOLO” STAMP PAD INK 


Our new black ink is a revelation. It is 
as black as printers’ ink. Will not fade 
or turn off color. 


A rubber stamp impression from a 
black ‘‘Solo” Pad cannot be distinguished 


from printed matter. 


We know you have been waiting for this. 
Peerless Carbon & Ribbon Mfg. Co., Inc. 


476-478 Broome Street, New York 





Sell This Extra-Safe 
Mailing Envelope 


1. Ames-way Safety En are these envelopes. 
velopes are fully glued with 


a glue that grips 4. Ames-way Safety En 


velopes have a handy crease 
2. Ames-way Safety En- scored here for ease in 
velopes have the protective sealing and for _ security 
flap also glued—-we were when you glue them shut 


the first to do this. ‘ 
ibs ». You can hardly tear the 


3. When you try to tear envelope with your fingers 
open the glued lap, you it is so tough and 
realize how tamper-proof durable 


Free Demonstration Kit 


To interested dealers, a free demonstration kit is avail 


able. It shows the several types of Ames-way envelopes 
and should be in your file for reference Ask for a 
kit today 


Ames Safety Envelope Co. 


55 Sudbury Street 
BOSTON, MASS. 











FOR EVERY DESK 


MINAS 


TELEPHONE BRACKETS 


BURNS Beackets are supplied in two styles—the 
“Regular” adjustable in-and-out, and the “Hi-Lo” 
adjustable both in-and-out and up-and-down. 
Both styles are furnished in various lengths. 

It is possible to attach the BURNS Bracket any- 
where—on top or side of desk, on wall, window 
casing, or even in the middle of a room. 

It is not necessary to disconnect the telephone 
when installing the bracket; simply clamp to the 
bracket and fasten cord with the clips. 

Ask for complete data and trade prices. 


Manufacturers 
State and 64th Streets 
Chicago, U. S. A. 














If not on mailing list for “Sales Data Cards’’— advise us. 








1830 - - - - 1926 


OFFICE CHAIRS OF STRENGTH 
DURABILITY AND RELIABILITY 


2344-6W 





S. K. PIERCE & SON CO. 
GARDNER, MASSACHUSETTS 


New York Warerooms: 115-119 FourtnH AVENUE, BROOKLYN 
Boston Warerooms: 96-102 Cross STREET 


ay 
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Lindgren, secretary of the American 
made a tour of Western and 


Chicago, Ii!.—Carl O 
Numbering Machine Company 
Southwestertr 

Chicago, Iii.—The 
excellent success in 
Illinois, Wisconsin and lowa 

Chicago, ti!.—During the April primaries Louis Melind, of the 
Louis Melind Company, met Alderman Albert, a candidate for 
member of the Board The alderman reminded the 
rubber stamp 
experience was with the Melind organization. 

Grand Rapids, Mich.—The Forbes Stamp Company is now 
operating in its new two-story at 145 Ionia avenue 
N. W 

New Bedford, Mass.—The 
is now known as Pfaff's Stamp Works. 

New York, N. Y¥Y.—The uptown office of Samuel H 
been moved from 1 East Forty-second street to 26 East Forty- 
second street The building at the old address has 
wrecked to make way for a new structure 

New York, N. Y¥.—The C. H, Hanson Company, Chicago, II., 
has purchased the business of The S. W. Reese & Company, 
There will 


points in April 
Alderson Distributing Company is having 
*“Munkee”’ pads in 


distributing stamp 


panitary 
manufacturer that as a boy his first business 


duilding 


> 


Novelty Press, 202 Union street 
Moss has 


been 


consolidating two of the oldest houses in the trade 
be no managerial changes, and Sherman W. Reese remains in 
charge of the Eastern house and export business 

Omaha, Nebr.—E. A. Tryon & Company is now located on 


the ground floor, Thirteenth and Farnam streets 
Trenton, N. J.—The Sarco Company has gone into the hands 
of a receiver This business was conducted formerly under 


the name of Horace E. Fir 


Continued from Page 212.) 
general manager Cana/lian Dix 


(Other Machines 
Chicago, Ili.—I. R. Crayton, 
Corporation, Ltd 


ration in April He had been on a 


taphone Sales visited the Chicago branch of 
the Dictaphone Sales Corp 
tour of the Western provinces of Canada, and passed through 
Chicago on his way back hom«e 
Chicago, lil.—O. E. Pruitt, of the Pruitt Company, has par 
North Market street, separating 
displays of rebuilt office machines, 


titioned off the offices at 
the desk activities from 


which are next to the street The privacy secured enables Mr 


Pruitt to handle the details of his business with better dis 
patch 
Eureka, Kans.—E. W Hopkins, formerly of the Emporia 


Office Appliance Compan has opened a store in the Pioneer 


Bank building 


Madison, Wis.—The National Cash Register Company, a 
Maryland corporation Dayton Ohio. has been chartered in 
Wisconsir authorized capital, 1,500,000 shares non par value 


1,174.7 shares non par 


Blake, charter represen- 


proportior represented it Wisconsin, 


value, nominally $32,982; ¢ 
tative, Gay building, Madison 


New York, N. Y.—The McCarthy 


‘hauncey E. 


Inserting & Sealing Ma- 


chine Companys In< has been chartered to manufacture 
machinery sealing envelopes; capital stock, $200,000; Lewis 
A. Olsen, orporator, 61 West 106th street 

Oakland, Calif.—The business of the United Autographic 


tegister Company on the Pacific coast has so increased that 
obliged to build a considerable addition to the Oak 
corner of Nineteenth and Union 


office is situated at 114 3ush 


it has been 
land plant 
streets The San Francisco 
street in charge of C. E. Hoffmeister. 

San Francisco, Calif.—C. E. Hoffmeister states that there is 
reception for the new multiroll attachment the 


ipany is turning out at Oakland 
he Addressograph Company holds the 


} 


cated at the 


a very fine 
Autographic Register Cor 
San Francisco, Calif.—T 
annual western sales conference this month at Carmel, Calif 
D. W. Hall, secretary ind Ray N. Fellows, advertising and 
sales manager, are booked for attendance 

San Francisco, Calif.—Mr. Jenkins of the C. H. Jenkins 
Company advises very good business in his lines of The Carter's 


np 


typewriter ribbons and carbons, the “Bostitch’’ paper fasteners 
and the Hush-A-Phone, agencies The results of the exhibit 
of the Bostitch fastener and the Hush-A-Phones in the 
business show recently held here is very satisfactory, as many 
sales were made at the show and the number of inquiries 
which have come in indicate the interest which prevailed at the 


show 
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The New Apex 
for Reliability 


This machine is a marvel 
of simplicity and effi- 
ciency. It is accurate, re- 
liable and dependable al- 
ways. The type wheels 
of nickel alloy are rust- 
proof, pick up more ink 
than ordinary steel and 
give the greatest of satis- 
faction. Strongly built 
and heavily nickel plated, 
the machine is attractive 
and will completely fill its 
requirements. 


Note this Test 


Charles C. Kawin Company, 
foundry engineers, chemists, 
and metallurgists, report of 
the brinell hardness of speci- 
mens submitted as follows: 
Specimen Hardness 
Steel 80 
12% Nickel Alloy 121 





For prices, address 


Louis Melind Co. 


362 West Chicago Avenue Chicago, Illinois 








ALL STEEL DESK 


SEALS 














FOR THE STATIONERY TRADE 





CAST BRONZE DESK SIGNS 


CASHIER a) ____7| LOANS 


PRIVATE —— OFFICE 


ELLER ——__ NOTARY P UBLIC 


ALSO ENGRAVED BRASS SIGNS 





WE ARE WESTERN AGENTS FOR 


AJAX - FOLLET - AUTOMATIC 
TIME STAMPS 





WE MANUFACTURE 


STENCILS-RUBBER STAMPS 
BADGES-TOOL & TIME CHECKS 





AMERICAN SEAL & STAMP CO. 


120 So. CLARK STREET 
CHICAGO, ILL. 











WAX SEALS 


fe 


ALL KINDS OF CAR SEALS 
NUMBERING 
MACHINES 


REPAIRED 
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4 WEBCO PRODUCT 


TRADE MARK 


Original! and Best 
lype Cleaning fud 


Cleans your type No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
tom your desk 


WHEN R=! naan APPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The F.S Webster Company Inc. 
BOSTON 


MAKERS OF 
MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 
































Old Hampshire 


Typewriter Papers 


If you would like to see a sample book 
of a complete and worth while line of 
typewriter papers, write for the 


Old Hampshire Typewriter Book 


without delay. 


Two new medium-grade numbers have 
been added in five different weights as 
well as other changes made which we 
believe will be of interest to you and 
which keeps the Old Hampshire Line 
ever in the ranks of Quality and Pro- 








gressiveness. 


Write us for full information. We 
will be glad to serve you. 


FINE STATIONERY DEPARTMENT 


Bampshire Paper Co. 


FO 
RIBBONS AND CARBONS 

















' C$ 














South Badlep Falls, Mass. 
andl 








Brooklyn, N. Y.—The bureau of supplies and accounts, Nay 
Department, has awarded the contract to supply 37,500 type 
writer ribbons for the local navy yard to the E. F. Hess Com 
pany. The contract aggregates $5,275.25 

Chicago, itil_—Ward J. Downs, president of the Caxton Lab 
oratories, visited the Chicago office in April auring the course 
of a tour which included Toledo, Ohio, and Des Moines, lowa 

Chicago, Ill.—The Newton & Rotherick Mfg Co has 
moved from 32-40 South Clinton to Suite 305, Union Statior 
building. The new location is a few blocks from the former 
address The telephone number is Dearborn 32538 The com- 
pany distributes “Old Town” products. 

Chicago, iti.—J. A. White, manager here for the F. S. Web 
ster Company, Inc., with his wife, is taking a winter vacation 
at Ocean Springs, Miss. The trip South was delayed on a 
count of the illness of Mrs. White They are both enjoying the 
comforts of the gulf climate Mr. and Mrs. White will return 
to Chicago about the middle of May. Mr. White will drive 
back in his car. 

Milwaukee, Wis.—The local service center of The 
Bryant-Pierce Company has been moved to 3104 Plankinton 


Miller 


arcade. 

New York, N. Y.—Fire originating in the premises adjoining 
the plant of the Old Town Ribbon & Carbon Company, Ins 
247-49 Centre street, in April, damaged the plant of the ribbon 
and carbon manufacturer. 

Pittsburgh, Penna.—Joseph M. McCarthy has been appointed 
manager of the supplies department, L. C. Smith & Corona 
Typewriters Inc., here. He has been in the ribbon and carbon 
field fifteen vears, much of that time with the F. S. Webster 
Company, Ine 

Portland, Ore.—The name of the Stenno Carbon 
ufacturing Company of Portland, Ore., was changed last mont! 
by the stockholders’ meeting to the Stenno Ribbon & Carbo: 


Paper Man 


Manufacturing Company. George L. Koehn was re-elected 
president, and E. J. Brown secretary Mr. Koehn has bee! 
with the company since its organization 

San Francisco, Calif..-The C. H. Jenkins Company, distribu 
tor for The Carter's Ink Company typewriter carbons and ril 
bons, is getting a wide distribution of these standard goods 
on the coast There has recently been added to the regular 
line of typewriter carbons eight new numbers to meet any 
all rquirements of a discriminating user, and these new nun 
bers are now coming into stock for the trade 


Seattle, Wash.—A. W. Stewart has been placed in chars 
the Mittage & Volger, Ine office here covering the states 
Washington, Oregon, Idaho and Montana He had beer 


member of the company’s San Francisco sales staff before 


promotion 


(Furniture—Continued from Page 200.) 
real estate business, was formerly in charge of the visibl 
department, Library Bureau, here 

Philadelphia, Penna.—-The Frankford Stationery Compa 
4426 Frankford avenue, has been assigned distribution of \l 
steel’ filing equipment in the Frankford district by The Ger 
eral Fireproofing Company. 

Philadelphia, Penna.—.J. I’. Skidmore, of the Yawmar 
Erbe Manufacturing Company's local branch, has received 
first bar for his plain fob, demonstrating his advance 
company’s 100 Per Cent Plus club 

Pittsburgh, Penna.—H. J. Mehserle has received his 
token of the 100 Per Cent club of the Yawman and Erbe Mar 
ufacturing Company—the plain fob. 

Portiand, Ore.—David Brown is a new member of 
furniture department, The J. K. Gill Company 

Rochester, me. We Two travelers of the Yawman il 
Manufacturing Company have advanced in the compar 
Per Cent Plus club Fred Williamee has the first bar 
diamond fob, and B. F. MeGinty the third bar for his plair 
Mr MeGinty qualified for this promotion in three n t 

St. Louis, Mo.—The Temple Desk Company has 1 
1121 Locust street to 422 North Third street 

St. Louis, Mo.—Clarence Comfort, of the Comfort Pr 
Stationery Company returned several weeks ago fron 
Miss., where he spent six weeks 

San Diego, Catlif.—C GG Poland has been appointe 
manager by the Austin Safe & Desk Company He 


known among the office equipment and supply men hers 
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Of fice 
Chairs 


of Quality 


PERMANENT 
EXHIBIT 


14th Floor, Section 
1411, American Fur- 
niture Mart, Chicago 


No. 7642-5 
Width of Seat 18 inches 
Height of Back 17 inches 


Manufactured by 


Crocker Chair Company 


SHEBOYGAN, WISCONSIN 











HICAN 


— ELAN IT ASM 8) 








A CONSISTENTLY 
GOOD PENCIL 


Write for samples and prices 


United States Pencil Co. 


Philadelphia —Moenufactures— U.S. A. 


lcatetieeenmemes 
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“K. B.” BLANKS 


Bonds and all papers of value are well se- 
cured, whose values have been weighed and 
judged by experts, but the use of “K. B.” 
BLANKS in the preparation of such securi- 
ties imparts an added value; not an added 
intrinsic value, but an added use value, an 
added selling value and an added quality 
value. They give them that crisp, clean cur- 
rency look and feel characteristic of United 
States banknotes for they are prepared in the 
exact same manner in which this currency is 
prepared. For this reason they secure the 
preferential choice of dealers and investors 
over that of other and inferior blanks. In 
equal ratio are they of value to the printer 
as a selling proposition. They have the 
hall-mark of value, weighed and judged by 
years of experience among printers, sta- 
tioners and lithographers. 





SAMPLES ON REQUEST 


KIHN BROTHERS, BANK NOTE ENGRAVERS 
205-209 WEST 19th STREET 
NEW YORK CITY 














Coles Copyholders 
Satisfy 


Because 


They have adjustments to suit each individual user. 


The foot control is convenient, quick and saves 
the hands an extra movement. 


They make stenographic work easier and more 
healthful. 


Why handicap the stenographer by the lack of 
one when it costs the user but five cents a day 
for three hundred working days? 





Made and Guaranteed by 


Coles 
Copyholder 
Corporation 

45 West 34th St. 
NEW YORK 








Cable Address “Colescopy” 
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ADDING MACHINE ROLLS 


Made from pure white 
SULPHITE BOND 


Soldin 
25-50-100 Roll Pachages |}, 
and the HANDY HALF DOZEN 












Just the Cutter for the Busy Office 


Engineers, draftsemen, sign-writers, advertising men—in 
fact the entire organization of any plant will find the Boston 
Cutter a most efficient and practical appliance. 


The ‘‘Boston’’ Card Cutter No. 36-B 


Cuts and trims office forms, factory forms, legal forma, 
special forms, photographs, cardboard, asbestos, insulation, 
thin leather, rubber, fabric, advertising layouts, etc., quickly 
and accurately. Furnished complete with adjustable front, 
side and back gages of steel. The knives are of a high- 
grade tool steel, the table is of mahogany and the frame is 
of iron. Cute any length. Mounted on specially constructed 
egy which makes it easy to move from one place 
to another. 


A full line ef Cutters and Tableting Presses. 
Dealers Wanted. 


Golding Press Division 


American Type Founders Co. 
—— YANKEE PAPER & SPECIALTY CO. Menasha Wis. 
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is now available. 





tH 


Dealers who have not 
received copies of our 
recent catalogs should 
write us at once. 
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RRR Chicago Binder & File Co. 
500-508 West 3ist Street CHICAGO, ILL. 
HIGH GRADE PRINTING LOOSE LEAF DEVICES 


LEDGERS BINDERS INDEXES SHEETS 
BUSINESS SYSTEMS 
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CATALOGUES Help Swell Spring Sales 


ews of current issucs trom 
talogue and allied fields, classified fo 
f reference. 
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Manufacturer. 
_Fron the R. D. Swisher Company, 411-13 South Clinton street 
(hicagt I comes Catalogue No. 186—-A—26 It features a com 
plete line of rubber stan pS and accessories 






Our new designs and 
“Quality at a Price” 
policy is the right 
combination for Big 
Spring Business. 


Your Records a Moving Picture” is a sixteen-page folder 
from the Acme Card System Company, 116 South Michigar 
avenue, Chicago, Il It shows the various factors of the Acme 
line, and illustrates typical installations 


From the Safford Stamp Works, 205 West Madison street 






Write today for our catalog 


Chicago 11 comes Catalogue No. 107 This introduces itself 

Ww ith a sales message on the cover, “Safford’s Rubber Stamp and let us tell you how you cas 

suggestions : ‘ Ti ‘ “> _ , i 7 . 

Suge tions Save Time, Labor and Expensi An elaborate as make your Lamp Sales for this 
nent o markaids facilitates the quest for office ef month bigger than ever before 


ficiency 
Aladdin Lamps possess the magic 


From the American Manufacturing Concern, Falconer. N. ¥ : 
of their name when it comes to 


comes its 1926 catalogue of the stationers’ line This includes 


striped wood clir 0% s stripe d are “C } 
I lin board triped wood arch boards, arches and producing profits 


punches vertical desk fil irm rests, flexible steel rulers, “‘Fal- 

con wood rulers, yardsticks, blackboards, cork bulletin boards No 7 Pompeian Bronze, Delux-A-Flex 

pencil boxes, novelties, gifts, toys and work benches The cata Desk Lamy] Approved by Underwriters’ 

logue is printed attractively n colors SS Pack my idual nenny 
Weighted bas Packed in individual cartons, 


{4 samp at $3.00 net n lots of 6 at 


ALADDIN MFG. CO. 


609 E. 18th St. Muncie, Indiana 


The Terrell’s Equipment Company, Grand Rapids, Mich., has 
just issued a new catalogue which includes several additions 
which have recently been made to the line, as well as the older 
and more familiar features Noticeable among the new things 
is a wide drawer section de signed for the storage of large flat 
items sucl s maps. drawings, blue prints It is also adaptable 
for the filing of electrotypes, engravings and other material 











Another ew iter s a linoleum top intended for use witl 
ounter height cabinets The catalogue is tastefully designed 
and is ar ttractive piece of literature @ nad 
From the W. & T. Metal Products Corporatior 9110 Stant QOLADDIN 
——-* Detroit Mic} omes a thirty-two page catalogue of 
Sheet Steel System Aid Many of these specialties are > AMP. 
great ut t n office bank and store Among the tems a = ~b S = 
and described are: Storage cabinets, posting trays for loose leaf ‘Lighting Over a Million Homes Tonight’”’ 
svstems mbinatior ind general purpose desk trays, execu 
tive’s system-aid folders and containers. card and check sort 
rs ndex rd boxes ertical mail ard order distributor, repair el 
order an etter file ecard and letter file drawers, combinatic 
file and stand witl toragre shelves, sorting and svstem . 
tainers, wrapped coin trays, check and note containers, check 
and deposit ticket holder desk trays with followers, miscel- 66 " 
janeous desk trays, record cabinets, book and catalogue cases HE BEST INA 33 
ma boxe window entilators displa fixtures revolving 
hinged v d fiat ‘ sectional shelving sles < 
1uton dash boards 
Dd) 
Dealer. 


hac tage ake Sa ees | PAPER FASTENERS 


Direct Mail—Manufacturer 


A mm ! zed lett« f the Smokador Sales (« pany. Ir 
1 We:t Fortyv-seco! street. New York. N. Y.. made ar a A SLIGHT 
+ ally > anaes oe, deen hat PRESSURE ON 

The W \. Sheaffer Pe Company, Fort Madisor lowa THE 

zed ng t dealer n cities wher: laily newspa aoa 
l : y the Lifetime desk set was running 
The W ter Numbe e Machine Company Atl: 
¢ Rr k N Y sent a etter wit printed E 






RNase aise: WRAP RE: Se ne ag in ok ge 


Fn Paging nag eet pe cc neg EACH ROLL 


howed t oe aide tarnished br ti cans OF STEEL ——e 
<sgeee oo Rowe SuTeEeNes Sy Ske compe TAPE CONTAINS 
M ivertinem 5,000 STAPLES 


“Can't Go 
Wrong” 


. wn ’ ; n Bilectric Compai Stata at Economical 


gg BE ay pales Dat Improved Model D—Weight Two Peards 
Metal Knob—Rubber Silence Poste—Nickel Plate Finish 


‘requirements of busta MODEL F (Weighs Nine Pounds) 








your Name W —— Capacity 2 to 40 Sheets 
br ef f x Ve 1 ctice of | ne Get Away From Old-Fashioned Methods !! 
Blank Book Con pan y. Holyoke Mass. Too Slow—Insecure—and Expensive !! 





—y ~ one. . > aantin peck eng < } We Make Power Machines (Electric Driven) 

f ring books ¥ trate For Heavy and Rapid Work 

ford F ~ echo zed purchase orders led the 03 SOLD BY STATIONERS AND STAMP DEALERS 

Y.. to mail out "3 “ct Purchase Order.” “In it are EVEREADY MFG. CO. of BOSTON 

Oxfor . pply pany, at ts painst g efforts General Sales Office: 50 Church Street, New York City 
Nur la hine Com ‘710 J SEND FOR NEW DESCRIPTIVE LITERATURE 
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Advance Paper Boxes 
in Stationery Stores 


You will find a ready sale for our goods in your store, 
Bvery item is durably built for a long life of service. We 
manufacture all sorts of card and fibre board stationers’ 


Card Index Trays 


Index Storage Cases eatSeneey Cabinets 
Hole Boxes Decument Storage Cases 
ling Boxes fer Cases 
(cloth or paper covered) (Invoice, letter and Cap 
Tubes Sizes) 
Carbon Paper Boxes Clip 


Check the list and let us replenish your stock of these 
s. We shall be glad to send you catalog and full 
particulars. 


Advance Paper Box Co. 
2727 Franklin Avenue ST. LOUIS, MO. 


CARBON | 
Box 




















CORONA 
Portable Adding Machine 


¥ 


CORONA 
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Manufactured by Corona Typewriter Co , Inc 


Increasing sales show Agency 
and Dealership Contracts are 
a valuable asset. Can you 
afford to be without full in- 
formation concerning the 
possibilities ? 


Portable Adding Machine Sales Co. 
343 S. Dearborn St., Chicago 











Sewer _ _— — 
| 
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which simulated a moving picture theater “Presenting the ‘Big 
Six’'—A Roberts Production.’’ Within were shown the com- 
pany’s leading numbering machines, which can be assorted in 
dealers’ orders to obtain quantity discounts 

The Postage Meter Company, Stamford, Conn., dispatched a 
mailing, with return postal enclosed, featuring the Pitney- 
Bowes improved ‘‘Mail—O-Meter.”’ 

‘“‘Modern Treasure Chests” is a mailpiece in two colors show 
ing that Van Dorn steel storage cupboards are useful to store 
and preserve supplies, tools, etc., in office, store, shop and 
homes. The keynote of this mailing is: ‘‘You Give Your Money 
Adequate Protection—The Things Your Money Buys Deserve 
Equal Consideration.” 

Powerful sales ammunition was sent to stationery salesmen 
by The C. L. Downey Company, 941-43 Clark street, Cincinnati, 
Ohio. A letter directed attention to a booklet which told about 
coin wrappers, bill straps, coin counting machines, mechanical 
coin tellers, etc. Salesmen mastering the booklet are in a good 
position to talk to the banker in convincing language that he 
understands 


Price Revisions. 

The Eagle Pencil Company, New York, N. Y., has published 
a new price list. 

The Hanson Brothers Scale Company, 523-31 North Ada street 
Chicago, Ill., has notified the trade of current prices on scales 

The Reliable Typewriter & Adding Machine Corporation, 172 
West Washington street, Chicago, Ill., has circulated a new 
price list. 

The Defiance Sales Corporation, 72 Spring street, New York 
N. Y., has distributed Price List No. 5 for Catalogue No. : 
dated April 1. 

New list prices on all models of hand and typographic num 
bering machines have been distributed by the Roberts Num- 
bering Machine Company, 694-710 Jamaica avenue, Brooklyn 
ae Bs 


Accessory Advertising Matter. 

The Lyon Metallic Manufacturing Company, Aurora, Ill, pro 
vides its dealers with window display material featuring ‘“‘Ly- 
metco” cabinets and tables. 

The Wahl Company, 1800 Roscoe street, Chicago, Ill., provides 
dealers with an abundant variety of window display material 
window signs and newspaper advertising electros. 

The Weis Manufacturing Company, Monroe, Mich., furnishes 
commercial stationers with attractive newspaper advertisements 
featuring desk trays. These are available in electro or stereo 
type matrix form 

Whimsical advertising design and copy are shown in a series 
furnished its dealers by the Yawman and Erbe Manufacturing 
Company. These are small single column newspaper ads fur- 
nished in stereotype or matrix form 


Opening for U. S. Financial Economist. 

The United States Civil Service Commission will receive appli 
cations until May 18 to furnish an eligible financial economist 
to fill a vacancy in the Treasury Department, Washington, D 
Cc., and elsewhere as required. The entrance salary is $3,800 a 
year with possible increase to $5,000 a year without change in 
assignment. The duties, under general supervision but with 
wide latitude for independent action and decision, are to con- 
duct research and investigation in financial and other economi 
subjects. Competitors will be rated on education and experi 
ence, and publications or thesis to be filed with application 


| 
| 








HOUSE ORGANS 
CX —— 


Paragraphic reviews of current issues from 
the house organ field, classified for conventent 
reference. 

















Manufacturer. 

“Selling with Light” in Business (Burroughs Adding Machine 
Company) told of the importance of good illumination in retail 
selling. Many tests were described to show the dollars-and 
sense value of good illumination. 

“A Page for Salespeople’ in Eversales (The Wahl Company) 
contains helpful information which can help the salesmen or 
saleswomen in the daily contact with customers. It engenders 
a familiarity with pens and pencils which will turn visitors int 
customers 

“The Item Called Good Will’? in The Lyon Standard (Lyon 
Metallic Manufacturing Company) told how this important asset 
of any business is created, and how its prestige inures to the 
dealer representing the manufacturer who has created a repu 
tation for the good will of his product. 

The Faultless Bulletin (The Stationers Loose Leaf Company) 
showed how ‘“‘Quality Counts."’ A dealer had won an order for 
“Flexi-Post”"’ binders in competition over standard post binders 
There was a difference of $7.00 a binder against the “Flexi 
Post,"’ but quality won the day—even with a purchasing agent 

Users’ News (Addressograph Company) narrates economies 
in every issue. The current number shows how Kenosha, Wis., 
collected $2,000,000 in taxes a full month earlier than usual, and 
drawing interest in the bank. Racine, a neighboring munici 
pality, got but $500,000 by the old methods, although having a 
larger tax roll than Kenosha. 

The history of paper making was told at some length i: 
Weston’s Record (Byron Weston Company). The Chinese pro 
duced paper from pulp before the Christian era, but they did 
not develop the mechanical equipment which has enabled the 
occidental paper maker to keep up with the tremendous demand 
of these times for paper suited to every purpose 
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HUNTS PENS 


B=¥] ) ROUND POINTEDPENS 
Hy | SWVERINE PENS 
SPEEDBALL PENS 
INI >} SPRING PENCIL CLIPS 
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DUAL USE CARD CLIPS 
PEN HOLDERS 











An Ink Of Exceptional 
Quality 


A pleasure to use— 
smooth flowing — 
intense, permanent 
color and entirely 
without sediment. 





Particular penmen who insist upon using ink 
of the finest quality have found INKLETS 
more than fulfill every one of their exacting 
requirements. In addition—Heat or Cold 
have no effect on these space saving ink 
tablets. Their true economy makes their 
purchase a pleasure to the user—the excel- 
lent profit makes their sale a pleasure to the 
dealer. 


General Eclipse Company 


Dept. A. DANIELSON, CONN. 
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U.8. and Canadian Patents 
Other Patents Applied For 


Allowed. 


The Rotary Lettergraph 
“Tikes copie f wpe 3 35 


or handwritten matter quickly, 
clearly, easily, and retails for just 


The ROTARY LETTERGRAPH is a small machine 
with the ability of a large one. It produces excellent copies 
rapidly and it is so simple that anyone can operate it almost at 
sight. In letter size it costs only $35, complete with supplies. It 
does high grade work producing form letters, office forms, quota- 

tions, notices, specifications, menus and a hundred other 

things which are handled to best advantage ona stencil duplicator. | 


Dealers --- Specialty Men 
The low price of this remarkable machine opens a wide new field. Offices, public 
ppeenemee. ete coments ans eomeste Ge eae — = fol 
office forms prospects. it in ommunity 
well repaid lor Gaus efforts. "The p net Ppemng mmm to ——- 


The HEYER Duplicator Co., Inc. 
ESTABLISHED 1903 
18 and 20 South Wells Street Chicago 
Other Heyer Quality Products: 
THE IDEAL DUPLICATOR—Price, $5.00 and up 
THE HEKTOGRAPH—Price $1.50 and 
REFILLING COMPOSITION—Put up 1, 2, & ‘and 10 Ib. cans 











™ APSCO LINE Si20itie 





— Ss ai aly —= 
Chicago eyN| — 
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Wizard } ven d — 
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Climax 


Automatic go 


The “CHICAGO” 


The “GIANT” 


The two popular Low Price models of 
the APSCO Line—the world’s greatest 
value in pencil sharpeners—the Giamt 
sharpens pencils of ALL SIZES. 
It pays to feature these ‘‘STARS" of 


the APSCO Line—more service to 
the user—more profit to the dealer. 


Automatic Pencil Sharpener Co. 
58 East Washington Street, CHICAGO 
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Stock Esco Now 
For Summer Sales 


Summertime —hot, sticky 
weather — brings many calls 
for comfort-giving office spe- 
cialties. Taking stock now of 
future needs means added 
profit. Esco chair cushions and 
felt chair pads give maximum 
comfort. They are money 
makers; complete details on 






request. 


Economy 


Seat Co. 


1824 Albert St. 
CHICAGO 


Originators of the Felt Top 
Office Chair Cushion 

















The Perfect Loose Leaf Ring 
The Morden Swivel Ring 

Le exceptional popularity of the Morden 

Swivel Ring is due to its strong, simple, 
smooth, efficient joint—a joint scientifically con- 
structed. As the name denotes, it is a swivel 
joint (an exclusive feature of Morden rings, all 
other rings being of the hinged style, opening 
with a pull). The swivel joint insures dependa- 
bility to remain closed, since it counteracts the 
pulling strain of sheets and covers. For the same 
reason the ring cannot be put out of commission 
by a side-wise strain. Since it has no enlarged 
joint the ring will not mar surfaces, nor become 
wedged in the holes of sheets, to tear them. The 
ring is beautifully finished; does not weaken 
under constant use; throws out no sharp pro- 
jections, when opened, to jag sheets; does not 
scratch or pinch fingers when manipulated. When 
closed, remains securely closed, yet is easily 
opened. The locking mechanism is as simple, 
smooth and secure as the joint. 


Ten sizes, } in. to 2 in. 
Liberal discount to the trade. 


The Morden Manufacturing Corporation 
WATERBURY, CONNECTICUT 























Good Merchandise 


is always successful— 
for both Merchant, Manufac- 
turer, and User 






At no time has the C. A. 
Cook Co. “Quality” line of Ad- 
justable Spring Back Chairs 
suffered an interruption in its 
twenty-five-year record of 
success. 


Nor is there any secret or 
mystery about that. It is 
merely invariable and uniform 
goodness of “Cook Quality,” a 
sign of good chairs found in 
all corners of the world. 


“Cook Quality” is a guarantee of the foremost devel- 
opments and improvements in Adjustable Spring Back 
Chairs conducive to good posture and COMFORT. 


In the same way that energetic Americans are raised 
from youth to manhood on Mother’s good roast-beef- 
mashed-potatoes-bread-and-gravy meals, do dealers lift 
their business to higher levels on “Cook Quality” Ad- 
justable Spring Back Chairs. 


C. A. Cook Company 


18 Osborn Street 
Cambridge 39 Mass. 
Write for Catalogue and Circulars 

















3; Transfer Cases 
which last indefinitely 


Republic transfer cases last indefinitely 
Constructed entirely of genuine red oak, 
thoroly kiln dried, they appeal to offices 
where adequate protection is desired for 
records, correspondence, etc The dust- 
tight, substantial assembly with fibre rollers 
for smooth operation and attractive finish, 
make these cases a worth while line for any 
stationer. Sold only to the trade; price lists 
to any reputable dealer on request. 





The Republic Box Co. 


1691-1709 Merwin St. Cleveland, Ohio 
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What Constitutes Good Sheet of Carbon Paper’ in Typing 
Tips (The Miller-Bryant—Pierce Company) told about some of 
the important details for the user to consider 

Pounds (Hanson Brothers Scale Company) has a department 
Who's Who in the Scale Business.”” S. Glynr New Orleans 
La traveler in Louisiana, Mississippi and Alabama, was dé 
scribed in the urrent issue, along with G. H. Robertson, who 
sells to the Wolverines 


Some icid advice on the arrangement and equipment of a 
filing department was printed in Office Chatter (Koch Brothers) 
Iexecutives without practical filing equipment are prone to 
neglect or stint the hall of records.’ The article in Office 
Chatter showed how ake the filing department efficient 


Nothing Takes the Place of Sales’’ in The Webster Way (F 
S. Webster Company, Inc.), narrates the ‘“‘daily dozen” of one 
business mar His desk is on a balcony, overlooking the store 
When he sees a friend who seems to hesitate about buying, h¢ 
walks down to the store and greets him **All customers appre- 
ciate seeing, once in a while, the man whose goods they are 
buving 


Association. 


The Filk bulletir f the Filing Association of New York) 
reprinted the remarks of a state officer on the duties and 
opportunities and respor bilities of the file executive 


Dealer. 
versal’’ machine posting equipment was feature 
eel (Bradley & Scoville, Inc.) 
to Bor 


in the Fiftl Wi 
‘olo t Sales” in The Shepard Staff (The 


Adding ‘ I 


Henry O. Shepard Company) showed how a touch of color in a 
printing job adds sales dynamics to printed munitions 

4 powerful brief for steel was contained in a short paragraph 

Art Metal Service (Art Metal Construction Company). Wher 
a Southerr iilroad orders steel office quipment, through its 
general manager it s charged to the permanent investment 
recount When the purchasing agent buys, he selects wooder 
furniture na t appears n operating expense 

Comm Sense (Corlis Macy & Company, Inc.) asked and 


inswere Did the World War Make Us Rich? Notwithstand 
ng the general impression abroad that our munitions and other 


war suppliers were enriched by their war orders, the plants were 
extendec far beyond normal requirements, and heavy losses 
have been absorbed many who participated in the wartime 
ened ~ 

Internal. 

The Law of Set n the Strathmorean (Strathmore Paper 
Company) vas explained in its practical aspects Kact Ss eI 
titled t« ward in proportion to the value of the service we 
ende! 

The Dix te (Joseph Dixon Crucible Company) announced 
that the | eball team would train for this season's play a 
Jersey Cit rather thar n Florida or other climatic realms 
In addition t i team which plays in the Jersey City Industrial 

y Dixon organization has an inter-—office and factery 





The \ d EE” New Yawman and Erbe Manufacturing 


Compan. rrinted “‘Seeing America First’’ by Miss Clara Cher 
rv. of the vertising department The author reported on a 
trip t e West coast nd showed great appreciation of t 
scenic itt I ns about Sar Francisco 
\ liber education o1 piywood was giver n an issue 

Leopold New (Leopold Desk Company) The article analyze 

I neers tne idvantages and comparative values 
iga . d wood cor ctior In this connection it is inter 
esting ft ! e that mar vho do not have recess to exper 
sivel f ed homes, have become acquainted with the artis 
! f the trained |] \ manipulator throug! eing his skil 
len trate n office furniture 


Tentative Government Specifications on Gummed Labels 
Paper. 


The nite States Bureau of Standards has prepared tenta 
specifications for gummed paper labels, of which the 
wil s a rough draft of the master specifications 
Types—I. Gummed bye shall be of the following types 
Plair ‘ te cautior ind parcels labels (printed in red ink 
irge gummed labe wit blue and red border elliptical and 
1d Size to be ted t those given in standard manu 


talogues 


facturer ‘ 
Material and Workmanship— Il The labels sha be made 


good q paper st ossessing a good writing surface 
General Requirements— I! No details specified 
Detail Requirernents—l' Gummed labels shall be of T 
alit t idhere e! inently and must have quickness of 
tac t the ¢g ng must attach itself quickly t tl 
the ‘ s t be used Odor and taste 
I nabl The ibels should lie flat, with a mini 
un ter ! to ir nd there must be no blocking 
cing er of ‘ The paper sto must be of 
<trengt nd must } ‘ 1 good writing surface so that tl 
1) e writter por cing ink and a steel pen, and produc: 
ea sult wit ! feathering” tender 
Method of Inspection and Tests—V l Permanency of 
or } be deter ‘ by moistening the gummed la 
nd apt ! to a str raft or bond paper in the ordinar 
his specimer ternatels t 
& itive nun é 
I ’ eT il per } f Vs Tt} 
— w placed r | 7 
} hi wo davs tr t 
‘ ther ‘ all I , 
l x which it sl d 
y Ihes The a} I 
~ ‘ ad th-s “ 
ess uld t ter £ 
etr kumi d i 
s natior it “v 1 
ure strips sl j 
1 side x st ind 
] ] low! na hig gra 
bor t bbed re times wi l and ‘ 
on " r ind upor ‘ r 
ur t hould be not I 
i i ind firt d 




















é RIBBONS AND CARBONS 
You Can Sell To Advantage 


( “or »» ribbons and carbons—ribbons 
and carbons you can sell with 
profit. Such is the Union Brand. 


Formule and laboratory experiments 
mean nothing to the user. His interest 
centers entirely on the results obtained. 
And in final analysis, this is the su- 
preme test. 


Union Ribbons and Carbons demon- 
strate their superior qualities when 
used side by side with more expen- 
sive makes. 


Dealers not satisficd with their pres- 
ent line or who can use an additional 
line will find it to their interest to in- 
vestigate Union Ribbons and Carbons. 
An inquiry brings you convincing in- 
formation. 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 
PHILADELPHIA, PA. 


























FOR THRIFTY BUYERS— 


A unique and distinct quality specialty 
that satisfies and creates demand. 


Distributed by leading Jobbers 
STATIONERS! 


Write today for sample display carton. 


The Tip Top Mfg. Co., Inc. | Syracuse, N. Y. 


Canadian Agents: Brown Bros., Ltd., Toronto 
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DIEMER 
PRODUCTS 
FOR 


SATISFACTION 
AND 


SERVICE 


ENVELOPES for 
filing, mailing and 
carrying purposes 
in RED ROPE 
and JUTE, for flat 
or folded papers. 


Also Metal End 
Filing Boxes. 


The _ illustrations 
show a few of the 
designs carried in 
stock. 


Samples furnished 
on request. 


SEND FOR CATALOGUE No. 30 











JOHN F. DIEMER COMPANY 


519 Broadway (Est. 1869) New York, N. Y. 
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Slips guaranty tag attach- 
ed to every Gunlocke ro- 
tary chair is the only sales 
argument you need. It is 
a builder of profitable busi- 
ness. Gunlocke chairs are 
good chairs for your trade. 
Just a line on your letter- 
head brings full details. 














IW. H. GUNLOCKE CHAIR CO. 





WAYLAND 
NEW YORK 








so that it would be difficult to remove them without tearing 
the paper. 
Test to Determine “Blocking Tendency.” 

3. The following test should be used to determine the block- 
ing tendency of labels. Six % in. by 3 in. strips of the gummed 
labels to be tested should be made up into a packet, using 
alternate layers of bond paper between the strips, then fastened 
together at the end with an ordinary paper clip, fanned open 
and placed in a controlled atmosphere of seventy-five per cent 
relative humidity at eighty degrees Fahrenheit, for a period of 
twelve hours. The packets should then be placed between 
strips of maple wood % in. thick and of the same width and 
length as the test strips. The packets should again be placed 
in the controlled atmosphere above mentioned, suitable weights 
being placed on top of the packets to provide for an evenly 
distributed weight pressure of 2.2 pounds per square inch. The 
packets should be allowed to remain for an additional period 
of twelve hours in the controlled atmosphere and under pres- 
sure, after which they should be removed and the degree of 
blocking noted. A satisfactory gumming should show little or 
no blocking tendency under this test 

For determining the proper writing surface, the paper 
should be written upon by a steel pen, using a standard ink as 
specified by the Bureau of Standards. No ‘“‘feathering’’ of ink 
or picking up of surface fibers should result. (Federal Speci 
fications Board Specification No. 164 for writing ink is used.) 

5. The strength tests should be made by the standard meth- 
ods published by the Technical Association of the Pulp and 
Paper Industry in its “‘Paper Testing Methods."" These tests 
should include weight, thickness, tensile strength, folding and 
tearing. The standard for paper to be used for stock gummed 
labels should be as follows: 

Tensile Strength 


Weight Thick- Ibs. Ibs Folding Tearing 
17x22-500 ness M.D.* A.M.° M.D.° A.M.*° M.D.° A.M.® 
18 .0027 13.0 6.7 11 11 16 37 


*(M.D.—machine direction; A.M.—Anti-machine direction.) 

Packing and Marking—VI. Labels shall be packed in good 
strong containers, which will last until the labels are all used 

Additional tnformation—VII. No details specified 

General Specifications—VIII. No details specified 


Gill-O-Gram Staff Changes. 

The editorial staff of The Gill-O-Gram (The J. K. Gill 
Company) changes quarterly. The news for the next three 
months from Portland’s stationery store will be prepared 
by: Miss Elizabeth Herrild, Department A; Miss Ethel 
Parkhurst, Department C; Miss Anna Fortier, Department 
D: Mrs. Louise Oddy, Department E; W. W. Roberts, De 
partments F and H; David Brown, Department K; Russell 
Rosen, Departments S and B; Roy L. Wisner, Department 
T; Miss Ida Tyson, Office. 


Adding and Calculating Machine Exports 


United States exports of adding. calculating machines and 
bookkeeping and billing. by countries, in February, 1926 In ex 
ports under this classification where the machine is driven by 
an electric motor the value of the motor is included with the 
machine. Parts of adding and calculating machines are not 


shown separately They are included under a general classi 
fication, “Other machinery and parts of,’’ which is not_segre- 
gated for publication By the Division of Statistics, Depart 


ment of Commerce: 
Billing and 





Adding Calculating Bookkeeping 
Machines. Machines. Machines 

Countries No No No 
Austria : 21 $ 8,580 9 $ 5,240 
Belgium ; , 38 7.082 Ss. 3 = 3 1,371 
Czechoslovakia 27 5,234 8 1,335 12 5.07 
Denmark and Faroe 

Islands an 37 7.949 
Finland 67 5.002 19 2,078 
France 51 12.859 &3 11,532 7 $4,045 
Germanys 118 21.060 65 12,227 107 63,649 
Hungary ‘ 3 1,626 6 1.025 1 700 
- 7 200 22.560 {! 5.667 11 6,351 
Netherlands ; 14 1.749 6 1,226 23 3.325 
Norway . $7 4,821 7 945 2 826 
Poland and Danzig - 12 1,400 
a ee 2 266 
Spain ‘ - 12 830 2 1,821 $ 1,425 
Sweden : ; 91 12,039 1 788 14 3,513 
Switzerland ... 7 1,687 29 16,006 
Turkey in Europe. 7 R81 ; 
United Kingdom 14 1.744 82 18.916 97 29,486 
ear 65 8.661 192 15,219 10 8,896 
British Honduras 1 x9 
Costa Rica ia 9 722 1 250 ' 
Guatemala .. 1 211 2 300 1 ( 
Honduras 1 75 1 150 
Nicaragua ; 1 400 
Panama .... ‘ 5 1,192 - — 
Salvador : 9 1,550 $ 420 1 515 
Mexico _— &8 11.516 38 5.703 1 597 
Jamaica ‘ 1 150 
Trinidad and Tobago 7 1,251 : 
0 24 2,223 12 2,186 1 459 
Dominican Republic 12 1,065 ; 
Haitian Republic . 3 512 
Virgin Is. of U. S 1 220 ‘ 
Argentina 7 69 12,546 33 5.609 30 13,709 
Bolivia ..... : ay ie 11 1,900 
Brazil —?¢ ' 11 1,647 1 50 
Chile ‘ . 24 3.959 24 4,425 1 942 
SE 5 610 3 405 
Paraguay ..... ins eae - 11 1,500 
re cnanee : ; 8 1,290 ; 
Uruguay 4 828 
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PIONEERS SINCE ’94—AND 
STILL THE LEADERS! 


ye ~~ + years of practise—inventing, 
developing, perfecting —have given 
Hotchkiss Automatic Paper Fasteners 
and Staples undisputed leadership. 























Perfect stapling 
is impossible with- 
out the improved 
Hotchkiss staple guide 
or “ladder’’(C above). 















Your customers know this—and sales of 
Hotchkiss machines are therefore doubly 
easy and profitable. Only Hotchkiss has 
all the latest improvements—only Hotch- 
kiss cannot clog—only Hotchkiss gives 
lifelong satisfaction. Sell Hotchkiss 
always! 


THE HOTCHKISS SALES CO. 
NORWALK CONN. 


HOTCHKISS 


PAPER. FASTENING MACHINES ond STAPLES 


Hotchkiss Machines 

are equipped 
with this 

device. 






















CONFIDENTIAL WHOLESALE 


PRICE LIST No. 250 





DATE OF ISSUE: MAY IST, 1926 


REDUCED PRICES 


The most complete—the most 
comprehensive wholesale Price 
list ever issued on 


o- TYPEWRITERS 
ADDING MACHINES 
Tel , CALCULATING MACHINES 
elegrap CHECK PROTECTORS 

for All Makes 
NEW-—USED—REBUILT 


Your 


Copy 


Today "All That the Name Implies" 


170 W. Washington Street, Chicago, Ill. 
Cable Address: *“*RELIABLE” 






































Replaceable 
—.._ Inking Surface 


oN. Reservoir 
/ Soft Rubber 

4s 

—__Base_ 


Aur Pockets 





MUN-KEE SILENT STAMP PADS 
AND INKS POINT THE WAY 
TO GREATER PROFITS. 


Your customers are looking for an efficient 
and durable pad 


You are looki o TOT added pronhts 


Sell vour customers the Mun-Kee Silent Stamp 
Pads and Inks and give them guaranteed sat 
isfaction and keep for yourself the added 


“47 


profits and good-will 


Send for details TO-DAY! 


MUN-KEE PRODUCTS CORPORATION 
Newark, N. J. 















Every 
Crescent 
Pin 


2 sup juali p head is 
rmed arge and every point sharp Com- 

r ~ r fler as a 
easure of h service t small but 
very important office supplies Regardless 
of how mar fastening devices are intro- 
duced there ¥ always be a demand for 
Crescent Pins Make sure you can fill that 
demand write us for prices and discounts. 


Crescen rass @ Pin Co. 


5760-5800 Trumbull Ave. Detroit, Mich. 


4. L. Jones, Inc., 55 New Montgomery St., San Francisco 
Calif.. Pacifie Coast Representative 
Phil F. Webster, P. O. Box 873, San Antonio, Texas, South- 
ern Kepresentative 
Chas. 8. Jacobsen, 851 West End Ave., New York City, N. Y., 
New York Kepresentative 


PDE Bie ee ERS 








em sotpn 


eet ena Mey ores 


t 
: 
i 
, 
q 
4 


> af 


fiber eter ere Ns AES NSE EK 








OE EEE 











You sell more Filing Cabinets when 
you show the Goods and mark the 

























The Bentson Manufacturing Co. 





price. 


Always your 
customer wants 
to see what 
value he is get- 
ting and how it 
compares with 
the price. Show 
him this Bent- 
son cabinet, 
quote the cost 
and you will 
be sure to im- 
press him with 
the favorable 
comparison. 


Let us send you 
our _ illustrated 
folder detailing 
its features. 


Write today. 
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AURORA _ ILLINOIS 








“Old Wooden Houses,” as in 


“Internationa! Studio,” February, 1926 


UNIQUE advertising has marked the 


rise of 


DIXON'S 
ELDorADO 


Send for ELDORADO photogravures 
for your store and windows. 


Pencil Dept. 


JOSEPH DIXON CRUCIBLE COMPANY, Jersey City, New Jersey 


LLU 





It Won't J Nearly 300 dealers are 

Tip Over making profitable sales 
> constantly on 

Sanymetal Costumers 


Let Us Help You 
Step Up Your 


Customer Sales / 


ESIDES manufacturing the most 

wonderful buy on the market 1 
the line of metal costumers—the 
Sanymetal sales policy includes a va 
riety of dealer helps to assist you 
in moving your stock. Display cards 
cuts, counter folders, stuffers, etc., 
are gladly furnished free of charge 
Write now for this cooperatiot 


Sonu 


Costumer 


The Sanymetal Products Co. 
1695 Urbana Rd. Cleveland, O. 




















STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them. 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 
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Billing and 


Addi Calculat u Bookkeeping 
M ac s Machines Machines 
Countri« No No No 
Venezu 24 1,367 S 1,245 
Britis} " 20 $00 12 S40 
Britis} M i 2,043 
(‘evilor l 
China aN " 
Java a ladura 1,645 7 ‘ l 
lapal 1 2 
) ia 
Kwat i 
tat l 
It ! t 107 7 
Tu \ 240 
Aus 1 
brit ) 100 
Fre re) SF 
New Z 110 7 i 
Britis! I a 337 
Brit = " Tie f 
Libe vi 
Tot 1.24 S17TN.486 1.005 $133 ; 161 e210 
Accounting Other 
Tabulating ncluding used 
Machi and Rebuilt 
Count No No 
Belgiur is $ 1,31% 
( Ze I b S ovZ 
Finla { 364 
I ne 6 424 
Gern 10 3 } 2% 
Italy 1,869 
Nethe 7 
Norwa 11 152 
Poland l vf 
Spall 1 if 
Swed ‘ 7.320 é S 
lr King n $0 
Canad 3s 711 19 SUc 
Bra su) ] ts! 
\us 18 Os 
Tot 119 $ §. 898 Lo $ & O40 
Shipments to Non-Continguous Territories. 
Adding and 
Calculating 
Machines 
\lask [Number] » § 1,125 
Hawa { Number] D4 20.596 
Porto R [Number] 26 1.325 


Carbons, Ribbons and Filing Supplies Exports 


United States exports of carbon paper, typewriter ribbons, 
filing folders, index cards and other office forms in February, 
1926 By the Division of Statistics, United State Department 
of Com! 

Filing folders, 
ndex cards 
ind other Type writer 
office Carbon paper ribbons 

( I forms Pounds Pounds 
(zechosl kia $1525 
Belgiun 92 $64 6 $36 
Denmark and Fat 163 809 o64 196 out 
Finland 371 246 35 85 
Frances RG 709 2 770 
(i;sermany\ 1.900 562 S57 27 237 
Hungar ; 100 258 
Italy 3.026 2 790 775 2.579 
Netherland $52 505 105 R5 274 
Norwa 101 156 195 49 
Polar nd Danzig 626 936 208 5OR 
Portugal 100 140 
tumania 100 264 
Soviet Russ n kur f 17 
Spair 283 18 $40) 1,328 
Sweder 2.833 9 752 R74 2 637 
Switzerlans 32 279 36 32 2 
Turkey in Europe 23 20 117 7} 
United Kingdon 929 12,504 12,465 2,047 6,494 
Canada » 850 10,604 394 OR4 561 
British H is 221 . 
Costa Ri 87 $2 2 
(;uatemal 50 951 18 100 456 
Hondur: $1 68 7% g2 958 
Nicaragu 34 
Panama 154 87 19 lj 65 
Salvador . 82 ba ee a Ue 
Mexico 2,133 6,635 5,121 3 3, 787 
Newfoundland and Lal 117 34 20 
Jamaica i76 99 ( 5 
Cuba 1,231 9,036 1.610 393 1.2 
Domir I Republ 13¢ 238 214 25 8 
Dutch West Indie 31 Ri 25 10% 
Haitian Republi if) 11 
\rgen $52 281 {78 667 9 
Boliv 5 
Brazi TRE 67 299 g 
(hile 241 1,904 1,9 157 6» 
Colomb 130 337 7 912 70 
Ecuador 2 
Paragua 100 gn 
Peru 15¢ 0 l 136 { 
Urugua 12 165 5 
Venez i ) 10 4 
Britis} Ind 2.390 ] 1.009 2 790 
Britis Malava 117 1f 
China ] 1,915 8 997 R39 
Java and Madura 375 129 ) 
French Indo-China 1 
Hongk X 45 
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SATELLITE 
Its SERVICE Sells 


The SATELLITE 
Typewriter Stand 
attracts sales 
by reason of ite 
uniformly ex- 
cellent service. 
Heavy enough to 
provide a steady, 
un-tip-able plat- 
form, yet easily 
moved about on 
large, quiet cust- 
ersand adjustable 
exactly to the 
most comfortable 


Dealers find 
SATELLITE » 
popular, fast- 
selling item. The 
price is reason- 
able and the 

warrants 


ment A for de- 





Adjustable Table Company 
Grand Rapids, Michigan 


et 











100- YEARS - OF - MANUFACTURING + EXPERIENCE= 








No. 
1197-1XY 


One of many 
models 











hae 
Why Heywood- Wakefield 


are Office Chair Specialists 








We have built sturdy, comfortable 
100 This back- 
ground of experience enables us to 
build office chairs which satisfy 


chairs for years 





from every viewpoint. 
(2 roy 
Ox Heywood - Wakefield 
Ps REG.U.S. PAT. OFF 








Baltimore, Maryland Los Angeles, California 

Boston 45, Mass. New York, N. Y. 

Buffalo, New York Philadelphia, Pa. 

Chicago. Illinois Portland, Oregon 

Kansas City, Missouri St. Louis, Missouri 
San Francisco, California 











NN Ly ae eae ae, 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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The Bump 
Paper Fastener 





sightly and annoying pins, 
clips or staples. It utilizes a 
part of the papers to be fast- 
ened and binds them neatly 
and securely. Two styles; 
price information on request. 







THE 
Bump Paper Fastener Co. 
La Crosse, Wis. 


Eastern 
Representative : 
Seymour-Con- 
over Co., 350 
Broadway, 
N. Y. City 


—eliminates the use of un- No. 2 | 














Japan, including Chosen 75 3,620 2,427 40 179 
Philippine Islands....... 58 641 408 124 289 
ee ee Ge oc ccsaces Mie ae soll 10 26 
 Cdedcceanrewaes 646 3,794 4,117 369 1,176 
British Oceania......... 82 100 140 
French Oceania......... 63 ie an “a 
New Zealand............ 140 2,820 1,803 404 1,447 
British South Africa.... Fare 567 404 91 363 
ee tah ce wih anc ann ane ah 316 754 
Algeria and Tunis....... ths 257 183 165 379 
Pt S.i660s6e0n oe ended 300 ; ca i 

MEE anedeeisdeanetuee $19,272 65,479 $54,998 13,266 $43,163 


Metal Office Furniture Exports 


United States exports of metal furniture by countries during 
February, 1926. By the Division of Statistics, Department of 
Commerce: 
Safety Other 
deposit office 
boxes, furni- Other 
vaults ture metal 


Filing cases. Safes. and and fix— furni- 

Countries. No. No. lockers. tures. tures. 
Belgium ...... nace 10 $625 ... ; ee $515 ‘ 
Ee 14 963 . 
Czechoslovakia 3 71 225 $12 
Denmark and Faroe 

en ddb~esoes 95 130 
i Ses tedan ee 6 weal cic we ‘ 4,422 
Bea as xno” dae ° S2 
ea —er all a< ; ve 1,722 
DE deh teh es cscs 2 187 1 $200 ; 1,843 
Netherlands ..... 48 2,250 ‘ 1,233 44 
ere 28 1,796 211 
Poland & Danzig 192 11,831 
Rumania Daa ews 1 122 
Soviet Russia in 

DE Gace icoces - er 3 226 en 
ee 46 2,872 8 835 many) 
Pe. cates aeeec 2 1,165 ; - 740 560 
Switzerland ae aia ag 1,650 19 
United Kingdom..1,241 30,772 4 142 1,894 2.365 
Canada einen 7,296 102 6,540 $442 5,276 20,274 
Oo eee 3 157 7 166 ; 37 681 
Guatemala ....... 5 247 1 56 57 343 
Honduras ..... ; ; 250 ; ; 32 
Nicaragua ..... 3 - ae ; a ; 952 
PUMOMRR «ccs. ‘ 33 1,698 2 26 } 102 149 
Salvador - 14 977 12 650 un 100 76 
DE sriceecs . 894 17,026 47 6,279 8,489 794 9 428 
Newfoundland and 

Labrador .... 9 321 65 
Bermuda ....... ; ' 226 D4 144 
EL iy a oat ‘ ; 2 111 85 
Jamaica ....... 3 104 l 112 178 
Trinidad and 

ll ae 4 153 33 18 


Other British West 


De sesecesaa : gins P 86 
a 219 5,374 47 3,639 1,130 11,341 
Dominican Rep... 3 1,647 756 
Dutch W. Indies.. ... ohat date ‘ ns ; 10 
Haitian Republic 32 1,325 5 333 1.800 
Virgin Is. of U. S. ... ted 1 75 ; hed 20 
Argentina ... 37 1,455 2,072 2,013 
Bolivia ..... : ae aie F e 75 
Brazil .. - 11 605 1,709 1,033 
| ae ; 106 10,800 2 143 121 1.339 
Colombia .... 64 2,628 48 3.834 555 3,539 
Ecuador . 3 126 18 565 810 3,004 
Dutch Guiana.... 2 130 l $23 110 
. == , 33 1,890 } 243 124 2,273 
Paraguay ae 127 
Uruguay ... 52 2,439 15 1,678 
Venezuela .... 43 2,981 0 246 915 > 049 
British India..... - ; 131 1,425 
British Malaya ‘ : 92 
|” ee ea + ate a 
China .. z4 TOO 25 1,457 ) 708 
Java and Madura 44 5,808 11 
Hongkong ‘ 660 
— eer 
Japan, includ 

ing Chosen 105 9,187 76 «616,122 9,593 7,698 {89 
Palestine ...... l X60 . 
Philippine Islands 194 6.175 110 6,077 1,283 2,343 
Siam .... P 4 P 32 
Turkey in Asia.. 25 R74 
Australia 17 938 14 542 45 1,591 
British Oceania 2 56 344 
French Oceania. 12 
New Zealand 27 2.279 1.178 1,218 
British S. Africa. 28 347 2.505 2 
Egypt ; . 

Liberia Sahl 3 139 10 0 176 
Portuguese East 

Africa . ‘ 529 
Other Portuguese 

Africa 9 210 

Total 3.311 $137,892 GOS $53,348 $18,524 $41,321 $92,889 

Shipments frorn the United States to Non-Contiguous 
Territories. 
Alaska Hawaii Porto Rico 
Safes and vaults.... 

Se hs [Number] 1 $150 6 $647 28 $1,24 
Other metal furni- 

ture and fixtures.. 

[Pounds] 12,694 1,585 100,774 20,230 103,734 2 





Salvador Specifies Duty on Filing Supplies. 
Commerce Reports] Alphabetical card guides and cardboard 
subdivisions for filing systems, heretofore unspecified in the 
Salvador tariff, have been declared dutiable at the rate of $0.1 
per gross kilo, under Section 15, Chapter 1, Item 4, of the Salva 
dorian tariff by a decree which became effective January 15 


15 











May, 


1926 OFFICE APPLIANCES 229 





r 


“The top closes itself” 


Your Customers 


will appreciate the advantages of 
THE PRESTO INKSTAND automat- 


ic closing, instantly ready. Prevents 
evaporation and blotting. Does not 
spurt the ink. 


Write for price list and discounts. 


BACHRACH SPECIALTY CO. 


2275 Third Avenue New York 14 =H > Te 











TRACE MARK 








“DANDY” 
GEM PAPER CLIPS 


SAAB HEB ese seuae . 
es SASS BSS Sees enaane 
Ga 









Nos. 1, 2 and 3 | Victory Stamp Pads Are Quality Pads 
\ Ge li ith an I — ae Made of the best material and inked with Pure 
A Gem Clip with an Improved Friction Rubber Stamp Ink. These pads are not surpassed 
Surface. by any other, and are made in the following Col- 
-— : ors: Red, Black, Blue, Violet and Green. 
Grips and Holds papers firmly to- cate 
gether. i ...s........Dimensions 
nal ‘ ‘ maa ..........Dimensions 
The Angle of the Notches Eliminates ' ....ssee++e+Dimensions 
All Possibility of the tearing of thin Dimensions 
. : . - .......-Dimensions 
sheets of paper. . ‘3 ......Dimensions 


Sealing wax in various grades, sizes and colors. 


Noesting Pin Ticket Co., Inc. Write for Price List 


“Millions Daily’’ LUTHER INK & STAMP PAD CO. 


Mount Vernon New York East Park, Near Mulberry St. Newark, N. J. 





























STOP FIGURING 


End Mistakes — Double Speed with Precalculated Verified Answers 


Meilicke ready-made answers to routine problems, cut calculating time in half for Western 
Union, Western Electric and many other users. Any employee can use Meilicke Systems without 
training. There are no keys to punch, no levers to pull. Just turn the card and copy the answer. 

The Meilicke line consists of the ‘following devices: 


Interest Calculators Freight Calculators Discount Calculators 
Savings Bank Calculators Express Calculators Water Bill Extenders 
Time Calculators Lumber Calculators Electric Bill Extenders 
Pay Roll Calculators Coal Calculators Gas Bill Extenders 
Bonus Calculators Commercial Calculators Price Checkers 

Unit Basis Calculators Butter-fat Calculators Vertical Cataloging 
Dozen Basis Calculators Yard Goods Calculators Phone Indexes 


The Dictaform for letters, paragraphs and all data. 


Meilicke Systems meet every need, and special Calculators can be supplied to meet any —— 
requirements. Let us show you without obligation how Meilicke Systems can save money for 
your business. - Write now. 

AGENTS—SOME VALUABLE TERRITORIES ARE STILL OPEN. WRITE TODAY. 


Meilicke Systems, Inc. 


3471 North Clark Street CHICAGO 
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LEFAX JUNIOR JOTTER 


No. 305 binder 


Nationally 
(6% x34”) 


Popular 





Thon \ } j Sells for 
pil oe $1.00 
hey ; : complete 
ee att! = = dozen 
bet ' : —— Ca } 1 lots 

- * only 
ns 


Maximum 
discount 
approved by 
national 
stationers 


LEFAX, Inc. 


Sth & Sansom Sts. Phila., Pa. 


Established District Representatives 


wanted for splendidly priced, extensive line 
of Steel Clothes Lockers and Storage Cabi- 
nets. Manufacturer has facilities for special 
locker construction and has already secured 
contracts for Lockers and special steel equip- 
ment from schools, bath houses and golf 
clubs. 


Agent must be financially responsible, able 
to carry a stock and handle the accounts in 
his territory. Address KT-23, care Office 
Appliances, 1701 Pershing Square Bldg., 
New York. 








COLUMNAR PADS 


“THE EFFICIENCY LINE” 


Til "PADS 


sa & 3 & = 





TRPRLLALDALDELL Ls Lbtnenetseseerss- 





The Most Complete Line on the Market 
Catalog and prices gladly supplied upon request 
American Pad & Paper Co. 
19 Appleton St. Holyoke, Mass. 


ULRICH 


PLANFILING EQUIPMENT 
COMPANY 


Manufacturers of 
ULRICH Visible Indexing System 
ULRICH Compression Guides 
ULRICH Index Clips for Rolled Drawings 
Planfile Folders for Filing Large Drawings 
1100 Line Folders for Small Drawings 
ULRICH Sorting Trays for Checks and Correspondence 


Special Guides and Folders Made-to-order 
Send Us Your Inquiry. 


ULRICH PLANFILING EQUIPMENT co. 


JAMESTOWN, NEW YORK 








Nothing But 


GOLD PENS 





Buy your supply from experts. We make gold pens ex- 
clusively and can fill any requirement in that line with 
guaranteed satisfaction. We offer especial service to fountain 
pen manufacturers, and the imprint trade. Write us about 
your requirements. 


E. O. WEIGEL & SONS 


587 South Tenth St. Newark, N. J. 


g . > 
DESK DIRECTORS <ASANE 
Keep Work Moving 


Elsane Desk Directors enable 


the user to plan the day’s work 
and keep things moving. They 
cut out lost motion and speed 
detail. A series of pockets, 
each with one-half inch ex- 
pansion, afford ample room for 
the various classifications 
Write for price-list and dis- 


counts. 


Made in Paper—Imita- 
tion Leather — Leather 


SAINBERG & CO., Inc. 


77 East 130th St., New York, N. Y. 











Lithographed Letterheads 


Lithographed in Black on 


No. 1 White 20 Lb. Bond 


$1.20 Per Thousand 


A Quality Letterhead at a Price That Commands Attention 
Send for Lithographed Samples of Others Whom We Are Serving 


100,000 or over - $1. 20 per Thousand 


mene - - es lel 125“ 
000 - - - - - 145 “¢  « 
12,500 - - - 1.70 66 “ 


Minimum Quantity 12,500 


INVOICES, NOTEHEADS, ORDER BLANKS, ENVELOPES, 
ETC., CORRESPONDINGLY LOW. 


Engravings Made at Actual Labor Cost 


Peerless Lithographing Co., Inc. 
1718-1720 N. Robey Street CHICAGO, ILL. 








—— —— 


The Clear Signal 
—No Delay we working with 
Medearis ‘case-r Stamps 
Save your time 
Prevent errors 






Stop losing val- 
uable time by mis- 


takes and hunting 

the right stamp, as 

you do when you INDEXED STAMP 
use the old-fash- 

ioned “‘blind’’ rubber stamp. 


Put a stop to these time leaks in your office today. Clean 
out the wasteful ones and modernize with “Indexed.” 


Any stamp-maker can supply you—or write us. 
Medearis Moulding Co., Winston-Salem, N.C.,B4 A. 








aa 
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PROFITS FOR DEALERS IN GLASS OFFICE EQUIPMENT 








nthe 


THE CHICAGO GLASS DESK PAD is made in three stan- 
dard sizes of clear, crystal glass with leatherette holder 


Send us your inquiry or write for descriptive circular 


The Chicago Mirror & Art Glass Co., 216-224 North Clinton Street, Chicago, U. S. A- 


Glass equipment for the desk gives an impres- 
sion of beauty, cleanliness and order of unusual, 
appeal to the up and coming business man. We 
have several stock items in constant demand 
and can supply at short notice, almost any 
sort of special glass equipment. 

THE PLATE GLASS LETTER TRAY is 
practical and ornamental desk equipment; 

no dark corners. 

CHICAGO WINDOW VENTILATORS ad- 
mit fresh air, at the same time eliminat- 
ing drafts and puffs of wind, no obstruc- 

tion to light. 
PLATE GLASS DESK TOPS are sup- 
plied in any size according to specifications. 











A. W. FABER Thin COLORED LEADS 


Red, Blue, Green, Purple, Yellow and Brown 
THE TRIUMPH OF EXPERT LEAD MAKERS 


No other lead in the 
world is like it. 


Into this brand is concen- 
trated the skill and ex- 
perience of the oldest 
lead mills in existence 
ORIGINAL — DURABLE — UNIFORM 


Remember : Sufficiently firm to withstand writing pressure 


A. W. FABER, Inc., Newark, N. J. 











BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as a 
full case of cards. 

When a card is with- 
drawn the others are 
not only held in place 
but are kept on the 
bottom of the holder 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal! parts highly nickel plated. 


In writing, please mention “Office Appliances.” 


Improved Boehner Binder Co. 


142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers. 


DAC: 
89505 


GUMMED CLOTH PATCHES 
FOR REINFORCING 


LOOSE LEAF SHEETS 
Put up in boxes of 100, Packed 1000 to the Carton 


** Pencil Factories Established in 1761"’ 


AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are 
| making typewriting easier for thou- 































sands of users. Sales, both new and 
replacement, are large. Write for 
prices and discounts. 


AZORA RUBBER CO. 


54th and 20th Streets, 
CICERO, ILLINOIS 












Above Below 

THE AZORA THE AZORA MANUFACTURED BY 

TWIRLER AIR CUSHI : 'NOLO MFG. CO., 12 WEST 17th ST., N. Y. 
RING (Cross-Section View) CROW »N.Y 





PAT. DECEMBER 21, 1916 








HNHLQUCT 44,0000 ST eS 


ACROSS THE WIDE WORLD 


The business public knows that type- PROGRESSIVE DEALERS keenly real- 
writer ribbons and carbon paper can be ize the importance of selling a line that 
bought at many different prices. It is a will measure up to the full expectations of 
fact that the purchase of cheap supplies is their customers—knowing that the best is 
a waste of money far greater than the in- always cheapest when results are con- 
voice amount sidered. 


For thirty years, COBWEB and SATIN FINISH carbons and SATIN 
FINISH and GOLD SEAL ribbons have given strong, permanent im- 
pressions; they are durable and dependably uniform. 


A. P. LITTLE, INC., Factory: Rochester, N. Y. 


NEW YORK OFFICE—BIBLE HOUSE, ASTOR PLACE 





MULTUM 
IN PARVO 


**Much in Little’’ 
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This Lamp Is Gaining 
In Popularity 


E TCHED,, hand-painted, or standard green glass 
shades, adjustable and instantly detached by means 
of a patented “‘Slip-On”’ shade—32 attractive models in 
any finish from which to choose—and is it any wonder 
that Amronlites are increasing in popularity! 
Write for your Catalog H-5 


ats ~Amronli fe mas 








No. 3603A I AA 
Patented 




















1 tue HOGE MANUFACTURING CO., Inc. | 
215-217 FULTON STREET, NEW YORK CITY 


Pal, the Pencil, and Pal Leads 

Clutch Pencils 

Modern Thumb Tacks, Steel and Brass 
Modern One-Piece Cut-Out Tacks 
Modern Paper F: asteners 

Modern Paper 

Modern ion and Pencil Clips 

Modern Strip Racks 

Modern Pen Racks 

Modern Telephone Tablets 














TRINER 


ALL-STEEL 
Counting and Receiving Room 


SCALES 


are giving the same efficient 
service as the well known 
Triner Parcel Post Scale used 
daily in 52,000 U. S. Post 
Offices. 


Write us your 
requirements 


TRINER SALES CO. 
$3 W. Jackson Bivd. 
Chicago, illinois 
















“Every Desk Needs a Dozen” 




















Two Sizes 
336” retails @ 50c per doz.—55<" retails @ $1.50 per doz. 


Order a few dozen and see how every- 
one in the office will want them 


L. D. VAN VALKENBURG CO., Holyoke, Mass. 


REYNOLDSSEALER 
The Most Simple Sealer Made — also Most Durable 


Don't buy a demon- 
stration — buy use. 


Pay for your Sealer 
ONLY ONCE— 
when you buy it. 
TheREYNOLDS 
requires no sup- 
piies or lace- 
ments. Willlasta 
business lif 



























REYNOLDS ENVELOPE SEALER CO. 








Gums!!! NO. MARKET ST., CHICAGO gummy 


BOOMERANG 


FAITHFUL AS A DOG 

The Boomerang Chair 
Pad slides about with 
every movement but is 
attached to the chair in 
such a way that it al- 
ways returns to _ its 
proper position auto- 
matically when released, 
and never falls to the 
floor. A real sales pro- 
ducer—Dealers, Jobbers, 
Agents—write today. 
Goes where you go—Moves as you move 


THE BOOMERANG CHAIR PAD CO. 


P. O. Box 391, Passaic, N. J 
New York Office: 309 East 4th St., Jack Schwartz, Manager 














$16.55 SPOT CASH 


—for selling this L. C. Smith 
for a $3.00 first payment. 
DEALERS! Write today 
for details of our Spot Cash 
commission proposition on 
time sales. 
No investment—no respon- 





sibility—your $16.55 all clear 
profit. All you do is to take the 
order We deliver, collect, guar- 
antee to satisfy the customer. L. C. Smith Re-Newed Type- 
writers are easy to sell. Look like new Work like new 


If you're not handling them, you're missing a real oppor- 
tunity. Write for our Spet Cash commission plan today 


Smith Typewriter Sales Corp. 
415—360 E. Grand Ave. CHICAGO 
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For Vertical Letter Files, Ledger © 
Check Files, Are 








NONE GENUINE UNLESS STAMPED U. S. 


PATENT NO. 794,749 ON METAL TIP. 


Roger A. Simonson & Co. 







MANUFACTURERS 


PATENTED 

METAL TIP GUID ES 
Posting Trays, Card Systems and 
Indestructible 








ee ete 
Send for Free Sample and 
Dealers’ Discount 


122 S. Michigan Ave., Chicago 

















Bear h 
(ommon Sen Se 
Expensc 
bYeres.: 










Travelers’ Weekly 
Travelers’ Monthly 

Personal Expenses 
Radio Record 


Send for Samples 
Beach Publishing Co. 


750 Book Building 
DETROIT - MICH. 
































EASY SNAP DOUBLE FOLD 
Collapsible Storage Files 


(Corrugated Fiber 
Board) 





Patent 
a 
or) 


“It Snaps Shut” 
Recommended as very satisfactory by hundreds of Bankers 
now using them. 


Bank Supply Salesmen Here’s Your Chance 
Strayer Coin Bag Co., New Brighton, Pa. 


MANUFACTURERS OF COIN BAGS—WALLETS—FILE BOXES 








Quick Sellers—Big Money Makers 


0 RN “Instant” Desk 








*“ Handy Files 


Their pocket pages keep 
papers in order but instantly 
accessible, indexed A to Z, 1 to 





31, or specially classified. by 
celluloid covered, removable in- 
dex tabs. tas 


with pasteless pocket pages for 
news clippings, striking advts., 
etc. The storehouse for val- 
uable ideas, instantly accessible. 
Albums for Every Purpose 

Autograph, Camera, Portrait, 
Postcard, Dise Record, Greeting 
Card, Memory, School Dey Mem- 


ories, 


Scrap Books Games 
Double Dummy Bridge Boards 
and special discounts. 





Write for prices 


W. C, Horn, Bro. & Co. is; 200 Sth Ave, New York 

















Solidhed Ohumb CGacks 





NUMBERS 
LETTERS 
COLORS 
MARKING 
TACKS 





Solidhed Eyelet Pliers 


A COMBINATION PUNCH 
AND EYELET SET 


Solidbed “Eyelets 


SOLIDHED TACK CO. 
37 Murray St..N. Y 





The OLIVER Speedster 


MODEL ELEVEN 


Our finest product, pre- 
senting the latest features, 
a velvet touch and Standard 
Three Bank Keyboard. 





Write for attractive dealer terms. 


The OLIVER Typewriter G. 
WOODSTOCK, ILLINOIS 














NICKEL PLATED 
BRASS 


RINGS 


WILL NOT RUST 
FOR 


LOOSELEAF BOOKS 
PAMPHLETS, BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 
$2.50 


PACKED 100 IN A BOX. PRICE PER 100 |) —*3-66 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 
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STATIONERS !! 
and SALES AGENTS 


Why not solicit the huge field for telephone directory and 
magazine covers? Every hotel, exclusive office, reception 
room, advertiser, and others—are prospects. Covers are 
made to fit any telephone directory. We carry a stock in 
embossed covers for stand- 
ard magazines. Write for 
further particulars and 
prices 


The FELDMANN 
SYSTEM MFG. CO. 


Inc 
2308 Armitage Ave. 
Chicago 











| | Markilo 


- Envelopes 


With chemically 

united edge seam 
Patented Sept.30, 
1924. (G. Perry) 




















The Markilo Envelope is a great protector of cards, 
papers, loose leaves, etc. A beautiful piece of cellu- 
loid work. Every business institution can use 
Markilo envelopes to profitable advantage. Made in 
any size for loose leaf ring books, file cards and 
special purposes. 

The Markilo is already regular merchandise with 
many stationers. Samples, prices, etc., for the asking. 


Markilo Co., Mfrs., 6252 S. Halsted St., Chicago, U.S. A. 














The only 
brush that | 
thoroughly | 
coms vo parts 
«” of WRIT- 
« ERS, OFFICE AP- 
PLIANCES AND DE- 
VICES, Typecleaning end 









made of stiff China Bristies, | 
Genera! cleaning end made of 
soft substantial Camel Hair. 
An attractive colored display 
ecard with each order. Big profitto | 
Gealers. Write for interesting prices. | 


ARTHUR W. HAHN Dept. A 
i. ls ts Lafayette Street. New York | 


“MADE TO MEASURE MEMOS” 


An Economical Convenience for every 
Executive or Professional 












Good Profit and Quick Retails 
Sales for Jobbers, for 
Dealers and 
Demonstrators $3.50 
(25¢ 
additional 
in East) 


Write for Prices 


MARK-MOR-AN-DUM 


TRADE MARK REGISTERED 
326 Highland Drive SEATTLE, U.S. A. 







APPLIANCES May, 192 


Sa a a a a a a aga a 


PATENTS 


Trademarks and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal 
conscientious service. Write for terms. Book free. 
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Specialt y:—Typewriting and Adding Machines. Address 


E. G. SIGGERS 


Tar. saree 
Satara San a aan na aaa a aaa ODES 


WINNING over OLD ) RIVALS/ 
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Suite 33 N. U. Building 
Washington, D. C. 


7, 


DEE 





XD 














Jia | 











Om — “CARDINELL 
INDISPENSABLE (AE PT ae 
IN OFFICE, HOME ano SCHOOL / Gite 
INK-OUT MFG COMPANY, 15 Label Street, Montclair, N. J 





DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 
advantages and merits 
no other key possesses 
You'll get MORE key 
business by selling 


The Master Key 


(No rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
29 Columbus Place 
Brooklyn i 























YOUR CUSTOMERS 


have many uses for 


Moore Push-Pins 


(Glass Heads — Steel Points) 


to hang up small pictures, photos, prints, etc., without 
marring wails. Harmonize with any coler decoration. 





For Heavy Pietures, Mirrors, etc. 


Moore Push-less Hangers 


Scientifically Constructed for Strength) 
Popular 10c Packets 
Used in Millions of Homes 


Illustrations of Counter Displays, Price List, 
Discounts and Samples on Request 


MOORE PUSH-PIN CO., Wayne Junction, Phila, Pa. 
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The Slickest 
Pens 


% ipduaacssbs Ever Made 


GLUCINUM SILVER- 
PENS ALLOY 
IMPRINT PE N w 


SPECIALISTS 


The Turner & Harrison Pen Mfg. Co., Inc. 
FALCON PEN WORKS PHILADELPHIA, PA. 
Mlastrated Catalog and New Discount List on Application 




















MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 






For printing 
price tickets, 
numbering 
bius, boxes, 
shelves, etc. 








HOLDERS MAY BE FASTENED TO ANY ARTIC LE OR 
SURF A( E wood, giass, tin, paper, etc by means of a 
lasting oo sive material furnished. Made r wo sizes 
Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 
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tere woeere tee Ci tcaece 

Brings Repeat Business 
Assures neat, clean typing 
and carbon copies. Just apply 
with dauber and the type is 
cleaned instantly. Does not 


evaporate 


We furnish free advertising 
aids to our dealers. 


ottles to re tail at 50c and 75c. Also 
pints, quarts and gallo Liberal discounts to 
dealers. Write us today 


THE CLAROTYPE COMPANY, Inc. 


16-F Hudson St. New York 








| BRISTOW RADIAL DISTRIBUTORS 
MAIL SORTING MADE EASY 


For speedy sorting of incoming mail, for dividing 
finished correspondence preparatory to filing, for keep- | 
ing pending matters, incoming mail, “dictate,” etc., on 
the correspondent’s desk, BRISTOW Distributors offer 
an exceptional service. No guides to tilt or fumble 
with—every compartment always open. Made in four 
sizes. STATION- A 
ERS—let me send 
you full informa- 
tion. 


STANLEY R. 
BRISTOW 


22-24 Central Ave. 
West Orange, N. J. 
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COIT’S BALL-BEARING LETTERING PENS 


DEALERS—Send for our Counter Display of 
12 Pens on 30 Days’ TRIAL at Our Expense 








For School Thousands 
Students of 
ARTISTS Satisfied 
Salesmen Users 

Real Estate ID 

Agents <5 
Draughts- x 
men Easy to 

Architects 4 Make 

with Colt 


and 
Storekeepers Pen 
Manufactured by 


THE BRIDGEPORT PEN CO. 
BRIDGEPORT, CONN., U. 8. A. 





TIME STAMPS were never needed 
until TIME Acquired a Value. 


THOMPSON TIME STAMPS 
Thempeon Record the hour and minute A. M. & 
One Piece 
P. M., firm name and character of the 
Bed Plate - - 
transaction—such as Received, Sent 









Out, Started, Finished, etc. 


MODEL A 
“Visible” Printing 
TIME STAMP 


Prints on top of 


the paper. 
MODEL B MODEL A 


Write for Folder No. § 


THE THOMPSON TIME STAMP CO., Inc. 
106 Church Street New York, N. Y. 













WESTON 


LEADERS IN LEDGER PAPERS 


WE UTILIZE EVERY KNOWN PRO. 
CESS TO MAKE OUR LEDGER 
PAPERS SUPERIOR TO 
ALL OTHERS 


Byron Weston (sompany 


Mills at Dalton, Massachusetts, US A 














Dealers: Get your order in NOW! 





An Economical Convenience for every 
Executive or Professional 


Send $3.50 for Sample 
and Prices 








Retails 
f 


Good Profit for or 
Dealers $3.50 
Sells 
Quickly (215¢ , 
in East) 


Write for prices 


MARK-MOR-AN-DUM 


326 Highland Drive SEATTLE, U.S.A. 
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QUALITY THAT PLEASES USERS 






FOUNTAIN PENS in BLACK--RED and MOTTLED RUBBER 
ALL SIZES in ALL MODERN DESIGNS 
PRICES THAT ASSURE GOOD PROFITS 
IMPRINT LINES A SPECIALTY 


ESTABLISHED 1884 
D. W. BEAUMEL & CO., Inc. Office and Factory: 17-27 Vandewater St., New York, N. Y, 


 —_ 


| tian ttt ttt tate teenies — 
This Typewriter Brush Sells Rapidly Because} Office 
it is made right and the price is right. The bristles are nen-breakabie. e 4 : “ 
ap the brush to'be with- ] nife 


tapering end permits inserted in the smallest openings 
scratching the 


Retail Price per doz. $3.00 m “= ——_ WWalleks kazor Blades 


5 ashable Bristle 4 : strop, . 
TYPEWRITER CLEANING BRUSH 4 | 106 Durham Duplex, No. 103 special pointed blade. No. 108 
. 




















Send 20c for sample postpaid and ask for dealer's terms. Twine cutter, Gem or Gillette. Retail prices 25c and up. Order 


trial dozen $2.00 prepaid, assorted if desired. Mounted on cut- 
MORTON MANUFACTURING CO., Louisville, Kentucky ; out display card. GITS CO., 5419 W. Chicago Ave., Chicago. 











































Cali*inade Trays ond Bases: Cask Bones EGGENS-HAMBLER COMPANY 
BEth BUR ABG TE sel coed Soe MANUFACTURERS OF 
cost no more than tin lines. 
A , pee nn og an oe eet wg —_" FOUNTAIN PENS PENCILS 
shed in green w nickeled locks an 
—~ ag 5 f ¥_. er STYLOGRAPHIC PENS 
ART STEEL COMPANY, Inc. 401 East 23rd Street, New York 180 BROADWAY NEW YORK 
Made of Sheet Steel 
: ; ; The World’s lowest priced practical Adding 
Nesting and interlocking—a real storage and Direct Subtracting Machine. Terri- 
system. sneer _z. * ue, om. tories open. 
—<—<—< Addac Co., 333 Houseman Bldg., Grand Rapids, Mich. 
Best for vault or counter 
“Steel-Strong’’ Coin . Mailing Bags 
Seal ey an Bog Cabinets. 
eller's Moisteners, Man ‘ounte i 
ee Ce ee OAS vmecsom 
Sold by Dealers Everywhere po db. 


ventilated and 


FOR STORING WRAPPED COINS adjustable. Ask 
' for catalog of 


° ° . Jes” _ CHICAGO EYE SHIELD Co. 


941-943 Clark St ‘ll alellalal-limm OP _f —_—-2800 ~Warren Ave. Chicago, I. 


The Business Card Way to Make Printing Pay 





























Printers everywhere have found printing advantages you can print and sell these at 
and selling Wiggins Patent Scored Cards a saving to your customers and still make 
put up in Wearwell Lever Binder Cases about 50% profit for yourself. 

a dependable way ito lower overhead and __ Send for one of our three sample orders today and try 
increase profits. these scored cards out with some of the firms to whom 


= . you are now supplying ordinary loose printed cards. 
Business men recognize at a glance the 


Stubdsof cardsheld firm- value of this new method of putting up WIGGINS 
ly by lever binder in case . ° 

cards. Cardsalways neat and clean—easily 

detached with straight, smooth edge; no Peerless CARDS 
Trial Assortment Order ‘pcs! waste from spoilage. With such apparent Book Form 


No. 1— 200 cards, 2 styles, and 2 Cases, 2 styles, $1.00 


No2-100 “4“ 8" 4 “ 5.00 THE JOHN B. WIGGINS CO. 


No.3—2500 “ 4 “ 1 “ 4 “ 10.00 1157 Fullerton Ave. CHICAGO 705 Peoples Gas Bldg. 


Order today anyone of these sample orders. Wiggins Patent Scored Cards * Wearwell Lever Binder Cases 
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WELDON ROBERTS 


Rubber Erasers 


For Stubborn Pencil Marks Our New SUEDE Is A 
Rapid-Action, Smooth Eraser Without A Rival 


WELDON ROBERTS RUBBER CO... NEWARK. N. J.. U.S. A 


- PROTECTORS 
CHE CIs lARINTEE 


—SPECIAL DISCOUNTS TO DEALERS 
WRIT TO FLAVEN, MANHATTAN BLDG., CHICAGO 
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Real Eye Protection 


Working under adverse lighting conditions subjects the 


eyes to a strain that eyesight 
and sometimes more serious injury. The Peather- 
weight Eyeshade is constru to protect the wearer’s 
eyes from glaring artificial or natural or brilliant 
Where touches tos fordhead ts cchaslg eee 
presenting & smooth, round surface—no binding to 

it. Lies oa 


ot aay. no metal parts to break out. 
. Your inguiry will receive prompt a! » 
The Featherwegat Eyeshade Co., Merchantville, N. 3, 














Precision Typewriter Platens 


Ground on dead centers; guaranteed accurate. 
Black or light grey rubber. Delivered free. 


BUSHNELL MFG. CO. 


3314 S. Spring St. Los Angeles, Cal. 
91 Spring St., Seattle 
30 years’ experience making Ink Ribbons and Platens 





Accept the ordinary. For effciency 
and service chose the best, abso- 
lutely Our patented all-rubber 


MAGIC-TOUCH air-cushieon type- 


writer (no metal) key caps are guaranteed not to 
harden. No matter where the finger or 
nail touches, rub- ber and air absorbs 
the shock which is Oo the cause of that 
nervous exhaustion at the end of the 
day $4. a set Adams Press, 19 Park 


Y. City Money back if net 


a N 
gents MORE than satisfied. The im- Now 
Wented portant thing is to do it right 











Office and Furniture Equipment 
NEW AND USED FURNITURE OF ALL KINDS 
Desks, Chairs, Safes, Filing Cabinets, 
Rugs, Carpets, Reed and Fiber at reduced prices. 
WE RENT WE BUY WE SELL WE SAVE YOU MONEY 
Save money on New and Used Reed and Fiber Furniture. 
Office equipment—iargest stock in Chicago to select from. 
We build and repair railing, partitions, booths and furni- 
ture We deliver or ship to any point in the U. 8. 
CHICAGO SAFE AND MERCHANDISE CO. 
114 W. Lake St., Chicago. Telephone Central 5439 





Typewriter Ribbons and Carbon Papes 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Oficial and Empire Brands, or in plain bexes with imprint if desired 


SNELLING & SON M*"“fgstureze, Bush Termtnm 


Exclusice Territory Rights Not Entertained 








GUIDES 


Celluloid Index Guides—Metal Tip Guides 
We manufacture a high grade line of filing supplies. Our equipment enabhs as 
to give prompt, satisfactory service on special card work. An investigation 
will reveal the profit possibilities this line offers you. Wedo not sell to 
consumers direct. 


DACO GUIDE COMPANY 

















GOLD PEN S--All Shapes ané Styles 





All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., ine, 64-68 Fulton St, New York 




















154 Pearl Street Boston, Mass. 
mut a 1 (R4(4RLL.00 027A 
° of resources and opportuni- 3 
ntensive ties secults in move then or- L 
dinary success. In many = 
D | f size it proves to be the = 
I | } difference between a truly $$ _ = 
eve Op en successful man and one 18 fo) a ta oe Yes s? : 
whose achievements are mediocre. A careful reading of trade litera- —<. RR eaten = 
ture, of advertisements, sales plans, and other subjects which are 7 ean clans Gon eiisinam elements = 
met every day by men in positions very similar to your own, = — prcmageet ee ms _ 2 
will increase your power toearn. OFFICE APPLIANCES prints 9 — = \ WA gate | emt aun; Satedibneupentenntall. E | 
each month such material as we have just referred to. And if = 
: - se. 2 2 oe & = 
you will read it monthly, you will find that in some way /* will in- wee aN Et eS = 
crease your capacity for work and your earning power. 80! Letand Ave Chicose = 
Subscription price is $2.00 a year = 
7 Tur = 
THE OFFICE APPLIANCE COMPANY 4 
417 S. Dearborn Street, Chicago 2 
SEES Pe HNAELIAAN i 
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The Logical Line for Your Trade 


The Shipping Point Convenient to You 
FREIGHT AND TIME SAVED ARE ADDED PROFITS 
Proof of the extraordinary convenience and usefulness and modern, attractive design is found in the line 


itself and in our complete new catalog. This book includes a number of additions and changes and is 


accompanied by a new, interesting price-list. Catalog and list are now ready for 
distribution—write for your copy. 


THE J. F. DIETZ CO., 
CINCINNATI, OHIO 














Dependable work, combined with 
durability and unusual operating 
conveniences—these are the quali- 
ties that have earned for the Wales 
an international reputation for sat- 
isfying service. 

The Wales line includes many models 
with features and capacities suitable for 
the smallest as well as the largest business. 
Single counter machines priced down to 
$125.00—Duplex models as low as $225.00. 


Sales and Service Stations in the prin- 








cipal cities. 
This model has an adding and listing capacity 
of 9.999.999.99; flexible keyboard; automatic 


prem crag oedn se > caabunnsamede Wales Adding Machine Company 


totals and subtotals in red. Hand or motor op- 
— Home Office: Wilkes-Barre, Pa., U. S. A. 
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NEW cartaLoc 


~——falco . 
Now ready for distribution. If you did not get your 4 Stationers Line 


copy write for it. 











School and Office Rulers 
We believe this to be one of the most complete ref- Yardsticks and Metersticks 


erence catalogs on school and office rulers in the Striped Wood File Boards 


country—be sure you see it. Clip and Arch Boards 
Get our latest prices and discounts. Shannon File Accessories 
Blackboards 
Let us tell you about the special display features of- Cork Bulletin Boards 
fered to our trade. Desk Files 
Gift Items 


AMERICAN MANUFACTURING CONCERN 


Main Office and Factory FALCONER, NEW YORK 


NEW YORK CHICAGO BOSTON PHILADELPHIA TORONTO 
200 Fifth Ave. 115 S. Dearborn St. 44 High St. 1001 Market St. 60 Front St. W. 























A Help for Retailers Selling 


7-PAGE coat pocket size folder illustrating 
and describing the recent rocking and shock 
tests that Bettcher Chair Irons withstood. Here’s 
real valuable sales data for retailers handling 
Bettcher Equipped Chairs. 


You'll find it to contain, also, other helpful sales 
information on ‘‘Standard,”’’ ‘*4-Point Suspen- 
sion,’’ and Stenographer Chair Irons, also on 
plain and lock hubs. 


Every retailer interested in stabilizing and in- 
creasing his office chair business should have 
a copy of this folder. We'll be glad to send it 
with our compliments. 


The Bettcher Stamping & Mfg. Co. 


3100 West Sixty-First Street 
Cleveland, Ohio 


General Motors Bldg Knickerbocker Bldg. 23 S. Jefferson Street 
Detroit Baltimore Chicago 
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. 
Equipped to Serve You Better 
The Quality Park factory staff are real producers—in this new 
building where every condition encourages higher quality and 


lower production cost, they will develop new selling advantages 
for the stationer. 








The word “LEATHEROID” marks all our finest products. Long 
after ordinary folders and envelopes are discarded, ‘‘LEATHER- 
OID” containers continue to give good service. Extra service is what 
your customers want and what they get when using “LEATHER- 
OID.” Catalog No. 11 describes the full line. May we send a copy? 


Quality Park Envelope Company 


Quality Park (Midway) St. Paul, Minn. 


Sales Offices and Stocks at 
CHICAGO 
NEW YORK 
LOS ANGELES 






























The Rosco “Inadrawr” “ 
For the Stenographer 


The “Inadrawr” is the speed aid for any stenographer. It 
makes the desk fully efficient by providing a systematic ar- 
rangement ot a complete assortment of stationery in one 
drawer. The assembling of various papers for the machine is thus 
made easy. The “Inadrawr” is practically indestructible, being made 
from cold rolled steel and finished in highly polished enamel and nat- 
ural grain. Trays are easily cleaned because easily removable. 


Folder with prices and full details sent on request. 


Ravenswood Office Specialties Co. 
1800 Newport Avenue CHICAGO 


ee eee 


RAVENSWOOD AND ROSCO DESK PADS. Under the smooth, 
clear glass of Ravenswood and Rosco desk pads, references, tab- 
ulations, charts, etc., are perfectly protected, yet kept in sight, 
convenient to constant reference The finger hole, an exclusive 
feature, facilitates the changes of references, an advantage 
which appeals to every desk pad user 
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|), PAPERS 5g |) 


GRADES AND WEIGHTS FOR ALL PURPOSES. 
UNIFORM QUAL 


HANDSOMELY BOXED IN GRAY LITHOGRAPHED 
BOXES—MAKING ATTRACTIVE DISPLAY MATERIAL. 


Write for NEW CATALOG No. 1025, 
AND EXCLUSIVE DEALER PROPOSITION. 











ROCKWELL-BARNES COMPANY 


815-823 SOUTH WABASH AVE CHICAGO, ILLINOIS 


ep@jecejeje: ececejes 03030, 950. 0290900090009 980908. 9090eje 0000000000800080808080808080 9090909080808 0908 08 
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ANN 


RECORDER 


A Complete Sales 
Record in the Roll 


The Quickest Selling—the 
Biggest Money Maker Ever 
Offered to Dealers, Jobbers 
and Distributors 











Used by every class of business listed in your Business Directory 
” Printed tickets 5% in. long, 3 15/32 in. wide 


The customer gets the original bill, showing items purchased. A per- 
manent carbon copy rewinds on the rear roll to be checked against 
day’s cash or posted in ledger. Keeps an accurate check on sales 


A Never-Ending Repeat Supply Business may use the Recorder exclusively for memo- 
follows the sale of each Hanna Recorder. One randum os. and order plain unprinted double 
customer may want sales tickets printed to wound rolls. 
his order. His neighbor may order stock We would like to tell you all about this 
forms with a blank heading, while the third great line; and the profit for you. 


HANNA REGISTER COMPANY, Inc. 


229 No. Pennsylvania St., Indianapolis, Ind. 


Manufacturer of The HANNA MEMO—America’s Greatest Mechanical Memory 
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The Medium Priced Line of Good Quality 
CURRENCY BAND TRAY WALL RACK HOLDOVER FILE 











Made in Quartered Oak and Birch Mahogany 
Put samples in stock and get your share of this business 


IMPERIAL METHODS CO. - - - Forest Park, Illinois 


E. L. SIRUS, New York E. V. BOGART, Atlanta 





“Mi bk 99 To us “M. B.” stands for “MON BUREAU” 
* e Toyou“M. B.” stands for “MORE BUSINESS” 


This magazine has been in France the pioneer of modern 
business methods; it is the reason why it has gained so high 
a reputation among the most progressive business men of 
this country. 


If you advertise your goods in M. B. you are sure to reach 
the very public that is interested in your goods: office fur- 
niture and general modern office equipment of every descrip- 
tion. Not only will your ads be read by a large and 
sympathetic public but your copy stands every chance of 
being believed, as M. B. in its capacity of an expert in 
sound business methods has won the confidence and affec- 
tion of its readers. 


If you want to appeal to the most progressive French firms, 
M. B. is the very medium for your advertising. You need 
not apply to any other. Just concentrate in MB. Remem- 
ber that its initials stand for “MORE BUSINESS” for you 
and write today for a free copy of this live wire publication. 





The Advertising Manager 


“MON BUREADVD” 


186, Faubourg St-Martin PARIS Xéme Arrt. (France) 
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Conforming to the user’s demands by rendering 

steady, constant service over long periods of time 

has made B & G Desks popular among those who BENTLEY & GERWIG 
seek the better quality but moderately priced FURNITURE CO 
desks. ; 

2 PARKERSBURG, W. VA. 

Bb & G Desks are worth knowing about; our cata 
log is yours for the asking. 































Z waa hy, 
A Utility Stapler 


FOR GENERAL USE 


The Acme Stapler, Model No. 2, is especially 
adapted for general office purposes. It drives a broad, 
flat staple through thick, tough stock, yet holds the 
thinnest paper equally well and without danger of 
mutilating. 


am! 
an NH Aiei» : 





| =. _ ——y, 


Tala 


Bome 


The Acme line provides models for all stapling re- 
quirements. Dealers find the line profitable. It calls 
for minimum sales effort and gives maximum user 
satisfaction If you do not have recent literature, 
and prices, a post card request will bring complete 
information. Ask for it today. 

ACME STAPLE COMPANY 
1643 Haddon Ave. CAMDEN, N. J. 








\ 
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PROMINENT WINDOWS IN THE TRADE 





Salesmen require salable lines 


Hilton, Hart & Garrett Co., for 16 years one of Detroit's most 
successful office supply, stationery and printing houses, operate 
on a somewhat different plan than most stationers. 

They have located their store entirely away from the strictly 
retail business district, securing their principal volume through a 
large force of outside salesmen. 

The selling of steel filing cases, in the customer’s place of 
business is a considerably different problem from the sale in the 
dealer’s store. To be sold successfully by outside men, files must be 
not merely good files, but must be replete with selling points, must 
be designed with salability in mind. 

It is for this reason that Hilton, Hart & Garrett Co. find 
the Berloy line so eminently satisfactory. The superiorities of 
Berloy Files need not be taken on faith. They are capable of 
demonstration. 

And, like hundreds of other Berloy dealers, Hilton, Hart & 
Garrett Co. find that the nearest Berloy branch warehouse (of 
which there are thirteen the country over), makes the carrying of 
a burdensome stock entirely unnecessary. 

Write for the Berloy franchise. 








THE BERGER MANUFACTURING CO., CANTON, OHIO (B) 
Boston New York Philadelphia Chicage 

BERLOY St. Louis Kansas City Minneapolis San Francisco BERLOY ; 
Los Angeles Dallas Roanoke Jacksonville —_—_—_—_— ; 


| 


BERLOY STEEL FILING CASES | | 


a 
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LC Smith 


c& Corona 
‘Typewriters Inc 


CORONA 
the Pioneer Portable 


has won first place in its field for 
durability and performance. 
Corona Four is the world’s master- 
piece in portable typewriters, with 
more big-machine features than 
any other portable. The easiest 
portable to sell. Established 1909 





L C Smith 


the ball-bearing office machine 


Easy running, quiet, dur- 
able. The office machine 
that minimizes fatigue and 
increases output. Examine 
its ball-bearing construc- 
tion and you'll see why. 





Established 1903 


LC Smith & Corona Typewriters Inc 


Factories at Groton and Cortland, N. Y. 
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" Speaking of lurnover” 








D\ 
‘Yhe Oldest Pencil Factory in Ameriéa 
NEW <<>york 1 / | 


REMEMBER-EBERHARD FABER PENCILS ALWAYS LEAVE A GOOD IMPRESSION 
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RECORD 


SURVEY 
Prepared by A 


John Jones & Co. ° 
26 West Tenth Street. 7 -P oint Sales Pp lan 


Jonesville, Ind. 


fr For Safe Selling 











No product is profitable to you until placed 
in the hands of a satisfied customer. To 
accomplish this, you need 






































|. To sell service-giving, durable merchan- 
dise—2. To sell gC ods that people want to 
buy To sell frequently and steadily— 
4. To make a reasonable profit—5. To re- 
strict the demand on your capital for a stock 
of goods—6. To build up volume by extend- 
ing credit (but to eliminate credit losses)— 
7. Genuine, forceful sales co-operation from 
the manufacturer. 


> 
). 




















Then, You Want Schwab Safes 


You want them because they give ample pro- 
tection, for any emergency and are available 
in variety sufficient to meet your prospect's 
requirement, efficiently and economically. 


Schwab Safes have been tested thoroughly in 
both respects. Schwab Safes and the Schwab 
sales plan are a good combination. Full de- 
tails, without obligation, to interested dealers. 


The 
Schwab Safe Co. 


Lafayette, Ind. 
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MACHINES FOR THE 
FOUR FUNDAMENTAL 
BUSINESS PROBLEMS 


ooe** 


The completeness of the Burroughs line 
is one reason why over a million Burroughs 
machines are in use today. There are over 
120 styles and sizes, ranging from those for 
the general work of the small retailer to 
the specialized application of the large in- 
stitution. Each Burroughs machine is 
backed by Burroughs mechanical service. 


BURROUGHS ADDING MACHINE COMPANY, Detroit, Michigan 


Other Factories “at Windsor, Canada, and Nottingham, England 
Sales and Service Offices_in all the Principal Cities of the World 


SOOKKEEPING - CALCULATING AND BILLING MACHINES 





DESK CLEAN — letters in the mail—nose all powdered—ready ~ 
to go! No need for “overtime’—no spotty work—no tired 
wrists and aching backs where there’s a Woodstock Electrite. 
[t's the modern typewriter—a fing standard machinie powered by 
electricity. It means faster, casiér, more pleasant work for her; ~ 
better, clearer, smarter letters for you. Send for the Woodstock ~ 
Electrite booklet and learn how this modern typewriter can speed ~ 
things up in your office, ae 


WOODSTOCK TYPEWRITER COMPANY, 216 West Monroe Street, curcaco” 
Branches in Principal Cities Agents ali ove: the World 























Your business may 
be retail, wholesale 
or manufacturing. 
Your bookkeeping 
—heavy or light. 
Yet the Underwood 
will carry your ac- 
counting load, with 
precision, within 
working hours— 
and at a remark- 
ably reasonable cost. 


Removing "Wr. 
Mental Uncertainty ) 
From Bookkeeping ‘Ssesssmmm:m:=:= 
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MENTAL calculation —that symbol of uncertainty ! 


It costs hours in overtime. It holds back closing the 
books. It causes endless mistakes. 

Of course, calculation is present in records kept by 
the Underwood Bookkeeping Machine. But it is 
mechanical — not mental; the machine instead of the 
bookkeeper does the work. 


Each debit or credit is automatically added or sub- 
tracted as it is posted, and the account balanced. Each 
new balance is proved exact as it is written. Mental 
uncertainty is replaced with mechanical exactness. 


There's not the slightest obligation in getting the 
.s 4 


facts. Your letter will bring them to you — promptly. 


UNDERWOOD TYPEWRITER CO., Inc. 
UNDERWOOD BUILDING - NEW YORK CITY 


UNDERWOOD 


BOOKKEEPING MACHIN 
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